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Sparks 


State of the nation’s economy: 


Up 


















gels over same week last / year. 

, That's 9.6 pencent. 

- Ore Imports—American Aron & 

* Steel Institute|says that 1f million 
net tons were received in fhis coun- 
try last year ftpm abroad, a record 

high. f 

WasHeErRS roR Homes*—February 
‘factory sales ‘of stdndard-sized 
‘washing machines fér residences 
totaled 255,864, compared with 
213,998 in Janiaryj up 19.5 per- 
cent. 

Exports—The aggregate of $1,- 
328,000,000 above the 1951 monthly 
average made February’s showing 
6 percent better. There was little 
change in the import picture. This 
total stayed close to the 1951 aver- 
age of $914 million. 

Oats For Iron Horses—Class I 
railroads consumed $621,497,000 
worth of fuel in 1951, or 2 percent 
more than the preceding year. Assn. 
of American Railroads adds that 
the drop in coal buying was more 
than offset by the need for more 











trend toward dieselization. 


* * 


eS  . Down 
Heavy Construction—Awards in 
latest tabulation by Engineering- 


* 


$228,500,000 from  $311,100,000 
same week last year. 
< N. Y. Ties Inpicator—This 
weekly barometer of business in 
general receded to 172.3 from 
1738.5 in preceding week. Com- 
pares with 174.9 for like ’51 
week. 

CarRLoapINGsS—For seven days ter- 
minated Apr. 5, rail freight load- 
ings hit 707,142 cars, 4.4 percent un- 
der the comparable period last year 
‘and 2.5 percent less than prior 


| week. 
‘ * * * 


General 


Farm Price Supports—A loss of 


mae 
ae 


$40,442,000 from supporting farm 


prices for the first eight months of 
the current fiscal year, stacks up 
against $231,797,000 for the same 
time last year. 


were 25.4093. 













THE SWEEPSTAKES WINNER—1952 Mercury Monterey 


Mercury Wins Fuel Run 


By Jack Weed 


SUN VALLEY, Id.—A Mercury Monterey, entered by Dealer Bob 
Estes of Inglewood, Calif., won the sweepstakes last week in a ‘ield 
of 25 cars in the 1,415.4-mile Mobilgas Economy Run. 


On a ton-mile basis, it scored 59.7118, while the miles per gallon 


Last year’s winner, a Lincoln, also entered by Estes, set a record 
of 66.484 ton miles over a shorter course to Grand Canyon. A 1952 
Lincoln was second in this year’s Sweepstakes. 

Best actual mileage in the run from Los Angeles to Sun Valley was 
30.8558 miles per gallon by a Henry J Corsair four-cylinder car, 
entered by the Southern California K-F Dealers Assn. 

The Henry J was in a special lightweight class. 

Best mileage in the regular car classifications was made by a 

(Continued on Page 64, Col. 3) 













diesel fuel—a result of the growing 





News-Record decreased in week to} 
in | 

























Top Cars 
bs New - car registrations for one 
month, plus 48 states for Febru- 
ary. 

1952 Pos. Make 1951 Pos. 
1—132,719 Chev. 203,226— 1 
2— 79,806 Ford 150,569— 2 
3— 74,173 Plym. 85,290— 3 
4— 47,292 Buick 74,591— 4 

| 5— 40,027 Pontiac 65,477— 5 
| 6— 33,584 Dodge 48,729— 6 
7— 32,384 Olds. 45,622— 7 
8— 30,548 Stude. 36,730— 9 

9— 24,233 Mercury 43,620— 8 

10— 18,682 Chrysler 23,973—10 

1l— 18,654 Nash 21,196—11 

12— 13,115 DeSoto 19,106—13 

13— 10,939 Hudson 19,349—12 

4 14— 10,820 Cadillac 17,810—14 
} 15— 8,821 Packard 13,112—15 
| 16— 5,502 Kaiser 10,909—16 
| li— 4,305 Henry J 9,274—17 
'] 18— 3,933 Willys 4,597—19 
*} 19— 2,154 Lincoln 5,221—18 
+} 20— #=$|(74 Austin 722—21 
/j] 21— 579 Brit. Ford 538—22 
/] 22— 512 Crosley 1,080—20 
| 23— 196 Allstate 

4 Total All Makes 

4 596,494 902,990 
f For further details see page 


56, today’s issue. 











Output Expected to Hold 
Near 117,500 a Week 


By Bernie Thomas 
Associate Editor 


S. PLANTS last week turned | 


* out an estimated 92,415 cars 
and 25,114 trucks—a total of 117,- 
529 vehicles, and that looked about 
like the level of output expected 
to prevail through the second 
quarter. 

Output in the previous week, 
which totaled 116,040 vehicles, was 
made up of 91,253 cars and 24,- 
787 trucks, according to Automo- 
tive News’ revised tabulations. 

Analysis of the past two weeks’ 
production pattern indicates that 
schedules at some plants are be- 
coming more responsive to a 
lethargic sales situation. 

Reports from the field show that 
credit rules have resulted in stocks 
of some dealers being seriously de- 
pleted, while dealers in other lines 
have more than ample inventories. 

* * + 
ON THE basis of car production 
so far in the second quarter, it 





Car Makers Ask 
Last-Half Output 
Of 2% Million 


By William Ullman 

Washington Correspondent 

ASHINGTON. — Auto makers 

asked NPA officials last Thurs- 

day to permit production of 1,250,- 

000 cars in the third quarter and 
the same number in the fourth. 

Factory officials contended at the 
industry advisory meeting that 
sales were going well now and ex- 
pected to improve. 

A day earlier, truck makers 
had expressed similar views 
about trucks, asking for author- 
ization of 275,000 civilian trucks 
and 25,000 for defense and gov- 
ernment agencies in the fourth 
quarter. 

NPA has already authorized that 
(Continued on Page 12, Col. 1) 
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appears that some makers will 
build far over the quotas set up for 
them by the National Production 
Authority, while others may not ac- 
count for as many cars as they did 
in the first three months of this 
year. 

Following is a maker-by-maker 
analysis of what each car produc- 
er is likely to account for in the 
second quarter of 1952, as compared 
with the same period last year and 
as compared with quotas assigned 

(Continued on Page 73, Col. 1) 





Production 


Automotive News Estimates, 
U. 8. Cars, Trucks 





155,849 
117,529 116,040 | 
Last Prev. 1951 
Week Week Week 


For complete production totals 
by makes, see table, page 73. 














ETRO 


ction Seen 


As Henry J, Cadillac 


Cut Price 


s $44-$168 


K-F Announces Competitive Slashes of $100 to $168; 
GM Division’s $44-$70 Adjustment Due to 
Conversion Steel, Capehart Error 


— first price cuts volunteered 
by any new-car makers in two 
years lowered Henry J ceilings to- 
day (Apr. 21) and Cadillac ceilings 
last week. 

The price-reduction “atmos- 
phere,” first predicted in the 
March 31 issue of Automotive 
News, materialized suddenly last 
week as advertised - delivered 
prices of Kaiser-Frazer’s Henry 
Jd line fell by $100 to $168 and 
Cadillac’s fell by $44.88 to $70.93. 
Whether the Henry J and Cadil- 
lac actions would touch off a chain 
reaction among other new-car 

makes was unsure at press time 
Thursday, but observers pointed 
out that the two price reductions 
might have a psychological influ- 
ence on prospective purchasers in 
a touch-and-go spring market. 
cs * * 

ADVEEtizED delivered prices 

were slashed $168 on the Henry 
J Corsair Deluxe, $160 on the Henry 
J Corsair and $100 on the Henry J 
Vagabond models. 

The fact that Cadillac’s cut was 
partially due to a mandatory con- 
version-steel cost rollback was 
viewed as another augury of 
price decreases. Ceiling Price 
Regulation 1 requires price cuts 
this month if conversion-steel 
savings exceed $10 per car. 

Curtailment of conversion steel 
use accounted for % of the Cadillac 
rollback amounts. Errors acknowl- 
edged by Cadillac in computing up- 
ward Capehart-formula adjust- 
ments in January were responsible 
for the rest of the reduction sums. 

* oo oa 
NOt only will Cadillac and Henry 

J dealers receive rebates on in- 
ventory cars, but the General Mo- 
tors division has asked its dealers 
to offer refunds to the estimated 
15,000 new Cadillac purchasers 
since Jan. 24. The refunds, stem- 
ming from the accidental over- 
charge, will approximate $25 on 
each Cadillac transaction. 

President Edgar F. Kaiser of 
K-F pointed out that Henry J price 
hikes made only eight weeks ago 
had been “justified” under the 
Capehart formula, which boosted 
basic Corsair prices $149 to $160. 

“However,” he said, “in main- 
taining and improving its com- 
petitive position, Kaiser - Frazer 
has a policy of providing quality, 
low-cost transportation at prices 
and terms people can afford to 

” 


Kaiser said the new prices place 


ume cars in the low-priced field.” 
Prices of 1952 Kaiser cars are un- 
changed, but Sears, Roebuck was 
expected to benefit from cost sav- 
ings on its Allstate cars. 
* + * 

Hors for additional price cuts 

in the wake of the Cadillac 
action had been tempered last week 
by the ICC announcement of the 12th 
postwar hike in railroad freight 
rates. Eastern rail freight rates will 

(Continued on Page 71, Col. 3) 





Other Producers 
Fight Ford Plan 
To Shift Quotas 


ASHINGTON.— Packard and 

Kaiser- Frazer last week ac- 
cused Ford of seeking government 
aid to help drive independent car 
producers out of business. 

Ford previously had requested 
the National Production Author- 
ity to revise percentages of pro- 
duction allowed individual car 
makers under the Controlled Ma- 
terials Program. NPA is sched- 
uled to hold hearings on the Ford 
plan Apr. 29. 

Under the plan, Ford, General 
Motors and Chrysler would get 
larger shares of production at the 
expense of cuts for all other car 


makers with the exception of 
Studebaker. However, Ford’s re- 
vised “percentage of industry” 


would exceed that for Chrysler. 


Meantime, Chrysler, Hudson, 
Nash and Willys were granted a 
week’s extension of last Tuesday’s 
(Apr. 15) deadline for the filing 
of their protests to the Ford plan. 

* * x 
Paper gn wee the Ford pro- 
posal, Packard said in a brief 
filed with NPA: 

“The Ford proposal would, if giv- 
en favorable consideration by the 
appeals board, accentuate the mo- 
nopolistic position of the Big Three 
which already exists and has been 
given impetus under existing gov- 
ernment controls. 

“Acceptance of the Ford plan,” 
Packard’s protest continued, 
“would allow Packard only 138 
percent (as against 2.09 percent 
now) of whatever the allowable 
annual passenger car production 
might be. 

“Assuming an annual production 





Henry J ceilings “at more than 
$350 below the average of the vol- 


| of approximately 4,000,000 passen- 
| (Continued on Page 69, Col. 1) 





By Mac Gordon 
Associate Editor 

ABOR difficulties over dealer- 

ship salesmen ended at Oak- 
land, Calif., and abated in Milwau- 
kee last week. 

But Portland (Ore.) unionists 
revived an old organizing tactic 
by calling for a sales boycott of 
non-union demontrators, and of- 
ficials of the Ghicago Automobile 
Trade Assn. held their first of- 
ficial conference Friday with 
AFL salesmen’s organizers. 

AFL salesmen returned to work 
last Monday at 58 Oakland district 
dealerships after weekend settle- 





ment of a strike that lasted 17 days. 
Representatives of the AFL Auto 
Salesmen’s union and the East Bay 
Automobile Dealers Assn. reached 
a “compromise agreement” on sell- 
ing commissions which enabled 350 
striking salesmen and 1,400 other 
employes to go back to work. 
+ on a 


N MILWAUKEE, four other deal- 
erships joined Humphrey Chev- 





Salesmen’s Strike Ends at Oakland 


rolet in remaining open on Tues- 
day and Thursday nights. A CIO 
salesmen’s union, which had har- 
assed Humphrey operations on pre- 
vious Tuesday and Thursday nights 
because the dealership refused to 
close, left the dealership unmol- 
ested on Tuesday and Thursday 
evenings last week and the week 
before. 

The AFL Teamsters union in 
Portland urged its members and 
their families to purchase cars 
only from organized salesmen. 
R. A. Bonner, secretary of Team- 
sters Local 212, claimed that “at 





Registrations, Prices ..........Page 56 
Used-Car Auctions .........Pages 6, 54 
Service Highlights ............Page 31 





| (See LABOR, Page 73, Col. 3) 
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Look, No Doors? 





How to Achieve Unbroken Line— 

Here's one way to get a smooth, unbroken side line. The car is the 300 SL (super 
light) Mercedes sports coupe. Daimler-Benz has produced five test units. The car will 
be entered in the 1,000-mile Brescia (Italy) road race. Height is 52 inches and speed 


comes close to 150 miles an hour. The 


car has a six-cylinder engine with three 


carburetors. A modified version to be placed on sale may have doors. 


~~ 


New-Car Credit 
Down for 7th 
Month in Row 








FRB Reports 10 Pet. | 


Drop in February; 
Floor-Planning Up 


WASHINGTON. — Purchases of 
new-car paper by sales finance 
companies dropped 10 percent in 
February from January, the Fed- 
eral Reserve Board announced here 
last week. 

The decline marked the sev- 
enth consecutive month that such 
purchases have dropped, the 
FRB said. The volume of all re- 
tail automotive paper acq 
during February was off 3 per- 
cent from the preceding month. 
The only sutomotive category to 

show a gain :. February was used- 
car paper which increased 4 per- 
cent over the January level, the 
FRB said. 

In commercial car operations, 
financing of new vehicles fell off 3 
percent in February while used- 
unit financing was unchanged from 
the January pace. 

Outstanding balances of retail 
automotive paper continued the 
rather steady downward movement 
of the previous four months, and 
at the end of February were 1 per- 
cent below the level of Jan. 31, the 


paper acquired during the month 
was substantially above the vol- 
ume of the preceding month.” 

In addition, the FRB added, 
wholesale automotive balances out- 
standing increased moderately dur- 
ing February. 

Wholesale paper was broken 
down as 78 percent for new cars 
and trucks and 22 percent for used 
cars and trucks. 

At the wholesale level, dollar vol- 
ume was split 87 percent for new 
cars and trucks to 13 percent for 
used cars and trucks. 





Baker’s Hornet 


Wins S. C. Race 


COLUMBIA, S. C.—The Hudson 
Hornet continued to sweep NASCAR 
grand national events last week 
when Buck Baker, who won pole 
position in the qualifying runs, was 
never headed in the 100-mile stock 
car race at the half-mile track 
here. 

Baker drove a ’52 model to the 
victory without a pit stop, and was 
hounded all the way by Dick Rath- 
man, who ended in third place. 
From a field of 28 cars, 21 finished 
the race. 


Illinois Truckers Seek 
Rehearing of Tax Fee Hike 


SPRINGFIELD, Ill.—The Illinois 
supreme court was petitioned last 
week to reconsider its decision in 
March upholding a state legislature 
law raising motor truck fees an- 
nually by $20,000,000, with an ad- 
ditional $8,000,000 each year start- 
ing Jan. 1, 1954. Trucking firms 
are fighting the increase, 

The rehearing petition is due for 
a ruling by the high court at its 
next term which will open May 12. 
Lower courts previously had 
knocked out the hike in license 











fees. 








Jump-In Design— 


In this photo, released ex<iusively to 
Automotive News, Daimler-Benz shows how 
to get into the new 300 Mercedes sports 
coupe—by way of the roof. 


Truman Appoints 
Sawyer as Safety 


Conference Head 


WASHINGTON.—Charles Sawyer, 
already Secretary of Commerce 
and federal administrator over the 
steel plants, drew 
still another as- 





signment Tues- 
day. He was ap- 
pointed general 


chairman of the 
President’s High- 
way Safety Con- 
ference. 

In announcing 
the appointment, 
President Tru- 
man called on 
Sawyer to recruit 
business and civic groups in sup- 
port of the drive to reduce the 
highway fatality rate. 

The President said that, while 
the conference had contributed to 
a curtailment in the death “rate,” 
the great rise in the number of 

(See SAWYER, Page 68, Col. 5) 


Charles Sawyer 


But Increase Is Modest. . . 





Used-Car Retail Picking Up 


SED-CAR business at the retail 

level is beginning to pick up in 
most areas of the U. S., according 
to reports received by AUTOMOTIVE 
News, but sales are still lagging be- 
hind similar periods of 1951. 

In almost every case, March 
sales totals were comfortably 
above the February figures, and 
the April volume, where data is 
available, shows the trend con- 
tinuing, 

Some areas indicated that the 
used-car surge is being made at 
the expense of new-car sales, while 
others report that prewars and less- 
expensive models are attracting the 
greatest interest. Some dealers in- 
dicated that the slow start in the 
expected spring upswing could re- 


sult in continuing high sales 
through July. 
Two Ohio cities, Akron and 


Cleveland, have experienced their 
best used-car sales weeks of the 
year. But, in both cases, the week 
following showeg@ 9, falling off in 
the number of sales. 

* * * 


| Be CLEVELAND, 4,364 used mod- 
els were titked during the first 
week of April. This represented a 
boom week for sales, but during 
the week er‘ied Apr. 12, sales drop- 
ped again to 2,778 units. 

Akron experienced the same 
trend, but to a lesser degree. 
During the week ended March 
29, Akron used-car dealers sold 
767 units for the bumper week 
this year, and dropped off again 
the following week to 744. The 
latter figure, however, still indi- 
cates brisk sales there, for in the 
corresponding week of 1951, used- 
car sales amounted to only 626 
cars. 

A report from Columbus, O., also 
followed the rising trend, for March 








Spring Salons 
Packard’s Dealerships 


Dress Up This Week 

DETROIT. —A spring - salon 
showing of cars is being held by 
Packard dealers throughout the 
country this week. 

C. E. Briggs, Packard’s general 
sales manager, explained that the 
annual salon is designed to 
brighten up dealer showrooms and 
offer 1952 Packard cars in new 
settings. 

Spring-like decorative material 
will be present in showrooms along 
with special displays and flower 
covered posters. 





sales were listed at 10,314 -used cars, 
as compared with 8,146 in February. 
Sales there were still lower than 
March (1951) figures, however, 
when 11,132 used cars were turned 
over. 

The Detroit market for used cars 
followed the Columbus pattern, 
with 10,470 used cars sold in March, 












as compared with 8,892 in Feb. 





ruary. Sales for March ’51 were 
12,779. 
Memphis reported an increase 





in April sales over March, but the 
total was still considerably lower 
than March last year. The same 
conditions were reported from 
(See USED CARS, Page 69, Col. 1) 
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Higher Output Puts 98 Holidays in Dealers’ Hands— 


Oldsmobile General Manager J. F. Wolfram announced last week that quantity 
production levels have been attained on the 98 Holiday coupe and that deliveries are 
now being made to dealers throughout the nation. New features include a one-piece, 
wrap-a-round rear window, nylon and leather upholstery in harmonizing colors and 
hydraulic window lifts that operate at a finger touch. Hydraulic steering, Hydra-Matic 
transmission and tinted glass are available at extra cost. 
















Rise in Standard Equipment 
Caters to Buyer Appeal 


By Mac Gordon 
Associate Editor 
ADGETRY and frillery have 
never been more in vogue on 
new cars, a study of factory stand- 
ard-equipment lists reveals. 

By gadgetry is meant more than 
just doodads and attachments of 
the non-useful type. Oil filters and 
electrically operated windshield 
wipers are typical of the items once 
considered “gadgets” which popu- 
lar demand has converted into 
standard equipment. 


As for frillery, auto makers re- 
port that standardization of 
chrome horn rings, rear-seat ash- 
trays and the like also reflects 
the consumer appeal of such 


extras. 

“The ornaments and the gadgets 
are as much a part of today’s 
new-car package as the engine it- 
self,” one sales manager said. “We 
would not make these things fac- 
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REGISTRATIONS MAP 


Projected to show size of passenger car registrations by 
States, and percentage of each State to total U.S. 
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How a Map of U. S. Looks When Based on Autos, Not Miles — 


In this map, prepared by American Automobile Assn., the sizes of the various states’ are measured according to car registra- 


tions instead of the conventional square miles method. As AAA points out, “it does weird things to American geography.” 




























































tory-installed standard equipment 
if there were no demand for them.” 
* * * 


N ONE sense, the increase in the 

number of non-essential items 
offered as standard equipment an- 
swers the cynics who forecast 2 
new-car market reduction every 
time prices go up. 

Time was that all cars were mar- 
keted in little more than their 
birthday suits. Even spare tires, 
jacks and sun visors, now absolute 
necessities, were optional until the 
mid-1930s. 


A glance at the OPS Special 
Orders for new-car makes indi- 
cates how substantially standard- 
equipment items have increased. 
Several 1952 models list over 50 
items apiece as standard-equip- 
ment, and in all cases the com- 

- pilations of optional accessories 
are even larger. 

Some observers, on the other 
hand, believe that the number of 
standardized “accessories” can 
quickly be reduced should a public 
clamor arise for stripped-down 
cars. But they concede that the 
amount of dollar savings involved 
might not be sufficient to make in- 
tensive elimination of standard- 
equipment features worth the ef- 

(Continued on Page 72, Col. 1) 


Chrysler OK’s 
Stock Option Plan; 
Chiefs Renamed 


DETROIT. — Stockholders of 
Chrysler Corp. in their annual 
meeting last week reelected all di- 
rectors and approved, by a 19-to-1 
vote, a restricted stock option plan 
for officers and key employes. 

The representation at the meet- 
ing in person or by proxy was the 
second largest in the firm’s his- 
tory, exceeded only by the session 
in 1950. More than 74 percent of 
the 8,701,904 shares outstanding and 
66 percent of the 79,734 stockhold- 
ers were represented, Chrysler re- 
ported. Chairman K. T. Keller pre- 
sided. 

Following is a list of directors: 
James C. Brady, Carl Breer, Wad- 
dill Catchings, Walter P. Chrysler 
jr., L. L. Colbert, George W. Davi- 
son, Joseph M. Dodge, Byron C. 
Foy, B. E. Hutchinson, W. Alton 
Jones, K. T. Keller, Nicholas Kel- 
ley, Owen R. Skelton, Harold E. 
Talbott, Juan T. Trippe, G. W. 
Troost, L. A. Van Bomel, A. vander- 
Zee, Herman L. Weckler and James 
C. Zeder. 

Neither Keller, nor any director 
who is not a salaried officer or 
key employe, will be eligible to par-; 
ticipate in the plan. 
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Years ago I knew the father of 
today’s columnist when he used 
to sell Overland cars by the 
trainload. I met Hollis Frey for 
the first time, I think, at the 
Chicago Show in 1919 and have 
been one of his constant admir- 
ers ever since. 

In his guest column that fol- 
lows, he talks about ethics in this 
industry, something in which we 
are all interested, I am sure. 

It is therefore my pleasure to 
give you Hollis O. Frey (DeSoto- 
Plymouth), Bloomington, Tl. 

* * 


Haircuts 25c 

I SAW a sign which looked quite 

permanent, painted on a barber 
shop window, “Hair Cuts 25c.” This 
was in New York City during the 
last week in January, 1952. I men- 
tion the date so you will not think 
I am referring to the Gay Nineties. 
Perhaps I had better give the ap- 
proximate location of this place, so 
that all who are interested may 
know where to get this bargain. It 
was on Bowery Street downtown. 

A few doors up this same street 
I saw another window sign which 
said, “Black Eyes Made to Look 
Natural.” The barber shop was 
small and not too busy. The bar- 
bers at the Waldorf Astoria were 
quite busy on this very same day, 
with no price signs in evidence. 
The distance between the two 
barber shops may be covered in a 
short time by bus for a 10-cent 
fare. 

Sure, you would expect to find 
almost anything in our greatest 
city. 

“Appendectomy $79.50, including 
four days free hospitalization and 
free operating room services, 
Skilled physicians, Modern equip- 
ment, Sharpest knives in town, All 


work guaranteed.” 
* » * 


Have Mercy on Us 

I LOOKED for that sign, too. The 
fact that I did not find it gives 

me no reason to believe that such 

a sign does not exist somewhere 

in Greater New York. A better bar- 

gain might even be found. 

I am sure, however, that if we 
traveled across our country we 
would find that the medical pro- 
fession has quite generally risen 
above this type of merchandising. 
The medical associations and intel- 
ligent individuals devoted to the 
improvement and advancement of 
medical science have, through the 
years, developed a code of ethics. 

Doctor So-and-So in just about 
any community rates pretty high 
as an individual, doesn’t he? It 
looks like a code of ethics has 
paid off with a good public rela- 
tions job. It might be interesting 
to note that no expensive adver- 
tising campaign was used in this 
process. 

We dealers have been apprised 
of the fact that we are caught with 
our public relations down. Is it any 
wonder when you read the give- 
away type of advertising and hear 
about the arm-twisting sales tech- 
nique used in many localities? We 
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By John 0. Munn 








were guilty of poor public relations 
during the lush period of the sellers 
market. So, now, may the Lord 
have mercy on us. 


* * * 
Must Work Together 
| pron you ever noticed that 
every city, 


every community, 
large or small, seems to possess a 
certain business atmosphere pecu- 
liarly its own? You have often 
heard your friends and customers 
say, “I like Polktown. It’s alive. 
Good _ stores, good stocks, good 
Service, clean looking, and every- 
body seems so nice and friendly 
there.” How often do they mention 
prices as being lower there? 

The chances are, Polktown has 
an up-and-coming association of 
commerce, @ live retailers associ- 
ation and a good local auto 
dealers association with about 100 
percent membership in state and 
national association work. Deal- 
ers, who will really and sincerely 
work together on the local level, 
can quickly clean up a foul busi- 
ness atmosphere. 

The public does expect to pay the 
fair retail price. They want good 
reliable merchandise with a good 
name and reputation. They want to 
buy from a dealer who has a good 
reputation and one who is re- 
nowned for good service which is 
not of the over-advertised variety. 

One or two dealers in a town who 
become hard-pressed or hard- 
headed and feel that they have dis- 
covered a formula for getting all 
of the business by making unheard- 
of and high-sounding offers, usually 
start the whole community on a 
chiseling spree. The offending deal- 
ers place their own business in 
jeopardy immediately because who, 
after all, would want to deal with 
them unless gigantic concessions 
were actually made as promised. 

* 


Stull Good, Usable 


O NEW consumer demand has 

been created by this method, 
but public relations for all dealers 
in the town decline. If the other 
dealers weaken, profits begin to 
disappear all around, capital is dis- 
sipated, stocks dwindle, and service 
to the public is not adequately 
maintained—and, then, rigor 
mortis. 

My father started in this busi- 
ness in 1904. He also had a farm 
implement and a hardware busi- 
ness. The automobile activity at 
that time could hardly be called 
a business. I was 10 years of age. 
We went into the automobile 
business exclusively in 1914. 
Father died in 1942, and I have 
carried on. 

Nearly a half century in this 
thrilling and exciting industry have 
impressed some things indelibly on 
my mind. I well remember one time 
I was unable to cash my own salary 
checks for a year and a half. Other 
things, too, have had a sobering in- 
fluence. I have tried many of those 
quickie methods of liquidating in- 
ventory, and, at one time, operated 
a cut-rate gasoline business in con- 
junction with our automobile 
agency. 

We have all just completed the 
best years that have ever been ex- 
perienced. Grave signs of uncer- 
tainty are now with us. We can do 
something for ourselves, if we work 
at it. 

Our own community, the place in 
which we operate, is the field we 
must consider carefully and culti- 
vate diligently. First, our own pol- 
icy must be right. Our own code of 
ethics should be safe and sound in 
dealing with our employes and 
with all segments of the commun- 
ity. The Ten Commandments are 
still good and usable. 

m * ” 


Keeping Goodwill 

We MUST be willing to do more 
than to just get our own house 

in order. We must work for the 

good of the community as a whole. 

Take a genuine interest in the wel- 

fare of all the dealers in your 


town. Get 100 percent participation 
(See FREY, Page 64, Col. 5) 








Booth Chief Greeter 


For Queen in G. Rapids 


GRAND RAPIDS, Mich.—Ted 
Booth, owner of Booth Motor 
Sales (Packard), was chairman 
of the mayor’s welcoming com- 
mittee for the visit of Queen 
Juliana of the Netherlands last 
week, 

Transportation for the large 
group who met the queen’s 
plane was furnished by the 
Grand Rapids Passenger Car 
Dealers Assn. at no expense. 





“| Traffic Officials Sounded Out . . . 





Public Beefs Told 
Capital Dealers 


| WASHINGTON.—With a desire 
| to improve service to the motor- 
| ing public, the Washington Auto- 
| motive Trade Assn. invited District 
| of Columbia traffic and motor ve- 








Cincinnati's Zorniger Presents 


Frank Zorniger (right), president of the Cincinnati Automobile Dealers Assn., presents 
a defense bond to R. E. Reinhold (left), chairman of the traffic safety division, Greater 


Cincinnati safety council. The bond later 
program to a safe driver selected by the 
Kenneth Miller, executive director of the 


Bond— 


was awarded at a “demonstration safety" 
Cincinnati police department. Looking on is 
council. Site of the safety exhibition was 


Henry Sieve Motor Co. (Pontiac) in Price Hill. 





Big Dealer Losses Unlikely 
In Missouri River Flood 


By Arthur R. Oleson 
Staff Correspondent 

OMAHA. — Despite the “worst 
flood in the history of man on the 
Missouri River,” auto dealerships 
in this area late Thursday were 
expected to escape serious damage. 

A 31%-foot flood crest was sched- 
uled to reach Omaha and Council 
Bluffs, Ia., late Thursday and test 
the twin cities’ frenzied efforts to 
reinforce flood walls. Non-essential 
businesses in Council Bluffs and 
Sioux City, Ia., were closed as a 
precautionary measure early last 
week. 

Every business firm owning 
trucks, from pickups to multi- 
tonned heavies, aided in the pre- 
flood preparations here. Truck 
brigades worked day and night to 
haul lumber, sand and dirt and 
to evacuate lowlands dwellers. 

After inundating Pierre, South 
Dakota’s capital, the mighty Mis- 
souri was descending at a steady 


N.C. to Feature 
One-Act Play at 
Apr. 28 Parley 


RALEIGH, N. C. — Departing 
somewhat from usual convention 
programs, the North Carolina Au- 
tomobile Dealers Assn. will present 
what it believes to be a unique 
agenda as far as conventions are 
concerned—a one-act play. 

The play, “A Day in the Life of 
a Dealer,” will be the highlight of 
the group’s annual meeting Apr. 28 
and will be staged at 2:30 p.m. 

Principal speakers at the conven- 
tion will be Ray Chamberlain, 
NADA convention chairman, and 
Karl M. Richards, of the Automo- 
bile Manufacturers Assn. 

Richards will speak at the 7 p.m. 
dinner honoring dealers who have 
been in the automobile business 25 
consecutive years or more. 

The association has announced 
the results of the director elections. 
New directors are: C. G. Nuzum, 
of Nuzum-Cross Chevrolet, Inc., 
Newton; John Tiller, of Johnson 
Motor Co., Durham, and W. P. Sut- 
ton, of Sutton Pontiac Co., Wil- 
mington. 





clip on Sioux City and the Omaha 
area. Mississippi River torrents 
were also threatening St. Paul 
Thursday. 


President Truman flew here 
Wednesday to hold an emergency 
conference on the flood threat with 
governors of seven midwestern 
states. Gen. Lewis A. Pick, chief of 
the Army Engineers corps, had 
been here all last week to lend his 
counsel. 

South Sioux City and Decatur, 
Nebraska towns, were completely 
engulfed by the floods. Old junk- 
ers were used at Blair, Neb., to 
pack and strengthen levees. 

Virtually all Omaha car firms 
are located more than a dozen 
blocks west of the flood wall, and 
the dealerships and lots were con- 
sidered too far from a danger point 
even if the waters go over the bar- 
riers. 

Many dealerships in Manhattan 
and Kansas City, Kans., suffered 
considerable damage last year as a 
result of Kansas River floods. 

The Federal Reserve Board has 
adopted a policy of annulling Regu- 
lation W for replacement or repair 
of cars damaged by floods. 





hicle officials to its April meeting 
to “lay it on the line.” 

These are common complaints 
from the public, according to the 
speakers: 

1. Charging to service the car be- 
fore delivery and failing to give 
any service for the money charged. 
(This was cited as a frequent com- 
plaint.) 

2. High prices for service and 
poor workmanship. 


3. Failing to tell the customer 
what he is being charged for in 
writing up the repair order. 

4. Misleading advertising, such 
as “all work done by factory- 
trained mechanics” and “we 
guarantee your car will pass in- 
spection.” 

5. Accessory and oil 
tie-ins required, 

6. No credit allowance for tires 
with car when other tires—-white 
sidewalls, for example—are ordered. 

7. Failure to deliver tags after 
having paid for them. 

In addition to the above, there 
were many other complaints enum- 
erated by District Traffic and Ve- 
hicle Director George Keneipp and 
two of his key assistants. 

Keneipp said that by and large 
his department “gets along pret- 
ty well with the dealers.” Then 
he handed them this one: 

“Taking proper care of your own 
customers will save us the very 
considerable amount of time that 
our officials must now spend lis- 
tening to complaints against you.” 

Keneipp told his audience that 
he had been invited to come and 
“talk straight” to them and that 
was what he was doing. With him 
came his administrative officer, 
Herman S. Cole, and Charles W. 
Reed, supervisor of inspection sta- 
tions. 

Referring to the NADA survey on 
what the public thinks of auto 
dealers, Keneipp said “you would 
have to spend but a day or two in 
my office to believe the survey 
might have been made right there.” 

“Our employes have found it 
easy to catalog the new-car deal- 
ers,” said Keneipp, “and they 
know pretty well who they them- 
selves would and would not 
patronize.” 

Many of the complaints against 
the dealers, Keneipp said, are triv- 
ial and unjustified and don’t add 
up to good sense, but “they tend to 
reveal a lack of the kind of con- 

(Continued on Page 68, Col. 4) 


TAA Chiefs Visit 


Regional Parleys 


NASHVILLE, Tenn.—The Ten- 
nessee Automotive Assn. is sending 
its largest traveling party to date 
to the annual spring regional meet- 
ings in this state. 

The traveling party will include 
President John M. Walker, Vice- 
President O. W. Dresslar, NADA 
Director Jim Ayers, past Presi- 
dents Forrest F. Cate, Erskine 
Sharp and Herbert G. Roberts and 
A. J. Beck, OPS official. 


changing 








On the House . 





factory 


Detrott... 





Wemhoft 


chairman . . 








This is a personal plea to dealers who have not already made plans 
to join vigorously in the May Safety Month program. Certainly there 
is no greater cause than saving lives. Certainly there is no greater 
threat to this business of ours than highway acci- 
dents. Certainly EVERY dealer owes it to himself— 
and his country—to take active part in this year’s 
safety month. Remember, too, that “when you sell 
safety, you sell service.” 

Seems to me that dealers, 

selves to be quoted on new-car sales declines by 
consumer publications, do themselves a 
as well as their fellow dealers ... 
relations committee, 
Armacost, will hold its first session May 7-& in 
New York City association is rounding 
up its members to oppose the $5 and $10 use tar 
being considered by Gotham city council. 

Buffalo group has two new directors. Henry Cohn (Kaiser-Frazer) 
succeeds Jack Erhart, while Jerry Carvin (Nash) replaces Floyd Root 

. Portland (Ore.) dealers will golf May 16-18; Fred Bauer (Nash) is 
. Chevrolet gave its new safety program a big press 
sendoff last week, with Service Chief Ernie Harrig as host. 


who permit them- 


disservice 
NADA’s new 
headed by Bob 


—Pete Wemuorr, Editor, 
Automotive News 
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OUR PLATFORM: |. Fair and equitable contracts between manufacturers 
and dealers in motor vehicles, parts and accessories. § 2. A fair profit to 
the dealers on every used vehicle accepted in partial payment for a new 
car or truck. § 3. Every dollar of gasoline tax collected by state or federal 
governments applied to the building and maint of highway 4. The 
elimination of government and bureaucratic controls over this industry. 
15. A return to the precepts of independence and the rewards of applied 
energy and ability, which made America and gave more of her citizens 
more of the better things of life than anywhere else in the world. 


If This Is Stabilization, 
Well Take Aspirin 


WE REMEMBER well the tingling feeling of fascination 

and horror that gripped us as a schoolboy when we 
read in the history books of the high-handed deals the 
Pharaohs and kings of old used to pull off. 


AUTOMOTIVE 











We had a smug feeling then that such things couldn’t 
happen in our day of “enlightenment.” 


There is nothing to be smug about now, however. 


Consider the figure of the President of the United States 
—an office once held to be the highest honor of our land— 
insisting that Congress adopt a stabilization program to 
protect our economy, then torpedoing that stabilization pro- 
gram with phony figures, while lashing an industry whose 
productive genius is one of the main supports of the nation’s 
strength. 


When the President tells the American people that the 
steel industry earns $19.50 on every ton of steel produced— 
while neglecting to mention that two-thirds of that profit 
is taken in taxes by the government of which the speaker 
is the highest officer—he becomes not only a partisan but 
a phony partisan. 


No doubt the Administration will pressure the indus- 
try into settling the wage dispute on the terms of labor 
and the government. 


For a while, the government may force the steel com- 
panies to pay part of the increased labor cost out of their 
third of the profits. 


But in the end the price of steel will go up. And since 
steel is a basic industry in the American economy, the 
pressure under prices will be greater. : 


We'll be riding higher on the hot air of inflation. 


If this is the type of stabilization the government has 
in mind, the country would be a lot better off if the govern- 
ment got out of that business entirely. 








Auto 
Forum 


Eprror’s Note: In a talk at 








the recent annual convention 





of the Missouri Automobile 
Dealers Assn., L. W. Smead, 
general sales manager of the 
Ford division, discussed, 
among other things, dealer- 
ship management. In the be- 
lief that his remarks on this 
subject may be of interest to 
all dealers, we are printing 
them below: 


* * * 


NOTHER area in which 

great progress has been 
made during the past few years 
is in the more efficient manage- 
ment of our dealerships. There 
was a time when the thinking 
seemed to be that volume was 
the answer to all problems. 


Today we emphasize profit 
equally with volume and, while 
there have been times during 
the past few years when profit 
was mainly the result of fav- 
orable economic conditions for 
the automobile dealer, the 
time will come for all dealers, 
and it may be here now for 
some of them, when profit will 
be the result of efficient man- 
agement and not due merely 
to favorable economic condi- 
tions. 

This should not frighten us 
because it is the normal pro- 
cedure in business. Profits 











should come from efficient man- 





agement rather than from the 
“hide” of the customer. Cus- 
tomers have a way of staying 
away from places where they 
are asked to pay a profit plus 
the cost of inefficient manage- 
ment. 
7. x * 


ODAY, automobile dealers 
generally are well financed. 
Today, we have training pro- 
grams for all of our employes 
because we have found that an 
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informed employe is a more 





efficient employe. We have more 
organizations set up on a line 


—— Letterbox 





and staff basis which enables us 
to analyze our problems, plan 
our operations, train our em- 
ployes and evaluate their per- 
formance—all resulting in 
greater over-all efficiency. This 
is true in the factories and it is 


true in many of the better man- used, if you so request. 





‘Another Oldtimer .... . 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. -No attention is given to unsigned 
letters but you may sign your name with 
Address Editor, Automotive News, Detroit 26, Mich. 
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the assurance that it will not be 








aged dealerships. 

The retail automobile busi- 
ness is the only retail business 
still run by the independent 
merchant. We should recog- 
nize that the old established 
line of retail businesses is 
breaking down. The grocery 
stores are selling cigarets, 
cosmetics and many other 
items formerly handled only 
by the drug store. Drug stores 
are handling all kinds of mer- 
chandise that were fomerly 
handled by department stores 
and specialty shops. One auto- 
mobile manufacturer recently 
made arrangements to mer- 
chandise their cars through a 
chain department store. 

We believe that the right way 
to merchandise new cars and 
trucks is through the independ- 
ent dealer, but the only way 


The ‘Father’? 

With reference to your item, Old- 
est Used Car Dealer? in Letterbox 
of March 24. 


Herb Davies, who in recent years 
has been known as “The Smiling 
Irishman,” operated a used car 
sales agency, in Chicago on West 
Madison Street at Springfield Ave., 
in 1919. 

He is the “Father of Exclusive 
Used Car Stores” in Chicago, I be- 
lieve. — Georce S. ALLEN, Tremont 
Auto Sales Corp. (Chrysler-Plym- 
outh), Chicago. 

. 


1951 Sales 

Did Automotive News print the 
U. S. commercial and passenger car 
registrations for 1951? — DaIMLER- 
Benz AKTIENGESELLSCHAFT, Stutt- 
gart-Unterturkheim, Germany. 


* * 


that we can all be sure of main- Eprror’s Norte: Yes, Feb. 18 
taining our present method of issue, page 1. 
distributing automobiles through , .“s @ 


independent merchants is 
through greater efficiency of 
management on the part of all 
dealers to the end that profits 
will result from efficient man- 
(See FORUM, Page 72, Col. 3) 


Race Fan 

I am not complaining but I am a 
little bit disappointed (and some- 
what prejudiced) but it seems to 
me that an outstanding feat like 














10 Years Ago... 


The Big Story 


Senate hearings are reported nearly completed on bills to authorize 
the Reconstruction Finance Corp. to grant loans on cars frozen in 
dealer hands, and the freezing of leases on showrooms. Also in the 
face of a report that only 37 percent of the March quota of new cars 
had been released, the House has demanded that the government halt 
auto rationing. It also attacked OPA for its conduct in the program 
to conserve existing stocks . . . Ford and Goodyear have reported 
progress on the development of an auto tire that uses little, if any, 
crude rubber . . . The Office of Defense Transportation has appealed 
to farmers to pool marketing operations to conserve truck mileage. 

—From the files of Automotive News. 














Hudson winning four out of the 

first five places in the NASCAR 

race in Florida should rate more 

than two short sentences appearing 

in your March 24 issue.— Louis C. 

RaBaLLo (Hudson), Stockton, Calif. 
* * x 


Foreign Cars 


Would it be possible to include 
the more-popular foreign cars in 
the weekly “Top Cars” listings? It 
would enable those of us who oc- 
casionally deal with these automo- 
biles to realize their “public 
acceptance.”—Georce E. Moore, In- 
dianapolis, Ind. 

Eprror’s Norte: It is thought 
that a once-a-month resume of 
popular foreign car registrations 
will be sufficient to show their 
“public acceptance.” 

* ” . 


Vauxhall Data 


We would like to know if the 
English car Vauxhall is distributed 
in this country, and where we may 
get some facts about that automo- 
bile-—Oun10 DEALER. 

Eprror’s Note: Vauxhall is not 
distributed in the U. 8. Informa- 
tion may be had from Vauchall 
Mirs., Ltd., Luton, Bedfordshire, 
England, or the Overseas Div., 
General Motors Corp., General 
Motors Bldg., Detroit. 


* * + 


51 Registrations 


Can you suggest a statistical 
source for 1951 passenger car regis- 
trations for the United States and 
Canada? —D. L. Hassg.i, Collier’s 
Research Bureau, New York City. 

Eprror’s Note: Total U. 8. pas- 
senger car registrations appeared 
on page 1 of our Feb. 18 issue. 

Wiggins Systems, 44 Princess St., 

Winnipeg, Man., Canada, has a 

listing of the Canadian registra- 

tion figures. 
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MILLIONS OF TIME BUYERS have financed 


automobiles with the CommerciAL Crepit Pian. These are the 
people who want credit, expect credit, need credit in order to 
buy. When you offer them the CommerciaL Crepit PLAN, you 
have the advantage of “brand name” financing that is known 
and preferred by customers and dealers alike. 


INSURANCE PROVIDES DOUBLE PROTECTION— 
Life Insurance Coverage* pays indebtedness in event 
of purchaser’s death. Automatic Car Insurance pro- 
tects customers against accidental damage to the 
car from time contract is signed. (And dealers profit 
by Calvert Fire Insurance Company’s policy of arrang- 
ing for the selling dealer to do the repair work.) 


*Not available in California 


a.) 4% 
= f 
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YEAR AFTER YEAR 
Commercial Credit financing is 


complete, competent, dependable 


MARSI ENDORSES COMMERCIAL CREDIT — John 
P. Marsi, Secretary-Treasurer of Beckerle Marsi 
Motors Inc., Spring Valley, N. Y., says, “We have 
used COMMERCIAL CREDIT PLAN ever since we've been 
in business and are more than satisfied with the com- 
plete coverage and close dealer cooperation this plan 
affords. It makes business a pleasure.” 





be } 
WRITE, WIRE OR PHONE the ComMerciAL CREDIT 
office nearest you today. Let a COMMERCIAL CREDIT 
representative drop in and show you our interesting 
study ‘The Dealer’s Stake in Time Selling.”’ There’s 
no obligation and it may prove profitable. 


COMMERCIAL CREDIT CORPORATION 





A Subsidiary of Commercial Credit Company, Baltimore . . . Capital and Surplus 
over $125,000,000 ... offices in principal cities of the United States and Canada. 
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Stockpile at ‘Safe Level’ . 





Early Decontrol Seen 
For Natural Rubber 


By Joseph E. Kuebler 


Staff Correspondent 


KRON.—Indications are that the 
+4 National Production Authority 
will take all the wraps off natural 
rubber consumption before April is 
over. 


There is a belief among some 
tire makers in fact that all con- 
trols over rubber—both natural and 
synthetic-—could be lifted immedi- 
ately without endangering in any 
manner the defense effort. 


All this is possible because for 
some time now the U. 8S. stock- 
pile of natural rubber has reached 
a “safe level” and the produc- 
tion of the man-made material 
is going ahead at a rate of more 
than 900,000 tons annually. 


Right now natural rubber useage 
is limited by specification controls. 
For instance, smaller size passen- 
ger tires cannot contain more than 
17 percent of the material, and 
larger tires, 7:10-15 and up, are lim- 
ited to 25 percent. 

* * * 

N DROPPING the ban on white 

sidewall tires two weeks ago and 
allowing more tree rubber to be 
used in tires, E. D. Kelly, director 
of NPA’s rubber division, said the 
lessening of controls was consis- 
tent with the agency’s overall 
policy. 

This policy, he added, is to ease 
controls whenever such action does 
not substantially hinder the de- 
fense program. 

Further relaxing of restrictions 
will be made in the near future, 
Kelly declared, and these pros- 
pective changes will permit great- 
er competition between the two 
rubbers. 

The rubber industry advisory 
committee to NPA recommended 
that the present control system be 
dropped and the government’s role 
in rubber revert back to what was 
in effect before the Korean hos- 
tilities began. 

Then manufacturers could use all 
the natural rubber they wanted. 
The only requirement was that a 
minimum of 222,000 tons of syn- 
thetic be consumed annually. 

*” * 
7s present rubber law which 
undoubtedly will be extended 
for two more years to June 30, 
1954, sets that as the minimum 
amount necessary to insure nation- 
al security in rubber. 

A number of tire producers con- 
tend there is no need any more for 
controls of any type on rubber. 
They are confident that synthetic 
will be able to stand on its own 
feet when consumers have an unre- 
stricted choice. 

“You don’t need laws to force 


Tucker Elected °52 Leader 


Of Jacksonville Dealers 


JACKSONVILLE, Fla.—The Jack- 
sonville Auto»iobile Dealers Assn. 
has elected R Holmes Tucker its 
president for 152. 

Other officers elected are H. A. 








people to use synthetic today,” 
one spokesman emphasized. 
“Manufacturers are consuming it 
because it does as good or a bet- 
ter job than natural rubber in 
most cases and because it is more 
economical.” 


Economics alone, he feels, would 
be a powerful factor in favor of the 
chemical product. 


Synthetic tire rubber costs 23 
cents a pound, less than half of the 
prevailing 48% cent price for nat- 
ural rubber. The first tree rubber 
companies will be permitted to im- 
port will cost them about 10 cents 
a pound less. 

* a” * 


peat gg in July when the gov- 
ernment steps out of the nat- 
ural rubber importing entirely, a 
further drop in the price is antici- 
pated but synthetic still will have 
a 10-cent price advantage, it is be- 
lieved. 

Tire makers, however, are not 
disturbed by the possibility of 
NPA going back to order calling 
for minimum usage of synthetic. 
They point out that the man- 
made material is here to stay. 


World consumption of all types 
of rubber is estimated at 2,400,000 
tons this year. 


| 








Used-Car Bulletin from Detroit ... 





(Aptco Auto Auction. 


Apr. 16 
(Market very soft. Looks like prices 
are down to stay. Sold 73 units out 
of 117 offerings.) 


BUICK—’51 Special 2-dr., $1,600. ‘50 
Super 4-dr., $1,410; Special 4-dr., 
$1,010. °49 Super 4-dr., $1,135, $1,- 


100. °'48 Super conv., $955. 
CADILLAC—’51 (62) 4-dr., $3,400*. 
CHEVROLET — ’50 SL Deluxe 4-dr., 

$1,190; 2-dr., $1,180, $1,050, $1,000*. 

‘49 SL Deluxe 4-dr., $1,020; FL Spe- 

cial 4-dr., $875. °48 FM 4-dr., $745. 

'47 FM 4-dr., $595; 2-dr., $600. °'46 

SM club coupe, $410. 
CHRYSLER—’47 NY 4-dr., $735. 


DODGE—’50 Meadowbrook 4-dr., $1,- 
200; Wayfarer 2-dr., $1,100. °48 De- 
luxe 4-dr., $730, $725. ‘47 Custom 
2-dr., $675; 4-dr., $635. °46 Deluxe 
4-dr., $510. 

FORD—’51 Deluxe (8) 2-dr., $1,340, 2 
at $1,310; 4-dr., $1,285. ‘50 Custom 


(8) 2-dr., $1,180, $1,175, $1,165, $1,- 
150; 4-dr., $1,170; Deluxe (8) 2-dr., 
$1,100, 2 at $1,025; 4-dr., $1,060. '49 
Deluxe (8) 2-dr., $800. ‘48 SD (8) 
business coupe, $725. °46 Deluxe (8) 


2-dr., $500. ‘41 SD (8) 2-dr., $300. 

HUDSON—’50 Super (6) 4-dr., $940. 
’49 Commodore (8) 2-dr., $815. ‘48 
Super (6) 4-dr., $700. 

KAISER—’49 4-dr., $500. 

LINCOLN—’49 4-dr., $1,050. 

MERCURY—’49 4-dr., $940. ‘48 4-dr., 
$7009. 

NASH — ’51 Statesman 4-dr., $1,450*. 
"49 «(600). 2-dr., $745. ‘'48 (600) 
4-dr., $575; 2-dr., $585. 

OLDSMOBILE—’50 (S88) 2-dr., $1,450. 


'49 (88) 4-dr., $1,265*, $1,250*; (98) 
4-dr., $1,260*. 
PACKARD—'48 4-dr., $615. °'47 4-dr., 
$480. 
PLYMOUTH — '51 Cambridge club 
coupe, $1,400. °50 Deluxe 4-dr., $1,- 
‘48 SD 2-dr., $700. ‘47 SD 





Latest Auction Prices 


Sale every Wednesday ) 


| 4-dr., $640, $615, $595. ‘41 SD 2-dr., 
| $200. 

| PONTIAC—’51 Chieftain (8) 4-dr., $1,- 
| 650. °49 SL (8) 2-dr., $1,125*. °47 
| (8) conv., $685; club coupe, $675*, 
| $600 


Apr. 9 
(Market off. Sold 43 units out of 
88 offerings.) 

BUICK—’51 Super 4-dr., 
cial club coupe, $1,665. ‘50 Special 
; Super 2-dr., $1,395*; 
"49 RM 2-dr., 

, Baer. ° 


$1,900*; Spe- 


Super 4-dr., $685. 
| CADILLAC — '50 (62) 4-dr., $2,760°. 
| "49 4-dr., $1,775*. °48 (62) 
| 4-dr., $1,475*. 
| CHEVROLET — '51 SL Deluxe 2-dr., 
$1,465; conv., $1,780*. '50 FL Deluxe 
4-dr., $1,165*; 2-dr., $1,065; SL De- 
luxe 2-dr., $1,150; Bel-Air, $1,465. 
'49 SL Deluxe club coupe, $870. °47 
FM 4-dr., $650; 2-dr., $660. 
CHRYSLER—’48 Royal 4-dr., $800. 
DeSOTO—’49 Custom club coupe, §$1,- 


175°. 

DODGE — '51 Coronet 4-dr., $1,655; 
¥%-ton pickup, $935. 

FORD—’51 Custom (8) conv., $1,680. 
'49 Deluxe (6) 2-dr., $750. ‘46 SD 


(6) 2-dr., $510. 

KAISER—’49 Special 4-dr., $680. 

LINCOLN—’49 4-dr., $880*. 

OLDSMOBILE—’51 (88) 2-dr., $2,165*. 
’50 (88) club coupe, $1,550*%; 2-dr., 
$1,490*; 4-dr., $1,625*. ‘'48 (76) 

; (98) 4-dr., $1,000*. 
PA +» $825. 

~ PLYMOUTH—’50 SD 2-dr., $1,100. 
SD 4-dr., $635. 

PONTIAC — ’51 (8) Catalina, $2,150; 
Chieftain (6) 2-dr., $1,635, $1,700; 
club coupe, $1,610. 


"47 





*Indicates automatic transmission or overdrive. 


Other Auction reports are on Pages 54, 55, 58 


STUDEBAKER — 48 Champion 4-dr., 
$655. 














Both Lost Market Shares Last Year .. . 





Ford-Chevrolet Test Stalemated 


By Bob Gordon 
Associate Editor 

HE Chevrolet and Ford “battle 

for supremacy” in new-car 

sales all but marked time last year 
as both companies finished the year 
in the same relative position they 
occupied at the end of 1950. How- 
ever, both lost some ground in 
overall market percentage. 

The difference in the market 
percentages of the two. competi- 
tors varied by just .02 percentage 
points in the two years. 

Chevrolet had a margin of 4.04 
percentage points over Ford last 
year in percentage of market, com- 
pared with an edge of 4.02 percent- 
age points in 1950. 

* * * 

ORD’S share of the new-car mar- 

ket last year was 17.04 percent, 

while Chevrolet’s was 21.08 percent. 
In the previous year, Chevrolet 
garnered 22.45 percent to Ford’s 
18.43 percent. 

Chevrolet’s new-car sales last 
year amounted to 1,067,042 units 
for a decline of 353,357 units, or 
25 percent, from its 1950 figure 
of 1,420,399. 

Ford’s new-car volume in 1951 
was 862,309 units for a drop of 
303,809 units, or 26 percent, from 
its 1950 total of 1,166,118. 


* * * 


| tad THE important category of 
market percentage, Ford’s pene- 














Moshell, vice-president, and Wil- | tration last year fell 1.39 percentage 
liam A. Catlin, secretary-treasurer.! points below its ’50 level, while 

New-Car Sales Boxscore .. . 

Ford vs. Chevrolet 
Postwar 
FORD CHEVROLET 
Pet. Pet. 

New-Car Share of Year Share of New-Car 
Sales Market Market Sales 
862,309 17.04 1951 21.08 1,067,042 

1,166,118 18.43 1950 22.45 1,420,399 
806,766 16.68 1949 21.32 1,031,466 
486,383 13.95 1948 20.33 709,609 
532,646 16.82 1947 20.23 640,709 
326,822 18.01 1946 18.16 329,601 
802,592 16.82 6-Year Average 20.60 866,471 

Prewar 

602,013 16.14 1941 23.59 880,346 
542,755 15.89 1940 24.99 853,529 
481,496 18.15 1939 22.57 598,834 
363,683 19.28 1938 24.55 464,337 
765,983 21.99 1937 22.05 768,040 
748,554 21.99 1936 27.33 930,250 
584,073 18.90 6-Year Average 24.18 749,223 














Chevrolet was down 1.37 percentage 
points. 

In the six postwar years from 
1946 through 1951, Chevrolet had 
an annual average of 866,471 
new-car sales for an average 
yearly market penetration of 
20.60 percent. 

Over the same period, Ford’s 
new-car sales averaged 802,592 an- 
nually for an average market pene- 
tration of 16.82 percent yearly. 

Chevrolet’s average unit margin 
over Ford in new-car sales has been 
63,879 in each of the six postwar 
years, while its average market 
penetration advantage in the same 
period has been 3.78 percentage 
points per year. 
* * * 

tages represents quite a change 

from the prewar pattern of 
competition between the two com- 


panies. 
In the six immediate prewar 
years from 1936 through 1941, 


Chevrolet’s annual new-car sales 
averaged 749,223 units for an an- 
nual average market bite of 24.18 
percent. 

In the same period, Ford’s an- 
nual new-car sales averaged 584,- 
073 units for an annual average 
market slice of 18.90 percent. 

Using prewar averages, Chevro- 
let outsold Ford every year by an 
average of 165,150 units from 1936 





Taft Perceives 
No Need for Lids 
On Wage, Prices 


DETROIT. — Senator Taft, Ohio 
Republican and presidential aspir- 
ant, told a press conference here 
last week that he sees no need to 
vote an extension of the govern- 
ment’s controls program, “except 
as a standby measure.” 

In Detroit for a whirlwind court- 
ship of Michigan Republican con- 
vention delegates, Taft said he 
would scuttle wage and price con- 
trols right now but that he thinks 
there will always be a need for 
some kind of credit control. 

He said he couldn’t say whether 
present credit controls are too 
stringent, “because I don’t know 
exactly what the effect has been 
on consumer goods.” 

Taft condemned President Tru- 
man’s seizure of the steel industry 
as the type of action “that could 
lead to dictatorship.” 

“If he can seize the steel indus- 
try,” said Taft, “then he can seize 
anything, including the unions and 
union funds.” 


to 1941. Its advantage in market 
percentage averaged 5.28 percent- 
age points yearly over that period. 
* * +. 
=e o average annual 
new-car sales in the six post- 
war years have been 117,248 units 
higher than its average annual 
total in the six prewar years from 
1936 to 1941. This represents an im- 
provement of 15.64 percent. 


Ford’s increase in average an- 
nual new-car sales in the post- 
war era has been 218,519 units 
greater than its average annual 
total in the same six prewar 
years. This represents an im- 
provement of 37.41 percent. 


Because of greater market pene- 
tration by other makes, particu- 
larly those in the medium-priced 
bracket, both Ford and Chevrolet 
have been unable to garner the 
slice of the total new-car market 
in the postwar era that they en- 
joyed in prewar times. 

” * * 
promo had an average of 18.90 
percent of all new-car sales in 
each of the six prewar years from 
’36 to '41, while Chevrolet’s annual 
average bite was 24.18 percent in 
the same period. 

In the six years from ’46 to ’51, 
Chevrolet’s annual market share 
averaged 20.60 percent of all new- 
ear sales, while Ford’s average 
portion in the same period was 
16.82 percent annually. 

Chevrolet’s new-car sales from 
1946 through 1951 totaled 5,198,826 
units, or 1,017,277 more than the 
4,181,549 new Fords sold in the 
same interval. 


Autocar Expands 


Reo Distribution 


Adds Outlets in Open 
Areas of Nine States 


ARDMORE, Pa. — Following a 
| six-month experiment in northern 
| New Jersey, Autocar Co. announced 
last week that it is extending its 
policy of selling and servicing Reo 
trucks, tractors and buses as well 
as Autocars to nine more states. 

Edward F. Coogan, Autocar pres- 
ident, said that Reos_ probably 
would also be sold and serviced 
through Autocar branches and 
dealers in other states “in the near 
future.” 

(In Lansing, a Reo spokesman 
said that the assigning of addi- 
tional distributors will in no way 
replace franchised Reo dealers 
in those states. Autocar will add 
dealers only in areas where Reo 
has open territories, he said.) 

Mounting sales and improved, 
faster service were cited by Coogan 
as the reason for expanding the 
company’s territory. 

The new distributors will be add- 
ed in parts of Rhode Island, Mary- 
land, Virginia, South Carolina, Tex- 
as, New York, Massachusetts, Del- 
aware and North Carolina, Coogan 
said. 

Reo trucks supplement the Auto- 
car line, it was said. Reo manufac- 
tures medium-duty vehicles rang- 
ing from 16,000 to 26,000 pounds 
gross vehicle weight. Autocars, ex- 
clusively heavy-duty, range from 
26,000 pounds to the legal limits. 


| 
} 
} 
| 





Collyer, Hoffman 
Back Ike Drive 


NEW YORK.—Paul G. Hoffman. 
released on leave as head of the 
Ford Foundation, has named John 
L. Collyer, president of B. F. Good- 
rich Co., as one of the members of 
the advisory committee to Citizens 
for Eisenhower. 

Hoffman, who was granted a 
leave of absence from the founda- 
tion until July 12, to campaign for 
Eisenhower's nomination, will serve 
as chairman of the committee and 
will coordinate his activities with 
Walter Williams, national chairman 
of the organization. 

Henry Ford II, who granted Hoff- 
man the leave, will serve as acting 
president and chief executive officer 
of the Foundation in Hoffman’s 
absence. 


' 1 

Great Names 

Monroe Booklet Has 
25 Biographies 

MONROE, Mich.—A booklet, con- 
taining “thumbnail” sketches of au- 
tomotive greats, has been published 
by Monroe Auto Equipment Co. 

Called “Great Names in the Au- 
tomotive Industry,” the booklet is 
a compilation of the short biogra- 
phies which have been featured in 
Monroe Auto Equipment’s national 
advertising. 

Twenty-five biographies are in- 
cluded in the booklet. The list runs 
alphabetically from Benjamin Bris- 
coe to Fred M. Zeder and, chro- 
nologically, from R. E, Olds and 
Elwood Haynes to Charles F. Ket- 





tering. 








also available, 


Rambler Hardtop Offers Outside Spare Wheel— 


Optional now on the Nash Rambler Country Club hardtop is an outside spare wheel 
mounted on the rear in Continental fashion, the company announced last week. Tire 
cover is available in solid shades or two-tone color combinations designed to harmon- 
ize with the body. Glare-free tinted Solex safety glass and Nash reclining seats are 





¥ 
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Jeepers /... 
Creepers. 









Every driver is a 
ready prospect for the 


WICO Autostop! 


Right now, at thousands of cross-walks, you can see the reasons for the enormous 
market for the Wico Autostop. 

The light turns green. A pedestrian starts to walk across the street. Then it happens! 
A car “creeps” into the cross-walk and scares the wits out of her. 

And the driver is just as scared! 

Or a car creeps into the car ahead—not much damage—just a dented fender or a 
broken head light. 

A car equipped with a Wico Autostop can’t creep—even a car with an automatic 
transmission. Moreover, it can’t roll backward or forward when a stop is made on 
a hill. 

Suppose you drive with a Wico Autostop. You brake to a stop as usual, and touch 
the magic switch on the gearshift or selector lever. The car stays put! When you’re 
ready to go, step on the gas and the brakes release automatically. 

You don’t have to keep your foot on the brake. And there’s no need for riding clutch 
or accelerator. 

Each Wico Autostop kit contains Practically every car owner is a prospect for a Wico Autostop. One demonstration 
complete illustrated instructions. can make the sale. Write us now about the MONEY-SAVING DEMONSTRATOR 
OFFER that makes it easy to show your customers all the Autostop advantages. 


To show ’em is to sell ’em! 


WICcOo ELECTRIC COMPANY West Springfield, Mass. 


i Average installation time: 12 hours. 











8 
New Reo Council 


Of Distributors 


Starts Sessions 
LANSING. 


ning merchandise, sales and service 
policies has been announced here 
by the Truck division of Reo Mo- 
tors, Inc. 

“Distributors and dealers have an 
investment which needs_ protec- 
tion,” said A. L. Struble, Reo sales 
vice-president. “They have deci- 
sions to make from time to time, 
and many of these decisions cannot 
be made intelligently unless they 
know just what course Reo will be 
taking in the postwar period.” 

Struble disclosed that the first 
meeting of the council here had 
produced numerous ideas and sug- 
gestions for immediate or future 
consideration by the company. 
“Most of the council’s reeommenda- 
tions. have already been approved 
and adopted,” Struble pointed out. 

Present plans calls for a four- 
man council, geographically select- 
ed, with one member to be replaced 
by a new member at each succeed- 
ing meeting. At the first session, 
the council was composed of G. P. 


- Organization of a | 
distributor council to assist in plan- | 
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Davis Reelected Head of Kansas City Chamber— 


Congratulations are extended to O. W. Davis (center), president of Davis Motor Co., 
Inc. (Oldsmobile), who was recently reelected to his second term as president of the 
Kansas City (Kans.), chamber of commerce. Pictured, with Davis are Fred Allvine (left), 
vice-president of the Chamber's membership and public relations unit, and Elisworth 
Green jr., executive manager. Davis is past president of the Kansas Motor Dealers 
Assn. and presently on the board of directors of the association. 





Liggett, Liggett’s Columbus Reo 
Co., Columbus, O., and C. C. Eichor, 
Eichor Reo Co., Oaklahoma City. 


Easton, Reo Truck Sales Co., Port- 
land, Ore.; E. H. Freeman, Free- 
man & Sons, Inc., Miami.; R. W. 
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Intricate Deals Bared 
In Ward's Trial 


By Ira Alexander 

| Staff Correspondent 
| DENVER.—State attorneys 
| week reached the heart of the case 
distributor, Denver, 
step of evidence. 

Through Ralph B. Mayo jr., ac- 
countant who audited the books of 
Ward’s various enterprises after 
his spectacular crash last year, 
District Attorney Bert M. Keating 
j}and his chief deputy, William E. 
Doyle, are trying to prove that 
Hudson Finance Co., one of Ward’s 
enterprises, was broke when Sam 
G. Russell, Denver real estate ex- 
ecutive, bought $2,500 worth of 
stock. 

Doyle has introduced through 
Mayo a series of three-cornered 
loan transactions among Hudson 
Finance Corp., the United States 
National Bank of Deiuver and 











“KEEP THE POWER 
YOU BOUGHT” 
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Pure Pennsylvania Motor Oil... 
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For your protection, only oils made from 100% Pure Pennsylvania Grade Crude 
which meet our rigid quality requirements are entitled to carry this emblem, 
the registered badge of source, quality and membership in our Association. 














PENNSYLVANIA GRADE CRUDE OIL ASSOCIATION 


Oil City, Pennsylvania 
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a valuable sales tool for your 


PENNSYLVANIA OIL BRAND 


During the past three years, 276 million advertising messages 
have made “Keep The Power You Bought” more than just a 
mouthful of words. Car owners recognize it as the best reason 
in the world for buying 100% Pure Pennsylvania Motor Oils. 


Cash in on the power of this key selling message. Urge your 
dealers to let their customers know that they have a 100% 
made from the finest crude 
in the world. And remind them to point out that it will help 
car owners keep the power they bought. 


HAVE DEALERS 
RELAY THIS SALESMAKER 
TO EVERY OIL CUSTOMER 
Ask your dealers to say this to every 


“Mister, I recommend 
100% Pure Pennsylvania Motor Oil. 


better engine 


performance and provides the kind 
of protection that saves you money.” 











Guvranteed DB, 


A200". »PURE @ 












[reeaelt veummase 
Made from 
the highest grade crude oil in the world 
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last | 


against Fred Ward, bankrupt auto | 
with Ward's | 
attorneys continuing to fight every | 


Fred Ward, Inc. Mayo testified 
that Hudson Finance “received 
no income at all from Fred Ward, 
Inc.,” but paid interest in the 
amount of $5,252.30 to the bank 
on its own notes. 


Mayo also testified that 19 Hud- 
|son cars were mortgaged twice by 
Fred Ward for two separate loans, 
and three cars were sold before 
the money was borrowed on them. 
He said he ran across the double 
mortgages in checking the books of 
Hudson Finance Corp. and Fred 
Ward, Inc., both controlled by 
Ward. 

Mayo said the 19 cars which had 
been listed as security for loans 
obtained by Fred Ward, Inc., from 
Hudson Finance also had been used 
to secure loans by Fred Ward, Inc., 
from the United States National 
Bank and from Continental Illinois 
Bank & Trust Co. 

Mayo also testified that Hud- 
son Finance paid dividends to- 
taling $2,270 over an 11-month 
period when the company had no 
earnings. The dividend payments, 
the state contends, were part of 
Ward’s “build-up” for prospec- 
tive stock purchasers. Other high- 
lights of the week and resulting 
from Mayo’s testimony were: 


1. A 1950 Hudson bought at cost 
by Hudson Finance as its company 
car was later sold to a retail pur- 
chaser, with the money going to 
Fred Ward, Inc. 


2. The net worth of Hudson Fi- 
nance as of Sept. 30, 1950, the day 
after Russell bought his stock, was 
“a deficit of $1,677.06.” 


3. A balance sheet prepared for 
Hudson Finance dated Oct. 31, 1950, 
showed cash on hand of $280.65, 
while the company books showed a 
bank overdraft of $2,739.42. Notes 
receivable were listed on the bal- 
ance sheet as $291,783.25, while the 
books showed $265,801.55. 


4. The complicated system of 
check exchanges were charted by 
Mayo on two blackboards. The 
drawings showed how money 
flowed between Ward’s firms, 
subsidiary companies and em- 
ployes. The state alleged Hudson 
Finance in its later life was used 
almost exclusively as a “bank 
account” in these check transac- 
tions. 

5. On the subject of the “collecti- 
bility” of debts owed Hudson Fi- 
nance by Fred Ward, Ine., and 
other companies, Mayo got into 
testimony which later led to a de- 
fense motion for a mistrial. 


‘OPS Writ Cites 
Warren Cadillac 


MINNEAPOLIS.—Warren Cadil- 
|lac, Inc. Minneapolis, has been 
permanently enjoined from violat- 
ing OPS regulations and ordered 
to pay the U. S. Treasury $1,345 
and refund to four car purchasers 
a total of $1,145 for alleged over- 
charges on new automobiles. 

Federal Judge Gunnar H. Nord- 
bye signed the order in the U. S. 
District court at Minneapolis en- 
joining the Minneapolis dealer from 
selling new automobiles at over- 
ceiling prices, from requiring pur- 
chasers to trade in their used cars 
and from allowing less than rea- 
sonable value for used cars traded 
in on new cars. Warren Cadillac, 
OPS said, consented to the court 
decree. 











Brand Names Appoints 
Rose to Advisory Board 


DETROIT.—S. H. Rose, president 
of Grand River Chevrolet Co., has 
been named to the advisory boarc 
of the Brand Names Foundation 
The board was formed to counse 
the foundation in its extension o 
an educational program throug” 
retail channels, according to Henry 
E. Abt, foundation president. 

Rose was awarded the founda- 
tion’s “certificate of distinction” 
last week in recognition of Grand 
River Chevrolet’s third place amon,z 
auto dealers in the Brand Names 
retailer-of-the-year competition. 
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Michigan Safety Parley Told: 
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Inspection 


Proposals 


Need Selling Drives 


DETROIT. Sponsoring groups 
must build up a strong “sales or- 
ganization” if they are to establish 
an efficient periodic vehicle inspec- 
tion law in their state, Earl F. 
Campbell, director of the field or- 
ganization of the National Safety 
Council, Chicago, told the 
eon meeting of the automotive 
maintenance, dealers and suppliers 
division of the Michigan safety 
conference here Apr. 9. 

Campbell declared that the 
greatest opposition does not come 
from organized groups which ac- 
tively oppose the legislation, but 
rather from “timid politicians” 
who often do not understand the 
reasons for, nor the expected re- 
sults from, such a law. 

Campbell’s talk followed a panel 
discussion of compulsory motor ve- 
hicle inspection, in which M. R. 
Darlington, managing director of 


lunch- | 


the Inter-Industry Highway Safe- 
ty Committee; Emerson Westwick, 
field representative of the Assn. of 
Casualty and Surety Companies, 
and James Mason, president of 
Hodges Auto Sales (Dodge-Plym- 
outh), Ferndale, Mich., talked and 
|}answered questions on the advisa- 
bility of a vehiclé inspection law in 
Michigan. 
| The panel members pointed out 
that the establishment of an in- 
spection law will eliminate at least 
10 percent of the traffic deaths dur- 
ing the first year of operation. 
Campbell warned that cities in 
the U. S. are fast approaching “a 
state of paralysis in traffic,” and 
that it is estimated that motor 
vehicles will travel more than 500 
billion miles in 1952. By 1965, he 
added, there will be more than 
108,000,000 licensed drivers in the 





| 


vention. Herman Otte (left), chairman of 


U. S. Rubber Co., on a successful program. 


+ * + 


U. S. if the present growth con- 
tinues its pace. 

And in addition to this, Camp- 
bell pointed out that the average 
age of autos on the road is 
lengthening steadily. In 1941, he 
said, the average age was five 





suppliers division, congratulates Herbert C. 





Michigan Safety Conference Leaders— 


More than 2,500 persons attended the 
7-10 and heard local and national safety experts discuss all phases of accident pre- 


Michigan safety conference in Detroit Apr. | 


the automotive maintenance, dealers and 
Gates (center), Flint, and Ted Woodruff, of 


* * * 


years. In 1945, it had grown to 

eight years, and in 1951, the aver- 

age car on the highway was over 

nine years old. 

In the last five or six years, he 
added, from 15 to 18 percent of ac- 
| cidents have been caused by cars 











Carvrett 





Says: 


WHY GIVE AWAY PROFITS? 


@ Nation-wide surveys indicate 50,000,000 vehicles will need brake service this year. 


@ The Barrett Equipment shown here will set you up to get your share of this work and 
do a complete brake relining and reconditioning job in your own shop. 


@ Why support others with work you can do better and more profitably yourself? 
@ Any one of your mechanics can operate Barrett Equipment without special training. 
@ In a busy shop the entire investment will pay itself off in one month! 


ne LROY- Doktor 


Pays You 


On Drum Machining Alone 


Greatest profit-maker of 
all service equipment! 
Automatically machines 
drums without atten- 
tion—performs 7 other 
profitable shop opera- 
tions—frees costly labor 
for other work. 

You’re probably paying 
for a DRUM-Dokter 
now. Why not own one? 
Let the profits buy it! 


is 


92% Gross Profit 


? 








b 








te Brake Dekter 





Analyzes And Corrects 98% 


Of All Brake Trouble 
a 


Licks grabbing, swerving, A 
diving, brake noisesand // 
practically every 
other brake problem 
caused by worn 
anchors, high and 

low spots on lining, 
improper 
centralization, etc. 
Grinds shoes 

right on the car 

for full contact, 

or cam ground effect. 
One man operation 
—fast and easy to use. 










MODEL B-115A 
Approved, used or 
recommended by all 
leading car, truck and 
bus manufacturers. 








the Mintt-Bornder 
Turns Out Super-Safe Bonds 


Up To 1 Per Minute 


Bonds new lining, 
or de-bonds old 
lining. Increases 
lining life. 
Instantly adjusts 
for any size shoe. 
Quick, simple 
one-man 
operation. Earns 
you a big extra 
profit—lets your 
mechanic earn 
more and do 
more work. 






MODEL 
B-600B 
4-shoe model 
shown. 1 and 2- 
shoe models avail- 

able. 





Heh Your Jobber On Write For Catalog 






customer. 


ire Bond-Test-h 


Safety-Checks Completed Bonds 


in a few seconds. Marks edge 
of lining—assures owner he is 
protected. Instantly adjust- 
able for testing any bond at 
factory specified pressures. 


me Shoe 
Conditioner 


Prepares Shoes For Perfect Bonding 


in a few seconds. Saves lots of time and 
many dollars—assures a better job for the 


re 












BARRETT 


The Worlds Finest Srake Sernuice E. 


EQUIPMENT co. 21st and CASS AVENUE « 


ST. LOUIS 6, MISSOURI 





| 

being operated in an unsafe condi- 
tion. 

Darlington said that the chief 
aim of his organization is to save 
|lives, and that in this respect, it 
| recommended the passage of a ve- 
\*hicle inspection law in every state 
But, he added, the method of op- 
eration is left up to the state resi- 
dents. 

He said that 14 states now have 
vehicle inspection laws in effect, 
and that 12 conducted them with 
state-appointed inspection stations, 
while two carried on the program 
with state-operated stations. 

In the program of state-op- 
erated stations, Darling said op- 
position to the program comes 

| from the rural areas, where farm- 
| ers are often asked to bring their 
| 





vehicles for many miles for a 
safety sticker, This also often re- 
sults in a jam, he said, with ve- 
hicles lined up for considerable 
distances awaiting to be inspected. 

Also, if the car is found to be in 
need of attention, the car must be 
repaired immediately (at any ga- 
rage of the owner’s choice), and 
wait once more in line for re-in- 
spection. 

Mason, speaking from the deal- 
er’s viewpoint, declared that the 
inspection program could be car- 
ried on by state appointed stations, 
at a reasonable fee, and that he, 
for one, would ask for a state in- 
|spection license if the law was 
passed here. 

He said that the advantages the 
program offered in service busi- 
ness, and in good community rela- 
tions, dealers could well afford the 
program. 

Walter Eaton, executive secre- 
tary of the Michigan inter-industry 
highway safety committee, was 
moderator for the panel discussion 
and for the question session that 
followed. 

—Sam SaMPson 


Pay Hikes Spell 
Worse Inflation, 


Eccles Cautions 


DETROIT. — Marriner S. Eccles 
warned the Economic Club of De- 
troit last week that a wage freeze 
is the only practical way to prevent 
further inflation. 

Forecasting a devastating burst 
of inflation if either prices rise 
anew or profits continue to decline, 
the former chairman of the Federal 
Reserve Board said that labor and 
military interests must “make the 
comparable sacrifices business is 
making through high taxes.” 
| “A new round of wage and price 
| increases,” Eccles explained, “will 
|Seriously jeopardize our ability to 
sustain $75 billion budgets after the 
1953 fiscal year. Consumer depend- 
ence on savings, especially in the 
fixed-income groups, will be more 
and more pronounced if prices con- 
tinue to advance. 

“The fact that the public is 
saving money at the rate of $20 
billion a year remains a safe- 
guard against a disastrous in- 
flation through 1952.” 
| Eccles maintained that the gov- 
ernment would be hurting itself by 
allowing wage raises while at- 
tempting to freeze prices. 

“Unless prices rise after wage in- 
creases,” the fiscal expert said, 
“higher labor costs must be paid 
for by lower gross income. This 
reduces federal tax income and the 
government must borrow more to 
finance its bigger budgets. That 
|means more inflation.” 

Eccles coupled his appeal for 
military economizing with a request 
that foreign beneficiaries of U. S. 
financial aid be made to impose 
taxes as extensive as those in the 
U. S. and Britain. 

“An uncontrolled inflation is just 
}as destructive to our system of 
|ecapitalism as deflation. What we 
|must strive to attain is an overall 
| stability with maximum employ- 
ment and a pay-as-you-go budget, 
{avoiding undue pressures on the 
| critical fixed-income group,” Eccles 
said. 











—Mac Gorpon 

Todd Heads New Unit 
Edmands Tractor & Implement 
Co. has been opened at 107 N 
Sheridan St., Minneapolis, Kans. 
by Ivan Edmands, proprietor of 





Edmands Motor Co. (Ford). Lloyd 
Todd will be in charge of the new 
dealership. 








¥) 
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© 1952 H.D.T. Co. Factors, Inc. 


There's No Gamble Here! . 


© If the satisfaction of your customers comes first... why take chances by using 


fly-by-night concoctions or ordinary polishes on their cars? Choose 
Blue Coral ... and be sure! For almost 25 years Blue Coral has been 
proven the finest treatment available for restoring, beautifying and preserving car 
finishes. Moreover, it is completely safe. Blue Coral contains no solvents, 
no harsh abrasives — takes nothing from the car finish but dirt, actually adds 
lustre, deepens colors and adds extra years of driving beauty. For 
today's sales, tomorrow's reputation and future good will, recommend a Blue 
Coral Treatment to your customers! It's the finishing touch for any car. 


H. D. T. COMPANY FACTORS, INC. Creators of the Blue Coral Treatment WHITE PLAINS, NEW YORK 
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Makers Also Seek 600,000 Trucks... 





2% Million Cars for Last Half? 


(Continued from Page 1) 


truck production for the _ third 
quarter. 


* + * 


SKED about decontrol of the in- 
‘4% dustry, Henry Fowler, NPA ad- 
ministrator, indicated that if a real 
truce developed in Korea and the 
steel situation settled down, cau- 
tious decontrol would be in order. 

But car and truck men indi- 
cated that, unless the control 
program were completely relaxed, 
they would prefer the present 
system of controls. 

Some difference of opinion was 
expressed on fourth-quarter auto 
output. Harlow H. Curtice, execu- 
tive vice-president of General Mo- 
tors, is reported to have suggested 


Ford Names Head 
Of Public Relations 


DETROIT.—Charles F. Moore jr., 
a partner in Earl Newsom & Co., 
public relations consultants to Ford 
Motor Co., has 
been placed in 
complete charge 
of the firm’s pub- 
lic relations ac- 
tivities, President 
Henry Ford II 
announced last 
week. 

Moore has been 
appointed to the 
: company’s ad- 

ministration com- 
U. F. oars mittee and will be 
chairman of the public relations 
committee, a Ford spokesman said. 

Before joining Newsom, Moore 
was executive assistant to former 
Gov. Robert F. Bradford of Massa- 
chusetts. He has also been promo- 
motion director of Nation’s Busi- 
ness, the Washington Post and Bos- 
ton Globe. 

Charles E. Carll, director of Ford 
public relations since 1947, will con- 
tinue on the staff and as a member 
of the public relations committee, 
the spokesman added. Carll joined 
Ford in 1942 as director of the Ford 
news bureau. 








that if production of 1,250,000 cars | 


is authorized for the third quarter, 
the industry might be able to get 
along on 1,000,000 in the fourth. 
When all the other makers ob- 
jected to this, Curtice withdrew 
the suggestion. 
* * * 


T WAS understood that 


makers wanted to keep the} 


fourth-quarter figure high, even 
though the market is normally 
slower at that period, as a hedge 
against adverse ‘materials condi- 
tions forcing production cutbacks 
in the first quarter of 1953. 

Makers told NPA officials that 
while some makers have higher 
inventories than others at pres- 
ent, the average is low, and they 
are confident that the dealers can 
sell all the cars that they can 
build this year. 

Meanwhile, Courtney Johnson, 
head of the motor vehicles division 
of NPA, made it known that he 
was definitely leaving NPA June 1 
to return to Studebaker. 

Bob Cass, of White Motor, pres- 
ent deputy director, is expected to 
succeed Johnson, 

* * * 
A= a meeting here with the 
Truck Manufacturers Industry 
Advisory committee Wednesday, 
NPA officials reported the makers 
are confident of being able to pro- 


‘Cast One's Bread’ 
Dealer Offers Scholarships 


In Auto Courses 

STAMFORD, CONN.—Mason Mo- 
tors, Inc. (Dodge-Plymouth), has 
established a scholarship fund for 
automotive training courses at J. 
M. Wright technical school. 

“While we have no guarantee 
that the student will come with us 
following graduation, we will at 
least have an inside track,” says 
William E. Mason. 

The stipend for each scholarship 
winner is $750 annually for two 
years, and eligibility is based on 
sincerity, suitability, integrity and 








purposefulness. 








Dealer Donates Safety Signals— 


James R. Cochrane jr. (right), president of Henderson Chevrolet Co. (Oldsmobile- 
Chevrolet), Stratford, Conn., presents a group of safety sentinels to the town. Accepting 
the markers on behalf of the town are Harry Flood (left), town manager; Jack Geary, 
police captain, and Frank A. Larkin, chairman of the Stratford town council. 





Dealer Ad in Korea— 


First Lt. Robert D. Beltz., a former em- 
ploye of O'Reilly Motor Co. (Chevrolet), 
Tucson, Ariz., now with the Air Force in 
Korea, snapped this photo of his plane 
before he started on a bombing mission. 
He has flown 55 missions over the battle- 
field. 








Plate Part 


W. Va. Reciprocates 


On Ohiec Tags 

COLUMBUS, O.— West Virginia 
has finally agreed to recognize Ohio 
license plates. 

Until now, West Virginians who 
bought a car in Ohio and who were 
issued temporary Ohio dealer plates 
were not allowed to drive around 
with them in their own state while 
awaiting their permanent tags. 
Those who did were being picked 
up by police. 

Under a new law in Virginia, a 
motorist who purchases an auto in 
Ohio is allowed to use the tempor- 
ary Ohio dealer plates for 10 days. 

The Ohio Automobile Dealers 
Assn. pointed out that Ohio was 
recognizing West Virginia plates 
right along, while West Virginia 
was not reciprocating on Ohio's 
tags. 


some | 


duce 279,000 trucks in the second 
| quarter. 

| That total would be about 30,000 
|units more than has been author- 
lized for the second quarter and 
| would represent a 10 percent in- 
| crease over first-quarter production. 

Some members of the Truck 
Manufacturers committee ex- 
| pressed a desire for authorized 
output of 300,000 or 320,000 units 
in the fourth quarter, it was re- 
ported. 

Truck makers enjoyed favorable 
production and retail sales in the 
first quarter, the NPA said, Total 
output in the first three months 
amounted to 309,924 units, the 
agency revealed. 

Of that total, 221,354 units were 
available for domestic civilian sale. 
Retail deliveries in the first quar- 
ter amounted to 207,252 units, the 
NPA said. 





Sealed Power’s 
Presidency Given 


Paul C. Johnson 


MUSKEGON, Mich. — The board 
of directors of Sealed Power Corp. 
last week elected Paul C. Johnson 
as president to succeed his father, 
Charles E. Johnson, who died Feb. 


13. 

Paul C. Johnson has served as 
executive vice-president of the cor- 
poration since May, 1948. He start- 
ed with the company in 1929 and 
was elected vice-president in charge 
of sales in 1941. 

The board also elected Lester G. 
Matthews as vice-president and 
treasurer. He has served as treas- 
urer since 1948, Other officers elect- 
ed or reelected are: Raymond R. 
Beardsley, vice-president; Gordon 
E. Reynolds, secretary and assis- 
tant treasurer; Robert J. Mason 
jr., controller, and Thomas S. Rose, 
assistant secretary. 

Mason, as controller, fills a new- 
ly created elective office. He has 
been with the company since 1945 
and has filled the position of chief 
accountant for the past several 
years. Rose has been credit man- 
ager of Sealed Power since 1943. 

Stockholders elected William R. 
Munroe, president of W. J. Brinen 
Lumber Co., a director to fill the 
vacancy created by the death of 
Charles Johnson. 
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Firestone's Checker for Natural Rubber— 


A new machine that immediately reveals contamination and deterioration in natural 
rubber has been developed by Firestone Tire & Rubber and has been presented to the 
General Services Administration—the government agency responsible for the purchase 
of all natural rubber used in this country. Is portable and can be used by an 
inspector on the docks when the rubber is received. In a few minutes, the device will 
complete tests for rubber deterioration that previously had to be performed by 
chemical analysis over a 24-hour period in a laboratory, the company states. Left to 
right: W. J. Sears, vice-president, Rubber Manufacturers Assn., and chairman, crude 
rubber committee of the association; George K. Casto, director, Rubber division, 
General Services Administration; Russell Voelker, commodity specialist, inspection 
branch, GSA, and Paul D. Bowers, Firestone Service Compounding division, demon- 
strate the new device. 


New Texas Plant Plans 
Ethyl Output Boost 


HOUSTON.—Ethy] Corp.’s capac- 
ity for antiknock compound will 
be increased one-third when its 
new plant 17 miles west of here 
goes into operation to meet in- 
creased demands for high-octane 
civilian and military gasoline, 
President E. L. Shea announced 
last week. The plant is to start 
operations immediately. 

The entire plant area embraces 
approximately 400 acres. The pres- 
ent buildings cover about 80 acres. 

“Completion of our new plant at 
Houston,” Shea declared, “marks 
a major milestone in the growth 
and utilization of Ethyl antiknock 





compound. It means an important 
increase in Ethyl’s ability to meet 
the oil industry’s requirements for 
antiknock compounds. 


St. Paul’s Motors 
St. Paul’s Motors, Inc., St. Pauls, 
N. C., has been organized with cap- 
ital stock of $100,000 to engage in 
the auto business. Principals are 
W. S. Morgan, T. J. Smith and 
John Regan. 











IGHWAYS and increased gaso- 

line and motor vehicle fees 
were among chief topics discussed 
in state capitals during 1952 legis- 
lative sessions. 

Chairman James W. Shocknessy 
of the Ohio Turnpike commission 
announced that final decision on 
financing the projected toll super- 
highwey across northern Ohio 
would be delayed until “approxi- 
mately July 1.” 

It was explained the delay was 
prompted by rejection of the com- 
missions offer to halt initial con- 
struction of the turnpike at Stony 
Ridge, 11 miles east Maumee, if 
counsel for Carl Balduf of Maumee 
would amend his pending suit to 
remove the question of constitution- 
ality of the turnpike enabling act. 

Such action would have re- 
moved a cloud which might effect 
the marketability of turnpike rev- 
enue bonds and allow the courts 
to settle the question whether 
the toll road should go north or 
south of Maumee. The compro- 
mise offer was rejected by Balduf 
through his attorney, former 
State Senator Robert C. Ragan. 

Although investment bankers be- 
lieve Balduf’s suit “baseless and 
without merit,” Shocknessy said, it 
was felt that “the mere existence 
of litigation might constitute a de- 
terrent to the best market condi- 
tions” for the bonds. 

* ~ 


SSUANCE of state bonds to fi- 
nance “an immediate and exten- 
sive highway building program in 
Iowa” was advocated in an address 
in Mason City by Lt. Gov. William 
H. Nicholas, candidate for the Re- 





Road Financing 


Ohio Delays Decision on Turnpike Funds Source; 
Bond Issue Urged in Iowa 


Aired 


publican gubernatorial nomination 
in the June 2 primary. 

A move to put a proposed one- 
cent gasoline increase and ve- 
hicle registration fee boosts on 
the November ballot in Nebraska 
was approved by the Highline 





Highway Assn. at a meeting in 
Curtis. 

Such increases were enacted by 
the 1949 Nebraska legislature and 
rejected by the voters at a refer- 
endum at the 1950 general election. 


A bill authorizing a study of toll 
turnpikes was among the measures 
enacted by the Michigan legislature 
before concluding its regular 1952 
session. 





Wagstaff to Speak— 


J. B. Wagstaff (right), DeSoto's sales 
Vice-President, speaks Tuesday in Atlanta 
before the Associated Credit Bureaus of 
the Southwest on “Winning and Holding 
Customers." He is shown with TV Star 
Ken Murray (center), and Royce Martin, 
president of Electric Auto-Lite, at the 
recent New York auto show where Wag- 
staff represented DeSoto on the Auto-Lite 
TV program. 








At Private Truck Owners Parley— 





bers of the Nati 


Greetings were extended to | Council of Private Motor Truck 
Owners, regional meeting in Cleveland, by Robert Black, president of White Motor. 
Seen above are H. J. Carroll, state representative for the council in Ohio; F. B. 
Hufnagel, council representative in Pennsylvania; T. A. Drescher, council president; 
Black; J. N. B , vice-president, White Motor Co., and R. B. Rodgers, state repre- 
sentative for the council in Illinois. 








- 








AUTOMOTIVE NEWS. APRIL 21, 1952 Pain en. DOO Delle ont __ 18 





The 


BIGGEST ISSUE 


of any farm magazine 





in ADVERTISING LINAGE and in TOTAL PAGES, the 
April issue of The Progressive Farmer is the BIGGEST 
issue of any farm magazine published in a generation. 


And this is only one in a series of record-breaking issues. 
For eight consecutive months, The Progressive Farmer has 
published the biggest issues, for these months, in its 66-year 
history—the biggest in total pages, in advertising volume 
and in circulation. 


The Progressive Farmer is FIRST among all farm 
magazines in advertising linage for the first four months 
of 1952 and leads all other farm magazines in linage gains. 





January - April Gain or Loss over 
1952 Issues Janvary-April, 1951 


The Progressive Farmer 266,353 +46,270 


COMMERCIAL ADVERTISING LINAGE 


Country Gentleman 249, 153 — 12,095 
Successful Farming 183,981 +10,016 
Farm Journal 162,651 +4743 
Capper’s Farmer 157,512 + 25,845 
Farm : Ranch with Southern Agriculturist 118,346 — 8,304 
Southwest Edition) Source: Form Publication Reports, January-March 


* Average all editions. The Progressive Farmer Measurements, April. 





The Progressive Farmer also leads all other farm magazines 
in advertising linage gains, 1951 over 1950, 1950 over 1949, and 


in total post-war gains. 

The Progressive Farmer circulation is at an all-time high... 
1,194,000 subscriber-families who are far more prosperous than 
ever before. The South’s 1951 cash farm income was over 
$9 BILLION ...another all-time high...11% over 1950. 

Where else can you find such a remarkable record of progress 
by a magazine and the market it serves? 


The Progressive Farmer 


PAUL HUEY, Vice-President and Advertising Manager H. EARL BUTCHER, V. P. and Eastern pean | eel OSCAR M. DUGGER, V. P. and Western Advertising Manager Other Advertising Offices : Pacific Coast : Edw. S. Townsend Co, 
Birmingham 2, Ala. « Telephone: 54-2571 250 Park Ave., New York 17 « Plaza 9-092 Daily News Bidg., Chicago 6 © Central 6-3400 RALEIGH e MEMPHIS e DALLAS San Francisco e Los Angeles 








THE SOUTH 


SUBSCRIBES TO 
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Training Car for Stockton Students— 


Glenn H. Hickman, representing Steitz Motor Co., presents Roger R. V. Walton, prin- 


cipal of Franklin high school, Stockton, 


with the keys to the dual-control training 


car to be used in driver education classes on Stockton's new $3,000,000 high school. 


Looking on are, left to right, Sgt. George 
R. Frenefield, district manager, 


California State Automobile Assn.; 


H. Barron, California highway patrol; Lloyd 
Edwin E. Proulx 


ir., driving training instructor; Walton; Hickman, and Warren Bramhall, president, San 


Joaquin safety council. 








Fisk Adding Wachors 


For Whitewall Output 


CHICOPEE, Mass. — Fisk Tire 
has resumed normal production of 
white sidewall tires here, necessi- 
tating the employment of addition- 
al workers, a spokesman for the 
company said last week. 

“White sidewall tires 


require 





|more operations in the manufac- 
turing process,” he explained. The 
Fisk plant currently employs about 
3,600 people. It stopped making 
white sidewall tires about a year 
ago on government order. 





Wondering how new-car and truck pro- 
duction and sales are making out? AUTO- 
MOTIVE NEWS gives you the entire story 
every week throughout the year. 





; i ing automobile 








Cultivating Owner Goodwill 


Franklin-W eber’s Bulletin Shares ‘Partnership’ 
With Customers; Plugs Sales Novel Way 


By Mel Adams 

Staff Correspondent 
CHICAGO.—If a contest enlist- 
dealer publications 
is ever launched nationally, Frank- 
| lin-Weber Motors (Pontiac), 
| be well advised to enter its “Chief 
Chats,” a four-page “house-con- 
sumer organ” which has_ just 
appeared in a new and more at- 
tractive format. 
now more “meaty” 
fore. 

William C. Stanlik, vice-president 
and general manager, formerly 
farmed out the publication, but has 
shifted the editorial responsibility 
largely to his recently appointed 
advertising manager, A. E. Cout. 

Primarily, the publication’s ob- 
jective is to make Franklin- 
Weber customers “partners” in 
the firm by sharing company 
news with them and including 
personal notes about them. 

At the same time, this live deal- 
ership headed by Stanlik never 


than ever be- 





would | 


Its contents are)! 
| Art Engers, 
| Stanlik stresses the advisability | 
lof not waiting for a new Pontiac 
j}until July “when cars may become 
| scarce and hard to get.” 





owner goodwill. It takes those on 
the mailing list behind the scenes 
and simultaneously does a selling 
and merchandising job on behalf 
of Pontiac cars, used cars, acces- 
sories, parts and servicing. 

The “new look” issue for March 
leads off on page one with mes- 
sages entitled “quotes and notes 
from F-W department heads” Stan- 
lik; Erv Zima, sales manager, and 
used-car manager. 


“Retailers in general are won- 
dering whether stocks can be 
replenished under the drastic al- 
location of materials announced 
for the next quarter,” he points 
out. “And in line with this gen- 
eral picture, we hope you'll bear 
with us on the uncertainty of de- 
liveries, since it will be due to 
conditions beyond our control. 


“We're doing our best, as always. 


overlooks the angle of cultivating | Just a tip, though, if ‘you'r re think- 
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ing of buying a car. I suggest you 
place your order now. (In other 


|words, don’t be disappointed next 
July for the car that you want 
now!) 


“There’s one bright spot to bear 
in mind, though: automotive main- 
tenance materials are available 
The , automobile has_ established 
itself as such a vital part of our 
economy that even the most strin- 
|gent of defense plans must provide 
for these materials. It’s good to 
know that car maintenance has be- 
|}come a depression-proof and war- 
proof business.” 

Zima discusses the company’s 
pride in the 1952 Pontiac featuring 
the new Power Train, and discusses 
other highlights of the car. 

Engers leads off his message 
with “S.O.S.! We need used cars! 
Once again we’re sounding the 
appeal for your used cars. Our 
back yard is pretty bare; in fact, 
a big backlog of used cars any- 
where is a thing of the past. If 
you’re thinking of selling or trad- 
ing, do it now, not only because 
you'll get a better price now but 
because things are becoming 
more and more uncertain. Yours 
for the best deal in used cars.” 

The inside pages highlight the 
| winner of the baby caption contest 
which the company held in Febru- 
ary, along with tips from Ray 
Grider, service manager, on what 
| to do when the car horn gets stuck, 
| when the car needs a push, or when 
|excess moisture collects on spark 
plugs in rainy weather. 

In addition to vacation and other 
jnews notes “about our readers” 
|(customers, that is), there is a 
| ““‘What’s New?” department, recom- 
| mendi ng various automotive prod- 
jucts and convincing arguments 
| supplemented by illustrations, mak- 
ing these offerings attractive to 
customers. 
| Page four headlines facsimiles of 
|a memo from Sales Manager Zima 
to Parts Manager Gene Getso and 
Getso’s reply, both hand-written. 

The text df Zima’s memo states: 

“Because we must have more 
| space for body department ex- 
pansion, we must reduce our tire 
inventory. Hold nothing back! 
Sell at wholesale if necessary. Al- 
low liberal trades on old tires or 
any other inducements but move 
| the tires.” 
| Getso’s reply assures Zima that 
|“starting at once, I am reducing 
prices, possibly more than neces- 
| Sary. However, I know you prefer 
|I do this rather than fail. The pur- 
| chasers certainly are going to be 
| lucky.” 
| Below this exchange of memos is 
|}an expression of appreciation by 
|the company for the increase in 
body and fender work “with which 
|you, our customers, have favored 
us.” 





The company states also that the 
| sale of tires applies “only to stocks 
|on hand and the supply won’t last 
|long, so... if you need tires, you 
can’t afford to miss this slashed- 
price sale.” 

The final item in the “Chief 
Chats” issue is a reminder that 
“our battery testing unit is still 
available to you free of charge. To 
those of you who haven’t stopped 
in for a free battery checkup, do 
it now, it takes only a minute; 
then you'll be assured of trouble- 
free battery operation. Take ad- 
vantage of Franklin-Weber serv- 
ices.” 





Chrysler Marine 


Going to Trenton 


DETROIT.— Complete facilities 
for manufacture and test of marine 
and industrial engines will be in- 
stalled soon in Chrysler’s new en- 
gine plant at Trenton, Mich., H. L. 
Weckler, vice-president and general 
manager, reports. 

The 384 productive machines and 
engine assembly conveyors, plus 
plant engineering equipment such 
as blowers, washers, benches and 
racks, will be transferred from the 
Chrysler-Jefferson plant in Detroit, 
Weckler said. 

The transfer »egan last week and 
will take about two months to com- 
plete, Weckler said. It is planned to 
complete the move without loss of 
production or employment, he 
added. 





McMillian Gets Lot 
Don MeMillian, Inc. (Ford), Ama- 
rillo, Tex., has leased a 140-by-90- 
foot lot on a main thoroughfare for 
its used-car business. 
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TOW, since it seems the airplane 
+ ‘is here to stay, what will the 
automobile of 50 years from now 
be like? 

If air passenger traffic continues 
to increase at the rate experienced 
between 1945 and 1951, approxi- 
mately 43,000,000 persons will be 
carried in 1960, according to the 
research and analytical authorities 
of the Civil Aeronautics Adminis- 
tration. 

They add (rather naively, it 
seems on this date) “within a 
decade, airline traffic will be more 


| will have all retired to their remin- 
| iscences of the “good old days” and 
|the city will be run by intelligent 
|men who have no axe to grind. 
|Sound idealistic? Well . stick 
| around, 

The fundamental 
|everybody wants to go some place 

.. and fast. 


| 
| 








. lof America . . 
IDEA is that | pry 


of old recipes... CHEMISTRY... 
the fastest growing industry 
the world. 


Give me a full page and I'll tell 
you of a hundred new IDEAS that 
have originated in the laboratories 
. They are amazing. 
ing Arundale, Standard Oil de- 


| velopment chemist, told the North 


Jersey section of the American 


What's the matter with the Third |Chemical Society yesterday that 


|Ave. L or the street car system?! better 


aviation and automotive 


Nothing that is not revealed by the| fuels can be produced by treating 
financial statement. Fact is, no one| gasoline with formaldehyde. For- 


| wants to ride when he has to climb 
| the stairs. He’d rather take a bus 
oo IF ... one came often enough. 

You may raise the fares until 


“hell freezes over.” The maid in the | 


hotel where I live says it costs her 
$1.00 a day to get back and forth 
to Harlem, . . . what with getting 
her children to school and back 
again. 

+ * * 


New Ideas Flow Freely 


MEANWHILE, the world of 

science is still moving “round.” 
The investors of America bought a 
few hundred millions of alumnium 
securities the other day .. . in- 
vestors from every state in the 
union. The car of the “future” will 
be largely aluminum and magnes- 
ium. Chemistry is taking the place 





than double. A growth of this 
magnitude will of course pro- 
foundly affect airline and airport 
managements and governmental 
agencies... and now... even 
more than in the 1940’s, aviation 
is a coming business.” 


REMEMBER WHEN . . the| 
automobile replaced Old Dobbin .. .| 
(clop...clop ...clop) on the road | 
to town... the tractor replaced the 
“team of bays” for the ploughing on | 
“the west forty” ... the washing | 
machine replaced Ma’s old wash} 
tub and the wringer .. . radio re-| 
placed the old cottage organ... 
television made the radio old 
fashioned. 

Ma and the girls began to dress 
like VOGUE and HARPER’S BA- 
ZAAR ... and NOW... VIDEO 
is ready to painfully expose the 
wanton wiles and the clay feet of 
the politicians as they repeat their | 
wisdom and monotonous wise | 
cracks in every “husting”’ from 
Kennebunkport to Cucamonga. 

a * * 


Auto Obsolete? Never! 
yw will happen to the auto- 
mobile? In the opinion of this | 
writer ... NOTHING .. . except it | 
will be scientifically refined and | 
powered for high speed movement 
over super-highways to rapidly con- 
sume distances of 100 miles or more. 
The great department stores are 
already anticipating the future. 
They are rapidly reaching out be- 
yond the old trading areas where 
they originated into the areas 
where parking space is not only 
available, but inviting. Except for 
those people who, by choice or 
necessity, like to live close to the 
crowded cities, the curbs on the 
streets will no longer be given up 
to truck deliveries or parked cars. 
Traffic in a great city like New 
York will move at high speed in 
multiple lanes underground. De- 
liveries will be trucked through 
subways and through tunnels 
under the rivers, direct to the 
stores where they will be deliv- 
ered to the consumers. Before 
that happy day, the “rent payers” 
of the old fashioned realtors will 
have ceased to “pay the rent” and 
the “lofts” will be economically 
located on Long Island or over 
in Jersey. 
THEN, New York will make a| 
real START toward becoming a| 
REAL metropolis. The politicians | 








Alabama Truck Drive 


Bags 2,976 in Quarter 


MONTGOMERY, Ala. — Chief 
Tom Carlisle reports that the 
Alabama highway patrol cracked | 
down on 2,976 trucks for viola- | 
tion of state laws during the | 

| 
| 





first three months of 1952. 
Following is a breakdown of 
the violations: Overweight, 349; 
carrier law violations, 319; driv- 
ng without a license, 19; too 
‘ide, 18; no state tag, five; im- 
:roper brakes, four; too long, 
“hree; driver’s view obstructed, 
tree; driving while license was 
+cvoked, two; improper tag, two; 
criving while intoxicated, one. 











| 


| 
| 





maldehyde is a common chemical 
used in the manufacture of such 
varied products as medicines, dyes 
and explosives, 


Cracked gasoline components and 
blends contain impurities which 
must be removed by chemical 
means to produce high quality gas- 
oline. Heating the gasoline with 


1% to 2 percent formaldehyde for 


one half hour at 250 degrees Centi- 
grade accomplishes the purpose. 
The result is a cleaner finished 
fuel, with losses ranging between 
1 and 1% percent instead of the 
usual 5.4 percent when sulfuric acid 
is used. 

These are just “straws in the 
wind” that I picked out. 

AND ... do you know that the 
energy changed to HEAT during 


in | 








Fourth Ford Award for Koelle-Greenwood— 

Pictured above is the presentation of the fourth straight Ford Four-Letter award to 
Koelle-Greenwood Co., at 161 W. Chelten Ave., Philadelphia. Left to right at the 
presentation of the banner and plaque are E. Hanefeld, sales manager; H. Marvilil, 
service manager; W. H. Donovan, general manager; C. R. Koelle jr., vice-president; 
Harrison Smith, assistant sales manager of the Chester Ford district; R. Hagner, secre- 
tary and controller, and R. Wigand, parts manager. C. R. Koelle, dealership president, 
was vacationing at the time the picture was made. 





the few seconds required to stop|that are coming in SCIENCE... 
a high-powered automobile from | Maybe our grandchildren, now in 
top speed is enough to heat a small | school, may have something to look 
home for half an hour in zero| forward to when the political direc- 
weather. tion of our schools gives way to 

P.S. OH ... WELL... Anyway/the always triumphant Aristocracy 
I get a great kick out of things | of Capacity. 
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|MILLIONS 


OF CAR OWNERS 


KNOW 
MARFAK 


Sell the chassis lube jobs 
that keep them coming 
back ... to you! 





MARFAK really does a job—and 
millions of car owners know it! 
Continuous national advertising 
keeps telling them and selling 
them. They can feel the difference 
after Marfak lubrication — in 
smoother riding, and easier han- 
dling. Once they’ve had a Marfak 
job they want another. That 
means (1) Marfak keeps them 
coming back to you... (2) While 
they’re on the lift you have many 
golden opportunities to boost your 
TBA sales! 
Talk to a Texaco representative 
about the increased profits that 
Marfak can build for you. 


THE TEXAS COMPANY 
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Get Senate 





By William Ullman 


Washington Correspondent 


EN. RUSSELL LONG, of 


monopoly subcommittee of the Senate Small Business | 
committee, announced last week the opening of a long-range | § 
study of the problems of monopoly and small business in 
the American economy with®—— 


a series of preliminary public 
hearings starting on Apr. 23. 

In announcing the program, Sen. 
Long ‘said the study of monopoly 
by his subcommittee will be unique 
and differ from previous inquiries 
into the subject in that it will 
approach monopoly primarily from 
the point of view of its impact on 
small business. 


“Previous studies have consid- 
ered monopoly from the point of 
view of its effect on the con- 
sumer, prices, the investor, pro- 
duction, scientific progress, or on 





Monopoly, Small Firms 








Scrutiny 


Louisiana, chairman of the | 


the economy as a whole, but this 
is the first time, 
I believe, that 
its effect on | 
small business 





FFA Gets New Chevrolet Truck— 


Modern Chevrolet Co., Orange, Tex., presented a one-half ton pickup to the Future 
| Farmer of America Group at the local Stark high school. 
| left to right, are C. O. Chandler, school superintendent; Major G. Inman jr., 
| dealership; J. V. Atkins, vocational agriculture teacher; E. C. Pollard, head of indus- 
trial arts, and Paul Pearson, principal. 


Men in the picture, from 
of the 





has been the | 


principal sub-| | ness. 

ject of investi- 

gation,” Sen. gata in the field.” 
Long said. | The first wi 
“In our prelimi- | mittee, he sai, 


nary hearings,” | Spingarn, 
Sen. L ong ex- 
plained, “we are | 
going 
| scope and dimensions of monopoly | 
problems as they affect small busi- | 
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which have 








Here's one Proved wa 





We also plan to bring up to 
| date some of the necessary basic 


ness before the com- 
will be Stephen J. 
of the Federal Trade 
| Commission, who will present a re- 
port by the FTC on “Monopolistic 
into the| Practices and Small Business.” 

“After identifying the practices 
a harmful effect on 


y to 


small business,” Long said, “we 
plan to illustrate them with spe- 
cific examples. We will try to see 
where the remedy lies. We want 
to know if existing antitrust sta- 
tutes are being properly enforced. 
We will examine these laws to 
determine if they are adequate or 
if they need to be amended to 
make them more effective. 

“Ours is not ' a _ legislative com- 








increase your Body-Shop Profits | 


Photographs—courtesy of Schwartzburg Chevrolet Co., Milwaukee, Wisconsin. 


aan 
ap 


Equip your Body Men with _ 


the Milwaukee.“ BiG FOUR” 


The secret of PROFITS for the busy body-shop is up-to- 
. yes, tools that restore that new-car look 


date TOOLS . 


to wrinkled fenders and damaged bodies in Jess time, and 
at lower cost. For more than a quarter-century, MIL- 
WAUKEE QUALITY TOOLS have kept abreast of the 
modern body shop’s requirements with improvements 
that have gained for them the preference of many thou- 
sands of profit-wise car dealers, and skilled body men. 


Write for folder No. 124.. 


nomically you can modernize the tool equip- 
ment of your body shop, for digger profits. 


MILWAUKEE EL 
5838 W. STATE 








The Milwaukee Pneumatic 
Body and Fender Hammer — 
equipped with NEW, fast- 
action air-control valve, more 
powerful, exclusive self-align- 
ing Head and Dolly, and with 
frames adapted to all models 
of cars — operates at time-saving 
efficiency with any air pressure be- 
tween 60 Ibs. and 150 Ibs., on both 
light and heavy gauge metals. 


1 ; ; Complete Set X-183 - - $165.00 
- $€arn DOW eCo- Limited Set X-183-F $125.00 
Cylinder Unit X-190 - $ 65.00 


X-190 Unit fits all Milwaukee frames 


ECTRIC TOOL CORPORATION 
STREET © MILWAUKEE 8, WISCONSIN 


QUALITY TOOLS 





Famous for “More Motor Guts 
. the Milwaukee Electric Sander 
will quickly demonstrate why it is 





used by more body shops than any other. 


7” Model... 


The powerful and versatile Mil- 
waukee 9” Electric Polisher buffs 
out newly lacquered surfaces or adds 


$69.50 — 9” Model... $84.50 






a new-car look with amazing speed ...$69.50 


waukee 


This popular 3-speed S-412 Mil- 
“Right-angle”’ 
moves stubborn rivets and cuts the 





Drill re- 


cost of 101 other drilling jobs. Com- 
plete for BOTH wunignt and right-angle 


drilling 


<a - $74 


| mittee. We intend to get the fact: 
|and make the information availabl« 
|to members of Congress and th: 
| legislative committees.” 

* * * 


Truman Stands Pat 
RESIDENT TRUMAN at a re 
cent press conference laid it 

flat on the line that he would not 

accept a convention draft to head 
the Democratic presidential ticket 

Thus, he spiked the hopes of some 

that he still might run again 

should the party demand be wide- 
spread and insistent. 

In addition, he said that he didn’t 
think he would even attend the 
convention to be held in Chicago 
July 21. Thus, the bell tolls for 
more than one familiar White 
House figure who will leave 1600 
Pennsylvania Ave. and its plush 
surroundings when Harry Truman 
departs. 

Too, it may be added, Truman’s 
moving day will be observed in 
many quarters here—particularly 
in the alphabetical agencies— 
irrespective of who may take over 
at the White House, be it Repub- 
lican or Democrat. 

There appears to be little likeli- 
hood of continuation of Truman 
favorites even if a Democrat is 
elected, and certainly a _ clean 
sweep-out may be expected in the 
|event the Republican party moves 
in again after its long years away 
—saving always, of course, govern- 
ment personnel coming under Civil 
| Service. 





me Reporters Report’ 

AID Rep. Oakley Hunter, Cali- 
| fornia Republican, in a report 
last week: 

“The true voice of the people 
| is almost drowned out by the 

many voices of the government. 
According to the Congressional 
Directory, there are 1,087 report- 
ers paid to ‘cover Washington,’ 
but to help them the government 
hires 2,625 full-time press agents 
and 1,007 part-timers—three gov- 
| ernment spokesmen for each re- 
| porter. 
| “Congressmen, who have been 
| trying for a long time to find out 
|how much of the taxpayers’ money 
| the government is spending to pub- 
|licize itself, finally got the answer 
—$17,134,390 a year—and they didn’t 
| like it! 

“Among those who work hardest 
|at blowing their own horns is the 
|Air Force, with 741 press agents; 
the Navy, with 642; the Economic 
| Stabilization Agency, 411, and the 
| Mutual Security Agency, 209. 
| “Maybe it is time for the press 
agents to get their hands out of 
|the taxpayers’ pockets and let the 
|reporters do the reporting.” 
| * +. * 


|Research Saving Metals 


PROGRAM of research and de- 
velopment aimed at conserva- 
tion of critical materials is begin- 
|ning to pay important dividends, 
| Sooeeens to the Army Signal 
| corp: 

While the Signal corps is a com- 
| paratively small user of such criti- 
cal items as steel, copper, nickel, 
|aluminum and rubber, substantial 
|savings in these materials have 
|been realized already and further 
benefits from the program are an- 
woe a spokesman said. 

x 


Copper Requirements 
| F THE increased demand for 
|= copper is to be met, say govern- 
| ment officials, domestic production 
|from ore, imports and old scrap 
must reach 2,270,000 tons by 1955. 
This figure, set by the Defense 
Production Administration, includes 
anticipated requirements of this 
|metal for military, atomic energy 
and civilian use, as well as export 
and stockpile requirements. 
Government assistance to obtain 
|required production will be pro- 
vided by the resources expansion 
office of the DPA and the Defense 
Materials Procurement Agency, it 
was stated. 


Back to Work 


f lenny Senate stepped up its temp 
in the latter part of last week 
after taking it easy over the Easter 
season. It recessed from Apr. 1( 
to 14, meeting then for only a fev 
minutes and quitting until the 16th 
when it got going again. 

The House took a longer recess 
but will return, ready for business 
tomorrow (Apr. 22). It will resum: 
general debate on the bill author 
izing more federal judgeships. 
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Most States Report Increase in Early ’52 Months . 





State Gas Tax Collections Rise 


during March totaled $3,059,836, an | 
increase of $396,167 over the same | 
month last year. For the first half 


of current revenue 
from a sampling of 
states in representative areas 
throughout the nation reveals a 
continuing general uptrend in mo- 
tor fuel tax receipts. 

Colorado motor fuel tax col- 
lections in March reached a total 
of $2,161,791, an increase of $391,- 
031 or 22 percent over the same 
month last year. 

Motor fuel tax receipts in Michi- 
gan during March totaled $5,766,- 
881, with gas tax refunds to non- 
highway users amounting to $287,- 
803. Michigan’s total collections 
during the first nine months of op- 
eration under its increased gasoline 
and diesel fuel taxes totaled $58,- 
712,373, an increase of $21,092,489 
over the corresponding period a 
year ago. 

The Michigan legislature last 
year boosted the gas tax by 1% 
cents per gallon and the diesel tax 
by one cent a gallon. 

” . 


—" 
‘% reports 


+ 


Ne pet len CAROLINA gasoline tax | 
collections during the first nine 
months of the current fiscal year 
totaled $26,995,555, an increase of 
$3,103,105 over the corresponding 
period of the preceding year. 

Taxes paid on 87,324,428 gallons 
of motor fuel sold in Florida dur- 
ing February exceeded the $6,- 
000,000 mark for the first month 
in the state’s history. The re- 
ceipts of $6,112,710 on February 
sales topped the previous record 
set in January by $266,479 and 
were nearly $1,000,000 above the 
total of February, 1951. 

Receipts from four of the seven 


Tool Builder 
Asks Optional 
Tax Write-Off 


WASHINGTON. — Internal Rev- 
enue Bureau Regulation TD-4422, 
requiring machine tool write-offs to | 
be spread over 20 to 25 years, is! 
“strangling modernization, perpetu- 
ating obsolescence and consuming 
the industrial might of America,” 
in the opinion of L. D. McDonald, 
executive vice-president of Warner 
& Swasey Co., Cleveland builder of 
machine tools. 

McDonald has recommended to 
the Subcommittee on Mobilization 
and Procurement of the Senate 
Small Business committee an 
amendment to the Internal Rev- 
enue Code providing that the rate 
of write-off of capital invested in 
productive equipment be optional 
with the individual manufacturer. 

Regulation TD -4422, McDonald 
said in* his statement to the Sub- 
committee, operates consistently to 
restrain manufacturers from pur- | 
chasing new equipment because it 
extends the period of recovery of 
capital far beyond the reasonably 
foreseeable future. 

He proposed that after a date to 
be fixed by the Congress the manu- 
facturer buying a new machine tool | 
should be permitted to write it off | 
in two years, five years, 10 years| 
or twenty, as he chose, in the light | 
of circumstances of his own partic- 
ular company. 

By contrast to the U. S., which, 
McDonald said, has lagged far be- 
hind various other countries in| 
plant modernization, he cited Switz- 
erland and Sweden, where optional | 
rate of write-off of productive | 
equipment has long been in effect, | 
and pointed out that this had a| 
direct bearing upon their national 
defense. 

“It is not mere coincidence,” Mc- 
Donald said, “that in all the Euro- 
pean wars of our memory, Sweden 
and Switzerland have never been 
attacked. Why? | 

“One major reason is that the| 
industrial plants of those countries | 
were at all times ready for a maxi- 
mum production load. They did not 
have to be modernized to produce 
the weapons of war—they were 
modernized.” 





Commerce Bulletin 

WASHINGTON.—A bulletin, “Lo- 
cating Industrial Prospects for 
Your Community,” has been issued 
y the Department of Commerce. 
~mhe agency said that the bulletin 
> primarily for local officials seek- 
ing to expand or diversify the in- 
dustries in their areas. 





cents collected on each gallon of 
gasoline sold in Florida is turned 
over to the state road department 
for construction and maintenance 
of highways. The return from the 
other three cents is divided among 
the counties for use in retiring old 
road construction debts and build- 
ing highways within their bound- 
aries. 

Kentucky’s seven cent gasoline 
tax yielded a total of $27,812,010 
during the first eight months of the 
current fiscal year, an increase of 
8 percent over the total for the 
same period last year. 

? * * 
Moro fuel tax receipts in Ari- 
4 zona during February totaled 
$1,170,686, an increase of $273,984 


|over the corresponding month a 


year ago. 
Montana gasoline tax receipts 
during March showed an increase 
of $19,099 over the same month last 
year. 
Gasoline tax receipts in Alabama 


of 


began Oct. 1, 


pro 


$1,671,860. 
Nebraska gasoline tax collec- | 
tions for March totaled $1,597,552, | 
| 


an 


same month a year ago. March 
refunds 
compared with $156,087 returned | 


to 


responding month last year. 
Rhode 


the state’s fiscal year, which 


the gasoline levy | 
duced $19,006,422, an increase of 


increase of $182,428 over the 


amounted to $13,604, 
nonhighway users in the cor- 


Island gasoline tax re-| 





| Canadian Plant Honors Studebaker— 


A miniature of the Studebaker Conestoga wagon and a 1952 passenger car were 
| presented recently to D. C. Gaskin, general manager of the Studebaker Corp. of 
Canada plant at Grimsby, Ont., by the plant foremen's club. Others in the photo, all 
members of the supervisory and managerial staff, are, left to right, John Spillett, Bill 


ceipts totaled $490,577 in March, a | McGregor, Bob Dickie, Bert Hicks, Tom Mair and Gordon Barclay. 


gain of $29,534 over the same month 
last year. For the first nine months 
of the state’s current fiscal year! over the corresponding month last 
gasoline tax receipts totaled $5,149,- | 


779, 


nine months of the preceding fiscal | 


yea 


M 





 paaetee. an increase of $369,629 


year. Collections for the first eight 
months of the fiscal year increased 
| to $34,384,546, compared with $31,- 

* *# # | 358,642 in the same period last year. 
OTOR fuel tax paid in Virginia| New Jersey motor fuel tax collec- 
during February amounted to| tions during the first eight months 


up by $212,262 over the first | 


r, 












FOR 





LIGHT CARS AND 


of the current fiscal year topped 
those of the preceding comparable 
period by $1,460,097. 

Illinois motor fuel tax receipts 
are up 29.08 percent for the first 
seven months of the current fiscal 
year, reflecting an increase in the 
gasoline tax rate that went into 
effect last Aug. 1. 





TRUCKS 








A NEW CONCEPT OF CARBURETION 





Original equipment on some '52 model 6-cylinder 


with a Glass Fuel Bowl 


The new Holley Visi-Flo is only four inches high 
—nearly 3 shorter than previous models. The com- 
pact design and glass fuel bowl reduce the amount 
of scarce materials required by 33%. 









7 





meets the requirements 
lines of the 1952 models. 


passenger cars and trucks, the Visi-Flo is 1%” 


S.A.E. standard single downdraft for 80-120 h. p. 
engines. This Holley model 1904 is also available 
with 12” standard flange. 


13 


FOR MORE THAN HALF A CENTURY— 
ORIGINAL EQUIPMENT MANUFACTURERS 
FOR THE AUTOMOTIVE INDUSTRY 





Elimination of the air horn casting makes 
the Visi-Flo 2% inches shorter than previ- 
ous Holley models. This height saving 
allows the use of a conventional “hat” 
type air cleaner while at the same time 


of lower hood 


DETROIT 4, MICHIGAN 
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|Reg. W Forecasts Delay Spring Rush for Cars... . 





| MEMPHIS. Regulation W has 
| been blamed for the failure of the 
expected spring buyer rush to ma- 
terialize here. 

Memphis dealers say the one- 
third down payment does not prove 
an obstacle to as many buyers as | 
the larger monthly notes due to 
the 18-month paying period. 

Despite the fine driving weather, 
buyers are holding back waiting 
for a longer paying plan as a fore- 
cast in the public press, state the 
dealers. 





Opening for L-M in L. A.— 
Herry Daniels, regional manager for Lincoln-Mercury in the West; Holmes Tuttle, | 
newest Lincoln-Mercury dealer in the Wilshire-LaBrea area of Los Angeles, and Jim | 





Roberts, district manager for Ford, inaugurate the new dealership in the Southland.| Cars priced under $2,500 are still 
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ne particular engine only, 0 
so tend Muskegon Piston Ring Co. 
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Illustrated here is a set of 
chrome plated service rings made 
especially for a specific 
engine by Muskegon. 





Copyright 1952 by Muskegon Piston Ring Company 
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the best selling units with thé ex- 
ceptions of Cadillacs. 

Buyers have not been willing 
to accept the normal tradein 
values and many dealers are 
forced to make more liberal al- 
lowances to meet stiffening price 
resistance. Many are shopping 
intensively for the best possible | 
tradein allowances, and then pit- 
ting competition against compe- 
tition to get the desired model. 

Arnold Klyce, president of the | 
Memphis Automobile Dealers Assn. | 
here, said that in the case of his 
own dealership while 75 percent of 
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Memphis Waits for Longer Terms 


the Studebakers being put out 
were Commanders and 25 percent 
Champions, the demand ran nearer 
75 percent for the smaller cars. 
He states that he is able to keep 
about 75 percent of his buyers 
coming back for service after ex- 


| piration of the free inspection pe- 


through intensive personal 
contacts and direct-mail solicita- 


| tion. 


One used-car company with four 
lots, reported that their spring 
sales had advanced slightly in 
April over March. His 1952 
March sales, however, are much 
lower than for March, 1951, 

He reports that 1950 models are 
moving faster in the $1,295 to $1,- 
495 price range. He states that the 
customer complaint is not in car 
prices but in the general high cost 
of living and heavy tax load carried 
by the average family. 

Competition has standardized the 
prices $250 to $300 below those al- 
lowed by OPS regulations. Some 
1950 model Fords have moved as 
low as $300 to $400 under govern- 
ment ceilings. 

The price differential 


now be- 


| tween the 1951 models and the ’50’s 


is about $300 more for the later 
models, 

One dealer found no shortage of 
used cars for sale, but said lots 
were having a great deal of diffi- 


|culty in getting clean used cars. 





Steel Firm Uses 
Manganese as 


Nickel Substitute 


PITTSBURGH.—A new group of 
stainless steels has been introduced 
commercially to help circumvent 
the critical nickel shortage, accord- 
ing to the 1951 annual report of 
Allegheny Ludlum Steel Corp. 

The new alloys, which use man- 
ganese to replace all or most of 
the nickel used in conventional 
chromium-nickel stainless steels, 
have been used as suitable alter- 
nates for specific applications pre- 
viously filled by the 18-8 stainless 
steels, the report said. 

These chromium - manganese 
steels, the report said, have been 
known for many years, but it was 
not until 1951 that processing and 
fabricating techniques were devel- 
oped. which permitted their produc- 
tion in substantial quantities by the 
company, 

Other new steels produced by the 
company during 1951 include high 
temperature alloys for the military 
jet program and a new high man- 
ganese alloy for automotive exhaust 
valves. 

In virtually all instances, accord- 
ing to the report, the new alloys 
were developed as a means of over- 
coming shortages of alloying mate- 
rials which harassed company pro- 
duction throughout the year. 


Farms Feted 


Goodyear Project Marks 


35 Years in Ariz. 


LITCHFIELD PARK, Ariz.—Ari- 
zona’s top-ranking citizens have 
paid tribute to Goodyear farms 
here upon the occasion of its 35th 
anniversary. 

Beginning in 1917 with the raw 
desert, the land was cultivated to 
grow cctton at first. Later the 
farms became a research labora- 
tory, exploring new methods in 
agriculture and providing a prov- 
ing ground for the development of 
modern farm machinery, at the 
same time operating a large-scale 
farming program. 

The anniversary for the farms, 
comprising 14,000 acres, largest sin- 
gle unit of its kind all in one loca- 
tion in Arizona, honored Paul W. 
Litchfield, chairman of Goodyear 
Tire & Rubber Co. and president 
of Goodyear farms, who pioneered 
and developed the project, Ken- 
neth B. McMicken is manager of 
Goodyear farms. 

Principal crops on the farms in- 
clude cotton, alfalfa, barley, wheat 
and sorghum grains, citrus fruit 
growing and cattle raising. Im- 
proved farming techniques have 
vastly increased crop yields and 
lowered costs in recent years. 
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1,267,000 weekly circulation... 
and growing 


(In 1951 Quick gained more circulation 
than all major weeklies combined) 








Cover-to-cover readership by the 
entire family 


Lowest cost per page per thousand 
($1.67) of all major weeklies 














that’s why 
they are 
advertising 
in Quick 
in 1952 


the 

pocket news 
magazine 
busy people 
rely on 


GARDNER COWLES, EDITOR 

















DON’T MISS THE 
ACME AD ON 


PAGE 47 


cals Selle Chacgel 
With Price Violation 
COFFEYVILLE, Kans.—-The gov- 
ernment has asked nearly $5,000 in 
damages against a Coffeyville auto | 
dealer under OPS regulations in| 
connetion with a tractor sale. 
OPS charged in the 
William Pendleton, owner of Pen-| 


| Present Dealer Laws I 


| 


dleton Motors, overcharged Charley | 


D. Weible, 





| MOTIVE 
| Section, 


Reo tractor purchased last March 


| 31. 


Wichita, $1,564.31 on a} 


The back pages of every issue vf AUTO- | 


NEWS contain the WANT AD 
Others are profiting from AUTO 
NEV WS WANT ADS! nee you? 


MOTIVE 
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Left Undisturbed .. . 





Kentucky Enacts 24 Auto Bills 


Ken- 
Assn., 


FRANKFORT, Ky.—The 
|tucky Automobile Dealers 


65 proposed amendments relative 
to the automotive industry, saw 41 
of the bills booted out of legisla- 
tive halls for another year. Of the 
24 bills that were enacted, only 
seven affect car owners. 

While lawmakers swept 731 
bills off their shelves and passed 
30 percent of them, nothing was 


“One of the Greatest Services 


Ever Offered 








SOUTHERN AUTO SALES 
AUTOMOBILE AUCTIONS - USED CARS 
WHOLESALE AND RETAIL 
9 MILES NORTH OF EAST HARTFORD ON ROUTE 5 
EAST WINDSOR, CONN. 
©. BOX 163, WAREHOUSE POINT, CONN. 

TEL. WINDSOR LOCKS 1792 











Gentlemen: 


helped use 


Pidelity Insurance Coe of Tenne 
209 Stahlman Building 
Nashville 3, Tenne 


We just want to let you know how mch 
your check insurance to our customers has 












February 19, 1952 


L. G. Tribble We are starting our 6th year of operation C. W. Shaw 
r in New England, and it's an old New England SOUTHERN 
SOUTHERN —— to be safe and sure. Since we have taken 
check insurance with your company, our business 
AUTO SALES has improved tremendously. Today, our auction AUTO SALES 


service. 





has better buyers and better sellers than ever 
before and all of these dealers have expressed 
their gratitude and appreciation for this fine 


We feel sure that this check insurance is 
one of the greatest services ever offered in the 
wholesaling of automobiles. 












Yours truly, 
SOUTHERN AUTO SALES 


Le G. Tribble 


ARE YOU PROTECTED AGAINST BAD CHECK LOSS? 


AUCTION OWNERS - It costs only a little to have the sure protection of 
the Fidelity Insurance Company. How much does a bad check cost you? 
In profits? In time and effort? 


AUTOMOBILE DEALERS — Get high bids and good buyers in a fast-moving 
market. Assign your cars for sale only to Fidelity insured auctions. 
Checks you receive are as good as money in the bank. 


FIDELITY INSURED AUTOMOBILE AUCTIONS 


AUCTION NAME 
APTCO AUTO AUCTION 
CONCORD AUCTION 
RED FARMER'S AUTO AUCTION 
GENERAL AUTO AUCTION 
DOC GREINER’S AUTO AUCTION 
MANEY MOTOR CO., AUTO AUCTION 
MANEY MOTOR CO., AUTO AUCTION 
SOUTH BEND AUTO AUCTION 
SOUTHERN AUTO SALES 
E. M. STAFFORD AUCTION 
TINEY WALDREP’S AUTO AUCTION 
LEITCH MOTOR SALES 
TINNIN AUTO AUCTION 
COFIELD’S AUCTION 
EBENSBURG AUTO AUCTION CO. 





ADDRESS AUCTION DAY 
124 Sproat Street, Detroit, Mich. WEDNESDAY 
29 Sudbury Road, Concord, Mich. MONDAY & FRIDAY 
1010 South State Street, Jackson, Miss. WEDNESDAY 
3400 Washington Bivd., Houston 7, Texas MONDAY 
1 Main Street, Toledo, Ohio THURSDAY 
Jordan Lane, Huntsville, Ala. FRIDAY 
Dixie Lee Junction, Knoxville, Tenn. TUESDAY 
1202 Blaine Avenue, South Bend 16, Ind. WEDNESDAY 
Warehouse Point, Connecticut WEDNESDAY 
2615 Wilkinson Blvd., Charlotte, N. C. WEDNESDAY 
Route 6, Little Ferry, New Jersey THURSDAY 
309 E. Comstock St., Owosso, Mich. THURSDAY 
Key Field, Meridian, Miss. TUESDAY 
Hiway 241, Boaz, Ala. MONDAY 
Ebensburg, Penn. THURSDAY 


For full details, write, call or wire today to 
209 StahIman Building, Nashville 3, Tennessee 


FIDELITY INSURANCE COMPANY 


OF TENNESSEE 


| enacted to disturb present laws 
or regulations of auto dealers, 


suit that | | which ke pt an 11-week vigil over | according to the KADA. 


Eleven bills—none harmful—af- 
were enacted. 

Measures affecting car owners 
which were approved at this year’s 
legislative session are: 

House Bill 140: Requires owners 
of motor vehicles involved in an 
accident to file a written report 
with the state police department. 

House Bill 152: Requires county 
clerks to furnish county tax com- 
missioners with registration re- 
ceipts of motor vehicle owners. 

Senate Bill 25: Prohibits installa- 
tion of television sets in motor 
vehicles without approval of the 
state police department. 

Senate Bill 48: Imposes penalties 
for altering serial numbers on farm 
tractors. 


Senate Bill 111: Adds “boats” to 
the present law on liens covering 
motor vehicles. 


Senate Bill 145: Covers negligent 
operation of motor vehicles. 


Senate Bill 180: Relates to insur- 
ance rates. 


The following bills affecting 
truck and bus operators were put 
into law: 

House Bill 133: Requires that 
fines and forfeitures arising from 
arrests of truck drivers of “over- 
| weight” trucks and semi-trailers 
by city police on state-maintained 
highways shall be paid into the 
state’s general fund instead of the 
city. 

House Bill 223: Clarifies and 
broadens the “loading and permit” 
'concessions at Ashland and other 
| Kentucky border towns. 
| House Bill 271: Sets up new re- 
quirements for bus and truck op- 
_erators who use diesel fuel. This 
|was an “agreed bill” between the 
| oil industry and the state depart- 
ment of revenue. 

House Bill 312: Defines regula- 
| tions the state department of high- 
ways may apply to truck traffic on 
| routes through cities. 

House Bill 350: Permits bus and 
truck operators to _ consolidate 
(tack) certificates they may have 
acquired by the purchase of other 
certificates. 
| Senate Bill 17: Abolishes deputy 
|constables in the state except in 
cities of the first and second class. 

Senate Bill 68: Makes mandatory 
fee of $25 for filing all applications 
with the state department of motor 
| transportation. 
| Senate Bill 69: Grants reciprocity 
| to buses in interstate commerce. 
| Senate Bill 70: Clarifies obscure 
| sections of the 1950 Act creating 
|the state department of motor 
| transportation. 
| Senate Bill 82: Provides that no 
|persons shall transport liquified 
| petroleum gas in containers of any 
; type not approved by the commis- 
| sioner of insurance. 

Senate Bill 194: Permits whole- 
salers (private carriers) of distilled 
| spirits or wine to transport their 
|own products in interstate com- 
merce. 

A title law, long-sought by the 
state association, failed to get by 
the lawmakers again. It would 
have provided for registration, 
transfer, sale, trading, delivery 
and mortgaging of motor vehicles. 

Rejected also was an act creating 
a state government agency to op- 
erate, manage and administer a 
system of bus transportation, in- 
cluding the buying, selling, trading 
and leasing of necessary vehicles 
and equipment. 
| An act transferring the adminis- 
| tration of the drivers responsibility 
| act from the department of reve- 
| nue to the department of state 
| police was defeated. 

Other major acts concerning the 
{auto industry which failed either 
{on the floor or in committee cov- 
ered: 

Periodic inspection of motor 
vehicles; annual $50 license for 
spray painting; installation of 
safety glass; compulsory insur- 
ance; speed limits on _ public 
roads; proof of ownership at 
time of accident; penalties while 
driving a motor vehicle under the 
influence of liquor; suspension of 
drivers’ license; liens on equip- 
ment; “special” automobile license 














fecting truck and bus operators | 


plates; mud guards for trucks 
and semi-trailers. 

Others: An act prohibiting motor 
vehicle drivers’ licenses from being 
issued to anyone under 18 years 
of age, and a measure providing 
that owners of motor vehicles pur- 


| chased in a state other than Ken- 





tucky and bearing license of said 
state, shall have but 10 days from 
date of purchase to buy a Kentucky 
license plate in the county of his 
residence. 

Labor lost its fight to enact 
House Bill 340 providing for labor 
elections in intrastate and inter- 
state commerce, but succeeded in 
passing House Bill 377, which re- 
peals a section in the present law 
giving the courts power to review 
labor arbitration contracts. 

The railroads defeated House 
Bill 86, which pertains to the aban- 
doning of passenger service, but 
dropped House Bill 136 providing 
for certain equipment on railroad 
maintenance cars. 


Chrysler Show 
Completes Year; 


Cleveland Next 


DETROIT.—Chrysler Corp.’s New 
Worlds in Engineering show will 
mark its first anniversary when it 
opens Apr. 25 for 15 days at Cleve- 
land’s Sports Arena. The show has 
been booked for five other cities 
thereafter. 

Since its inauguration last May 
in New York, the engineering ex- 
hibit has played in 10 cities across 
the U. S. and drawn in excess of 
3,500,000 spectators, according to 
company spokesmen. 

“The show demonstrates what 
has made Chrysler Corp. vehicles 
safer, more dependable and more 
comfortable,” according to James 
C. Zeder, vice-president of engi- 
neering and research. 

At present, the engineering show 
is scheduled through September of 
this year. Cities to be visited are 
Columbus, O., May 23-June 1; 
Philadelphia, June 14-June 28; 
Cincinnati, July 12- July 27; Sacra- 
mento, Calif., Aug. 27- Sept. 7, and 
Pomona, Calif., Sept. 17-Sept. 28. 
Plans also are being projected for 
the New Worlds in Engineering 
show to be sent to the Pacific 
Northwest. 

The engineering exhibit is com- 
prised of more than 70 animated 
displays, explaining the operations 
and functions of an automobile. 
New Worlds in Engineering com- 
Pleted a nine-day showing Apr. 6 
at the Michigan state fair grounds, 
Detroit, under the supervision of 
W. C. Cumbers, Plymouth regional 
manager. 


Ohio Haulers Win 
Turn Light Writ 


COLUMBUS, O. — The common 
pleas court has enjoined the state 
highway department from enforc- 
ing a law passed at the last session 
of the general assembly requiring 
all trucks to have directional lights. 

Three truck lines which filed the 
suit charged that the law, which 
became effective last Sept. 17, is 
unconstitutional and is superseded 
by interstate commerce regulations, 
which do not require directional 
lights. 
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AvTomoTive News 


“Ah, here comes a car—now 
let’s start across slowly.” 
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Highways & Safety... 





Moye, Mass. Dealer, 
Gets April Award 


By Sam Sampson 
Staff Writer 

4G penag J. MOYE, Chevrolet 
dealer in Quincy and Newton, 
Mass., is founder of the Harold J. 
Moye Highway Safety Contest in 
his area, and in recognition of his 
work in promot- 
ing this program 
among young 
drivers, he is 
awarded the 
AUTOMOTIVE News 
“Safety-Minded 
Dealer of the 
Month Award” 

for April. 

In addition, 
Moye was one of 
the instigators of 
the driver train- 
ing program in the state high 
schools, and with the aid of Ru- 
dolph King, Massachusetts regi- 
strar of motor vehicles, the school 
driver training program was 
started there early in the 1940s. 

The highway safety contest 
promoted by Moye is composed 
of two parts—a slogan contest, 
which is held every week for high 
school students, and an essay 
contest, which climaxes the an- 
nual safety program in_ the 
schools. The campaign is held 
during the last two months of 
the school year. 

In support of the slogan contest, 
in which prizes of watches, bicycles 
and cameras are given, radio sta- 
tion WJDA' carries a program to 
honor the winners publicly, and the 
safety officers of the schools are 
present to talk and explain the 
activities being carried on. 

* * * 


Award of $500 

URING the final two weeks of 

the campaign, the press and 
radio in the area give wide atten- 
tion to the essay contest, and a 
cash award of $500 goes to the 
winner. Any student in the Quincy, 
Weymouth or Braintree high 
schools is eligible for the essay con- 
test, and the judges include Ru- 
dolph King, mayor of Quincy, 
prominent officials of Weymouth 
and Braintree, and one entirely 
neutral observer. 


In connection with the pro- 


Car-Heavy U. S. 


AAA ‘Lines Up’ Autos 
By Nations 

It’s no wonder that the U. S. has 
traffic problems, according to the 
American Automobile Assn. 

With 6% percent of the world’s 
population, AAA said, this nation 
has 76 percent of all the private 
cars in the world. 

Adding to the facts, AAA said 
that if all the cars in the U. S. 
were lined up bumper-to-bumper 
in a single line, the procession 
would be 125,000 miles long. 

In comparison, if all the cars in 





H. J. Moye 





Russia were lined up similarly they | | 


would extend for 1,900 miles, The 
cars in India would equal 450 miles, 
and in China, just nine miles, the 
AAA said. 


* + * 


H &S Shorts 


Missouri Gov. Forrest Smith 
tested the new publication of the 
“driver’s guide,” containing a di- 
gest of state driving laws, by giv- 
ing the state capital newspaper 
reporters a test on it. The report- 
ers flunked. The laws are soon to 
go into effect. 

* * * 


Jefferson City, Mo., has reported 
that it has not had a traffic fatal- 
ity for three straight years. The 
last person killed in a city traffic 
accident was on May 3, 1948. 

* * + 


The Connecticut motor vehicles 
department has begun using the 
Keystone telebinocular test to 
examine the vision of drivers li- 
cense applicants. 

The new eye tests will replace 
the Snellen wall charts. 


| 
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gram, each school is given a flag | 


accidents, and special banners 
are awarded to classrooms and 
individuals for special merit in 
the safety movement. 

In a letter to Automotive News, 
Moye said: “We believe that con- 
siderable progress has been made 
in educating our children, since 
not one highway accident involving 
school children has been reported 
during the period this contest is 
carried on.” 


to display as long as it has no | 


* * * 


Always Interested 


‘— something unforeseen 
happens,” he declared, “this 
program will be continued year 
after year, as well as other rro- 
grams that we are interested in 
of a more minor nature.” 

Moye said he has always been 
interested in highway safety to 
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Adair Chevrolet Helps Driver Trainees— 


Adair Chevrolet in Christiansburg, Va., recently presented a 1952 Chevrolet dual- 
control driver training car to the Christiansburg high school for its first driver training 
course. Shown from left to right are S. T. Godbey, superintendent of schools for Mont- 
gomery county; Joan Correll, assistant driver training instructor; Anna Jane Huff, first 
student to take driver training course; Jack Caldwell, driver training instructor; J. 
Adair jr., president of Adair Chevrolet Corp., and Evans L. King, principal of Chris- 


tiansburg high school. 





the same extent that all dealers 
are, but that in 1940, when he 
became a member of the Massa- 
chusetts Automobile Dealers 
Assn., he took an active interest 
in the state’s driver training pro- 
gram. It was through the MADA, 
he said, that the program was 
promoted. 

“I would never refuse any time 





to be spent in the cause of highway 
safety,” he told Automotive News, 
“for personally I believe that this 
is most important to us all, and 
certainly to our industry. It is not 
a fact to be proud of that our in- 
dustry is responsible for more 
deaths than all the wars that the 
U. S. has participated in.” 





Illinois Engineers 
Develop Machine 
To Widen Roads 


Costs of widening roads may be 
reduced as much as $1,500 per mile 
through use of a new machine 
developed by Illinois highway en- 
gineers, it is claimed. Concrete 
additions reportedly may be poured 
alongside existing pavements with- 
out use of metal forms. 

Details of the system were dis- 
closed recently by Frank N. Barker, 
Illinois highway commissioner, who 
said experiments have been fol- 
lowed by applications on 283 miles 
of highway. 

The machine is a concrete mixer 
and paver, which is self-propelled 
by a gasoline engine. The paver 
deposits strips of concrete two feet 
wide in a box which is open at 
both ends. The box acts as a tem- 
porary form to shape the newly- 
laid strips. Dirt is scraped against 
the outer edge for support until 
the cement has dried, Barker said. 





Wondering how new-car and truck pro- 
duction and sales are making out? AUTO- 
MOTIVE NEWS gives you the entire story 
every week throughout the year. 
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... A NEW PRODUCT 


fewellas 


Slightly Higher West of Denver. — 









CLIP THIS COUPON AND MAIL TODAY! 








A NEW MARKET 








*T. M. Reg. 


THE FIBERGLAS *BLANKET THAT QUIETS MOTOR NOISE 


The only acoustical blanket ap- 
proved by leading car makers 
Now!—you can apply CAR-HUSH on all of 


b 


your new and used cars. CAR-HUSH is fire- 
proof .. . will not affect balance of car hood. 


CAR-HUSH is the world’s finest material 


for absorbing any air-borne noises, such as 
caused by tappets, valves, and air cleaners. 


CAR-HUSH means better engine perform- 


approved acoustical 
manufacturers. 


ance year ’round. CAR-HUSH is the only 


blanket used by car 


Do as leading dealers everywhere are doing! 


Include CAR-HUSH 


» 


under the hood with 


every new car delivery. Less than 10 min- 


utes’ installation time. 


Remember: every car coming into your shop is a CAR- 
HUSH prospect. This sensational new fibrous blanket 
is selling fast. Join the ranks of leading dealers, by 
stocking and selling this nationally advertised, and 


proven product, today. 
Get acquainted now . 


. if your jobber is unable to 


supply you at this time, please fill in the coupon below. 


Fiberglas is a trade-mark (Reg. U. S. Pat. Off.) of Owens-Corning 
Fiberglas Corp. for products made of or with fibers of glass. 





P-J INDUSTRIES 


Please check one: 


dealer discount. 
[0 ee 
Name of Firm_ 
Street 
City. 


315 N. Eighth St., Milwaukee 3, Wis. 


(] One case of 12 CAR-HUSH 
C) One package only of CAR-HUSH 
(J Have your sales representative call. 


Please ship CAR-HUSH, at list price indieated, less 








Zone . State : 

















‘Right Hand Knoweth Not’ 


Dealer Confusion Seems Nothing Compared to 
That Within the OPS Itself 


WASHINGTON.—-Who can blame 
perplexed dealers when the OPS | 
itself is all mixed up? 

A tale of 1952 vintage, all graph- | 
ically recorded in four letters, dem- 
onstrates the cross-purposes and | 
conflicting opinions which have | 
plagued many new-car 


retailers 
conscientiously trying to keep up 
with the price agency. 

The latest instance of intra- 
mural disagreement within OPS 
all began in February when De- 
Soto dealers put the new Fire 
Dome Eights on the market. Two 
DeSoto dealers in the same ter- 





Lake Shipping Starts 

BUFFALO.—The 1952 lake auto- 
carrying season opened here with 
the arrival from Detroit of the 
steamer T. J. McCarthy which 
docked at the Ranahan-McCarthy 
marine terminal. The freighter un- 
loaded its cargo of new automo- 
biles and headed back for Detroit. 





ritory sent requests to different 
OPS offices seeking certification 
of a preparation charge for the 

new models, 

The dealers’ letters and the re- 
spective OPS replies were submit- 
ted as exhibits in NADA’s presen- 
tation before the agency’s CPR-83 
panel. The four letters, self-explan- 
atory in nature, are as follows: 


February 15, 1952 
Mr. Ralph Orr . 
Office of Price Stabilization 
Automotive Branch 
Washington 25, D. C. 
Gentlemen: 

As our new DeSoto Fire Dome 
Eight is on display today, for the 
first time, to the public, and hav- 
ing never made a delivery of this 
model we have been advised by Mr. 
Moore of the Legal division of the 
National Automobile Dealers Assn. 
to take the nearest competitor’s 
price for servicing the cars for de- 
livery. 


Our nearest competitor being the 





L-M Ad Group Parley— 





The Lincoln-Mercury advertising committee of the Dallas-Houston district met at 
Ft. Worth recently to map advertising plans. Seated, left to right, are J. F. Giles, 


Dallas district sales manager, and W. D. 


Woods, Houston sales manager. Standing, 


left to right, are George A. Spiker, Port Arthur, Tex., chairman of the committee, and 


Bill Jones, Ft. Worth, committee member. 








Chrysler Saratoga model with pow- 
er steering and V-8 motor, torque 


converter which has been on the | 


market now about one year. Chrys- 
ler dealers in this area have an 


| established price of $47 for this 
| charge. 

We, therefore, are taking this as 
|the correct charge for the DeSoto 
V-8 and if you have a comment to 





tHelps 


IZZLY 
You Sell 


Bonded Relines - 
With Bigger Props! 


Selling bonded relines will be an important, highly 
profitable business when you work closely with your 
Grizzly Distributor! For he has the experience and the 
proper linings and equipment to give you complete, 
dependable bonding service. He can supply you with a 
full range of ‘“‘Saftibond”’ linings—the first with fac- 
tory-applied bonding agent . . . the lining that insures 
cleaner, better results at least cost. He can provide fast 
service from a shoe exchange well-stocked with “Safti- 
bond-ed” shoes (as well as riveted shoes). He will de- 
liver each set of Grizzly lining or shoes in special car- 
tons clearly labeled for error-proof installation. In 
fact, he’s ready to answer any questions you have on 
bonding—so call your Grizzly Distributor today! 
Grizzly Manufacturing Company, Paulding, Ohio. 








BRAKE BLOCKS 


BEAR IN MIND gat ... ASK FOR 


BRAKE LINING 


GRIZZLY SYNCRO-SET®, SILVERTIP® AND SAFTIBOND® 
BRAKE LININGS 





PRECISION BUILT HEAVY DUTY 
¢ GRIZZLY HYDRAULIC BRAKE FLUID. 














SAFTIBOND 


/ | 








SAFNBOND-ED 
BRAKE SHOES 





























GRIZZLY LABELED 
SET CARTONS 


| make on this charge, please advise 
|at once, otherwise NADA advises 
us to proceed on the $47 basis. 
Yours very truly, 
L. P. Steuart, Inc 
(Signed) C. O. Pond 
Vice President 
* * 7 
Office of Price Stabilization 
802 East Broad Street 
Washington, D. C. 
March 4, 1952 
L. P. Stewart, Inc. 
1440 P St., N. W. 
Washington, D. C. 
Attention: C. O. Pond 
Vice-President 
Gentlemen: 

I have your letter of Feb. 15, 
1952, addressed to Mr. Ralph Orr, 
in which you inform him that since 
you do not have a preparation and 
conditioning charge for the new 
DeSoto Fire Dome Eight you will 
use the preparation and condition- 
ing charge of your nearest com- 
petitor of the closest competitive 
model, the Chrysler Saratoga 
model. 

Upon the basis of the facts pre- 
sented, the method that you have 
set out for determining your 
preparation and conditioning 
charge for the 1952 DeSoto Fire 
Dome Eight conforms with the re- 
quirements of CPR 83, and you may 
therefore use the preparation and 
conditioning charge for the DeSoto 
Fire Dome Eight that you have 
determined in accordance with that 
method. 

Very truly yours, 

(Signed) F. Stewart Stranahan 

Assistant Chief Counsel 

Industrial Materials and 

Manufactured Goods Division 
* * * 


February 21, 1952 
Office of Price Stabilization 
802 East Broad St. 
Richmond, Va. 
Gentlemen: 

As our new DeSoto Fire Dome 
V-8 automobile is on display to the 
public for the first time and hav- 
ing never made a delivery of this 
model car, we have been advised 
by Mr. James C. Moore of the 
Legal division of NADA to take 
the nearest competitor’s price for 
servicing this type of car for deliv- 
ery. 

Our nearest competitor being the 
Chrysler Saratoga model with 
power steering, V-8 motor, torque 
converter, and many other items 
not on standard cars, and this 
Chrysler having been on the market 
now about one year in this area, 
and Chrysler dealers having estab- 
lished a price of $47 preparation 
and conditioning charge, we are 
therefore taking this as the correct 
charge for our DeSoto V-8 automo- 
bile. 

Our closest competitor, whose 
car is about 95 percent like our 
new automobile with many, many 
parts interchangeable between the 
two cars, is the Chrysler dealer 
who is located about one mile and 
a quarter from my location, and 
also the Chrysler dealers on the 
other side of us who are located 
in the Metropolitan Washington 
area have established the price for 
this service operation likewise 
at $47. 

If you have any comments to 
make on this charge, please advise 
at once; otherwise we will proceed 
on the $47 basis already established 
for this area. 

Very truly yours, 
JOYCE MOTORS 
(Signed) Chas. D. Joyce 


* * * 


Office of Price Stabilization 
802 East Broad Street 
Washington, D. C. 
March 4, 1952 

Joyce Motors 

2700 Wilson Blvd. 

Arlington, Va. 

Gentlemen: 

This is in reply to your letter of 
Feb. 21, 1952, requesting the use of 
your competitor’s price for condi- 
tioning DeSoto Fire Dome V-8, 

This is to advise that, since on 
Dec. 10, 1951, you filed a price of 
$30 for conditioning all models of 
DeSoto cars, you will be required 
to use this price until such time as 
the director establishes a_ fixed 
price for this service as per Sec- 
tion 7, CPR 83. 

For your information, this new 
order is expected in the near fu- 
ture. 

If we can be of further service, 
please call on us. 

Very truly yours, 
(Signed) Byrd H. Breeden, Chief 
Industrial Materials & 





Manufactured Goods 





a 


b 








. —¥- — 
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Reports from Various Areas... 


Auto Market Page 


Cleveland |were: Austin, 2; Buick, 100; Cadil- | about 12 percent higher than the 
Interest in new models sparked lac, 23; Chevrolet, 291; Chrysler, 39; | February total of 10,091, but still 
sales ‘during the seven-day period Crosley, 1; DeSoto, 43; Dodge, 100; | 6.967 cars geen Rcgicmadrnnge ‘ 

ended Apr. 12 as the pre-Easter Ford, 243; Henry J, 4; Hudson, 25; | Used-car sales also were up, with 
shopping season sent new-car turn- | Jaguar, 1; Kaiser, 12; Lincoln, 7; | 10,470 titles recorded as compared 
over for the Greater Cleveland area |MG, 1; Mercury, 50; Morris, 1; | with 6,602 in February. In the simi- 
to 1,154 units. Nash, 30; Oldsmobile, 82; Packard, | !ar 1951 month, used-car sales to- 


sa: : ; ’|taled 12,779. : 
This wes ently four valle below |e ae Ge ee | Geer-McRae, Stockton, Calif.— 
| 


Studebaker, 56; Willys, 16, and mis- March new truck sales were 
set at 1,084, as compared with | This is the new $250,000 headquarters of Geer-McRae Motors in Stockton, Calif. 


the year’s high reached three | cellaneous, 3.—(Bert D. Strang.) 
weeks previous, but it was still * * * 686 « month ensiiee, Truck enles | The Lincoln-Mercury dealership contains 40,000 square feet of space and features a 








far below a year ago when sales 4 large showroom, parts department and fuur-section service department. A 20-station 
were 18 percent higher. Many Detroit for March, 1951, totaled 1,467. master control communications and vacuum tube system simplify and speed up service 
dealers indicated that a lack of A total of 11,433 new cars was New-car sales by makes for operations. 


ad - sold in Wayne county (Detroit) | March were: Chevrolet, 2,027; Cros- | ——————— —_——.. een 
available models handicapped | quring March, marking the second |ley, 4; Ford, 3,782; Henry J, 48;|Dodge, 431; Hudson, 156; Kaiser,| baker, 205; Cadillac, 539; Lincoln, 
sales, although few maintained | month in a row that sales have | Plymouth, 760; Willys, 35; Buick,| 87; Mercury, 569; Nash, 287; Olds-| 123; Packard, 176, and miscellane- 
there was any drastic shortage. | increased. March figures were!|638; Chrysler, 218; DeSoto, 177;' mobile, 538; Pontiac, 624; Stude-| ous, 9—(Sam Sampson.) 
Sales of all other vehicles de- 
clined sharply from the yearly high 
t} of the preceding week except for 
] new trucks which were above a 
year ago.—(Sanford Markey.) 
* * * 














Ottawa 


Used-car dealers throughout 
Canada are taking full advantage N - a 
of the latest tax cuts by the Cana- \ ; ' 
dian government to boost their “ 
sales. Many are using full-page 
newspaper advertisements and ra- 
dio spots to announce price cuts 
averaging about 10 percent or more 
below pre-budget prices. 


Dealers say they are getting 
more sales completed now and the 
sudden splurge of business is en- 
couraging, though they are worrietl 
about price trends since customers 
quote competitors’ prices and they 
are compelled to engage in “auc- 
tioneering” if they want to do busi- 
ness now.—(M. L. Schwartz.) 

* * + 


Flint 


New-car sales in Flint amounted 
to only 646 units in March, com- 
pared with 1,891 in the same month 
of 1951. This was a decline of 65.8 
percent. 

\ For the first quarter of 1952, 
2 new-car sales were 62.3 percent be- 
low the total for the first three 
months of 1951 in Flint, the cham- 

ber of commerce said. 

o = 


Pittsburgh 

New-car registrations in the 
Pittsburgh district during the week 
ended Apr. 5 were “the highest in 
two months,” the University of 
Pittsburgh reports. 

Despite the gain in retail activ- 
ity, business in the area dropped 
slightly as the school’s index of ac- 
tivity slipped to 192.1, against 192.8 
for the preceding week and 189.6 
for the same 1951 week. 

© . . 


Akron 


New-car sales slipped again in 
Summit county (Akron) during the 
week ended Apr. 5 as the total fell 
to 272 units, against 345 in the pre- 
ceding week and 411 in the same 


eine ve CURBS WEAR! 
Used-car sales also were off, but ° 


only slightly. The week’s total was 
744 units, against 767 in the pre- 
vious seven days and 626 in the 
like 1951 week. 


Columbus, O. 
Improvement in the last 15 days 



























When you Re-Power with Ramco 10-Up Rings you do 
more than provide against oil pumping and blow-by. 
You prolong the life of the engine. Ramco 10-Up Ring 








of the month helped push March Ramco RE-POWERING Program construction is designed, not only to compensate for 
new-car sales in Franklin county Helps You To Help America ist d cylind coe but al A R . 
} (Columbus), O., above the Feb- Fight Premature Car Wear piston and cylinder wear, Dut also to CURB WEAR. 
} ruary level b - ‘ o_ . 4 
i gin. The ph FA — ca roo ee ee One of many Ramco originations which CURB CYLINDER 
@ ° ? t} . . . . 
units, against 1,162 for February blow-by are warning dats ot codes WEAR is the alternating action of 10-Up’s continuous 
and 2,255 for March, 1951. premature wear. Help America conserve Spiro-Seal steel ring. This alternating action winds up 
vite aaa h we ~ sggoe tg lt can Bromo like a balance spring on the downstroke to increase cyl- 
* March. New-truck sales advanced RE-POWERING Station Sign inder wall contact; UNWINDs on the upstroke to relax 
to 192 units, _agninet 174 in Feb. today. See your Ramco Jobber. the wall contact to the proper requirement for adequate 
a "= — lubrication of cylinder walls. 
Used-car sales totaled 10,314 dur- lin ication is one reason for 10-Up’s 
ing the month, against 8,146 in Feb- Adequate Cy inder Lubrica P 
ruary and 11132 in March, 1951. long life... one reason why you can install them on 
Used-truck sales were 707 in March Ramco’s 10,000 MILE (one year) GUARANTEE covering 


to 503 in February and 1,021 in 
March, 1951, 

. In all cases, volume improved 
substantially in the last two weeks - 
of the month over the first two 
weeks. New-car sales, for instance, 
totaled 792 units in the last half of 
March, against 611 in the first half 
of the month. 


New-car sales by makes in March 


both rings and labor. 








It’s another important reason, too, why: 


Ramco 10-Up Piston Rings Are Right for Any Job 
Re-Bore or Re-Ring..Car..Truck..Bus.. Tractor 


Ramsey Corporation, St. Louis, Missouri 


Ramco National Advertising in PO er 
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India Plans Modern Roads 


Country to Spend Over 


$71 Million in 5 Years 


To Restore Long-Neglected Highways 


LTHOUGH (India in ancient 
d times was considered one of 
the great road-building countries of | 
the world, it is just beginning to 


realize the importance of megern 
highways, India News reports at 
New York, 


With the objective of pulling | 


Calif. Publisher Named 


In AAA Fraud Complaint 


WASHINGTON. Solomon Co- 
rush, of Beverley Hills, Calif., pub- 
lisher of a directory listing adver- | 
tisements for hotels and motor | 
courts, was charged in a Federal | 
Trade Commission complaint with | 
falsely representing that he is con- | 
nected with the American Automo- | 
bile Assn. 

The complaint charged that et 
rush, in soliciting advertisements of 
hotels and motor courts for his 
directory, told advertisers that he | 
would assist them in obtaining list- | 
ings with AAA. The hearing has 
been scheduled for March 12. 





MEET ALL 






FOR FAST, 


QUALITY JOBS 





With 


FLINTKOTE'S 


Keoeache Controlled 


REQUIREMENTS 


itself out of the rut into which it 
has fallen during modern times, 
the country will spend $71,400,000 
on its national highway system 
under a five-year plan inaugu- 
rated last year. 

Its plight is being studied care- 
fully, and the government even has 
sent teams of engineers to America 
and Britain to obtain the best pos- 
sible technical advice for bettering 
its roads. 

However, the young Republic of | 
India—just a little over two years 
old—has a long way to go to catch 
up with modern times. Its biggest 
problem right now is _ building 
roads for modern rubber - tired 
motor vehicles and the traditional 
bullock cart with its narrow iron 
tires. 

The country, which had started 
building roads long before the Ro- 


| section. 


| railroads in 





man _ period, neglected them in 
modern days largely because the | 
British chiefly were interested in’ 





Londoff Boasts Plenty of Room— 


Floor area of 35,000 sq. feet and parking space for 500 cars are highlights of Johnny | military items to appeal directly to 


which they had heavy 


investments. 
x * . 


Pipers t age vinings with the U. S.,} 
4which has 1.01 miles of roads| 
per square mile, India has but .20| 
miles per square mile, equivalent | 
to about 240,000 miles of roads in| 
an area of 1,210,000 square miles. | 

Only about 98,000 miles of India's | 








13,400 miles of highways, of 
which about 11,800 miles now 
exist, and provides for the con- 
struction of 750 miles of the 1,800 
miles of missing links in the sys- 
tem. In addition some 2,200 miles 
of road surface will be upgraded. 
The plan also calls for the con- 
struction of 60 major bridges on 
the system. 

Like the U. S., individual states 


roads are surfaced, compared with | of India have their own road-build- 
about half of the 3,300,000 miles of | ing programs partly financed by 


roads in the United States. 


| state 
The five-year plan calls for ' government. 


revenues and the central 














UNDERBODY 
COATINGS 


~-- PRICED RIGHT TO BOOST YOUR 





PROFITS...QUICK DELIVERIES FROM 4 PLANTS 


Choose your underbody coatings for the cars and trucks you sell and 





6 Reasons why 


Recognize Their Need For 
FLINTKOTE UNDERBODY COATINGS 


Cor Owners 





DEADENS noise and vibration! 
PREVENTS rust and corrosion! 


PROTECTS against stones and road 
chemicals. 

CHECKS infiltration of exhaust fumes to 
car interiors. 


SEALS underbody joints against drafts 


and moisture. 


SAVES car life. One application lasts 
lifetime of car. 








A... —— 
} INDUSTRIAL | 
PRODUCTS| 











FLINTKOTE 


Underbody Protective Coatings 


Select from... 
..acut-back, rubbery asphalt type. 
..anon-inflammable asphalt emulsion type. 
..achassis coating to meet Federal specifications for Government 
vehicles. 
. anew oil-resistant coal-tar emulsion—just the thing for use under 
fuel oil and gasoline trucks. 


service from Flintkote’s broad quality line. 


These modern research-controlled coatings are quick and easy to 
apply with spray equipment generally available. 

And don’t forget this important consideration ! 

When you use Flintkote Underbody Coatings you are sure of quick, 
economical deliveries. We ship from factories strategically located 
at E. Rutherford, N. J.; Chicago Heights, IIl.; New Orleans, La.; and 
Los Angeles, Calif. 


Send for full particulars on Flintkote Underbody Coatings today. 


THE FLINTKOTE COMPANY, Industrial Products 
Division, 30 Rockefeller Plaza, New York 20, N. Y. 


14201 Schaeffer Highway, Detroit 27, Michigan 
Atlanta * Boston « Chicago Heights « Los Angeles 


New Orleans « Washington 


In Toronto, Ontario: The Flintkote Company of Canada, Ltd. 
In London, England: Industrial Asphalts Company, Ltd. 





NPA Shortens 
Appeals Time 
In Bottlenecks 


WASHINGTON.—A new proce 
dure for breaking industrial bottle- 
necks which impede production of 
high-urgency military items is an- 
|nounced jointly by Secretary of 
Defense Robert A. Lovett and NPA 
Administrator Henry H. Fowler. 
| The short-cut procedure permits 
|a manufacturer of top- urgency 


| Londoff Motor Co., new Chrysler-Plymouth dealership building in St. Louis’ northern | NPA if, after five days, the mili- 


expediting the han- 
|dling of the bottleneck has not 
solved the problem. It also gives 
the manufacturer greater responsi- 
bility for solving his own bottle- 
neck production problems. 

The bulk of special assistance re- 
quests will be made only to expe- 
dite delivery of materials and 
components needed for the produc- 
tion of a few highly important end 
items designated by the Secretary 
of Defense. 

Manufacturers contributing to 
the production of these special mil- 
itary end items, including subcon- 
tractors and suppliers, will first 
|}attempt to break bottlenecks with 
| their own resources. 
| If this fails, the plant representa- 
|tive will be notified. He will in- 
| vestigate and attempt to pinpoint 
|the cause of the bottleneck. The 
matter will then be reported to 
| designated field military agencies 
|which will attempt to solve it in 
| five days or less. 
| If expediting action by the mili- 
|tary agency does not solve the 
|problem within five days, the 
| manufacturer will be authorized to 
|appeal directly to NPA, with certi- 
| fication of the urgency by the local 
| military representative. 


No Riders? 


Forecasts Rails May Drop 
Passenger Service 


HAMILTON, Ont.—Already in 
effect with certain lines in the 
U. S., it is possible that all rail- 
roads on this continent will cease 
to provide passenger service and 
depend entirely on freight haulage 
for income. 
| This possibility was expressed by 
|W. B. Salter, general manager of 
the Toronto, Hamilton & Buffalo 
Railway Co., when speaking to 
|members of the Philos club. Mr. 
| Salter said that passenger automo- 
|biles, far more than the trucking 
| industry, have been responsible for 
| cutting railroad earnings. 
| Costs of modern-day passenger 
|coaches were so great that it was 
|not economically possible to pur- 
| chase them in view of the few peo- 
|ple who would ride in them,” he 
said. 


Innocent Plea 
‘Entered for Teal 


DETROIT.—Federal Judge Frank 
| A. Picard has entered an innocent 
| plea for Bernard Teal, co-owner of 
| Teal Bros., Inc., Hudson dealership 
at 7641 Gratiot, although the de- 
|fendant offered to plead nolo con- 
|tendere to charges of violating 
Regulation W. 

The dealership was indicted for 
accepting down payments in the 
|form of side notes and merchandise 
|trade-ins at inflated prices. 

Teal, who insisted that he was 
absent from the dealership when 
|the offenses were committed in 
|1951, charged that his sales force 
violated the federal down payment 
regulations through “over-zealous- 
| ness.” 


|tary agency 














| 


Detroit Safety Award 
Won by Ford Y psi Plant 


YPSILANTI, Mich.—The Ypsi- 
lanti plant of Ford has been 
honored by the Detroit Indus- 
trial Safety Council as the safest 
large industrial plant in the De- 
troit area. 

It was the second major safety 
award to be received by the 
company in less than a month. 
The plant, part of Ford’s Parts 
and Equipment Manufacturing 
division, was awarded a plaque 
by Jerry Phelan, manager of the 
council, for its record of only 
one lost-time accident of seven 
days duration during 1951. 
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Roundup from State Capitals... 


oLegisla lion Affecting Auto Industry 


By Bethun: Jones state turnpike act awaits cecision highway in southwest Virginia, to 
Legislative Correspondent at this writing. The commission cost an estimated $65,000,000 to 


— {1 interes? in hi .ay | Planned to sell bonds in May and _ ¢§75 900,000. 
@TEPPED UP interest in highway get construction under way in the 
































-7 financing and construction, fea- fall An engineering report recom- 
ured by toll road developments, is ere ; f ‘ . mended toll financing for a _ pro-| 
eflected in current reports from| Additional financing in May is jected $108,500,000 New England | 
state capitals. planned by the Oklahoma turnpike thruway between the Connecticut | . 
After market- | authority for completion of its | cities of Greenwich and New Haven Cleveland Ford Contest Prizes Awarded— 
ing a $96,000,000 Oklahoma City-Tulsa toll highway. || _ Toll receipts on new Denver-| Climax of Ford division's Cleveland district service sales contest, held during a three- 
revenue bond is- | Expected to total some $7,000,000, Boulder turnpike are running far month period last fall, was a party. Approximately 1,000 Ford dealers, parts, service 
sue at a 3.75 per- | the oe bonds will be in addition to | ahead of expectations . . . New toll | and business managers and their wives attended the dinner party which was high- 
cent interest rate,|the original $31,000,000 revenue road feasibility study has been lighted by a two-hour floor show and distribution of more than $20,000 in prizes 
the West  Vir- | bond issue for the project. mated in flows, Ci 
ginia turnpike| Georgia’s state turnpike au- (studies under way in Florida and | ambitious proposal has been re- | the state gasoline tax rate from two 
commission is| thority expects to select the ac- | Maryland . . . Toll road enabling ferred to a Missouri legislative | to three cents a gallon and boost- 
preparing to start | tual route of its projected Car- legislation remains pending in| committee, with indications it may|ing truck and bus license fees 
construction, pos-| tersville-to-Chattanooga toll road | Massachusetts and Michigan. come up there and in the legisla- | Gov. Smith had strongly advocated 
rs) por within 60 within four to six months, with | se »# tures of the other three states next | the legislation as part of a 10-year, 
Bethune Jones a ‘oe 4 Poll | financing and construction to fol- | PDLANS have been revealed for ex- | year. $557,500,000 highway modernization 
eaguaey tro af Caeriaten "'a low. al _ | penditure of some $600,000,000| Developments affecting the fi-| rogram. The gas tax boost will 
Princeton Old Dominion Turnpike Corp. is | for a network of toll roads linking | nancing and construction of free | bring in an estimated $12,000,000 
. Deer ; : | proceeding with preliminary steps | the principal cities of Kansas, Mis-| highways are featured by enact-|in additional annual revenue, 
In its initial financing, the New lon a proposed 75-mile toll super-'souri, Oklahoma and Texas. The | ment in Missouri of bills increasing | (Continux’ en Page 28, Col 1) 


York state thruway authority ne- | —————-_-_—_ Maile - 
gotiated a $60,000,000 loan at an | 
interest rate of only 1.1 percent, | ~neeaeemenien me ge EE 
about the same as the average rate 
for regular state borrowing. The 
low interest’ rate was obtainable | 
because of a new state constitution- 
al amendment backing the author- 
ity’s securities with the credit of 
the state. 

Since the authority is empow- 
ered to borrow $500,000,000 for 
completion of its toll superhigh- 


way from New York to Buffalo, 
interest rates will be a very im- 
portant factor in determining the 
‘amount of fees charged for use 
of the facility. The 535-mile proj- 


ect is scheduled to be completed 
in 1954. 

New Jersey lawmakers enacted 
a bill creating a new three-member 


authority within the state highway Not 
department to complete the financ- QUADROLUBE 


ing and construction of the 165- SAE 90 
mile Garden State parkway as a SUPERFINE 


toll highway. Local traffic will be 
LUBRICANTS 





e permitted free use of the parkwa‘’ 
on some sections. 
+. 


Bond Plan Up to Voters 


Also enacted in New Jersey was 
‘4% a companion measure provid- 
ing for a November referendum on | 
placing the state’s faith and credit 
behind $285,000,000 of revenue bonds 
proposed for financing completion 


of the parkway, which will run 

from the North Jersey metropoli- e 

tan area to Cape May. This is de- or 
signed to attract lower interest 

rates on the securities than would 

otherwise be possible. Plans are to f t 

use short-term securities to push x ra 
construction without waiting for 


the outcome of the November ref- 
erendum. 

Another bill enacted in New Jer- 
sey. will allow the state turnpike 











@ In order to withstand the constant pounding a tug- 


authority to use its discretion in boat takes in tight harbor work, rugged hemp 
selecting a route for a propcsed | bumpers are used for protection. 
spur of its present cross-state toll ; ste oF é . 
superhighway which would run In much the same way, Stabilized Quaker State 
through Essex, Union, Hudson and Quadrolube affords complete protection to trans- 
Morris counties to the Delaware mission and differential systems. No detail is over- 
river. Several other contemplated . ‘ 
New Jersey turnpike extensions looked to make it the finest gear lubricant on the 
ne previously given legislative market. Special refining techniques build into 
sanction. stahili > is 
iaaieeed te Mew dee ons Stabilized Quaker State Quadrolube a stubborn re 
a proposal for a $300,000,000 road sistance to pressure, heat and cold ...an amazing 
building program which would ability to withstand moisture,.rust and corrosion. 
have been financed by a general It’s busines a : rs th 
obligation bond issue and a one- t’s smart usiness to give your customers the 
cent increase in the state gaso- extra protection of complete Quaker State lubrica- 


‘ ~ tax, ; ; tion service. 
P ennsylvania’s turnpike commis- 
sion has announced the route of a) 
projected 33.4-mile extension of its A COMPLETE LINE OF FINEST QUALITY LUBRICANTS 
toll superhighway through Mont- | 
gomery and Bucks counties to the | @ Quaker State Super Quadrolube 
Delaware river for connection with | ®@ Quaker State Super Quadrolube X-SCL 


the New Jersey turnpike. Construc- 
tion is scheduled to start this year, 
with the cost possibly running to! 


® Quaker State Viscous Lubricant 
®@ Quaker State Wheel Bearing Lubricant 


$33,000,000. ® Quaker State EXPP2 Lubricant 
Completion of links between the ®@ Quaker State Universal Joint Lubricant 

New Jersey and Pennsylvania turn- | ® Quaker State Waterproof Lubricant 

pikes will provide a_ high-speed | e ker S d 

route, unobstructed by _intersec- | Quaker State Quadrolube 





tions or traffic lights, for approxi- ® Quaker State Quadromatic Automatic 

mately 425 miles from New York Transmission Fluid Type A 

City to the Ohio border. 
* * a 


Ohio Pike Faces Delay 
HETHER initial financing bv 
the Ohio turnpike commission | 

ae for its projected $300,000,000 toll 
superhighway would be delayed by 
pending litigation attacking the 
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Many States Assured of Financial Aid .. . 





Toll Road Plans Gain Impetus 


OLL road construction and fi-| 

nancing developments are be- 
ing reported from an increasing 
number of states, a survey dis- 
closes, with indications that the 
trend will take on added impetus 
with the anticipated easing of steel 


N. Y. Truck Tax 
Grows by $535,000 


ALBANY, N. Y.—With the valid- 
ity of New York’s weight-distance 
tax on trucks upheld by the courts, 
the state has processed some $535,- 
000 in retroactive weight-distance 
taxes due for the period since 
Oct. 1. 

The figure brought to $2,635,000 
the amount the state has collected 
to date on the controversial meas- 
ure. Pending court tests of the bill, 
many truckers had not paid the 
tax, although all have been re- 
quired to record their mileage in 
the state since Oct, 1. 





supplies for such projects. Current 
| and prospective developments in- 
clude: 

Colorado: Toll receipts on the 
new Denver-Boulder turnpike ex- 
ceeding expectations. Receipts in 
February averaged $889.50 per day, 
although only $510 daily required to 
meet interest on the $6,300,000 in 
revenue bonds issued to finance 
the project. 

Connecticut: A toll system, with 
toll stations so placed that local 
traffic could move free of charge, 
recommended by an engineering 
firm for financing proposed $108,- 
500,000 New England thruway be- 
tween Greenwich and New Haven. 

Florida: Study of the state’s high- 
way system needs, including toll 
financing feasibility, expected to 
be completed in April or May. Pre- 
liminary report on one phase of 
study indicated Florida highways 
will have a double load to carry 
28 years from now. 

Georgia: Newly-created state 
turnpike authority has started pre- 





liminary technical and legal steps 





for a toll superhighway between 
Calhoun, Ga., and Chattanooga, 
Tenn. 

Iowa: Interim state legislative 


committee has been named by Gov. 
Beardsley to study feasibility of toll 
roads, including one east-west and 





one north-south superhighway. 
* 


= * 
ASSACHUSETTS: Toll road en- | 
+ abling proposals currently 


pending in state legislature, includ- 
ing a measure backed by Gov. De- 
ver for an eight-lane toll highway 
from Boston to the Berkshires at 
an estimated cost of $100,000,000. 

Maryland: Toll road feasibility 
study report expected shortly for 
consideration by interim advisory 
group which, in turn, will draft 
recommendations for submission to 
1953 state legislature. 

Michigan: Toll road enabling 
act passed recently by Michigan 
house was expected to die in the 
state senate, where an identical 
measure was killed earlier in the 
session. 

New Jersey: Spurred by a traffic 








Mortuary Takes Chevrolet Sedan Delivery— 

Dick Burt, manager of McDonaid & O'Boyle (Chevrolet-Oldsmobile), Monrovia, Calif., 
hands the keys of a new Chevrolet sedan delivery to Phillip Douglass, of Douglass 
and Bradford mortuary there. The unit will be used for first-call work, as an emergency 
ambulance, casket delivery, hauling shipping cases and carrying flowers during 
funerals. 





volume on the new 118-mile New 
Jersey Turnpike in excess of that 
expected by 1957, the state turn- 
pike authority is considering plans 
for widening the present toll super- 
highway and speeding to complete 
connecting links with other ar- 
teries. 

New York: Initial sale of bonds 
by the New York State Thruway 
Authority expected shortly. The au- 
thority is empowered to issue $500,- 
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"HITE LuBRICATo 


(NOINEERED and GUARANTEE? 
ONLY sor use Witt 


MORE PROFIT FEATURES 


1. Easy to Install, Nothing to 
Rate of flow of lu- 
bricant is factory-set. 


Demand is Growing. More 
and more motorists are ask- 
ing for top-oilers—recom- 
mended for use with hy- 
draulic valve lifters and all 
engines new and old 


Steady Motor RyT#o prof- 
its keep coming with MOTOR 
RyTuo sales after you sell a 
WHITE Lubricator! 


Le sme ant take ONO Rely hag 5 


St, 


Atomizes lubricant re 
at the manifold . 

NOT HERE at the lubricator 
Atomized lubricant does not 

revert to liquid in feed line 


’ 
ALAM 











No 
No service 


because it perfects ‘‘ 
ally dependable, easy to install... 
sells for less than $10.00! Fully guaranteed. 


SPECIAL RETAIL PRICE 


needs 


Lubricator: Regular Retail Price.............. 
Free of Extra Charge, 1 Qt. MOTOR RYTHM... 
TOTAL VALUE 


. Value 





Top Seller for TOP Profits 
“cause of its Low Price... 


“TOPS for TOP-Engine Lubrication 
with New ‘Atomizing Principle... 







Eng ineered Exclusively for 


ie) MOTOR yTHMI. 


@ Here’s the lubricator you’ve been waiting for! The WHITE 
Lubricator is engineered exclusively for use with Motor 
RYTHM and gives better, more effective top-engine oiling 

atomized” lubrication . 






. 1s mechanic- 
no adjustment, 


@ You can afford to stock and sell this lubricator because you 
stock only one basic model which fits all cars (through the 
use of very low cost adapters). No large inventory to carry! 


@INTRODUCTORY CONSUMER SPECIAL 


$ 8.75 
1.35 
$10.10 


for both* 


*«Cost of installation kit ($1.20) where needed, except fer some 1952 models 


requiring special adapter plates. Labor not included.) 





R. M. HOLLINGSHEAD CORPORATION 


Canadian Offices: Toronto 


The New WHITE atomizing prin- 
ciple means that all of the Motor 
RyYTHM lubricant enters the engine 
as a vapor. Automatically, the 
WHITE lubricator gives complete 
lubricant dispersion to all upper- 
engine parts. The Motor RyYTHM 
cleans, oils and cools, checks wear 


LEADER IN MAINTENANCE CHEMICALS 
Camden 2,N. J. 
Warehouses: Chicago 


and corrosion, helps maintain full 
compression, pickup and power. 
Ask your Wuiz jobber for com- 
plete details, and order your stock 
now. If he cannot supply you, ask 
him to stock the WHITE lubricator 
and WHIz Motor RytHM for you. 


Dallas « San Francisco 








000,000 in revenue bonds, backed by 
the full credit of the state, to fi- 
nance completion of its New York 
City - Buffalo toll superhighway. 
Construction thus far has been 
financed by money advanced by the 
state which will be repaid by the 
authority from its bond funds. 

North Carolina: State turnpike 
authority is following toll road de- 
velopments in other states but has 
not indicated any construction or 
financing plans for the early fu- 
ture. Future action expected to 
hinge on possible toll road devel- 
opments in Virginia and West Vir- 
ginia. 

* * + 

§ peas Following receipt of as- 

surance of a federal allocation 
of steel for the last quarter of the 
current year, the state turnpike 
commission indicated it hopes for 
an October start on construction 
of its projected toll superhighway, 
with 80 percent completion sched- 
uled by the end of 1953. 

Oklahoma: State turnpike au- 
thority recently announced bright 
prospects for early agreement on 
additional financing for com- 
pletion of its Oklahoma City- 
Tulsa toll highway. New analysis 
of authority’s financial needs in- 
dicated $5,766,573 would be need- 
ed instead of previous estimate 
of $7,186,973, to augment the 
original $31,000,000 revenue bond 
issue. 

Pennsylvania: With authority for 
several extensions of its present 
toll highway facilities, the state 
turnpike commission is expected to 
give priority to plans for a con- 
necting link with the New Jersey 
turnpike. 

Virginia: Although a toll road en- 
abling act was passed by the 1952 
Virginia legislature empowering the 
state highway department to build 
toll roads financed by revenue 
bonds, no actual construction of 
such projects by the state is ex- 
pected for at least two years. 

West Virginia: Preparations for 
the issuance of some $95,000,000 in 
revenue bonds to finance an 88- 
mile toll superhighway from 
Princeton to Charleston were ex- 
pected to be resumed following in- 
dications that a steel allocation for 
the final quarter of the year would 
be granted for the project. 


Synthetic Rubber 
Advance Claimed 
For Goodyear 


AKRON. — A “major improve- 
ment” in the quality of synthetic 
rubber, the production of an odor- 
less latex for use in foamed cush- 
ioning, has been announced here by 
the research laboratory of Good- 
year Tire & Rubber Co. 


Developed by Goodyear in a re- 
search and development program 
sponsored by the Synthetic Rubber 
division of Reconstruction Finance 
Corp., the new latex is being pro- 
duced on a pilot plant scale at the 
Goodyear - operated, government- 
owned synthetic plant here. 

Dr. R. P. Dinsmore, vice-presi- 
dent of Goodyear’s research and 
development activities, described 
the new material as “cold” polybu- 
tadiene, meaning that styrene used 
heretofore with butadiene in “cold” 
latex production has been entirely 
eliminated. 


Dr. Dinsmore regards the new 
synthetic as the most important 
improvement in synthetic latex 
quality since production of man- 
made latex was started in 1945. 
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‘FOB FACTORY 


Revolution Going On 


| 
| In Foundry 
A 


BLOODLESS revolution is going on in the big automo- 
bile production foundries. Sweeping changes in produc- 
tion methods are being introduced. Some of these changes 
will take several years to complete. 


| 


Methods 





However, when the 





processing changes now under¢ 
way are completed, automo- 
bile foundries will undoubt- 
edly be the most altered depart- 
ment in an automobile factory. 


New founding methods have 
already resulted in a better prod- 
uct—at lower cost. At Buick, for 
example, the installation of new 
core blowing equipment has re- 
sulted in a remarkable improve- 
ment in foundry efficiency. 

It now appears inevitable that 
the new core blowing equipment 
recently introduced at Buick will 
be quickly adopted by the entire 
auto industry. The new core blow- 
ing method is so attractive from 
the standpoint of (1) quality of the 
product, (2) cost of the product, 
and (3) output per square foot of 
floor space that Buick’s competi- 
tors can scarcely afford to ignore 
the new Osborn core blowers that 
were developed jointly by Buick 
and Osborn Co. engineers. 

* 7” * 


Major Advances Total 3 

HERE are, at the moment, three 

major changes in automobile 

foundry processing that are dis- 
placing earlier production methods. 
These are (1) new core blowing 
machines, (2) the shell molding 
process for making precision cast- 
ings, and (3) ductile cast iron. 
These three developments are de- 
scribed in detail in this and subse- 
quent articles. 

Before describing the new Buick 
core blowers it may be helpful to 
tell what a foundry core is, how 
it is made, specifications that must 
be met and the usual method for 
making cores. 

As used in a foundry, a core is 
simply a form made of sand 
which is inserted in a casting 
mold wherever a hole or opening 
is required. In an automobile 
engine, the cylinder openings are 
“cored out;” so are the water 
passages. In a V-8 engine, for 
example, many cores are needed. 
A special, fine grade of sand is 

used. Corn starch or some similar 
material is employed as a binder. 
Big auto foundries use metal 
“molds” to form sand cores. 

Foundry cores are often built up 
in sections. Sand is blown into the 
cavities, filling the molds to over- 
flowing; the sand is then packed 
tight, usually by hydraulic means. 
Cores are then baked to give the 
desired hardness and strength be- 
fore inserting in the sand molds 
in which castings are poured. 

+ + * 


Accurate and Collapsible 
Coa are delicate. They must 
be accurately made and care- 
fully handled. They must be porous 
enough to allow gas to escape 
through the sidewalls and vents in 
the core itself. Sometimes it is 
necessary to design a core so it will 
collapse as the metal freezes. Wires 
are often inserted in foundry cores 
to provide support. 
A considerable amount of han- 
dling of core boxes is required. A 
foundry “core blower” has always 





Materials Testing Society 
Meets June 23-27 in N. Y. 


The American Society for Test- 
ing Materials will hold their 50th 
anniversary meeting at the Hotel 
Statler, New York, June 23-27. 


There will be new and improved 
types of equipment covering the 
determination of mechanical, phys- 
ical, electrical, optical and chemi- 
cal properties of materials of all 
kinds. Various types of non-de- 
structive testing will be featured. 

Adjoining the apparatus exhibit 
will be the eighth photographic ex- 
hibit in which members of ASTM 
and member companies will display 
photographs related to the theme: 


been regarded as a more than 
ordinarily skilled foundry worker. 
Until recently, core blowing has 
been mechanized to only a limited 
extent. 


At Buick, complex cores are 
now being made better, faster 
and at much lower cost than 
previously. Hand operations have 
been eliminated to a very large 
extent, Except for putting driers 
in place and transferring the 
core and drier to a conveyor, 
manual handling has been elimi- 
nated. 


The new Buick core blower has 





five stations. A table indexes auto- 





Dealer Koepsell Opens U. C. Lot— 


George A. Koepsell, president of Alhambra Motors (Dodge-Plymouth), has announced 
the formal opening of his new used-car location in Alhambra, Calif. A native of Elgin, 


Minn., Koepsell entered the auto business 


Motors Apr. 1, 1940, with facilities approximating 22,000 square feet and has con- 
tinued to expand to where now it occupies 75,000 square feet of area. A new building 
was erected in 1947 at an approximate investment of $250,000. Koepsell boasts of 
the fact that his departmental management has an aggregate experience of ap- 
proximately 100 years in the auto business. Keith Galvin is general sales manager; 


Packard to Fete 
Top Salesmen 


At Gulf Resort 


DETROIT. — Packard will enter- 
tain its top-notch Packard sales- 
men from all over the U. S. at a 
three-day jamboree Apr. 27-29 at 
the Edgewater Gulf hotel, Edge- 
water Park, Miss. 

The 387 guests, are members of 
the Packard “Master salesmen’s 
club.” They qualified for member- 


-.|ship by leading the field in new 


27 years ago and established Alhambra 





Bob Heckman, used-car 
parts manager. 


; Jim Chap 


, service manager; and Walter Wolff, 





matically through each station, fill- 
ing the mold with sand, tipping the 
mold sideways to permit emptying 
the machine, blowing any excess 
sand from the molds. Cores are so 


strong that wires have been virtu- 
ally eliminated. 

The shell mold method for pro- 
ducing precision castings will be 
discussed in the next article. 





and used-car sales during 1951. 

National grand master salesman 
this year is W. P. Marks, Packard 
Lancaster Co., Lancaster, Pa., who 
sold more Packards than any sales- 
man in the nation. Marks was run- 
ner-up for the title last year. 

All expenses, including traveling 
costs, will be met by Packard. Each 
of the men will be presented with 
a solid gold Packard master sales- 
man’s ring. The club was inaugu- 
rated in 1923 and meetings have 
been held annually since, with the 
exception of war years. 





Wondering how new-car and truck pro- 
duction and sales are making out? AUTO- 
MOTIVE NEWS gives you the entire story 
every week throughout the year. 








materials, testing and research. 
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A Napier automobile, startled early 
dispatchers when it was dispatched as a 
special train. It was equipped witha 
conductor, torpedoes, red flags and 
flanged wheels, and was the first 
automobile to cross the Canadian Rockies 


from Floyd Clymer’s “Treasury of Early American Automobiles” 













... SERVIS-DISPATCHER enables your 
service department to handle up to 40% more volume! 


This inexpensive, simple to operate, production 
control system helps eliminate costly confusion by 
coordinating all your service facilities for maximum 
efficiency. Using your present facilities you can in- 
crease service volume because Servis-Dispatcher’s 
planned scheduling gives a smooth work flow to 
every section of the Service Department . . . when 
it is needed. Now you can swap unapplied time for 


extra profits. 


Your customers appreciate Servis-Dispatcher too, 
because it helps your Service Manager make accu- 
rate time promises . . . and keep them. 


«+. one of the several hundred 
sales aids and operating systems 
that build and protect your profits, 
produced by Reynolds & Reynolds. 


/ 

















28 


AUTOMOTIVE NEWS. APRIL 21, 1952 








Roundup from State Capitals... 








(Continued from Page 25) 


while about $8,000,000 in new reve- 
nue is expected from the higher 
truck and bus fees. 

A proposed increase in Nebras- 
ka’s gasoline tax is being consid- 
ered by a state legislative interim 
committee Gasoline tax re- 


duction, with elimination of exemp- | 


tions, is expected to be proposed 
in Oklahoma next year. 


Montana’s interim highway 
study committee is planning to 
submit an initiative measure to 
the voters in November for an 
added one-cent gasoline tax in- 
crease, but has dropped consid- 
eration of a proposal for an ac- 
companying highway bond issue 
- .. Gov. Anderson has opposed 
bond issuance as a means of pro- 
viding additional highway funds 
in South Dakota. 


New state legislative interim 


whi tila lien Al eclin Auto Fndustic 
g F d 


studies of highway financing and 
construction problems have been 
authorized in California, New Jer- 
sey and New York. A similar studv 
has been started in Ohio, where it 
was authorized by 1951 legislative 
action. Such studies are continuing 
in a number of other states under 
previous legislative authorization. 
Constitutionality of 1951 Illinois 
| legislation sharply increasing truck 
| license fees was upheid by the state 
| supreme court ... Arguments on 


trucks are expected to be heard 
| by the state court of appeals at its 


| April term, following lower court | 


| decisions upholding the measure. 

| Arguments in suit attacking 
| validity of Pennsylvania’s new 
| sross receipts tax on motor carriers 
scheduled to be heard Apr. 23 by 

| Dauphin county court 
Mexico’s state reciprocity commis- 


| the constitutionality of New York! 
| State’s weight-distance tax on heavy | 








sion decided to keep its truck tax 
and license fee reciprocity agree- 
ment with Texas, despite the fact 


that New Mexico loses revenue 
through the arrangement. 
* * + 


3 Diversion Referendums 


PROPOSED Arizona state con- 

stitutional amendment outlaw- 
ing the use of gasoline tax reve- 
nue for nonhighway purposes was | 
approved by the legislature for sub- 
mission to the electorate in Novem- 
ber. Similar amendments will be on 
|the November ballots in Alabama 
| and Georgia. 


| Compulsory vehicle inspection | 
| legislation has been rejected this 
| year by the legislature of Georgia, | 
| Kentucky, Michigan and New York. 
| Still pending in the Rhode Island 
| legislature at this writing is a bill 


tion at least twice a year of all 





BE KNOWN FOR APPEARANCE SERVICES 


More and more car dealers and garage men are 
finding DeVilbiss spray-appearance services a fertile 
source for additional profits. Be the first in your neigh- 
borhood to offer ALL these services. Your local DeVilbiss 
jobber will gladly show you how. 





Spray-applying upholstery reconditioners is another of the highly profitable spray-appearance services. 


Fire Chief Gets a Super 88— 


Allentown, Pa., takes delivery on a 1952 Oldsmobile Super 88 two-door sedan for 
its fire chief, Walter Flores (center). Delivery was made by William K. Gottshall (left), 
co-owner of Ruhe Motor Corp., which is in the background. Gerald Reinsmith (right), 
Allentown city councilman, also represented the city. 

| ciaaiinhansneniamnaenhent aipnaicanat 


motor vehicles at 
testing stations. 


state-operated 


A new law requiring all trucks | 


to be equipped with rear wheel 
“flaps” to prevent the throwing 
of water, mud and other substances 
behind went into effect Apr. 1 in 
Pennsylvania. Similar 
been adopted in a number of other 


New | to provide for compulsory inspec- | states in recent years. 


A federal district court has 


Ei 


Z profitable ways to increase 
your service department volume 


laws have | 


Carefully kept records of car deal- 
ers and garage men all over the 
country prove that appearance 
services can easily account for one 
third of service department volume. 
With the proper equipment these 
7 sprayv-appearance will 
bring in new trade, more cash, 
added profits. 


services 


Over-all vehicle refinishing: 

Complete DeVilbiss sprav 
equipment enables vou to do top 
quality jobs at reasonable cost. 





Air Compressors Hose and Connections 


Paint touch-up: DeVilbiss 

touch-up kit is easy to use, 
low in cost. 

Chrome protection: Spray on 

these coatings. Save time, do a 
better job. 

Underbody coatings: DeVil- 

biss spray gun and efficient 
material pump provides a fast, easv 


method. 
(5) Upholstery reconditioning: 
Peps up car interiors. A small 


investment vields good profits. 


Spray Guns Spray Booths 





Waxing: By spraving vou 

handle more jobs, easier, in 
less time. 

Flock coating: Wonderful 

service for old model cars. 
Use DeVilbiss GB Flock Gun. 
For detailed information, consult 
vour local DeVilbiss jobber. 


THE DEVILBISS COMPANY, Toledo, Ohio 


Windsor, Ontario © London, England 
Santa Clara, Calif. 


Branch Offices in Principal Cities 


FOR BETTER SERVICE, BUY 


DeVILBISS 








| 

| ruled that Ohio’s new law requir- 
| ing freight-type trucks and trail- 
ers to be equipped with rear- 
wheel mud flaps is a valid exer- 
cise of state police power and 
does not contravene the consti- 
tutional rights of interstate mo- 
tor freight carriers. 


Bills approved by the New York 
state legislature included a meas- 
ure requiring new automobiles sold 
|in the state after 1953 to be equip- 
| ped with lights illuminating regis- 
tration plates. Also passed by the 
New York lawmakers was a Dill 
prohibiting the display of other 
than yellow and white lights on 
the front of private motorcycles. 

A significant new development 
in the state legislative trend toward 
requirements seeking more effec- 
tive protection against financially 
|irresponsible drivers was marked 
with New Jersey enactment of a 
series of bills giving the state a 
| stronger motorists’ financial re- 
| sponsibility law and a unique com- 
| panion unsatisfied claim and judg- 
ment fund operated by private in- 
surance companies. 

* * 


Uninsured Fund Swelled 


gp New Jersey unsatisfied judg- 
ment fund will be financed by 
annual contributions of $330,000 
from insurance carriers and a $3 
fee added to the annual cost of 
registering uninsured vehicles be- 
ginning Apr. 1, 1954, and a $1 fee 
added to the cost of registering 
vehicles that carry liability insur- 
ance. 

Aim of the fund is to protect per- 

| sons suffering injuries or property 
damage when drivers of vehicles 
responsible for the accidents do not 
| have liability insurance. The meas- 
|ure also would cover victims suf- 
| fering injuries or property damage 
;at the hands of uninsured out-of- 
| State drivers or hit-run drivers. 
| Insurance contributions to the 
fund would be based on a charge of 
|% percent of the insurance pre- 
miums on policies written by the 
insurance carriers. The first $200 
of damage sustained would be de- 
|ductible from claims under the 
| fund. 

New Jersey’s financial respon- 
sibility law was strengthened to 
bring it in line with the laws of 
some 36 other states, providing 
for loss of driving privileges for 
persons involved in accidents who 
are unable to demonstrate imme- 
diately their ability to settle 
financial damages arising out of 
the accident. The state’s old law 
was of the weak type requiring 
the guilty party in an accident, 
if uninsured, to take out insur- 
ance or deposit security for fu- 
ture accidents. 

The New Jersey insurance pro- 
gram was backed by the insurance 
jindustry and others as an alterna- 
| tive to proposals for outright com- 





| pulsory motorists’ liability insur- 
| ance. 
Compulsory insurance proposals 


|also were rejected by the legisla- 
tures of Arizona, Kentucky, Mary- 
land, New York and Virginia. with 
such a measure pending in Rhode 
Island. South Carolina earlier this 
vear enacted a new financial re- 
sponsibility law, while New York 
adopted more stringent insurance 
requirements for minors and buses. 
Bills for new or stronger financial 
responsibility laws are still pend- 
ine at this writing in Mississippi 
and Rhode Island. 


Pynn Takes Boating Post 

Norman G. Pynn, Laconia (N 
H.) auto dealer, has been elected 
|supply officer of the Winnipesau- 
| kee power squadron, a boating en- 
thusiasts group, 
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Johnson Named Manager 

Of Clark’s N. E. Region 
Appointment of Vernon L. John- 

son as regional sales manager has 

Walter E. 





Auto Personnel 


of the Maine Truck Owners Assn. 

Others elected were Karl N. 
Murch, Portland, vice-president, 
and Guy F. Dunton, Portland, 
sas City, it is an-| secretary-treasurer. Milliken suc- 
nounced by Gerry| ceeds Mark W. Ginn, Bangor. 
E. Lyons, general * * * 


a rr yy og Dr. Cheng Joins Industry 


Merrick has TA 
been on the sales Dr. Kuang Lu Cheng has joined 


side of the auto- | Commercial Solvent’s research and | Gjyjjign-Defense Truck from Henderson— 
mobile industry| development division in Terre 
since the early | Haute, Ind., as a microanalyst in 


thirties when he|the analytical department. Dr. 
was a zone man- | 
ager for Ford. 
He was a Dodge dealer in Erie, | 





been announced by 
Schirmer, vice- 
president of the 
Clark Equipment 
eS: Co. in charge of 
Industrial Truck 
division sales. 
Johnson comes to 
Clark from Stude- 
baker. 

Johnson has 
been named to 
head up Clark’s 
| Henderson Chevrolet Co. (Chevrolet-Oldsmobile), Stratford, Conn., has presented this Northeastern re- Vs Be a : 
| Chevrolet truck to the city's civilian defense group. James R. Cochrane jr., president of gion, which includes dealerships in 

Henderson, is shown presenting the title to Albert Pickus, Stratford civilian defense New York, Albany, Boston, Jersey 
Haven, Philadelphia, 
Wilmington, Del.; Harrisburg, Pa., 


Robert V. Merrick has been ap- 
jointed by Willys-Overland as as- 
istant sales manager of its Region 
Four, with head- 
quarters in Kan- 


RESCUE SERVICE 





R. V. Merrick Cheng was previously employed as | girector. City, New 


: ee Saee ‘i — ; au Se 
a chemist at the University of Illi Wondering how new-car and truck production and sales are making out? AUTOMO- 








Pa., from 1933 to 1936. During the 
next eight years he served So- 
cony-Vacuum Oil Co. in Kansas | 
City as motor car dealer sales man- 
ager. From 1944 until 1951 he was | 
a zone manager for Nash. 

* * * 


Commercial Credit Names 


Four for Promotions 


Commercial Credit Corp. has 
announced that J. F. Armistead 
jr. has been appointed vice-presi- 
dent-division manager of the 
Jacksonville (Fla.) division of 
the company. Armistead was for- 
merly vice-president - division 
manager at New Orleans. 

To succeed Armistead at New 
Orleans, Ben P. Holloway has 
been promoted there. Holloway, 
who has been with the company 
since 1940, was formerly assis- 
tant division manager at New 
Orleans. 


L. B. Laney, formerly manager 
of the Orlando (Fla.) office of 
Commercial Credit, has been pro- 
moted to assistant vice-president- 
assistant division manager of 
the Jackonville division. 

A. J. Arnold has been promoted 
to credit and collection manager 
of the Jacksonville division. Arn- 
old was credit and collection 
manager of the Hartford, Conn., 
division of the company. 

7 * + 


Cappel, MacDonald Moves; 


Gilfillen, Reid Named Heads 


Cappel. MacDonald has_ an- 
nounced that it has moved its Chi- | 
cago offices to larger quarters in 
the Palmolive Bldg., 919 N. Michi- 
gan Ave., and increased its per- 
sonnel and services in that citv. 

Elton F. MacDonald, president of 
the companv. said that George Gil- | 
fillen and Charles Reid will head | 


the new offices. 
* * * 


3-M Announces Appointment 
Of 3 General Managers 


Appointment of three general 
managers to head tane divisons 
of Minnesota Mining & Mfg. Co., 
St. Paul, is announced by Louis 
F. Weyand, executive vice-presi- 
dent in charge of tape. 

Weyand named C. C. Smith, 
former general sales manager of 
the tape division to head the cel- 
lovhane tape division. 

William FE. Zimmerman was 
made general manager of the 
industrial tanes division. 

Bernard W. Lueck was named 
general manager of the masking 
tapes division. 


* + * 


Grey-Rock Field Man 


James A. Wheatley jr., sales | 
manager, Grev-Rock division of 
Ravbestos-Manhattan, Inc., Man-| 
mein, has announced the appoint- | 
ment of Vernon M. McDonald as | 
field engineer for the West Coast 
district. 


. - * 
Crowder Wins Promotion 


At Van Norman Co. 

Charles R. Crowder has been 
elected a director and first vice- 
president of the Van Norman Co. 
Crowder has also been a vice-presi- 
dent and general manager of the 
firm since 1951. 

He joined Van Norman in 1929, 
and was named sales promotion | 
manager in 1937: and automotive 
division vice-president in 1945. 

* * * 


Villiken Elected Head 


Of Maine Truckers 
Harry L. Milliken, Portland, | 
Me., has been elected president 
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Nation’s favorite additive 


protects new engines — 


eases new car break-in! 


and Portland, Me. 











@ There are many reasons why Casite outsells all the rest, but one of the biggest is because 


it eases new car break-in. Casite gives extra protection for those first few hundred critical 


miles 





to prevent excessive friction. 


HERE’S HOW AND WHY CASITE PROTECTS 






ee | 


Casite eases new car break-in. Pour a pint in the crank- 
case with the very first oil. It causes oil to penetrate into 
tight places, assures proper lubrication until normal 
clearances are established by the break-in driving 
period. 


Casite carries a film of oil to all moving parts! Casite 
gets enough oil to the right places at the right time— 
greatly reducing start-up wear. And as the engine warms 
up, the oil returns to normal-range viscosity, giving 
proper protection at all times. 


CASITE DIVISION, HASTINGS MANUFACTURING CO. - 





a 


Casite spreads oil, helps it penetrate! It speeds the oi! 
flow when the engine first starts, during the vital “warm- 
up” period. Even finest oil is still “cold” and slow at 
100°F, must warm up to about 210°F before it gets 
around fast enough to protect vital parts. 





Casite aids hydraulic vaive lifters. Casite gets oil into 
hydraulic valve lifters quicker, helps the lifters function 
smoothly. Casite also carries away deposits of sludge 
and gum which cause lifters to stick and clatter. 


Casite, Drout, Hastings Piston Rings, Spark Plugs, Oil Filters 


extra assurance that the “tight” spots in the new engine will get all the oil they need 


NEW ENGINES, OLD ENGINES, ALL ENGINES 















































SAE NO NO NO 
OIL 10 20 30 
0°F 37.4% 42%, 16.6% 
50°F 24.3% 34%, 10.0% 
70°F 22.2% 29% 36.4% 
100°F 18.6% 24%, 31.6% 





Casite actually speeds oil up to 46%! Casite makes that 
slow oil move fast. The above chart shows exactly how 
much 10% Casite speeds all three S.A.E. grade oils, as 
proved by a nationally recognized testing laboratory. 





Casite frees sticky valves. Casite quickly gets rid of 
engine gum and goo, frees sticky valves and rings, lets 
the power zoom through—for better and smoother 
performance. 


HASTINGS, MICHIGAN 


GUARANTEES Better and Smoother Performance or Double-Your- Money-Back! 
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Merchandising 


iemos to Dealers 





By Bob Finlay 








i pn Logansport (Ind.) auto firms 
cooperated the other day for 
a “Spring Check-Up” promotion 
that made use of a full-page news- 
paper advertisement to launch the 
event. 

The cooperative copy was head- 
lined: “Where Shall I Take My 
Car, Truck or Tractor for a 
Spring Check-Up?” 

Copy said: “This is the Answer: 
The large percentage of vehicles 
on the road today are at least six 
years old and older. The older the 
vehicle, the more expert the job 
to keep it in service. Patronize 
authorized dealers. There are real 
advantages in that: 

“1, He knows your vehicle better 
than anyone else. He gets confi- 


dential service bulletins from man- 
ufacturers, has a wealth of special- 
ized service information at his 
fingertips. He knows how better, 
quicker and more economically. 

“2. He has genuine replacement 

parts and he knows how important 
genuine parts in repairing an old 
vehicle or tractor are. Genuine 
factory-engineered parts will give 
you faultless performance and trou- 
ble-free miles. 

“3. Even though you may not 
be able to purchase a new model 
now, your dealer hopes you do 
later and he wants to keep your 
present vehicle in the best possi- 
ble condition for you. You’re not 
just a service customer—you’re a 





sales prospect.” 
The 10 firms included Thomas- 


Enlarged Unit of Carlson Motors— 

Carlson Motors, Chrysler dealership in Jenkintown, Pa., recently completed an 
expansion program that was highlighted by a large increase in its service facilities. 
The new L-shaped building pictured here contains 13,000 square feet of floor space. 
Eight twin-post lifts are among the new equipment. 


‘ Wd LLL 


Yotors 








Everman-Meyer Co. (Dodge - Plym- 
outh), Grusenmeyer Motor Sales, 
Inc. (Pontiac), Becker-Havens Mo- 
tors, Inc. (Lincoln-Mercury), Dill- 
man Chevrolet Sales, Wildermuth, 
Sharp and Employees (Chevrolet- 
Buick), Marty’s Sales and Service 
(Willys), Powlen (Cadillac-Oldsmo- 
bile), Lehnus Bros. (Allis - Chal- 
mers), and Jensen Implement Co. 
(John Deere). 

Becker-Havens Motors, Inc., sug- 











gested that the public clip its por- 
tion of the advertisement and bring 
it with their car for free spark 
plug cleaning and adjusting. 
+ « * 
Some Place to Go 
HRUSTOM COOKE MOTOR CoO. 
(Nash), Louisville, Ky., ran 
something different the other day 
for its used-car department. 
The firm offered a vacation trip, 
to any one of several Kentucky 











POOR DRIVING HABITS CAUSE 
INCREASED GAS CONSUMPTION 


Prominent Automotive Writer Proves Point with Personal 
Car. Gains Extra 7.2 Miles Per Gallon by Using Correct 


Driving Practice. Concludes: “Driver Rules Car Mileage!’ 
By RALPH R. WATTS, Automotive Writer, The Detroit News 


The question of how a motorist’s driving 
habits affect the gasoline consumption of 
his automobile is becoming an increas- 
ingly important one to both the public 
and the auto men. With this in mind I 
recently conducted an interesting experi- 
ment on the subject. I found that driving 
habits DO affect gasoline consumption— 
and sometimes to a great degree. 


The experiment consisted of various tests 
conducted over 2,000 miles, using my 
own car—a 1950 model in the medium 
price class. The car had slightly more 
than 11,000 miles on it when the tests 
were started, and it had received no 
special treatment, such as tuning up or 
other work. It is equipped with an auto- 
matic transmission. 


“Safe and Sane’”’ Driving 

The driving was of two different types. 
For the first 500 miles, I drove like a 
so-called gentleman, using the knowledge 
garnered over a period of years about 
saving gasoline. For instance, I pressed 
down lightly on the accelerator in getting 
away on a green light, stayed in traffic 
lanes in heavy traffic, approached a red 
light at slow speed, braking gently, and 
observed all speed laws. Gasoline con- 
sumption was computed at 17.9 miles 
per gallon. 


Tries “Hot Rod” Tactics 

The next 500 miles were driven as a “hot 
rodder.” I weaved in and out of traffic, 
spurting to find an opening. Red lights 
were approached with a rush, sometimes 
with a squeal of brakes. The boys who 
wanted a race getting away with the 
green light had a tussle of it. The aver- 
age was 11.8 miles per gallon. 


Repeats Tests 

The next 1,000 miles was the same type 
of driving as that of the first 500, as the 
gentleman, obeying all the rules, etc. I 
must have used an even greater “pick- 
pocket touch” on the accelerator because 
the average worked out to 18.1 miles per 
gallon. But when the final 500 miles were 
driven it must be I had learned a few 
more tricks of the hot rodder. I did 
everything wrong I could think of. The 
average was 10.9 miles per gallon. 


Saves Gas, Wear and Tear 
What was the point of the tests? At the 
conclusion of them I was convinced that 
by driving sensibly I could not only 
obtain a pretty fair gasoline mileage, but 
also save a great deal of wear and tear 
on my automobile. 


I also learned there were other factors 
to be considered besides gasoline mileage 
and wear and tear on the car. The most 





Another series of tests somewhat along 
a similar line recently were conducted by 
test drivers of an automobile manufac- 
turer. They found that by timing their 
city driving to the flow of traffic and the 
setting of traffic lights they could cut 
their gasoline consumption 50 per cent. 
By reducing open country driving from 
70 to 50 miles an hour, 25 per cent in 
savings were achieved. The engineer in 
charge said the tests show that the driver 
well determines whether his car will get 
the fuel economy the engineers have de- 
signed into it. 


important of these was reflected in the 
driver. On the days I drove sensibly I 
was relaxed in the evenings and slept 
well. During the days of the hot rod 
driving I was restless and sometimes lost 
hours of sleep. At one stage of the ex- 
periment, my 17-year-old son remarked 
to his mother: “Dad must be hot-rod- 
ding again. He’s irritable tonight.” 


Just Two Simple 
™ .. Connections to Make... 
>, mez Hooks Up to Any Car in 
4 ek é: 
4 Less than 5 Minutes! 
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ELECTRIC 
GAS-PER-MILE 
- GAUGE 








Car Dealers! You know, but most customers don’t... “IT’S 
NOT THE CAR—IT’S HOW YOU DRIVE IT!” . . . that determines 
gasoline mileage. And now you can demonstrate that quickly, 
accurately, convincingly .. . with “LECTROTEST”, the new Kent- 
Moore Electric Gas-Per-Mile Gauge. It gives you an inexpensive, 
portable method of solving owners’ mileage complaints. TWO- 
WAY DEMONSTRATION shows ‘em by eye, tells ‘em by ear, that 
the engine is not at fault . .. shows the way to improved mileage 


through correct driving habits. It’s safe, accurate, in- 

stalled on.any car in less than 5 minutes... and a | KENT-MOORE ORGANIZATION, INC. 
DOUBLE-BARRELED SALES TOOL as well! Clinches » G. M. Building, Detroit 2, Mich. 
new car sales, eliminates doubt about used car per- ; , 


formance. Write for complete information on “LEC- 
TROTEST” today! ca 


QUICK, EASY WAY TO SOLVE 
“POOR MILEAGE” COMPLAINTS 


FROWNS IN,. FINDS OUT.. FRIENDS AGAIN 

















Ki KENT-MOORE ORGANIZATION, INC. 
FWY 5.105 General Motors Bidg. © Detroit 2, Michigen 








state parks, free with the purchase 
of-a used car. The company adver- 
tisement appeared next to one for 
the Kentucky state parks. 


These parks today are really 
something, with fine fishing, good 
cabins, lodges or cottages, etc. 

* * * 


Honesty, Interest, Service 


N J. McCARTHY MOTOR 
“YEeSALES (Lincoln - Mercury), 
Chicago, has prepared an interest- 
ing brochure on the dealership. 

It contains pictures of the key 
people in the dealership, and some 
sound philosophy. For instance, 
McCarthy points out that he en- 
tered the auto business during the 
depression year of 1931. 


“As many of you well remem- 
ber,” he says, “few cars were pur- 
chased, and the only men able to 
sell automobiles were those who 
established a reputation for hon- 
esty, personal interest and maxi- 
mum service.” 


McCarthy points out: “You are 
just as important to us as your 
new car... and we will do every- 
thing in our power to demonstrate 
our responsibility to you and your 
auto. 

“We won’t sell you a car... 
what we want to do is help you 
buy.” 

The firm keeps its service de- 
partment open every week night 

until midnight, which is said to be 
very popular with its customers. 
* + a 


Paint Up 


Brake CHEVROLET CO., Syr- 
acuse, N. Y., introduced its new 
painting facilities to motorists with 
an unusual one-day promotion 
aimed at lining up jobs for the 
new department, 

Bresee said its new finishing 
section is “the first and only 
combination paint booth and bake 
oven of its kind in the country.” 

On opening day, the firm offered 
the first 10 customers to arrive for 
an appointment $25 off on the 
regular price for a paint job; the 
second 10 customers were given $15 
off the regular price, and all others 
making an appointment for a paint 
job on that day received $10 off 
the regular price. 

The deal was on a first come, 
first served basis and no phone ap- 
pointments were accepted. 

* * * 


Flash Flood 


E2 WHITE MOTORS, in Wichita, 
Kans., advertises with a three- 
column headline, “Ed White’s Auto- 
motive Bulletin,” that the firm had 
had a flash flood: “We traded so 
many late models that the older 
models are flooding our lots and 
we must sell ’em.” 

Of the bulletin the slogan reads: 
“A marketing guide of Certain 
Value to Every Motor Car Buyer 
or Seller—Watch for it Daily.” 


Ont. Truck Route 
Tied to Plan for 
Gas Tax, Use Fee 


TORONTO. — The Ontario gov- 
ernment partly opened the door to 
use of the Canadian Detroit-Buffalo 
route for U.S. truckers when it 
introduced a bill in the legislature 
which would give it authority for 
temporary exemptions to the pres- 
ent complete ban. 

Terms of the bill are understood 
to include provision for a provincial 
gasoline tax to be collected whether 
the gasoline is purchased in On- 
tario or not. The amendment was 
introduced by Acting Highways 
Minister George Dunbar. It pro- 
vides that U.S. trucks conform to 
the same weight regulations as 
those applying to Ontario trucks. 

It is estimated a fee of about $5 
will be charged for a large trans- 
port. American trucks were allowed 
to use it for transport of goods 
in bond during the war but On- 
tario has refused this right since 
then. 

Buffalo truckers, through the 
Common Motor Carriers. Assn., 
have been making an effort re- 
cently to have the Canadian route 
opened to “through” trucks operat- 
ing between Buffalo and Detroit. 
They point out that the Canadian 
route is 110 miles shorter than the 
American route. 

U.S. truckers have requested the 
help of Canadian truckers in 
bringing about a change in On- 
tario’s policy on the use of the 
short route, 
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ye cad two months ago Jack 
“% Carr called me up on the phone, 
declaring he wanted to show me his 
new “baby.” It wasn’t ready for 


| models 
| stocked at this factory parts ware- 


only | 


in particular, are 
house. About 78,000 man hours were 
taken in the move, while carrying 





public exhibition as yet, but would|on a greater volume of business | 


I come out and take a look at it? 


That was right in the middle of | 


my annual “tear-yourself-apart” 
circuit of shows, previews, private 
dining room athletic contests and 
what-have-yous, so I had to keep 
putting off the visit from week to 
week. .But Carr didn’t become serv- 
ice manager of Packard on any 
lack of persistence. 

Finally he pinned me down, 
and I’m glad he did, for out near 
Utica, about 25 miles from De- 
troit, I saw one of the nicest 
parts plants it has been my pleas- 
sure to visit in a long time. 

Built during the “thumbs-down” 
period for using structural steel, 
this 941 by 400 one-floor plant was 
built without any structural steel. 
It is of concrete construction with 
supporting posts every 20 feet in 
each direction and, because the 
posts are thus spaced evenly 
throughout the building, they do 
not interfere with parts bins or 
aisles. 

* * * 
Piece of Logistics 
T= building has 415,000 square 

feet of usable space with 10 
double-doored hydraulically leveled 
individual truck wells for receiv- 
ing and shipping, as well as 440 feet 
of inside railway facility. 

The feat that makes Jack glow 
with pride over his organization 
is that it took but eight months 
from the time that management 
gave him the go-ahead to build 
the new plant near the proving 
grounds, until all stock from the 
Detroit parts warehouse was 
moved into the new building and 
they were in business. 

This moving deal involved the 
transportation of 13,400,000 pounds 
of parts. It was moved on pallets 
and in pallet boxes, some 12,040 
such package units. Before they 
could call themselves shipshape, all 
of these parts had to be restocked 
in bins which in turn had to be 
sent out to the new plant and set 
up ahead of the parts which were 
to fill them. A master piece of 
logistics was involved, and Jack 
told me that no Packard owner’s 
car was laid up for even one day 
because the moving prevented him 
from getting a needed part. 

And this, despite the fact that 
many thousand parts for older 








For Employe, Service Cars— 


Adver-Discs that carry the same mes- 
sage as the window decals and employe 
buttons are available to Chevrolet dealers 
© install on the cars of their service shop 
employes and company vehicles that will 


continually advertise and promote the 


Chevrolet Safe-T-Way service program. 


| than was normal in 1951. 


ca * * 


Ingenious System 


ie THERE is anything that should 
give Packard dealers confidence 
that Packard management is still 
building for the future, it is this 
new parts warehouse. 

| An ingenious system of small fac- 
| tory trucks and trailers is used to 
distribute the incoming parts and 
collect dealer orders. Average or- 
der filling time runs about six 
hours with this system, and emer- 
gency orders can be filled in a mat- 
ter of minutes without disturbing 
the normal flow of distribution, col- 
lecting, packaging and shipment. 
Today shipments and billings oc- 
casionally reach a peak of over a 
quarter-million dollars during a 
single eight-hour shift. 

The building has its own cafe- 
teria and small hospital, al- 
though Carr and I did not eat 
there the day we went out. Jack 
has a little “hole-in-the-wall” 
bakery in the small town of Utica 
where they do serve delicious 
homemade doughnuts and coffee- 
that-is-coffee, 
this spot. I now know why Jack 
Carr is well on his way toward 
becoming a “blubber foundry” 
like myself; he knows good things 
to eat. 

All details of the plant are not 
| completely finished as yet, but soon | 
|now Jack should be ready to give | 
|the joint a bang-up christening | 
| and, if he will only serve some of | 
those delicious doughnuts at the) 
“doings,” I'll break my halter to 
be there—if I’m invited. 
os * oe 


New, Old Ideas 
| N Y OLD - LOOKING, young) 
| + friend, Sam Houston, has hit | 
| another “natural” in the Harvester | 
|company’s good-humored promo- 
| tion piece entitled, ‘““He’s Our Baby.” 
| This little 4x5% inch, 32-page book- | 
| let depicting the various moods of | 

a retail dealer or customer with | 
baby pictures is now on its second | 
printing. I think it is done so clev- | 
erly that I always have one around 
| some place to show friends. 

Dealers, don’t forget that May 

Safety Month is but a week away 

| and that you should have a quan- 

tity of those “Make Safe Driving 
(Continued on Page 33, Col. 1) 











Dealers Must Develop Own Shop Men 





| the job” 


and we invaded | ' 


Training on Upswin 


‘ ¥-~ MILWAUKEE County Auto 
Dealers Assn., in its efforts to 
interest more young men in auto- | 
motive service and repair work, 
now has its secretary and other | 
officials of the association address | 
classes in vocational courses and 
high schools in the county. 

This group, as well as many 
other dealer associations and in- 
dividual dealers across the na- | 
tion, is beginning to realize that 
the only way in which this in- 
dustry can fill the serious need 
for mechanics is to train young 
men themselves. 

By instituting some type of “on 
training or automotive 
mechanic classes in the nation’s 
vocational schools, dealers and 
dealer associations not only can 
materially increase the number of 
young men who will turn to auto- 
motive repair work as a vocation 
but aid in getting a better type of 
young men to take these courses. 

This was demonstrated by the 
Ford dealers of Detroit last year 
when they sponsored a competition 
among the students in the various 
vocational schools in the city, and 
hired the boys who came out with 
top marks. Eleven of these boys are 





| 


still employed by Detroit dealers, | 
and several have distinguished | 
* * oo | 


themselves as the best young men 
in their dealerships. 
* * * 


AR too many dealers who right 


now are up against a severe | 


shortage of mechanics, order writ- 


| ers and parts men, and whose busi- 
| ness is suffering from this lack of 
| manpower, don’t know what facili- 
| ties are available in their own voca- 


tional schools for the training of 
young men at the age when they 
can be sold on taking up automo- 
tive repair as a life time occupa- 
tion. They haven’t even taken the 


| trouble to call up the instructor or 
| head of their vocational school to 
|ask if he has any good boys com- 


ing through who they could get. 

In Milwaukee county, the asso- 
ciation’s Secretary Larson is talk- 
ing to students at the annual vo- 
cation and career days at the 
city’s high schools and giving the 
graduating students the details 
about their opportunities in auto- 
motive service work and what in- 
struction they will need in order 
to become apprentices in dealer 
shops. 
He tells these boys that the ap- 
prenticeship term for an automotive 
mechanic covers 8,320 hours, based 
on 40 hours per week and 52 weeks 
per year. The schedule of instruc- 
tion in the program is also out- 
lined. 

Ford dealers in the Detroit area 

* * * 





McHugh Reduces Turnover by Training Men— 


Proof that training mechanics, 


parts and service managers reduces turnover is | 
| illustrated at McHugh Motors (Chrysler-Plymouth), Corvallis, Ore. Of the nine men | 


who were enrolled in the original Master Tech mechanic training course in 1947, 


the service manager and parts manager. 





| seven are still with the dealer. Of the two who left, one was drafted into the armed | 0 
| forces. Shown here with Dealer S. W. McHugh (fifth from left) are the five mechanics, | mechanic training program which 


| will again sponsor competitive ex- 
|}aminations among the top gradu- 
jates from vocational schools this 
| year, and the dealers have prom- 
ised employment for students who 
pass the tests. 
* + * 
i hey co-operation and willingness 
of the Detroit Ford dealers to 
take the top students from the vo- 
cational school automotive mechan- 
ic classes has made _ instructors 
feel that they have been given a 
boost in their endeavor to turn 
out better graduates, and has given 
them something concrete which 
they can tell students who are un- 
decided about what courses they 
should select. In the past, “auto- 
motive” really got the dregs of the 
students, as most boys did not 
know what income they could ex- 
pect from repair work and were 
attracted to the more glamorous 
| activities such as radar and tele- 
| vision. 

When dealers, or a dealer as- 
sociation, get behind the voca- 
tional school automotive train- 
ing program in an area it imme- 
diately gives the instructors 
something concrete in the way of 
employment they can offer the 
students who finish with above 
average grades. 

In addition to the vocational 
school aid that is available for all 
franchised dealers, every factory 
also has several mechanic training 
programs running practically all 
the time. 

For instance, right now Buick 
has a course in advanced service 
management in the east and south, 
a sheet metal correction program 
at the GM Institute, another course 
on wreck work and estimating 
which will start in about 60 days 
and a continuing program on deal- 
er organization training. 

+ * * 

ADILLAC has an eight-week 

service salesman’s training pro- 
gram in the field, together with 
mechanic clinics on new models 
and a parts manager training pro- 
gram at GM Institute. 

DeSoto, in addition to partici- 
pating in the Chrysler Tech train- 
ing program which is now in its 
fifth year with 70,000 people and 
some 9,000 dealers enrolled also is 
holding training programs on its 
new engine in the field. All 
Chrysler divisions participate in 
the Chrysler service management 
two-year training program, which 
has over 5,300 dealers enrolled. 
Service salesmen training is cov- 
ered in the service management 
course, 

Kaiser-Frazer has a continuous 
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Safety Month Inspires Year-Long Dealer Plan | 


(CREVRCLET dealers are not only | 
4 going along with the May Safe-|in the consciousness of the order 
ty Month inspection, but are also | 


forefront of the owner’s mind but 


writers and service managers, in- | 


planning to go other dealers one | clude a booklet given to every cus- | 


better in that May will be just the 


start of a safety inspection pro-| be derived from periodic safety in- 
gram which they will carry on for | 


the balance of the year. 

The Chevrolet Safe-T-Way serv- 
ice program, as the campaign 
will be known, is a new and basic 
approach to greater vehicle safe- 
ty for the owner as well as pro- 
viding the Chevrolet dealer with 
a “natural” vehicle with which to 
garner more of those “needed” 
services that dealers are prone 
to let drive out of their shop to 
the filling station or independent 
garage down the street. 
Accessories to the program, that 


| services he wishes performed when 





will not only keep safety in the 


tomer that outlines the benefits to 


spections and maintenance, and a| 

pad of service check sheets on| 

which the owner can check off the | 

he brings the car in, or as he no- | 

tices the need for them as he drives. | 
= + * 


LSO included are a Vis-A-Name | 
+i identification label made of | 
plastic which is attached to the top | 
edge of the left-hand door window 
which carries the owner’s name 
and the date of his last safety in- 
spection; a card given the owner 
certifying that he has brought his 
car in for a safety inspection on 


a certain date; 
tag attached to every inspected 
car; buttons for service men and 
order writers to wear that carry 
the message “Chevrolet Safe-T- 
Wayservice—ask about it,” and 
posters for the show windows and 
service entrance as well as _ the 
service shop walls. 


Available accessories for the 
program also include a new piece 
of promotion that it is felt many 
Chevrolet dealers will incorporate 
in their program. They are 
Adver-Dises for the front wheels 
of their service employe’s cars 





| 


. . . 
Service Highlights 
New Products ................Page 36 
Ideas for Smal! Dealers .. Page 35 





a steering wheel | 


as well as company service ve- 

hicles, 

These discs attach to the hubs of 
the front wheels so that the mes- 
sage they carry, “Chevrolet Safe- 
T-Way service—-ask about it,” is 
readable as the vehicle rolls down 
the street. 

In addition to decals, hand bills 
|and other promotional matter the 
Chevrolet division is also making 
available to all dealers in the pro- 
| gram news releases for their local 
papers and spot announcements for 
radio. 
| * o 7 
| Tavs. this Chevrolet safety pro- 
| gram is not a temporary cam- 
| paign but a long-range approach to 
| giving owners a safe and modern 
|service program that will provide 


| 
| (Continued on Page 34, Col. 1) 














Dealers Must Develop Own Men... 


Shop Training on Upswing 


(Continued from Page 31) 


can be taken by the field service 
men whenever they think they 
need it. The company is still carry- 
ing on the Hydra-Matic training 
work, and has a complete service 


| 


training program has just gone to 


the field. | 


In addition to its product train- 
ing courses, Chevrolet has a serv- 
ice manager training course, a 
career mechanic course at GM 


management training course avail-| Institute and a 10-week service | 


able to all K-F dealers. 


Lincoln-Mercury has its continu- 
ous registered mechanic training 
program which incorporates train- 
ing mechanics, service salesmen 
and service managers. It also has 
a special body work training pro- 
gram. 


Nash not only has its 60 mobile 
training units in the field contact- 
ing every dealer on training pro- 
grams but has just finished a prod- 
uct training program which went 
to the field prior to the shipment 
of new models to dealers. The com- 
pany also has permanently estab- 
lished schools in each of the 24 
zones to give dealers mechanic re- 
fresher courses. The second month- 
ly course in a service management 


Cuyahoga county Me pypallan CLE 


Four Kokomo Men Buy 
Interest in Lucas Corp. | 
KOKOMO, Ind. — Four Kokomo | 
men, Glen DeLong, his son, John, | 
Ray Pearce and Don Saul, have | 
bought an interest in the Lucas | 
Mfg. Corp. and have moved it from 
511 N. Washington St, to 309 S. 
Union St. } 


L. R. Lucas, who operated the | 
business for 21 years, has retained | 
a part ownership with the four. | 
Lucas’ two sons, Hollis T. and Jean 
R., vice-president and secretary- | 
treasurer, respectively, were =| 
ciated with their father in the| 
business for the past several years. 
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salesman training course in the 
field. 

Oldsmobile has an advanced} 
service management training pro-| 
gram, a service salesman training | 
program and a service guild, a 
product training program  with| 
over 25,000 mechanics enrolled. 

* * - 


t UDSON, which has had a home 


| 

> , : | 

office school with two instruc-| 
tors on mechanic training for some 


time, has just completed a zone| Locke Sells Statesman Cars to Cab Firm— 


. | 
parts and service manager course 


training program. 


Packard has brake schools in the | ics and 600 service managers last 


field and holds continuous mechan- | year, 
ic product training courses in all} 
zones. 

Studebaker has a one-week me- 


This factory aid to mechanic and 
| service management training is not | 6 


Shown are three Nash Statesman models sold by Locke Nash Motor Co., Durango, 
and embarked on a “five star” | Colo., to City Taxi Co. The dealership is owned by Lloyd Donald. 


ternational Harvester Co., where 
|50 students are given a two-week 
| course in a well laid out training 
| center. 

+ + 


chanic training course in South confined to the car companies only. | ENERAL MOTORS TRUCK not 


Bend and a two-week optional 


Truck companies also run similar |\¥ only has its four mobile diesel 


school for service managers. It | training courses. An example of | schools on the road and two addi- 
also runs two schools in Los | this type of training being carried |tional units for special training 
Angeles and small group train- | on by truck companies is the full| but refresher course films now go 
ing courses in the 19 branches. | time mechanics and service man-|out to some 2,700 mechanics who 


OHIO’S LARGEST MARKET 


Ohio’s Largest Daily 


LSCRISE S = ~ OW ARD | 


we 


aw 


* 





VELAND 


Studebaker trained 2,400 mechan- ‘agement school in Chicago by In-| have taken these courses. In addi- 
ee —j|tion to this training, GMC also 


sends students over to the diesel 
engine division in Detroit and serv- 
lice sales training students to the 
two-week parts school at General 
Motors Institute. 


Willys-Overland not only has a 
|factory training school for me- 
| chanics but has three mobile units 
|in the field which are expected to 
| cover all dealers during the year. 
These schools are set up in a ma- 
| jor city and draw 15 students for 
| each class. 

With all of the training facili- 
ties of their factories, vocational 
schools in their city or area, and 
the specialized training offered 
by such equipment makers as 
Sun Electric, Bear Mfg., Barrett, 
Allen, Carter, DeVilbiss, Clayton 
and many others, there is no ex- 
cuse for any dealer to be without 
competent help in his service de- 
partment. Unless he is so short- 
sighted that he will not invest 
the cost of training his men. 


Figures recently developed by 
Lincoln-Mercury in conjunction 
with its Registered Mechanic pro- 
| gram indicate that the reason why 
}men move from one dealer to an- 
| other is primarily because the deal- 
ler does not take enough interest 
in his shop and shop employes. 

These figures reveal that the 
| average mechanic today employed 
by L-M dealers is 33.8 years old, 
has 11.8 years’ experience, has been 
working on L-M products for six 
years but has worked for the pres- 
ent dealer an average of only two 
}and two-tenths years. 
. a * 


HE average age of service sales- 
men is 34.2 years. They have 
|} been service salesmen 4.9 years, 
| have worked on L-M products 7.9 
| years but only three years for 
| their present dealer. 

Service managers have an av- 
erage age of 38.5 years, have been 
service managers six years, have 
worked on L-M products 10.6 
years and for the present dealer 
but 3.7 years. 


Automotive mechanics are not 
|}nomads like some work classifica- 
| tion, and men above 30 years old 
do not like to have to pull stakes 
and move their families or them- 
| selves every few years if they are 
| satisfied. 

If the mechanic, order writer or 
service manager is good enough to 
| last an average of better than three 
years in any dealer’s shop, then it 
is evident that the dealer is the big 
| loser if he doesn’t do something to 
| help those men increase their abili- 
ties and knowledge so that they 
wil! be constantly worth more to 
|the dealer and his service profit 
picture. 


| Southeast Show 
Sees 400 Turnout 


ATLANTA.—George Gilbert, 
| president of the Southeast Automo- 
| tive Show, Inc., reports that indi- 
|vidual registrations for the Joint 

Automotive conference are ap- 
| proaching the 300 mark and that an 
|attendancte of 400 or more is “con- 

servatively estimated.” The sessions 
are scheduled for May 16-17 in 

Asheville, N. C. 
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Backshop . 


By Jack Weed 








(Continued from Page 31) 


a Habit” booklets to hand out to 
those who visit your store and to 
insert in your bills and other 
mail It’s put out by the National 

Safety Council and is written to 
make people more safety con- 
scious. 

Farm Journal has again tied in 
their “Keep ’Em Rolling” campaign 
with the “Care Will Save Your 
Car” program in a March story. 
This also will serve as good pro- 
motion for the May Safety Month. 


* * * 


Vance Kramer’s Idea 


| Dydd through the years I have 
had an opportunity to write a 
“Horatio Alger” squib about fac- 
tory service managers who have 
become sales moguls; factory sales 
and service men who became 
wealthy dealers and at least one 
newspaper executive who became a 
very successful dealer. But I have 
long awaited this opportunity to 
record the transition of an auto 
editor to the role of successful man- 
ufacturer, and seller, of an item 
he saw the need for in his coverage 
of his auto-editorial beat. 


Our old friend and compatriot 
Vance Kramer, auto editor of one 
of the country’s largest morning 
newspapers, got 
an inspiration 
while “doing his 
stuff” calling on 
the trade; spent 
a lot of hard- 
earned _ sheckels 
in developing his 
idea to where it 
would work; fi- 
nally, after many 
near failures, per- 
fected the prod- 
uct where it 
would perform as it had to if it 
was to be successful—and is now 
up to his ears in orders for the 
“brainchild.” 


Vance is one of those auto edi- 
tors who work on the job, not 
only calling on the dealers in his 
city but visiting their service sta- 
tions, to see what makes their 
business “tick.” On such a visit 
on a cold day in 1948, the idea 
was born. 


A dealer was showing him 
through his service shop, which 
was this particular dealer’s pride 
and joy, and although the building 
was practically new, Vance noted 
that the shop reeked with deadly 
monoxide fumes. It was so bad 
even he, who had been in the shop 
but a short time, developed a head- 
ache and wondered how the me- 
chanics could “take it” day after 
day. 





Vance Kramer 


* * * 


Reason for It 


H® ASKED the service manager 
why this condition existed and 
was told that, while they had a 
tubing which the mechanics were 
supposed to run from the tailpipes 
of the cars they were working on 
into the exhaust system when the 
engines were running, the tubing 
was heavy and awkward to handle 
and the mechanics didn’t like to 
fuss with it. 

Maybe I should be giving this 
service manager part credit for 
Vance’s success, as he told Vance 
that someone should invent a rub- 
ber exhaust tubing that would be 
easier to handle and _ which 
wouldn’t continually be wrecked by 
cars running over it. 


And so the germ of a crushproof 
exhaust tubing was born. 


But to keep the real credit 
where it belongs, although pos- 
sibly thousands of guys in auto 
shops have had the same idea, it 
took our auto-editor “exhibit A” 
to do something about it. He 
worked on the idea during prac- 
tically every spare minute for the 
next two years. He hounded rub- 
ber company engineers, but few 
of them were interested because 
of the complex problems that 
such a tubing involved. 


First the tubing could not be 
made out of natural rubber, since 
the heats involved were too great 
and natural rubber was too easily 
affected by oil and grease. Next it 
could have no wire coil “frame” 
since the wires might bend or 
break when a rolling car wheel 
crushed it to the floor. It would 
have to be so constructed that it 





would take sharp bends without 
pinching. It must be light so that 
workmen would not object to mak- 
ing the many connections each day 
it would take to keep the shop air 
free from fumes. And above all it 
must be made of a material that 
was not affected by water, oil, 


gasoline or exhaust fumes. 
* + * 


Still in Dual Role 


= worked with the engi- 
neers of one large Ohio rubber 
company, who stepped up to the 
problem involved and after more 
than a year of trial and error, an 
entirely new process of making a 
non-collapsible tubing out of Neo- 
prene rubber was developed. 

Then came the problem of con- 
nectors that would go on and off 
over different sizes and shapes of 
tailpipe easily. The outcome of this 
problem was the development of a 
Neoprene adaptor that slipped over 
the pipe end and buttoned tight 
like the wrist snaps on a glove. 

Today Vance has two plants 
making his tubing, one making 





one size and the other a larger 
size. Vance had to finance the 
making of the molds for the prod- 
uct so now he owns all of his own 
molds, and he feels certain that 
his patents will stand up, even 
if competition gets an itch to 
barge into the fast-growing busi- 
ness he has so painfully devel- 
oped from a “headache.” 


So now we still have auto-editor 
Vance Kramer, making his rounds, 
calling on dealers, many of whom 
are customers of his Crushproof 
Tubing Co., and I think I am right 
in saying that they don’t know 
when they are talking to “Vance 
the news” man, that they are also 
talking to “that guy in Cleveland” 
that makes the accordian pleated 
exhaust tubing. 


So hat’s off to 45-year-old, man- 
on-the-beat-for-26-years, auto news- 
man Vance Kramer with the dual 
personality, who took a headache 
to a nice comfortable—and might 
we hazard a guess—profitable man- 
ufacturing business. Bow low, youse 
guys of the writing machine fra- 
ternity. There’s still a chance for 
you to become a “mogul” if you'll 
use that think tank for something 
else than a word foundry, hat rack, 
and self-starter for “full houses” 
and “galloping dominoes.” 








New Packard Parts House— 





This view looking down one of the main aisles of Packard's new parts warehouse 
at Utica, Mich., not only gives visible evidence of its 941 by 400 feet, but also shows 
the modern lighting system that makes the plant as light as day at all times. Two big 
fireproof vaults are built into the structure for all inflammable material such as paint 


and antifreeze. 
extreme right of the picture. 


Office and cafeteria doors can be seen over the cartons at the 





11 Unfit Buses Found 


In Wis. Presale Check 
MADISON, Wis.—As part of its 
efforts to assure the safety of school 
buses, the Wisconsin motor vehicle 
department has made 322 presale 
inspections in the last nine months. 
The department reported that 11 


of the buses were found unfit, and 





21 others were disapproved on in- 
itial inspection but later approved 
after correction of mechanical de- 
fects. 

Wisconsin’s legislature last year 
enacted a law designed to prevent 
the sale of substandard buses for 
school transportation. It requires 
presale mechanical inspection by a 
state traffic patrol officer. 
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“Bear” Dy-Namic Wheel 


your customer: 
tire life. The 


“BEAR” DY-NAMIC WHEEL BALANCER 36 


ancing is a high-profit service 
that enables you to sell more 
parts and services and save 
up to 50% in 
ear’ 36 shows 
you clearly, where and how 
much weight to add. Operation 
is simple and exceptionally fast. 



















“BEAR” FRONT-END ALINER 115-F i 


The new Floor Model Aliner 
includes the new streamlined 
fast checking heads for quick 
accurate checking of wheel 
alinement on all passenger 
cars and light trucks, including 
the new low fender model. Use 
this portable, self-contained 
unit anywhere in your shop. 





biunLer 


a. 








“BEAR” WHEEL ALINEMENT TESTER 250 


to sell when you have the 
“Bear” 250 Tester. As a vehicle 
is driven over the tester, two 
detector blades contact the 
tires. The alinemenht condition 
of the vehicle is immediately 
shown on a large dial for you 
and your customer to see. 


Wheel alinement jobs are easy * 





“BEAR” HEADLIGHT TESTER 560 


Another 
brings in high profits on tests 
and increased sale of your 
electrical services. The “Bear” 
Headlight Tester checks the 
lateral aim of the light beam, 
beam elevation and light out- 
put volume. Accurate tests are 
simple and take but a few min- 
utes to make. 


“Bear” Service. that 








“BEAR” ALINEMENT GAUGE SET 126 


This complete set of precision 
Wheel Alinement Gauges pro- 
vides a low cost method of 
increasing your Alinement fa- 
cilities. A sturdy metal display 
board holds Toe-in Gauge, pair 
of Turning Gauges, Tire Scriber 
and Caster-Camber Kingpin 
Gauge for making front-end 
inspections on cars and trucks. 











Write for FREE “BEAR” CATALOG! 


This new “Bear” Catalog con- 
tains illustrations and descrip- 
tions of the complete line of 
“Bear” Safety Service Equip- 
ment. You can find the type of 
equipment best suited to your 
individual needs. There is no 
cost or obligation—write for 
your copy TODAY! 




















WV SERVICE BEAR MFG. CO. 


Dept. Al4, Rock Island, Ill. 
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New Plan Promotes Sales... 


Safety-Month Inspires 
Year-Long Program 


(Continued from Page 31) 


them with a feeling of comfort 
in the knowledge that they are 
driving a safe car, much as owners 
feel in those states which now have 
periodic inspection. 

It is also designed to make 
Chevrolet dealer order writers 
and service managers more con- 
scious of the needed services of 
their owners’ cars and trucks, 


can be fixed at a low expense. 


Never was there a time in the 
history of the automobile busi- 
ness when safety on the highway 
was more in the consciousness of 
every driver. Owners know not 
only from their own daily ex- 
periences in driving the need for 
having their cars in the safest 
driving condition possible, but 


the increased traffic on all roads. 

Basically, the Chevrolet plan 
calls for a 10-point, free inspection 
of every car that enters the deal- 
er’s shop. These checks cover the 
brakes, steering mechanism, tires, 
front lights, rear lights, windshield 
wiper, horn, body glass, rear vision 
mirror and exhaust system. A rec- 
ord of the condition of each of 
these vital safety factors is given 
the owner. 

* * * 


HETHER the owner decides to 

authorize the necessary ad- 
justments, repairs or replacements 
| to bring his car up to a safe stand- 
ard is up to him, but it is safe 
|to assume that the majority of 
| owners will authorize the work 
| that they can afford at the time of 
|the inspection, as no sane person 


| were not up 
' standards. 


today’s heavy traffic and 
quate highways and streets. Be- 
sides, he will get the safety inspec- 
tion card. 

To acquaint the Chevrolet re- 
tail organization with the objec- 
tives of the program, the com- 
pany has held a series of meet- 
ings—first, with the wholesale 
staff, and later with all of the 
dealers. The presentation empha- 
sized the public service side of 
the project, pointing out that the 
benefit in goodwill would far out- 
weigh any additional demand on 
the efforts of those who will have 
to handle the program. 

It was pointed out to the dealers 
that a national survey had indi- 
cated that virtually one-third of all 
the motor vehicles on the highways 
to 


inade- 


safe operating | 


| 


Adds the Personal Touch— 


The Vis-A-Name_ identification label 
gives the Chevrolet dealer order writers 
the advantage of being able to call the 
customer by name as he steps up to the 
customer's car. 


they are also very conscious of 


‘cares to drive an unsafe car in! 


and should result in increased 
labor parts sales, as well as an 
increase in the number of items 
per ticket which cannot help but 
increase shop net profits, 
Inasmuch as the Safe-T-Way 
program is in continuing support 
of the efforts of the National Safe- 
ty Council and the Inter-Industry 
Highway Safety committee to pre- | 
vent traffic accidents and promote 
safer driving on our highways, | 
these bodies have permitted Chev- 
* + * 
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Customers’ Booklet— 


This is the booklet that will be given | 
every service visitor to a Chevrolet dealer | 
shop. Illustrated in the folder is the in- | 
spection card he will get when he has his 
car safety-inspected and the periodic safe- | 
ty inspection blanks on which he can note | 
the services he wishes done the next time | 
he brings his car in. Also shown is the | 
Chevrolet ‘safety boy"’ 


- 
* 
. 
* 
* 
* 
* 
- 
» 
bd 
bd 


which is similar to | 
the school traffic boy promoted by Amer- 
ican Automobile Assn. 


* * * 


rolet to use their official emblems | 
in the promotional matter for the | 
campaign, as has the AAA permit- | 
ted the use of its emblem on the | 
belt of the School Safety Patrol | 
boy, featured in the Safe-T-Way 
official insignia. 
* * *x 

L. HARRIG, manager of Chev- 

* rolet’s service and mechanical 
department, warns dealers who| 
adopt this program that they | 
“should resolve to carefully and 
thoroughly inspect each owner’s | 
ear, each time it is brought into} 
the service department. Only the 
highest order of inspection, work- | 
manship and fair dealing will serve 
the purpose. 

“Anything less than these will 
adversely reflect on the dealer- | 
ship and defeat the high aims of | 
the program. On the other hand, 
the operation of the plan, as in- 
tended, will raise the level of the 
dealership to a new community 
high, build maximum goodwill 
for the dealer and offer service 
beyond anything that department 
has ever known.” 

In that warning lies not only the 
value of this campaign but in the : : 
industry campaign for safety that ; 
opens in full force across the na- 
tion the first of the month. If the 
dealers as a body will get behind 
the May safety campaign they can- | 
not help but do a great service to} 
their community, their city, their B 
state and the nation in the promo- | to) 
tion of safer driving on the high- | 
ways. | 
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Mass 30 


* * * 


Ab hep 


HERE is a great difference be- | 

tween asking a customer to buy | 
some gadget and pointing out to | 
him needed services that may save 
his life or at least save him con- | 
siderable money in future service | 
work if they are caught when they | 








Two-Car Market 
Most Auto Renters 
Have Own Cars 
ST. LOUIS.—Approximately two- 
thirds of the automobile renters in| 
the St. Louis area are owners of 
their own cars, according to George 
E. Roller, St. Louis manager for 

Hertz-Driv-Ur-Self Station, Inc. 


His survey for this unusual con- 


dition shows that in 17 percent of | : 


the cases the renters family car is | 
being repaired. In other cases he 
found that drivers have a tempo- 
rary need for a second car or in- | 
clude rentals by people from out- | 
of-town. | 

“Non-car owners,” Roller stated, | 
“make up the other one-third of | 
car renters. | 
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Vets Approve Bear Safety Service School— 

Bear Automotive Safety Service School, Rock Island, Ill., has again been approved 
for veteran training, it has been announced. The company said that enrollment on | 
Jan. 1 was over double the number of students for the corresponding period of 1951. 
School officials recommend a year or two of mechanical or shop experience before 
enrollment. 


ociated theit 
the name of Auto-Lite in 
f car owners everywhere: 


your reputation 


€ 


| whin You Ah AUTOLITE 


, reputation is based firmly on your own honest 


Idea for Small Dealer 


Nutt Finds It Pays to Hire Part-Time Aide 
To Do Customer Follow-Up Work 


MONROVIA, Calif.— Clifford T. 
Nutt, proprietor of the Packard 
dealership here, has conceived an 
idea that could be applied by deal- 
ers with a limited staff if they 


| want to increase their service busi- 


ness. 


Nutt has found that it pays to 
hire part-time help to perform cus- 
tomer follow-up work. 


In his case, he has a girl come 


| in once a week to check his card 


catalog containing a record of 


| what has been done to each car 


workmanship and on the quality of the products you 
handle. When you sell Auto-Lite, you are selling products 


that have, year after year, met the most exacting 


requirements of many of America’s greatest automotive 
manufacturers. The selection of Auto-Lite as original 
equipment on millions of cars, trucks and tractors is 


your best assurance of the high quality for which 
you want to be known. 


TELEVISION TUESD 


AYS 


that had been in his service de- 
partment the preceding week. 

She checks the cards to see if 
there are any notes on services 
that the car needs in the future. 

If the card indicates that the 
certain auto is due for another re- 
pair or service, the owner is then 
notified by telephone or mail, but 
|always in time to have the neces- 
|sary work done before heavier 
| damage is incurred to the auto. 

Nutt says that his customers in- 
| variably are pleased and grateful 
|for this service, and that he has a 
|long list of satisfied Packard own- 
‘ers who come to him for all car 
| service. “People like to be treated 
|as individuals,” he declares, “not 
just as buyers.” 

Nutt says that the checking 
might all be done in his own of- 
fice, but he points out that his 
organization is comparatively 
small, and he found that often 
details would be forgotten until 
too late. 

He finds that the method he is 
using now is more satisfactory and 
profitable. The checker is paid by 
the hour for her work. 


| 
| 
| 
| 


Copper Materials 
‘Output for 1951 
Sets New Record 


| 
WASHINGTON. — Production of’ 

copper controlled materials in 
|1951 exceeded that of 1950 and 
| reached an alltime high for peace- 
|time production, according to the 
| National Production Authority. 
| As measured by deliveries to in- 
| dustry, total production of copper 
products in 1951 was 4,993,000,000 
pounds compared with 4,887,000,000 
in 1950. The 1951 total was made up 
of 2,451,000 pounds of brass mill 
products, 1,374,000,000 pounds of 
wire mill products and 1,168,000,000 
|pounds of foundry products, NPA 
| said. 


However, the supply of raw cop- 
per available still was considerably 
short of the heavy demand result- 
ing from defense and defense-sup- 
porting requirements, and it was 
necessary to make substantial with- 
drawals from the stockpile to aug- 
ment the supply available from new 
production and imports, NPA point- 
ed out. 


Consumption by brass mills, wire 
mills, foundries and power mills in 
1951 totaled 2,195,000 short tons of 
refined copper and scrap. The sup- 
ply available for CMP distribution 
amounted to 2,170,000 short tons, of 
which 1,348,000 short tons were re- 
fined copper and the remainder 
copper scrap. 

The gross supply of copper raw 
materials in 1951 before exports are 
deducted, was 2,491,000 short tons, 
or 84,000 less than the estimated 
1950 supply. The total refined cop- 
per supply for 1951 dropped below 
that of 1950 by 117,000 tons, but in 
spite of this decrease, the amount 
available to brass mills, wire mills 
and foundries was slightly more 
than that available in 1950, due to 
a slackening in government pur- 
chases for stockpiling, NPA said. 

Production of domestic primary 
refined copper in 1951 amounted to 
951,000 short tons, compared with 
921,000 in 1950, even though there 
were work stoppages in August 
and September last year. 


Kendall Heads Up 


Universal Products 


DEARBORN. — Universal Prod- 
ucts Co., Inc., has elected V. H. 
Kendall president = 
of the company. 
He was formerly 
president of De- 
troit Moulding 
Corp. and a vice- 
president of L. A. 
Young Spring & 
Wire Corp. 

He has been as- 
sociated with Uni- 
versal Products in rs 
an executive ca- . 
pacity since 1950. V. B. Renae 
Universal Products produces De- 
troit universal joints and propeller 
shafts. 
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A 10-page compilation of up-to- 


date information on the new)! 
Browning gasoline hand cutting 
torch is now available from the} 


national distributor of the Brown- 
ing products, Steel News Indus- 
tries, Inc., R. D. 2, Canonsburg, Pa. | 





SELLS AERIALS—A counter display for 
auto aerials is now being offered by the 
Gabriel Co., E. 45th, Cleveland. Mounts 
three aerials and is constructed from 
Masonite. It is finished off in striking, eye- 
catching colors and is conveniently 
mounted on counters, in windows, or sus- 
pended from walls. Comes furnished with 
complete assembly instructions. 


Portable Microfilm Reader 


Ojfered by Rem Rand 


The Remington Rand Griscombe 
portable reader is now available for 





crofilm at any location where such | 


records exist. 

Bulletin F263, describing 
able reader, will be sent on request 
by writing Remington Rand Inc., 
315 Fourth Ave., New York 10. 


Metal-Cals Output Begun 


In New Calif. Plant 

C & H Supply Co., Boeing Field, 
Seattle, has begun production of 
Metal-Cals, a self-adhesive identi- 
fication device, at its new plant 
in Inglewood, Calif. 

The Metal-Cal consists of a .003 
inch thickness of aluminum foil, 
backed by a bonding material, the 
company said, adding that the tags 
need no riveting or other fastening 
devices, but may be placed on any 
smooth surface, including metal, 
glass, porcelain, wood, paint or 


enamel. 
* ® * 


Diesel Service Tool Field 
Invaded by Bacharach 


Bacharach Industrial Instrument 
Co. has entered the diesel service 
tool field through the purchase of 
all inventories and production facil- 
ities of Curtiss & Smith Mfg. Co., 
Pottstown, Pa. 

This new activity will expand 
Bacharach’s service to the diesel in- 
dustry, to which the company has 
supplied specialized service instru- 
ments for 25 years. Administrative 
and sales offices of Bacharach are 
at 7301 Penn Ave., Pittsburgh. 


* * * 


Grinding Lubricant 
According to American Grease 
Stick Co., Muskegon, Mich., many 
automotive machine shops are 
using Door-Ease to do a better 
job of grinding aluminum cylinder 





One name that means 


eyERTHING for safe lubrication 


ene 
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EVERY PROFIT OPPORTUNITY YOURS WITH PENNZOIL 


Cash in on Pennzoil quality by selling the full line of Pennzoil 
products. Coast-to-coast acceptance of Pennzoil motor oil— 
the nation’s fastest-selling premium oil—gives you a ready 
market for all Pennzoil lubricants. 

You'll stock fewer brands, because you can meet any lubri- 
cation need with a Pennzoil product. You'll have less money 
tied up in inventory, because Pennzoil products sell fast. And 
you'll realize more profit through proved Pennzoil merchan- 
dising programs that develop more customers and keep them 


coming back. 


Get the facts now! Contact your nearest Pennzoil distributor 


or write us for his name. 


THE PENNZOIL COMPANY 18 city, pennsytvania 


| heads. Applied to the cutting wheel, 

the lubricant gives a smoother, 

faster cut and reduces loading of 
| the cutting wheel so that it stays 

“true” longer, the company states. 
| Door-Ease is also used for all high- 
speed grinding, drilling or cutting 
where circulating lubricants are 
| not used. 


the | a 
Remington Rand Griscombe port- | 


| 





FROM PLOMB TOOL—Development of a 
Proto master puller set that includes a new 
type of storage rack has been announced 
by J. M. Helferty, research engineer of 
Plomb Tool, Los Angeles. No. SD6 ‘‘Puller- 
mart,” is suitable for service shops. In- 
stead of mounting completely assembled 
sets on the rack, the individual parts of 
basic sets are arranged in “exploded” 
fashion. Parts are clearly labeled and 
located in proper order for assembly, 
making it easy to select the parts for any 
desired set-up, the maker states. 

* * ® 


OIL PRESSURE CHECKER—A Universal 
gauge for testing the oil pressure in all 
automatic transmissions is now being 
marketed by National Machine & Tool, 
4077 Page St., Jackson, Mich. According 
to the company's announcement, the 
gauge can also be used for checking 
engine oil pressure. The instrument has an 
easy-to-read 234-inch dial face and a con- 
venience hook on the gauge. A 48-inch 
hose makes it possible to make readings 
while out from under the car. Three short 
connection fittings, one extension and one 
reducer make this gauge adaptable to all 
popular automatic transmissions, the com- 
pany states. 





CALIBRATOR — An oscilloscope calibra- 
tor, light in weight and featuring direct 
meter readings, is offered by Simpson 
Electric, 5200 W. Kinzie, Chicago. Model 
276 has a sine wave output which is used 
directly on the 4¥%-inch meter. The meter 
is calibrated directly in rms, peak, and 
peak to peak values. Six ranges are pro- 
vided with peak to peak full-scale values 
of 1, 2.5, 10, 25, 100 and 250 volts with 
an accuracy of 3 percent, the firm states. 
East range is continuously adjustable from 
zero to full-scale value, 














FOR CLEANER PREMISES—This portable 
vacuum tank holds five bushels of dry dirt 
and 40 gallons of recovered liquid, accord- 
ing to Hild Floor Machine Co., 740 Wash- 
ington Blvd., Chicago 6. For easy handling, 
the entire unit is mounted on a heavy steel 
dolly fitted with a hinged handle and three 
ball-bearing casters. A two-inch, quick- 
opening gate valve permits the liquid con- 
tents of the tank to be easily emptied into 
a drain or gutter. The 20-foot vacuum hose 
is made throughout of oil-resistant syn- 
thetic rubber, wire reinforced for extra 
strength. Oil-resistant neoprene rubber is 
also used for caster tires, the company 
adds. 


* * * 


Anderson Offering Catalog 
On Windshield Wiper Motor 


A 20-page wiper motor catalog 
planned specifically as a reference 
selling aid for distributors’ sales- 
men and countermen is being is- 
sued by Anderson Co., Gary, Ind. 


The catalog is printed in two 





| cars 
| hicles. 
| 





| colors with many illustrations and 


product discriptions. An added fea- 
ture is the listing by make, model 


j}and year of the correct replace- 


ment wiper motor, wiper arms and 
blades for all popular makes of 


commercial ve- 


and many 


PUTS rwe “Puen RRM | 
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MIRACLE POWER—A new package with 
permanent applied color label has been 
adopted for the concentrated petroleum 
lubricant, Miracle Power, according to the 
AP Parts Corp., Toledo, manufacturers. 
The product is a lubrication aid developed 
for use in any internal combustion engine, 
the company states, and is used in oil 
and gasoline every 1,000 miles. It is said 
to improve by regular use all-around 
engine performance. 

(Continued on Page 37, Col. 1) 
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This is something for all new car dealers. I can’t 
tell you anything more until May. Watch for 
the big story in the May issue. Yov’re really 
gonna’ be happy about 
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(Continued from Page 36) 


NEW FROM GOULD—A plastic separator 
has been introduced by Gould-National 
Batteries, St. Paul. It is made of a highly 
porous, chemically treated fibrous material 
which eliminates all battery failures due to 
separator deficiences, according to the com- 
pany. 





FOR EXHAUST ELIMINATION—With a 
trend towards the use of larger size tub- 
ing, Engwald Corp., manufacturers of 
exhaust eliminating systems, has an- 
nounced two new systems, for the accom- 
modation of trucks, diesels and new cars 
with higher compression engines. The 
1U-52-D, an underfloor disappearing type, 
is designed for use with high compression 
auto, truck and diesel engines. This system 
calls for 3-inch, 4-inch and 5-inch flexible 
tubing made of the new Neoprene, rein- 
forced type. U-52, twin units is used for 
engines with high compression and the 
1952 Cadillac. According to the manufac- 
turer two hoses or two cars can operate on 
one unit, using 3-inch flexible tubing. This 
unit is also made with the new Neoprene, 
reinforced type. Both units are made of 
heavy duty aluminum castings with hinged 
doors, states the firm, 357 Lafayette, Ave., 
Brooklyn 5, N. Y. 

* 


+ * 





REPLACEMENT FENDERS—Foxcraft Prod- 
ucts, 3235 N. 22nd St., Philadelphia 40, 
has announced a line of Pontiac and 
Chevrolet rear fender replacements. Ac- 
cording to the company, these are not 
caps or patches, but complete fender re- 
placements that duplicate in detail and 
workmanship the original specifications. 
Each series is available for both four and 
two-door models, the company said. 

* * * 











ADDED TO EQUIPTO LINE — Equipto, 
division, Aurora Equipment, Aurora, Ill., 
announces an 18-inch-deep, 18-drawer 
steel cabinet as an addition to its line of 
steel shelving, parts bins, work benches, 
stock carts, and various storage units. 
Wider, deeper drawers and larger more 
easily read label holders are the new 
features. _Drawer size of the new unit 
is 5Y%-inches wide by 3¥2-inches high by 
17-inches deep, size ample to hold 3- 





inch by 5-inch cards as well as nuts, bolts, 
screws, electrical and hardware supplies. 
Drawers come equipped with two dividers 
adjustable on 1-inch centers. Label holders 
are furnished on every drawer and di- 
vider. Overall size of cabinet is 18-inches 
deep by 14-inches high and 34-inches 
wide. Finished in olive green baked on 
enamel. 


* * * 


Data on Molybdenum 


“Abstracts, Bibliography and Case 
Histories of Liqui-Moly (Molybde- 
num Disulfide) Lubrication” is the 
title of a new technical bulletin be- 
ing offered by Lockrey Co., South- 
ampton, N. Y., originators of the 
principle of liquified molybdenum 
lubrication. Bulletin No. 21-G con- 
tains a complete listing of all the 
current reference-literature, with 
the important articles abstracted, a 
list of pertinent patents and a two- 
year summary of case histories of 
field applications of Liqui-Moly 
lubricants. 








UPHOLSTERY CLEANER — Magic Master 
cleaning machine is being marketed by 
Master Cleaning Co., 3830 W. 3rd, Day- 
ton, O. Generates a continuous flow of 
dry foam, cleaning and aerating the up- 
holstery in minutes instead of hours, 
according to the maker. For added usa- 
bility, the portable unit is easily adapted 
for washing car exteriors by substituting 
a hand-mitt attachment for the regular 
nylon brush on the flexible outlet hose. 





SNAP-ON'S REFACER — Snap-on 
Kenosha, Wis., now has available a pre- 


Tools, 


cision-built wet valve refacer in the low 
price field, it announces. The VR-200 will 
accurately recondition valves with heads 
up to 3¥%-inches in diameter as well as 
valve lifters and rocker arms, it states. 
The collet-type work head for rotating the 
valve is driven off the main motor by 
means of a flexible shaft, assuring a con- 
stant speed ratio between the grinding 
wheel and the valve. Three sizes of col- 
lets are av to 
from %4-inch to 11/16-inch in diameter. 


Stahl h dl 





valve stems 














RUST REMOVER — Eastern Jenolite Dis- 
tributing Co., 2518 Broadway Ave., Cleve- 
land, has been appointed exclusive dis- 
tributor for the Jenolite rust remover and 
preventer. The British discovery, packed in 
eight-ounce bottles, is said to de-rust, de- 
scale, rust-proof and key metal surfaces 
for point adhesion, all in one operation. 

(Continued on Page 40, Co) 1) 





DULUX Vari-Temp Thinner makes enamels set evenly; 
combats wrinkling even in hot, humid weather 


When hot, sticky weather sets in this summer, beat the wrinkling problem 
on enamel jobs with Du Pont DULUX Vari-Temp Thinner. 


This great thinner combats the surface dry- 
ing that causes wrinkling . . . makes the finish 


dry uniformly under warm, humid weather con- 


ditions. 


DULUX Vari-Temp Thinner gives you these 


valuable properties: 


SOLVENCY . . . the best mixing and spraying qualities 
FLOW . .. the film levels easily with higher initial gloss 


UNIFORMITY . . 


. scientifically controlled manufacturing 

makes for perfect balance from batch to batch 

So save yourself refinishing headaches. Let DULUX Vari- 

Temp Thinner help you do a job easier, faster, better. 
E. I. du Pont de Nemours & Co. (Inc.), 


Refinish Sales, Wilmington 98, Delaware 




















Du Pont 
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BETTER THINGS FOR BETTER LIVING 


+.» THROUGH CHEMISTRY 
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“Despite the storm approximately 4,000 viewed the world’s 
most beautiful car and are still coming in at the rate of 170 per 
hour.”’ Compton, Calif. 


“Response terrific. Customers want to buy. Sales 
room filled.” Salisbury, Md. 


“Most exciting car showing in 47 years with 1952 
“Over 3,000 in our showroom first day. Most fa- Golden Airflyte. 3-day attendance over 8,000."" San 
vorable reaction ever accorded announcement of a Diego, California. 
new car.”’ Madison, Wisc. 


“Visited by 7,000 interested customers and pros- ’ ? rv é 3 

pects. Allreaction very favorable.” Greensboro, N.C. “Nash is really leading the parade.” Lansing, Mich. £ 
“People crashed the door On janitor at 7 A. M. “Overwhelming. Many people making several ap- “National and local advertising very effec- 
this morning.”* Herrin, III. pearances to show friends.” Junction City, Kansas. tive. Public interest heavy and growing by 


the hour.”’ Norfolk, Va. 
“The sharpest car of the year. Thousands 
witnessed showing. Orders limited only by 


possible supply.”’ Buffalo, N. Y. “Tremendous crowds since Friday A. M. The car is “AN the women are in love with the 1952 Nash 
unanimously liked by all.” Newark, N. J. Golden Airflyte. Traffic is terrific.” Newark, Ohio. 
“ ; j y 
12,000 attendance in 36 hours.” St. Louis, Mo, iarauinee atte eephdons wumaus tone eee dl 
ple in showroom yesterday.’ Austin, Texas. “Acceptance is amazing. Over 10,000 visited our 
“Unprecedented floor traffic. Many potential buy- showroom March 14. Everyone exclaimed over 
ers.” Bayshore, N. Y. beauty.”” Oklahoma City, Okla, 


- 


“Public acceptance Of new 1952 Nash with Farina “Have just shown ever 2,000 highly enthusiastic “Nash, Farina hits the jackpot. Public acceptance 
design best ever.”’ Bradford, Pa. prospects the most beautiful car of our time.” 
Roseburg, Ore. 


terrific.”’ Price, Utah. 
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Yes, the new Nash Golden Airflyte is a 
solid smash success. An estimated 12,000,000 


people saw it the first week! Here’s a sample of 


reports from Nash dealers everywhere! It’s unanimous — 
| 1952 is the Golden Year for Nash! 


tt. er 





~~ satse?* 
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“In 30 years have never seen such wonderful pub- 
lic acceptance. 1,042 clocked through showroom 
first day.”* Fargo, N. D. 


“Showing set record for traffic in our dealership. 
Acceptance universally favorable.” Anaconda, Mont. 


“Our agency is the envy of all automobile 
dealers. Congratulations on obtaining Pinin “More enthusiasm than any showing yet. 


Farina.” Oneonta, N. Y. Terrific.” Fremont, Neb. 


£ “Showroom mobbed. Sold all 1952's allotted. One 
family wants five.”” Twin Falls, Idaho. 


THE AMBASSADOR 
THE STATESMAN 
THE RAMBLER 


“Attendance broke all records for any new car 
| ever shown in Wheeling. Public sentiment was over- 
whelming.’’ Wheeling, W. Va. 


“Conceded most beautiful car on market to- 

day. Have traded for two (highest-priced 
“Largest crowd for any make showing in town. En- make) and other (competitive) Owners in- 
thusiastic acceptance of car.” Brownsville, Tex. terested.”” El Paso, Texas 


“Public reaction best I’ve ever experienced.” 
Spri o) ° ° 
e ; ., Rock Springs, Wye. Lhe Binest of Cur By; ly Yoavs 
Orders taken far surpass our quota for next ninety <a 7 
days. Cc ongratulations on the most outstanding car Nash Motors, Division Nosh-Kelvinator Corp., Detroit 32, Mich. 
in 50 years."” Newton, Mass, 


-_ 
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(Continued from Page 37) 





TOP LUBRICATOR — For pre-lubrication 
of frictional parts in engine assembly and 
parts replacement, AP Parts, Toledo, man- 
ufacturer of Miracle Power and dgf-123, 
colloidal synthetic graphite lubricants, has 
packaged the products in Pres-a-Lubers. 
The dgf-123 sprayer was designed for 
speedy, sure work as a final operation be- 
fore placing a mechanical part where it 
belongs (or before storage), the firm states. 
Dgf-123 is a colloidal synthetic graphite 
suspended in fluron. The fluron evaporates 
immediately after spraying and leaves a 
protective graphoid coating on the metal, 
it adds. 


moan | 
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SPRAY GUN FOR CHROME—Avuto deal- 
ers and service station operators will 
achieve more speed and efficiency in the 
application of chrome protective solutions 
to cars and trucks with a DeVilbiss spray 
gun especially designed for this type of 
work, it has been announced by the To- 
ledo firm. Type P-CY¥ spray gun gives a 
precision spray pattern and has sensitive 
trigger control, it adds, enabling an oper- 
ator to spray the protective solutions on 
mouldings, name plates, ornaments and 
trim generally without masking the auto. 
Weighs 11 ounces and consumes three 
cubic feet of air at a normal operating 
pressure of 30 pounds. It has %4-inch male 
straight pipe threads for both the air 
inlet and attaching cups. 

> * * 





ENEMY OF GLARE—For safety and more 
enjoyable driving, Polarvision light is now 


available to American motorists. Based 
on the principle of complementing and 
reducing oncoming headlight and street- 
light glare by adding low spectrum light 
to it, the Polarvision light fits all cars, 
trucks and it is easy to install, according 
to the maker. The light discovery utilizes 
an Ergon glass lens to produce a black 
light (barely visible to the eye) that shines 
down on the inside of a windshield without 
interfering with the driver's visibility, states 
Electronic Developments, Box 775-AB, Port- 


land 7, Ore. 
eS eS 


Liquid Chrome Cleaner 
Offered by Johnson’s 
A liquid cleaner that reportedly 





removes rust and corrosion from 


chrome and stainless steel is the 
newest addition to the automotive 
line of Johnson’s Wax. The firm 
expects the product to enjoy a 
demand, said to have been growing 
since restrictions were put on the 
use of chrome for auto trim be- 
cause of defense requirements. 


The liquid is poured on a soft All specifications, ranges and/brake the trailer alone under spe- | 
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| cloth and the metal rubbed until|other pertinent information, such | cial circumstances, including cases 


| clean. Rust is removed, along with 
| other foreign matter, Johnson says. 
| Purchasers of the Johnson compan- 
ion products Car-Plate and Carnu 
will receive it free for an intro- 
| ductory period 


* * * 


Simpson Prints Catalog 


On Its Test Instruments 
Simpson Electric Co., 5200 W. 
Kinzie, Chicago, has printed a four- 
page illustrated catalog and price 
list of all its test instruments and 
panel meters, it was announced. 











7% NATIONAL Ait Zech 


|as weights and dealer’s net prices, 


are listed in the catalog, the com- 
pany said. 


o + * 


Traffic King Announces 


Trailer Braking System 
Traffic King Mfg. Co., Depart- 
ment 10-G, Box 324, Milford, O., has 
announced a new baking system for 
trailer coaches. The company said 
|that Traffic King Duomatic syn- 


|chronizes the auto brake foot pedal | 


| with the trailer brakes. 
| In addition, the driver may hand- 











of “fish-tailing.” A lever on the 
auto steering column is provided 
|for this purpose, the company said. 


* * + 


4 New Seat Cover Models 


| Announced by Jason 
| Jason Corp., 1040 Grand St., Ho- 
|boken, N. J., has introduced four 
| new auto seat cover patterns called 
Sealpanels, made of Jason Sealtuft, 
|a stitchless quilted plastic. 

The company said that the new- 
|comers are known as SS-1, Saxon, 
|Lido and Scroll, and that they are 


(Continued on Page 41, Col, 1) 
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Guard, said to be a rust preven- 
| tive and lubricating oil spray suit- 
|able for household, craftsman and 
| industrial use. 








(Continued from Page 40) 


ivailable to fit car seats from 49 
to 63 inches wide. All are available 
for split-seats in two-door models, 
or full front seat construction. 

* « + 


Hex-Square Sockets 
A new series of combination box- 
square sockets for use with Budd 
Wheel nuts is the latest addition to 
the extensive line of impact sockets, 


|to chrome-plated auto bumpers, 
|trim and other chrome parts, the 


| extenst and adavt duced | material also serves as a chrome 
extensions and adapters produced | preservative. 


| by Apex Machine & Tool Co., 1044 | : 2. « 
S. Patterson Blvd., Dayton, O. ceed 
* * & | Frigikar Announces 


| Improved °52 Model 


| Anti-Rust Oil Spra 
, | Frigikar Corp. of Dallas has an- 
|}nounced an “improved” model of 


Announced by Mitchell 
Mitchell Chemical Co., Inc., 2446 its refrigeration-type air condition- 

Main St., Stratford, Conn., has an- ing installation for automobiles. 

' nounced a product known as Metal At the same time company offici- 





The company said that if applied | 


als announced expanded operations 
at the firm’s Dallas plant and said 
they expect capacity production 
within the limits of materials avail- 
ability. 


Arco Announces Lamp 
To Aid Color Matching 


Arco Co., 1301 Bessemer Ave., 
Cleveland 27, has introduced the 
Arco Color Shading and Matching 
Lamp, said to offer perfect light 
for color matching in auto refin- 
ishing shops. 

According to the company, use of 
the lamp does away with moving 
‘ears about to get the proper light 
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Are you 





getting YOUR SHARE 


of this Profitable Market? 


@ Saran seat covers are big business, profit- 
able business ... they’re backed by the big- 
gest pre-selling campaign in the accessory 
field; page after page of colorful, compelling 
ads in the Saturday Evening Post. All of it 


designed with but one purpose in mind... to 


them and include saran seat covers in your 
own ads. Saran will do the rest... its smart 
good looks, bright colors, handsome patterns 
and famous durability literally sell themselves. 
Make the most of it . . . feature and sell saran, 


the biggest name in seat covers! 


build more and more business for you! Best y 


of all, it’s easy to climb aboard this profit- 
packed bandwagon; just be sure your name 
is listed under the saran heading in the yellow 
pages of your telephone book; get those 


saran seat covers out where people can see 








Be sure your name is listed 
under the saran heading 
in the yellow pages of 


your telephone book. 
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for matching. Lamp is adjustable 
and reflector may be tilted. The 
unit contains five standard fluores- 
cent tubes. 





TRANSMISSION PARTS — Automotive 
shops can now obtain individual small 
transmission parts without buying a whole 
kit. This is made possible through a new 
open stock assortment recently introduced 
by Merit Products, 3541 E. Olympic Bivd., 


Los Angeles 23. 
. + * 





MAKES MULTIPLE COPIES—Duplicator 
Corp., 50 Mclean, Yonkers, N. Y. states 
that its Gestetner Model 160 has an ink- 
ing system that needs no cans, brushes 
or pads. ‘A mere press of a lever feeds 
the ink to precision oscillating and revolv- 
ing rollers, which combine to produce 
an inking coverage comparable to that of 
a regular printing press,’ the firm adds. 

> * * 
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ROAD LIGHT— Auto Lamp Mfg. Co., 
2909 Indiana Ave., Chicago 16, has an- 
nounced this Pathfinder “Flash-A-Signal” 
portable flashing red emergency light for 
use during motor mishaps. The unit is 
equipped with a 25-foot flexible extension 
cord which permits the light to be placed 
a safe distance from the vehicle, the 
company said. 





DISPLAY KiT—These letters and numer- 
als stick to car windows, bodies and the 
sides of autos without the use of adhesive 
but leave no marks, states Stiela Co., 225 
E. 86th, New York 28, adding that they 


are unaffected by rain, condensation, 
wind, cold and intense sun. Each kit con- 
tains 230 items. Kits are available in yel- 
low or flaming red. 

(Continued on Page 42, Col. 3) 
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MIRACLE POWER PUSHER-PAK FOR DEALERS—AP Parts Corp., Toledo 1, is offering 
promotion material to work in connection with the spring tune-up campaign. The | 
Miracle Power Pusher-Pak consists of window and island signs and streamers remind- 
ing motorists that it's time for the spring tune-up job, including checks of brakes, 
mufflers and other maintenance. A booklet, “They'll Thank You for Telling Them 
About Miracle Power,” is also included. The dealer aids are being supported by na- 
tional trade publication advertising. 





Wondering how new-car and truck production and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story, plus many other pertinent facts concerning the 
automotive industry, every week throughout the year. 








UNDER- 


lion Nokorode Does 50% More Cars Per Drum! 





New Products 


(Continued frem Page 41 





compression engine fast enough to ener- 
gize a Vertex Magneto. It is connected 
between a six or 12-volt battery and the 
magneto and is energized usually by an 
ordinary push button switch, the company 
states. 











24-inch, straight length of the 650-watt 
tubular heater and bends it into a circu- 
lar shape. It is then cast into the aluminum 
base which fits into the bottom of the paint 
receptacle. 


* * 








BOOSTER — A self-contained vibrator | 

ANOTHER USE FOR CALROD—Operator | type electrical unit to overcome difficult 
at Bede Products, Cleveland, holds a Gen- | starting conditions has been announced by 
eral Electric Calrod heater and the alumi- | Scintilla S. A., through F. T. Griswold Mfg.,| LOCKING GAS CAP—Defiance Mfg. Co., 
num heating element into which it will be | 1412 Packard Bldg., Philadelphia 2. De-|Inc., 5401 Cahuenga, North Hollywood, 
installed to form the key part of Bede's | veloped especially for use where an elec- | Calif., has developed this keyless locking 
new type paint heater. The firm takes a ‘trical self-starter cannot crank a very high | 99s cap, according to the company. The 

— - -—~ ——————___—_—— —__————— | company said that the device is theft-proof 
| and siphon proof and cannot be lost. The 
| company claims that the locking cap fits 
jall cars and will last the life of the 
vehicle. 











COMPRESSOR DATA—A 1952 catalog of 
automotive service equipment has been 
| issued by U. S. Air Compressor. This 64- 
| page catalog is divided into four com- 
pletely indexed sections showing air com- 
pressors, hydraulic lifts, lubricating equip- 
| ment and pneumatic accessories. Included 
is a preface on “How to Select an Air 
| Compressor"’ based on recommendations 
|of the Pneumatic Automotive Equipment 
| Assn.,-states the manufacturer, 5300 Har- 


CAR SEALER AND SILENCER 








Made and Guaranteed by 





LION OIL COMPANY 
El Dorado, Arkansas 


Lion Nokorode Under-Car Sealer and 
Silencer is concentrated. You spray 
Nokorode to \%’’ thickness—and it dries 
to almost 14%” thickness... there’s no 
wasteful excess solvent. 


Result: You can coat twice as many cars 
with the same amount of Nokorode as 
you’d do with ordinary undercoatings. 
Yet Nokorode costs no more. Drum for 
drum, that means— 


..- You Make 50% More Profit! 
Lion Nokorode Goes On Smoother, Faster — Saves Labor Costs! 


Unlike other undercoatings, Lion 
Nokorode is produced entirely, from raw 
materials to finished product, by a single 
company, Lion Oil—-under U. S. Patent 
2,393,774. That assures controlled uni- 
formity, controlled quality...a better 
undercoating. 


Nokorode is uniform, for smooth appli- 
cation—it can’t come out in troublesome 


“‘blobs.”’ It’s free-flowing, permitting 
steady pressure in the gun—no lost time 
due to lost pressure. 


And it’s stable, made of highly compatible 
materials—-won’t separate out in storage, 
won’t clog guns or hoses causing ex- 
pensive clean-up jobs. Compared with 
inferior undercoatings, Nokorode saves 
you plenty of man-hours— 


..- Giving You Even More Profit! 


Youre In the Black with 





®  Nokorode 





Naturally black— 
no useless 
coloring added. 
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| FREE! How to Make More Money with Undercoating! | 
Lion Oil Company, El Dorado, Arkansas 
| Please send me complete details on how | can increase my undercoating | 
profits with Lion Nokorode Under-Car Sealer and Silencer. 
Name Street or Route | 
City. State 
| | 
| Brand of undercoating | am now using, if any— | 
L 


| vard, Cleveland 5. 
+ * » 








VAPOR STEAM CLEANER—Topper Equip- 
ment Co., Matawan, N. J., has announced 
a heavy-duty steam cleaning machine said 
to be for general industrial, automotive 
and other uses. The company said that the 
Model 120 provides peak efficiency a: 
minimum expense, and may be operated 
by one man. 





LOOKS FOR METAL FLAWS — Met-L- 
Check Co., 121 N. Prairie, Hawthorne, 
Calif., designed this instrument to detect 
imperfections like cracks, pores, and cold 
shuts in all types of metal. It operates on 
the principal of penetrant dye, requiring 
only two solutions—the dye and the 
developer, the firm states. 
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Lawsuits Affecting Dealers . ... 





Court D 


By Leo T. Parker 
Attorney at Law 

peor ire to a recent higher 

court decision one who sudden- 

stops an automobile is_ solely 

ible for a collision. 

In Southwestern v. Wafer, 208 

W. (2d) 614, testimony showed 
that a driver suddenly stopped a 
us after dark near a narrow 
bridge. A driver of a truck ap- 
proaching from the rear suddenly 
applied his brakes which were not 
properly adjusted and pulled the | 
truck into an approaching automo- 
bile. Hence, due to defective brakes 
the truck collided head on with an | 
approaching car whose occupants | 
were seriously injured. 

The higher court held the bus | 
company solely liable on the the- | 
ory that the bus driver’s negli- | 
gence in suddenly stopping the | 
bus without giving any warning | 
signal was the “proximate” 
cause of the collision, This court | 
said: | 

“The fact that Summers (truck | 
driver) was guilty of negligence in| 
driving the truck with defective | 
brakes does not conclusively estab- | 
lish that the bus company was not | 
guilty of negligence, or that its) 
negligence was not a _ proximate | 
cause of the damage.” 

* * * 


Statute of Frauds 
a higher courts hold that or- 
+% dinarily a seller cannot enforce 
a verbal sale contract for mer- 
chandise worth more than $500. 
This is so because the statute of | 
frauds so provides. And this law is | 
applicable in the different states. 
However, the law also provides that 
a seller can collect payment for 
merchandise if the purchaser keeps 
it in his possession, and fails to 
deliver it back to the seller. 

For example, in Munzenmaier 
v. Quick, 58 Atl. (2d) 378, it was 
shown that a seller sold to a pur- 
chaser accessories worth over 
$500. The purchaser refused to. 





Sunday Gas Sales Ban 


Voided in Oklahoma City 


OKLAHOMA CITY. — Taking ju- | 
dicial notice that gasoline has) 
become a “necessity,” District | 
Judge W. A. Carlile has ruled in-| 
valid a new Oklahoma City munici- | 
pal ordinance which would have | 
prohibited Sunday operations by 
gasoline service stations. 

The court held that the ordinance 
conflicted with a state law author- 
izing the sale of food “and all other 
necessities” on Sunday. It was fur- 
ther ruled that the ordinance was 
class legislation and violated pro- 
visions of the state constitution 
requiring legislation to be general 
in application. 

A permanent injunction against 
enforcement of the ordinance was | 
granted by the court in a suit 
brought by Knox Industries, Hud- 
son Oil Co. and Savmor Oil Co. 
Notice of an appeal to the state 
supreme court was filed. 


Chamber Parley 


To Hear Sawyer 


WASHINGTON. — Secretary of 
Commerce Charles Sawyer will ex- 
plain the role planned for the Com- 
merce department in the field of 
transportation when he addresses 
a special transportation luncheon 
to be held by the U. S. Chamber | 
of Commerce during its 40th an-| 
nual meeting, Apr. 28-30. 

The transportation luncheon is a 
yearly event. The subject of this 
year’s session is “Government in 
Transportation.” Sawyer will out- 
line his plans for carrying out his 
recommendations to the President 
on transportation objectives of the 
executive branch of the govern- 
ment. The luncheon will be held 
Tuesday, Apr. 29. 


Chrysler Deal to Connor 


Connor Motor Co., Inc. (Chrys- 
ler-Plymcuth), has been opened at 
56 Central Ave., Owego, N. Y. 
Charles L. Connor is president of 
the new dealership. He formerly 
was associated with the Chrysler 
Corp as a sales representative. 


ecisions 


pay the purchase price and at- 
tempted to avoid responsibility 
by proving that the contract was 
void because he purchased the 
accessories under a verbal agree- 
ment. 

However, since the seller proved | 
that the accessories were still in| 
possession of the buyer, the higher 
court ordered the buyer to pay the| 
amount due. | 

* * * 


Substitute Not Covered 


LATE court held that an auto- 
mobile used as a “substitute” 
is not within the coverage of an 
ordinary dealer’s insurance policy 
if the testimony shows that the 


| dealer’s insured vehicle is capable 


of normal use. 

For illustration, in Anderson Ga- 
rage and Motor Co., 33 N. W. (2d) 
803, it was shown that an automo- 
bile dealer held an insurance policy 
which protected him while his own 
truck was in operation, or while a 
substitute was in use if his own 








oF 
GREATER YOUNGSTOWN 


Henderson Presents Car to Safety Council— 


James Henderson (center), president of James Henderson Co. (Chevrolet), presented 
this car to the Youngstown, O., safety council. At the presentation, from left to right, 
are Joseph Edwards, secretary-treasurer of the Youngstown Auto club; Clarence 
Baughman, of the safety council; Henderson; Fred G. Evans, vice-president of Hender- 
son, and Paul Goss, executive secretary of the safety council. 





truck “was not capable of normal! not at this time disabled. A se- 
use.” rious accident occurred. 

One day the dealer borrowed a In subsequent litigation the high- 
truck from a competitor to make (er court held that the automobile 
delivery of automobile accessories | dealer was not protected by the in- 
to a customer 50 miles distant. | surance policy and must pay dam- 
However, the dealer’s truck was | ages to the person injured. 


| 
| 
| 
| 
ql 
| 
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Vehicle Financing 
‘In Canada Rises 
During Month 


OTTAWA.—Sales financing of 
new vehicles in February rose to 
9,309 units at $14,439,251 compared 


with 8,848 units at $13,296,374 the 


same month last year, according to 
the Canadian government. This 
represented an increase of 5.2 per- 
cent in number and 8.6 percent in 
amount. 

However, new-car sales financed 
in February dropped to 6,406 units 
at $8,505,764 compared with 6,570 
at $9,397,594 last year, down 2.5 per- 
cent in number and 9.5 percent in 
amount, while commercial vehicle 
financing advanced to 2,903 units at 
$5,933,487 against 2,278 at $3,898,780 
a year ago, up 27.4 percent in num- 
ber and 52.2 percent in amount. 

Financing of used vehicles con- 
tinued high during February in 
number of units and amount in all 
provinces compared with a year 
ago, the Canadian government said. 

A total of 25,891 used vehicle 
sales were financed for $18,094, 
393 compared with 16,467 for $11,- 
581,853 last year. 














































investment. 
with a rousing “Yes !” 
listed above, Autocar 


hauls, installs bushings 


to use it. 


presses. 


SOME SERVICE RECORD! 


Ask any automotive service shop with a 
KRW Hydraulic press if it was a worthwhile 
Autocar, for one, will answer 
In addition to the jobs 





Sales & Service of 


Buffalo, N. Y. does generator and starter over- 


on shock absorber 


arms, removes and replaces pinion bearings 
and forms fifth wheel hold-down straps on 
their 75 ton hand operated KRW Hydraulic 
press. Install a KRW press in your shop and 
you'll soon find your mechanics lining up 
Time saved on scores of different 
jobs will pay for the press in a hurry. Avail- 
able in 25, 50, 60 and 75 ton capacities. Hand 
operated, air operated or motor driven. KRW 
also makes a full line of Bench type Arbor 


Ask your local Machinery dealer to quote 
you. Or write, wire or phone Dept. 67 
for complete details and prices. 





WORLD’S LARGEST MANUFACTURER OF GARAGE TOOLS AND EQUIPMENT 
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Beck Motor Co. (Oldsmobile- 
Cadillac), Natchitoches, La., has 


appointed Raymond H. Krier head 


of its repair department. 
+ * * 


Faulkner Promoted 


W. C. Faulkner has been promot- 
ed to sales director by Collins- 
Sweat, Inc. (Dodge - Plymouth), 
Joplin, Mo. 


* * * 


Nebel Moves 


Nebel Motor Co. (Oldsmobile- 
Cadillac), Jefferson City, Mo., has 
moved into the building on U. S. 50 
vacated by Capitol Motors Co. 
(Nash). 


* * * 


Vredevelt Cited Anew 


Neal Vredevelt, of the sales staff 
of McDonald & O’Boyle (Chevrolet- 
Oldsmobile), Monrovia, Calif., for 
the second consecutive year was 
awarded last week the award for 
outstanding sales achievement in 
selling new Oldsmobiles. The pres- 
entation was made by Morgan D. 
Goldie, district manager of Olds- 


|mobile, who came to Monrovia for 
that purpose. 


* + * 


Gaff Heads Service 


Glenn Gaff has been named serv- 
ice manager for Allen County Mo- 


| tors, Inc. (Ford), 510 W. Main St.,| / 


| Fort Wayne, Ind., according to 
| Richard Bowling, vice-president 
and general manager. 
+ * * 
| Murphy Expands 
Bill Murphy, president of Mur- 
phy Motors (DeSoto-Plymouth), 
Culver City, Calif., has announced 
the opening of a second body shop 
with Bob Laucht as manager. An- 
other used-car lot has been opened, 
accommodating 200 cars. 
* * * 


Chicago Dodge Dealers 


Net 283,422 Lbs. of Scrap 


A total of 283,422 pounds of 
scrap metal, including steel, brass, 
copper, aluminum and zinc, was 
supplied in a recent 10-week 
drive by Dodge-Plymouth dealers 





of the Chicago region, which 





Cylinder bore wear REDUCED 
Main bearing wear REDUCED 
Rod bearing wear REDUCED. 
Piston wear REDUCED ...... 


with 





FULL-FLOW 


MICRONIC FILTERS 


‘TuEsE ARE THE RESULTS of tests just completed by 
one of the world’s largest automobile and engine 
manufacturers. 

The purpose of these tests was to determine how 
much the Micronic Full-Flow element reduces wear. 

Running standard gasoline engines under extremely 
adverse conditions, test engineers found that Purolator 
Micronic* Full-Flow filtration was the best of all 
tried . . . far superior to any partial-flow filter. 


The secret of this amazing per- 
formance is the Purolator* Micronic 
Filter Element with ten times the 
filtering area of old-style filters. It is 
the only element capable of deliver- 
ing full-flow rates during its entire 
service life, with effective, depend- 
*Reg. U. S. Pat. Off. 


(0.000039 in.)! 


Purolator’s Engineering Depart- 
ment will gladly cooperate in help- 
ing you adapt super-efficient Purola- 
tor Micronic Full-Flow filtration to 
your own requirements. Just write! 


.. 84.6% 
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.. 78.4" 





PERCENT OF WEAR 
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ENGINE WEAR-FILTER TESTS 


MAIN BEARING CONNET TING ROD 
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able filtration down to microns 


PUROLATOR PRODUCTS, INC. 
Rahway, New Jersey and Toronto, Ontario, Canada 
Factory Branch Offices : 
Chicago, Detroit, Los Angeles 
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MICRONIC OIL FILTER 


“FIRST IN THE 


& FIELD OF FILTERING” 
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Show Support— 


This cartoon, as it appeared in the Port- 
land (Ore.) Journal, is an example of the 
fine newspaper support that 1952 auto 
shows throughout the country received this 
year. The caption under the cartoon said, 
“Dreams Can Come True.” 





comprises parts of Illinois, Mich- 
igan, Indiana, Wisconsin and 
Iowa. 

Spearheading the campaign to 
channel scrap to refineries and 
foundries was Harry J. Washing- 
ton, Chicago regional manager. 

* + * 


Cotliau Names Morey 
E. H. Colliau, president of Col- 
liau Chevrolet, Pasadena, Calif., has 
announced appointment of William 
E. Morey as sales manager. 
* +. * 


Spencer Back on Job 
L. J. Spencer, general manager of 
Ab England Pontiac, Hollywood, 
Calif., has returned to his office 
following an operation. 
* ” * 


Harry Apple in Movieland 
Harry Apple, Inc. (Chrysler- 
Plymouth), Hollywood, Calif., has 
opened a new headquarters on 
Hollywood Blvd. Jack H. Siebold 
is general manager. 
* * * 


Hickey Heads Service 


Harry Hickey, formerly of De- 
troit, is the new service manager 
for Bob Longpre Pontiac Co., Mon- 
rovia, Calif. 

” o 7 


Stubbs Heads McKenzie 


Jack Stubbs has been named gen- 
eral manager of Freeman A. Mc- 
Kenzie (Ford), Long Beach, Calif. 
Frank Marshall was appointed in- 
surance and finance manager. 

+ *x * 


_ Witter Promoted 
George Witter, salesman since 
1949 with Kauffman-Buick Co., 
Spokane, has been appointed used- 
car manager of the firm. 
* 7 . 


Buys 2nd Dodge Deal 
Elwin Hold, Dodge dealer in San 
Fernando, Calif., has bought the 
Dodge deal in Van Nuys. 
x * * 


Like Father... 


Carl Berger, son of Johnny Ber- 
ger, Dodge dealer in San Diego, 
Calif, has purchased a Dodge- 
Plymouth dealership in La Mesa. 

+ *~ * 


Holland Appointed 


John Holland, formerly with Del 
Dryer, Chevrolet Dealer in Wil- 
mington, is now general manager 
of Clarence Dunbar, Chevrolet 
dealer in Yuma, Ariz. 

x x 


Chrysler Honors Benoit 
Benoit Motor Co., Welsh, La., has 
been awarded the “medal of merit” 
service award by E. L. Joseph, dis- 
trict manager for Chrysler division. 
~ * . 


Liethen Motors 

Liethen Motor Sales, Inc., has 
been formed in Appleton, Wis., with 
an authorized capital stock of 1,000 
shares of common of no par value. 
Donald C. Liethen, 805 W. College 
Ave., is the registered agent. 

- * * 


Hegner Nash 

Hegner Nash Sales, Inc., has been 
formed in Oshkosh, Wis., with an 
authorized capital stock of 500 
shares of common of no par value. 
Edgar Fi. Hegner, 58-60 Light St., 
Oshkosh, is the registered agent. 

* * . 


Franklin Ups Kreuz 


Ed Kreuz has been promoted 
from used-car manager to sales 
(Continued on Page 45, Col. 1) 
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permission to construct a new and 
used-car establishment on Loudon 
Rd., near the military reservation. 


Dealer 


Doings 








(Continued from Page 44) 


manager of Van Ness Motors (Olds- 

mobile), San Francisco. He has 

been with the firm six years and 

succeeds Milt Kayser, who retired. 

Ed Franklin heads the firm. 
e * . 


Heads Local Chamber 


Carl Goettsche, partner in Goett- 
sche Chevrolet Co., Higgins, Tex., 
has been elected president of the 
Higgins chamber of commerce. 

* = * 


37 Schools Get Cars 
From Conn. Dealers 


Auto dealers throughout Con- 
necticut cooperated with educa- 
tors last year to help provide 
actual road instructions to stu- 
dents in 37 schools in the state. 

“This important part of the 
course could not have been made 
available to some thousands of 
high school girls and boys if it 
weren’t for the cooperation of 
automotive businessmen of the 
communities concerned,” the Nor- 
wich Bulletin stated in reporting 
on the training. 

* : 


Raven Names James 

Bob James has been named sales 

manager of the Charles Raven 

Dodge-Plymouth dealership in San 
Francisco. 

* * * 


Named Dodge-Plymouth Deal 


Erhardt - Rickabaugh Motor Co., 
Ellsworth, Kans., has been named 
Dodge-Plymouth dealer. 

~ * x 


Dan’s Chevrolet Grows 

A 50 by 70 foot addition is being 

constructed by Dan’s Chevrolet 

Co., Lafayette, La. It will be a 

brick, warehouse-type construction 

with one floor and a mezzanine. 
* * * 


Tuttle Opens L-M Deal 


Holmes Tuttle has opened his 
new Lincoln-Mercury dealership 
on La Brea Bivd., Los Angeles. 
He also owns a Ferd dealership 
on Beverly Blvd. : 

* + 


Morey Nash Ups Bosard 


Lyle K. Bosard has been ap- 
pointed vice-president and parts 
and service manager of Morey 
Nash, Inc., of Bath, N. Y. Bosard 
recently purchased stock in the 
corporation. E. A. Morey is presi- 
dent. 


* * * 


Lewertoff Rejoins Scott 
Fred Lewertoff has rejoined the 
Trader Scott Ford dealership in 
Oakland, Calif., as used-car man- 
ager, according to Ray K. John- 
ston, general sales manager. 
* * - 


Martin Elected President 


Of Grants Pass (Ore.) Assn. 


Robert C. Martin of Martin 
Studebaker, has been installed as 
president of the Grants Pass 
(Ore.) New Car Dealers Assn., 
succeeding J. S. Wolke (Oldsmo- 
bile). 

Roy Montgomery of Montgom- 
ery & Boyer (Chrysler-Plym- 
outh), is the new vice-president 
and John Stott of Stott’s Buick, 


secretary-treasurer, 
~ . x 


Breck Heads Uptown Sales 


After two years with the com- 
pany, Jerry Breck has been named 
sales manager for Uptown Motors | 
(Lincoln-Mercury), Oakland, Calif. 
Dave Trigg, the firm’s general man- 
ager, announced the appointment. | 

* * + | 


Tuttle on GM Council 
John C. Tuttle, president of West- 
ern Motor Truck Co., Ft. Worth, 
Tex., has been appointed to the 
General Motors dealer council for 
1952. The council has two truck 


members. 


* * * 


Passman Heads Service 
Defoe Motor Co., Baltimore, has 
announced the appointment of Emil 


Passman as service manager. 
* * * 


Fire Destroys Carey Ford 


In Tremonton, Utah 


A fire, causing damages esti- 
mated at $100,000, burned out the 
Carey Ford Motor Co., Tremon- 
ton, Utah. Although the building 


and records, office equipment and 
all cars, except one new auto and 
two trucks, were saved. 


Harold Carey, owner of the 
dealership, said his losses ap- 
proximated $35,000. Parley Archi- 
bald and Blaine Hansen, owners 
of the building, computed their 
loss at $65,000. 


x * * 


Yerger Heads Ford Deal 


Fred Yerger is general manager 
at Southland Ford in Southgate, 
Calif. 


* * * 


Bailey Plans Construction 


Roger Bailey has petitioned the 
Concord (N. H.) zoning board for 


* * * 


Dressler Appointed Manager 


Conn., have announced the appoint- 
ment of Nate Dressler as used-car 
manager. 





a 


| New Owners at Greenwood 
| 


| Frella Oliver and Harold Powers 
|}are now managing the Greenwood 
| (Ark.) Motor Co., one of the oldest 
automotive concerns in that area. 
It was formerly operated by Dan 
Medrick. 


* * 


x * 


Cooper to Elmore 
Cooper Motor Co., Colby, Kans., 
has been purchased by E. W. EI- 
more from W. E. Cooper. Posses- 


* 





(Continued on Page 46, Col. 1) 


Intertown Motors, Inc. (DeSoto- | 
Plymouth), 100 High St., Hartford, 


| 





Lorenz Gives Bond to 4-H Champs— 


Roland K. Lorenz (left), of Lorenz Bros., Inc., Lansing Buick dealer, presents a U. S. 
government bond to Alfrieda Frost, 17, winner in the countrywide safety contest for 
4-H clubs sponsored by General Motors dealers of Lansing. Holding the plaque for 
the winning ciub award is Mrs. R. B. Frost, Alfrieda's mother and group leader of 








two direct connected pistons, 


brake system. 


vacuum-hydraulic 
power brake unit 


PRODUCTS 
DIVISION ° 


BENDIX: 





was gutted, no one was injured 


Edhar Ula -X0U'RE ON 


THE ROAD TO BETTER 
POWER BRAKING! 


There’s no need to be puzzled about the question of efficient 
power braking for any commercial vehicle. Where the 
preference is for a hydraulic system, Hydrovac, with over 
two and a half million installations, has proven itself the 
undisputed leader in its field. 
actuated brakes are the choice, the new Bendix Air-Pak 
air-hydraulic power braking unit is foremost in its field. 


Air-Pak, similar in design and principle to the Hydrovac, 
changes air pressure into hydraulic pressure by means of 


proven advantages of hydraulic brake action with an air 


Products of twenty-five years of practical braking experi- 
ence, these outstanding power broking systems offer 
faster, more positive and better controlled braking. And in 
both the vacuum and the air actuated units, brakes can be 
applied instantly by foot power alone—a safety factor of 
tremendous importance. Remember, regardless of size of 
vehicle or whether your preference is for vacuum or air 
actuated brakes, for the industry 
systems—specify Bendix* Hydrovac* or Bendix Air-Pak. 





Export Seles: Bendix Division, 72 Fifth 
Ave., New York 11, N.Y. ¢ Canadien Seles: Bendix- 
Eclipse of Conede, Lid., Windsor, Onterio, Conede 
aviation coeveberion 


And for vehicles where air 


thus combining ali the well 


"s finest power braking 


PRES. U.S. PAT. OFF. 


BRAKING HEADQUARTERS for the AUTOMOTIVE INDUSTRY 
SOUTH BEND 





the Wheatfield 4-H club. Mel Avery (right), Ingham.county club agent, watches. 





Bendix 
Products 
Owssion 
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(Continued from Page 45) 


Jack Fitz- 
Elmore, 


Beat,” a half-hour private investi- | 
gator series starring Melvyn | 
Douglas. Rochester Chrysler-De- 
Soto dealers will sponsor “Double | 
Play with Durocher and Day,” a 
quarter-hour series featuring the 
manager of the New York Giants | 
and his screen star wife in in- 
formal interviews with sports | 
en 


Youthful Artists 


Peters Increases Prizes 


For Student Contest 

W. Harry Peters, president of the 
Hackensack (N. J.) Cadillac-Pon- | 
tiac dealership, will sponsor the 
second annual art competition and 
exhibit for high school students, | head, secretary, and Jermit Iverson, of Waseca, treasurer. 
8 & & Sen os see a a 

Peters informed the arrange-|worth of U. S. savings bonds. The | 
ments committee, that the prizes |committee selected as the theme | 
this year would include three ex-|for this year’s competition—‘De- 
tension course scholarships at a|mocracy in Action.” 
recognized art school, plus $350 The committee, which governs 


sion was taken Apr. 1. 

simmons, son-in-law of 

will be the new manager. 
* J * 


Ford Award to Touslee 
Ted Touslee, of Touslee Motor} 
Co., Atchison, Kans., has received | 
the Ford four-letter award, Ernie | 
Stewart, field manager of the Kan- | 
sas City sales district, presented 


the award to Touslee at a banquet. | 
* * * 


3 Dealer Groups to Sponsor 


Television Shows Locally 

Ford dealers in Davenport, Ia., 
and Chrysler-DeSoto dealers in 
Washington and Rochester, N. Y., 
have purchased television shows 
for local sponsorship. 

The Davenport Ford dealers 
will sponsor “Royal Playhouse,” 
a half-hour TV film series pro- 
duced by Bing Crosby Enter- 
prises of Hollywood. The Chrys- 
ler-DeSoto dealers of Washington 
will sponsor “Hollywood Off- 





Chevrolet-Minneapolis Hosts Managers at Banquet— 


Wisconsin gathered recently in St. 


in attendance was a group of factory executives and representatives. 








the competition and exhibit, is 
chairmanned by Clarence J. Haf- 
linger, treasurer, W. H. Peters, 
Inc. Entries will be accepted from 
ninth grade students in all junior 





highlighted the accomplishments of the group and introduced the officers for 1952 as follows: 
Chevrolet, St. Paul, president; Frank Brunner, of Larson Chevrolet-Buick, Redwood Falls, vice-president; Ralph Swanson, of Moore- 





AVAILABILITY ! 





YOU NAME IT... MoPar HAS IT! 


With 10 million Plymouth, Dodge, De Soto and Chrysler cars 
and Dodge ‘“Job-Rated” trucks on the road, there is a greater 
need than ever for MoPar parts— genuine Chrysler Corporation 
parts for these vehicles. 


Best of all, when it comes to MoPar parts, you can get exactly 
what you want... when you want it. 


¢ 


A large share of these 10 million vehicles built by Chrysler 
Corporation have been driven for thousands and thousands of 
miles. Their owners want to keep them running .. . want them 
to perform efficiently and economically. Naturally, they want 
parts built to the same high standards as the original parts. 


Of course, the Chrysler Corporation parts for these 10 million 
vehicles, are MoPar parts. They’re factory-engineered, factory- 
inspected, and supplied by Chrysler Motors Parts Corporation— 
your assurance that they are made right, to fit right, to work right. 


Whatever you need—whether they’re clutch parts, brake parts, 
piston rings, valves, doors, fenders, hoods, or any 
other parts—you can get them from your nearby 
Plymouth, Dodge, De Soto or Chrysler dealer. And 
you can get them now! 





CHRYSLER MOTORS PARTS CORPORATION ¢ DETROIT, MICHIGAN 





Some 120 parts and accessories managers from Chevrolet dealerships in North Dakota, South Dakota, Minnesota and western 
Paul for the annual Minneapolis zone Record club banquet. Sponsored by Chevrolet, the 
banquet was in honor of the parts and accessories managers for outstanding sales and management achievements in 1951. Also 
J. L. Lynch, Chevrolet Minneapolis zone parts manager, 


R. J. Bennis, of Jay Kline 


| high schools, as well as from 
| senior schools. 

Conducted last year for the first 
| time, the contest drew entries from 
|eight Bergen county high schools. 
| A total of 218 entries were exhib- 
ited in Peters’ showrooms. 

* ok ok 


Cloak Promoted 


Winn Cloak, formerly used-car 
manager, has been promoted to 
general manager of Miller-Knuth 
Chevrolet Co., Omaha. He has been 
in the automotive business for more 
than 25 years. 

* 


* * 
Novicki Replaces Barrow 


On Chicago Directorate 


Election of I. J. Novicki, head 
of Tourist Motor Sales Co., Chi- 
cago, as the Nash line representa- 
tive on the board of directors is 
announced by the Chicago Auto- 
mobile Trade Assn. 

Novicki, a Nash dealer for 
many years, succeeds Franklin 
Barrow, of Barrow Brothers, Inc., 
who resigned after serving half 
of his three-year term as a CATA 
| director. 





x * * 
Twin City Nash 
A business name has been filed 
in the Erie county clerk’s office for 
Twin City Nash, 44 Delaware Ave., 
Tonawanda, N. Y., by Edward C. 
Gatke. 


* * * 


Addison on Scout Council 

C. A. Addison, personnel director 
of Chevrolet, Flint, has been elect- 
ed president of the tall pine coun- 
cil, Boy Scouts of America. 


* * * 


| Adams Heads Up Dealers 


'In Belmont County, Ohio 
| The Belmont County Automo- 
bile Dealers Assn., St. Clairsville, 
O., has elected the following of- 
ficers: 
C. C. Adams (Pontiac), presi- 

dent; John E. McClain (Dodge), 
vice-president; John McGraw 
(Chevrolet), treasurer, and Wil- 
liam R. Butcher jr., secretary. 

* 7 * 


_ Cameron Motors Expands 

| Cameron Motors, Myrtle Beach, 
Fla., has purchased the Amoco 

agency and the nearby used-car lot 

formerly owned by John H. Hol- 

combe, according to owner William 

E. Cameron. 

| * * * 


| Barkley Motors, Inc. 
William V. Barkley has an- 
nounced opening of Barkley Mo- 
tors, Inc. (DeSoto - Plymouth), 
Gainesville, Fla. 
* 








Delaware (O.) Dealers Elect 
Keefer President for °52 


The Delaware County Automo- 
bile Dealers Assn., Delaware, O., 
has elected John Keefer (Chev- 
rolet), president. Other officers 
are Edward Butts (Pontiac), 
vice-president, and Ed Shearman, 
secretary-treasurer. 

” ” + 


Open House for ’52 Nash 

Marshall Nash Motors, Bingham- 
ton, N. Y., and Endicott Nash Corp., 
Endicott, N. Y., combined in an 
openhouse celebration in conjunc- 
tion with the introduction of the 
new Nash models. Punch and cake 
were served to all visitors. 





ns 
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Chamber Spurs 
)rive for Better 
Labor Relations 


|Goodyear Loses 


‘Navy Plane Deal | S F Pp V I 4 F 


| AKRON. Goodyear Aircraft | 
Corp., a Goodyear Tire & Rubber | 
Co. subsidiary, 


Holds Employes 
Should Be Told 
Firm’s Story 


WASHINGTON.—With the the- 
ry that “if business is to be saved, 

must be explained,” the U. S. 
Chamber of Commerce has launched 
a vast new educational program 
whose objective is to give the man 
in the street an understanding and 
appreciation of the businessman’s 
problems. 

The program, called “Explaining 
Your Business,” is aimed at equip- 
ping individual businessmen with a 
technique in explaining their own 
business to their employes in terms 
they can readily understand. 

The program was instituted fol- 
lowing several conferences by busi- 
nessmen in various parts of the 
country after studying results of a 
survey of 10,000 employes in seven 
companies. 

According to the chamber, the 
technique has these two advan- 
tages: 

1. Employes have a natural inter- 
est in their own company; they are 
willing and often anxious to hear 
the company’s story; they are fa- 
miliar with and usually have con- 
fidence at the outset in at least 
part of the company’s operations; 
by understanding of their own 
company better they begin to ap- 
preciate the business system gen- 
erally. 

2. Once employes are made to 
recognize the merits of free enter- 
prise, the job of public education 
is largely accomplished. 

The chamber feels that economic 
education is not the entire answer 
to developing a better understand- 
ing of American business. 

One way of strengthening em- 
ployer-employe relationship is by 
striving to satisfy certain basic 
needs, such as opportunity, recog- 
nition, participation and security, 
the chamber points out. 


Illinois Truckers 
Jolted by Court 
OK of Fee Hike 


CHICAGO.—Owners in this ma- 
jor trucking center pondered their 
next moves following an Illinois 
Supreme court ruling which upheld 
a state bill calling for $20,000,000 
more in truck license fees annually 
during the next two years and 
$8,000,000 additional beginning in 
1954. 

The supreme court’s decision re- 
versed those uniformly handed 
down by lower courts in several 
parts of the state. 

Two lines of battle are being dis- 
cussed by truck operators, who say 
that the higher fees will throw a 
number of them out of business 
and that the industry must be 
granted increased rates to meet the 
hike in taxes. Hardship to truckers 
was the basis for decisions by the 
state’s lower courts, upsetting the 
tax increases. 


One procedure by the industry 
calls for requesting a rehearing in 
the Illinois Supreme court to prove 
that the taxes are unfair and con- 
fiscatory. If a rehearing is granted 
and the law later upheld, there is 
strong sentiment for carrying the 
case to the U. S. Supreme court. 

Walter F. Mullady, president of 
the American Trucking Assns. and 
head of Decatur Cartage Co., Chi- 
cago, issued a statement here, in 
which he said: 

“There can be little question that 
the tax will create a terrific tax on 
industry and may even force some 
small operators out of business.” 


Pa. Suspends Rate Hike 


HARRISBURG, Pa. — Pennsyl- 
vania’s state public utility commis- 
sion has suspended a general 10 
percent rate increase proposed by 
a group of truckers operating be- 
tween Philadelphia and Pittsburgh 
and in the eastern part of the state. 
The commission ordered an investi- 
gation of the proposals and an- 
nounced public hearings would be 
fixed later. 


contract to build the F3H-1 Demon | 


announced here e 
that the Navy is going to cancel its | e 


jet fighter plane. Goodyear was 
awarded the contract last fall and 
had hoped to begin actual produc- 
tion late this year. 


The change was attributed to an 
overall shift in defense program- 
ming. Reports say the job will go 
to a plant in Texas which is al- 
ready tooled up for production. 
Goodyear is expected to land an- 
other assignment of comparable 
size, it’s reported, since negotia- 
| tions are now under way. 


ef 


Interstate Automotive Parts, Inc., Cincinnati— 


L. T. Patterson (seated), president of Interstate Automotive Parts, Inc., Cincinnati, 
received a plaque from Chrysler Motor Parts Corp. at the launching of the new firm. 
From left to right are J. C. Bryan, vice-president and general manager; A. F. Kirsten, | 
treasurer; E. Gatewood, MoPar district manager, and H. C. Vanherm, regional man- 


The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section, Others are profiting from AUTO- 


ager for MoPar. 


THE 


BAKED ENAMEL patnri 


—for the big, progressive Keyser Motors in 


Lansdale, Pa., a leading Buick dealer. Turn- —_—'11 men at work in the bump and 


BEN GERHART, BODY AND PAINT SHOP M 


MOTIVE NEWS WANT ADS! Are you? 


Be Sure To Route 
This Advertisement 
To Your 


PAINTERS 


WAY HELPS MAKE 


NG PAY 


ing out some 60 paint jobs a week keeps 


paint shop. 


ANAGER, Says: 


“For 29 years I’ve been connected with refinishing, including 11 years 


operating my own shop. I’ve been an Acme user from t 


he start. Now that 


we've got an oven, the Color Eye is more important than ever. You put in 


an oven for speed and for quality jobs. You get that, too, 


with the Color Eye. 


The results with Acme Fleet-X finishes actually sell other paint jobs for you.” 


CHIEF PAINTER, RUSS CLEMENS, Says: 


“Put the Color Eye on your shopping list if you’re getting into baked 
enamel work. We wouldn’t be without it. It gives us any color we want 
from 1939 to date—without wasted time or material. The conversion of 
Acme Fleet-X Synthetic Enamels to baking enamels is simple and fool- 
proof with Acme’s 278 Low-Bake Converter. You'll get the nice flow 
and really high gloss that spells profitable painting for you.” 


ACME 
COLOR-STIR 


ut 1% a 


_ 
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@ Colors from 1939 to date. 


em__ACME 


PAINTING PAY 
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@ A paint factory in your own shop. 


RCME GUALITY PAItNT.S; Ine. eee 22 eae 


@ No big, costly color inventory. 


AUTOMOTIVE FINISHES 


1, MICHIGAN 
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Stoughton (Wis.) Nash Dealer Honored— 


Rein & Dahl (Nash), Stoughton, Wis., was honored by Nash Motors recently in 
recognition of 25 years of service. Shown at the presentation of a clock trophy to 
mark the occasion are (left to right) J. L. Bertler, Nash district manager; R. E. Rein, 
partner in the dealership; R. M. Stephenson, Nash assistant Milwaukee zone manager, 
and J. N. Dahl, dealership partner. 


Seattle-Portland 


Mail Trucks Set This will be the largest mail-by- 


WASHINGTON. Trucking of | truck star route so far inaugurated, 
mail between Seattle and Portland, | it was stated. 


=~ paily bow 


| and serving 17 intermediate offices, 
| has started, the Post Office depart- 
|ment has announced. 














Here are the facts Tire inflation accuracy 
is important to tire life, and motorists know 
it because every car operctors’ manual 
mentions it, and every piece of tire litera- 
ture stresses it. Yet, a survey by National 
Petroleum News shows that gauging equip- 
ment at 40% of service stations and car 
dealer shops is not accurate. Motorists 
want and appreciate proper tire care and 
it's up to you to furnish it. 


ACCURACY 
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|Businessmen Told of Ways to Help in Readjustment . . . 





New Headaches Seen With Peace 


The defense program that devel- 
| oped with the outbreak of the Ko- 
rean war brought to America many 
| economic problems for government 
and business, but the peace that 
everyone hopes is not too far off 
| will bring many more, it is fore- 


‘oar by Dr. W. Glenn Campbell, | 
economist for U. S. Chamber of} 


| Commerce. 

“Businessmen should not take 
| positions that there won’t be read- 
| justment difficulties if spending for 
|armament is cut substantially,” he 
warns. “But there could be no more 
| dangerous philosophy than to as- 
| sume that government expenditures 
| cannot be cut and that big mili- 
| tary outlays must be continued on 
a sort of latter-day WPA basis. 


| “Too often government cry for| 


| planning includes greater controls 
| over economic life. Business is op- 
| posed to this, but is not opposed 
|to advance planning of public 
| works to take up periods of busi- 
| ness slack.” 

Campbell points out ways by 





IS THE ANSWER 


Ordinary gauges just will not do the job — 
it requires a stationary, fully enclosed, 
scientifically engineered gauge that meets 
Grade A testing specifications of the Amer- 
ican Standards Association. Eco Tireflators 
and Islanders offer all of this and more — 
they're fast in operation and doubly sure 
because large drum dials eliminate any 
chance of misreadings. If you want to keep 
ahead of competition by offering real pre- 
mium air service, write for further details. 


JOHN Woop ComPANyY 
BENNETT PUMP DIVISION 


Muskegon, Michigan 
FOREIGN SALES OFFICE: 


29 Broadway, New York, N. Y. 


Offices in principal cities 


which business can plan its own 
affairs to stabilize economic ac- 
tivity. “It can time and acceler- 
ate research,” he says. It can 
bring out new products. It can 
increase sales effort. It can pay 
off debts during prosperity, so 
business will be financially sound 
and able to weather a decline. It 
can adapt price policies to chang- 
ing phases of the econoz:nic cy cls.” 

“Taxes on business have reached 
82 percent with excess profits 
taxes, which is a serious deterrent 
to investment expansion,” the eco- 
nomist notes. “When they are re- 
duced, the economy should be stim- 
ulated. The same holds true for 
personal income taxes.” 

Campbell expects areas having 
| heavy war contracts to suffer at 
first. Aircraft and machine tool in- 
dustries must be supplied with al- 
ternate employment opportunities, 
either in other capital goods indus- 
tries or in some type of consumer 
goods production, he advises. 

“Similar problems may arise in 
durable consumer goods industries,” 
savs Campbell. “The important 
pont is to what extent war back- 
log demand was satisfied before 
Korea and to what extent others 
have appeared.” 

The tremendous backlog of 
public construction orders may 
take up most of the potential 
slack, but to clean up these back- 
logs even in a 10-year period 
would take a three-to-six billion- 
dollar increase in annual volume, 
he declares. 
| “It has been estimated that we 
could spend $6 billion a year for 10 
years on highways,” he continues, 
“and the Office of Education says 
we well could spend $20 billion in 
the next 10 years on schools.” 

Campbell feels that the consum- 


L.A. Truck Show 
Will Feature 
State Roadeo 


| LOS ANGELES.— Officials of the 
| National Truck, Trailer and Equip- 
|ment Show announce that the 
|state’s truck roadeo will feature 
| the exposition June 12-15 at the 
Pan Pacific auditorium here. 

The Automotive Council of Los 
Angeles, sponsor of the show, has 
joined forces with the Motor Truck 
Assn. of California to bring the 





»r durable goods outlook is hard to 
predict. If demand for consumer 
durable goods‘falls off, removal of 
restrictions on real estate and in- 


stallment credit would help, he 
adds. 
In projecting future consumer 


| demand, Campbell points to the fact 
| that the U. S. added 19,000,000 per- 
| sons to its population in the ‘40s 
be estimates for the ’50s are still 
| higher. 


‘Canada Truckers 
Protest Rail ‘Deal’ 


OTTAWA.—The Canadian Auto- 
motive Transportation Assn. has 
presented a brief to the Canadian 
government here protesting an 
“agreed charge” contract due to go 
into effect Apr. 1 between two big 
railways, Imperial Oil Co. and 
North Star Oil, Ltd. 

The contract provides a favorable 
toll for the companies in return 
for a guaranteed share of at least 
75 percent of their traffic by rail 
or in some cases as much as 100 
percent of their business in ship- 
ping supplies. 

This deal, savs CATA, will put 
more than 1,000 highway tank-truck 
operators out of work, with the re- 
duced special rail freight rates ap- 
plying between the head of the 
lakes area and the Pacific Coast. 





Buick’s ‘Easy-Eye’ Glass 
Gets OK in All States 


FLINT.—AIl states have now 
approved the use of “Easy-Eye” 
safety plate glass, a spokesman 
for Buick reported here last 
| week. Massachusetts and Flor- 
ida reportedly were the last two 
states to join the fold, 

Easy-Eye glass, according to 
Buick, reduces sun glare and 
also the amount of heat which 
enters an automobile through 
the windows. Having a slightly 
bluish-green tint, the glass is of- 
fered on Buicks as_ optional 
equipment, 











New 1952 


—_ 





two events together. 

Ray Labory, president of the Au- | 
tomotive Council, declared that all | 
indications point to a bigger and | 
more widely attended show than | 
ever before. 

The roadeo will be held on June | 
14 on the grounds of the Pan Pa- 
cific auditorium and will bring to- 
gether the best truck drivers in 
this area to match their skills. 
National finals of the event will be 
held at a nationwide contest in 
October in New York. 

Drivers entering the Pan Pacific 
competition and other roadeo elim- 
ination contests have their choice 
of four major pieces of trucking 
equipment the straight truck, 
tractor light-duty semi, tractor 
heavy-duty semi and heavy-duty 
straight truck and full trailer. 

No driver is permitted to enter 
a roadeo contest if he has had an 
accident during the preceding 12 
months, whether he was at fault 
or not. Alberto R. Pearson, former 
association president, is chairman 
of the roadeo committee. 





Copper Situation Rated 


Better for 2nd Quarter 


WASHINGTON.—CMP copper 
orders for the second quarter 
“probably can be filled by care- 
ful distribution of available sup- 
plies,” Paul B. Andrews, acting 
director of NPA’s copper divi- 
sion, stated last week. 

An increased flow of copper 
and brass scrap, which has re- 
sulted in a slight easing of the 
supply situation despite the fact 
that refined copper has been in 
shorter supply during the past 
few months, is responsible for 
the brightened outlook, Andrews 
explained. 
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TURNS CARS 
INSIDE OR OUTSIDE 


Can Be Financed if Desired 


BRUNNER’S, Inc. 


358 East Center St. 
Manchester, Conn. 
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| Sales Increase, Net Is Off 
|At Auto Fibres 











Nash Shares Show 
Sharpest Gain 


By George Deery 
Associate Editor 

MONG the car makers, Nash- 

Kelvinator stock came up with 
the best percentage gain for the 
first quarter of this year, compared 
with the preceding three months 
13.3 percent, according to First of 
Michigan Corp. 

The truck manufacturer in the | 
lead was Reo, with a boost of | 
19.4 percent. Studebaker, however, 
was not far behind Nash, show- 


ing a rise of 11.9 percent, with 


Chrysler and Hudson next for an 
appreciation of 9.3 percent each. 

General Motors was. credited 
with an upswing of 6 percent, Oth- 
er gainers were Kaiser-Frazer, 4.9 
percent; Willys-Overland, 3.9 per- 
cent. 

* * * 
pPacsanD was the only one to 

give up ground. It dropped 7.7 
percent. Crosley’s closing price for 
the period ended March 31 was un- | 
changed from that of Dec. 31. 

The First of Michigan compila- 
tion lists Mack as chalking up 
the second best rise among the | 
truck firms for an increase in the | 
value of its stock of 4.9 percent, 
Four-Wheel-Drive placed third by 
appreciating 1.7 percent. 

Losses in the commercial car 
field include Divco, 11 percent; | 
Federal, 9.3 percent; Diamond T, 
7 percent; White, 6.8 percent; Auto- 
car, 5.6 percent, and International- | 
Harvester, 3.6 percent. 

* * * 





OR MARCH, as against Feb- | 

ruary, gains were Autocar, 7.9 | 
percent: Chrysler, 11.5; Crosley, 5.6; | 
Four-Wheel-Drive, 7; General Mo- | 


Ford of Canada 
Nets $14,885,848 
On Record Sales 


The total dollar value of sales by 
Ford of Canada in 1951 reached 
an alltime peak of $253,008,356, an 
increase of $4,541,693 over the 1950 | 
total, but net profit after taxes 
was 24.3 percent below that of 1950. 

Net profit, after taxes, was $14,- | 
885,848, equal to $8.97 per share, as | 
compared with the 1950 record prof- 
it of $19,663,350, which was equal to 
$11.85 per share. Last year’s net 
profit is equal to 5.9 cents on each 
$1 of sales, as against 7.9 cents per 
$1 of sales in 1950. 

Sales in the Canadian market 
amounted to $210,326,505, being 7! 
percent lower than in 1950, but 
sales of $42,681,851 to markets out- 
side Canada were 91 percent higher 
than in the preceding year and 42 
percent greater than in 1949. 

* . 


Sales Rise 97 Pct. 
At Continental 


Sales of Continental Motors for 
the four months ended Feb. 29, 
were 97 percent greater than in the 
like period a year ago, C. J. Reese, 
president, told stockholders at the 
annual meeting in Richmond, Va. 
Current business is tied to economy 
scheduling of military agencies and 
to the availabilities of materials, he 
said. The unfilled order position 
remains good, he stated, but is sub- 
ject to monthly adjustments that 
cannot be forecast. Stockholder 
representation by proxy far ex- 
ceeded that of previous years. All 
directors were reelected. They are: 
James H. Ferry jir., Fred J. Ken- 
nedy, Lewis P. Kalb, Reese, B. F. 
Tobin jr. H. A. Todd and David 


Van Alstyne jr. , 
- x 





Seiberling Profit Drops 


To $1,216,574 for Year 


Seiberling Rubber 1951 net sales 
were $43,681,425, compared with 
$38,321,118 in the previous year 
Profit was $1,216.574, compared 
with $1,815,560 in 1950, from which 
a $500,000 reserve for inventorv 
price decline had been deducted. 
No reserve was deducted in 1951 

Earnings were $3.30 per common 
share after dividend requirements 
on preferred stocks, the report 
showed. Last year the company 


earned $5.26 after reserves. j 


J. R. Millar, chairman of Nation- 
| al Automotive Fibres, has reported 
that consolidated net profit for the 
| year ended Dec. 31, amounted to 
| $3,200,220 after provision of $4,405,- 
1/000 for federal and Canadian in- 
|}come and excess profits taxes, 
|} equal to $3.21 per share. 
| This compares with a net profit 
of $4,779,025 after tax provisions of 
$4,265,000, equal to $4.80 per share, 
for the year ended Dec. 31, 1950. 
Consolidated sales for the 1951 year 
totaled $86,764,932, as compared 
with $76,053,409 in the preceding 
| year. 


tors, 8.9; Hudson, 14.7, and Inter 
national-Harvester, 2.5. 

Others on the upside were 
Kaiser-Frazer, 4.2; Nash, 11.8; 
Packard, 2.9; Studebaker, 15.7; 
White, 0.9, and Willys, 12.7. 
Declines during the month were | 
as follows: Diamond T, 3.6; Divco, | 
3.3, and Reo, 3.4. No change in| Downs Opens New Home— 


Sack was shown for Federal and Chevrolet regional and zone officials attended opening ceremonies at the new | Bottenberg Sells Ford Deal 
; é ; building of Downs Motors, Inc., at Morristown, N. J. A separate showroom for parts 
e and accessories, radiant heat and glare-reducing glass on south windows are features posse y - ar ie A has _an- 
B.\W Sales at High of the structure. At the opening were (left to right): W. J. Hanlon, zone manager; ae er” oe in — in Bot- 
| H. P. Downs, president; J. E. Simmons, Atlantic Coast regional manager; R. P. Murphy, oe “eo een e Li nay oe 
But Net Income Declines prego gue manager; W. C. Clark, assistant zone manager, and H. P. Downs jr., deals te Walien, ‘The sale inate 
To $21,219,389 in ’51 P : the dealership only. Bottenberg will 
; : ~ | continue to operate the Bottenberg 
ee - P ;, | 1950. Net income of $21,219,389, or| great expansion last year in, plants | Implement Co., Ford tractor dealer 
ain as oe oO ac $8.83 a share, compared with $29,-|/and manufacturing facilities as | in Holton. 
. ’ > ’ | 027,229, or $12.16 per share. military orders were received in noes 
president, have announced, ph Partially offsetting adverse fac- | growing volume and to acceleration The back pages of every issue of AUTO 
sales last year amounted to $369,-|tors from a sales standpoint, the|in engineering research and new | MOTIVE NEWS contain the WANT AD 
166,260, as against $330,924.422 in'Borg-Warner heads pointed to| product development. MOTIVE NEWS WANT ADS! Are you? 








Borg-Warner sales in 1951 were | 














DITZLER SUPPLIES 
EVERYTHING A PAINT SHOP NEEDS! 


@ Every Ditzler Automotive Finish is the best that nearly half a century of specialization can 
produce. Ditzler began by making fine japan colors for carriages. As the modern motor car 
evolved from the horseless carriage, Ditzler developed and perfected many new finishes of 
7 finest quality for leading automobile, truck and bus manufacturers. Today, Ditzler’s complete 
a4 line includes everything needed to make a car look better longer. That’s why so many paint 
shops use Ditzler finishes. Operators know that these fine finishes do the job more efficiently, 
more economically and with greater satisfaction to the car owner. 


C 
——— @ Thousands of colors in 


@ Thousands of lacquer col- 


) ors in Two-Star** quality f: Dit Quick —————— 
at TZLEF are poi ert for eanbie COLO RS Scesidbnsiensnehened ITZLE? 


— original factory-baked enamel factory finishes. *MTzZCQ ENAME! 
: al 
neem enamel or lacquer finishes. Also hundreds of commer- 
Dat 10029 Also suitable for complete cial colors for trucks. minapa veLLoW 
OQE 80480 


refinish jobs. 





@ No better lacquer primer @ Ditzler's line of DZE col- 
& surfacer is made than ored synthetic undercoats 
Ditzler’s Rip Rap. Its high is unsurpassed among re- 


1) ITZLER solid content makes fewer finishing materials for 
DITE LAC LACQUER coats necessary. Sands adhesion, good filling and ITZ LEF 
rm easily—feathers out with- SUR FACERS easy sanding. ITz7Cg ENAME! 


out chipping or splitting. 


@ Ditzlac Spot Putty is easy @ Ditzco synthetic glazing 
to use and has excellent and spot putties can be 
filling, adhesion, sanding PUTTIES applied directly to the 
and fast-drying properties. metal or on top of the 
Comes in economical one- undercoat. Available in 
pound tubes. Gray,White and Oxide Red. 
@ Better-looking lacquer @ Ditzier offers a number 
jobs with less labor are the of synthetic enamel re- 
#2 result when Ditzler Lac- ducers to suit all spraying 
DIT re R quers are reduced with one conditions. These reducers 
Orr TZLEt of Ditzler’s versatile thin- are available for hot or DITZ LER 
‘x | ners. There is no economy cold weather and normal peptCO BMAD, 
in inferior, unbalanced temperatures—also for 4) 
thinners. baking purposes. 





A Few More Of The Many Other DITZLER Products 


Clear Lacquer-DCL-137, Clear Synthetic-DCE-340, White Enamel-DQE-8000, Black Enamel-DQE-9000, White Lacquer- 
DHL-8000, Black Lacquer-DAL-9000, Sealer Gloss-DL-900, Squeegee-DZL-1265, Wax and Grease Remover-DX-414, 
Siliconoff-DX-515, Metal Cleaner & Rust Remover-DX-453, Lacquer and Enamel Remover, DX-500, Lacquer Rubbing 
Compound (fast) DRX-45, Lacquer and Enamel Rubbing Compound (Mild) DRX-25, Canvas Sealer DX-498, Wood 
Preserver and Sealer DX-707, Black Rubber Dressing DX-9008, Engine Enamels, Wood Fillers, Graining Kits, etc. 


DITZLER COLOR DIVISION 


PITTSBURGH PLATE GLASS COMPANY 
8000 West Chicago Avenue, Detroit 4, Michigan 


LER 


e BRUSHES ¢ PLASTICS 
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How Philadelphia Studebaker dealers 


CHAMPION i. =| e 
Ld 
oo ee Oe 








“Definite sales have resulted from our LIFE promotion,” reports Harry 
Krouse, owner of Krouse Studebaker. ‘We look forward to another. It was 
a complete, and very fine and profitable display.” 


“Gave us leads that will greatly benefit our spring and summer sales,” 
says J. Rosenbaum of Champion Motor Co. “Public reaction to the LIFE 
display material in our showroom windows was splendid.” 


Outstanding Performancs ond gm sed 


er] 952 COMMANDER V1 


PE rere: 


“Great success,” says Harry Whitlock, Pres., of “Public reaction to our LIFE program was a “Fresh note,” says W. J. Durst, owner of Durst 
Whitlock Motors, Darby, Pa. Above, J. L. Toukey pleasant surprise,” says Wm. Sladkin, Pres., Studebaker. “LIFE promotion is new and differ- 
talks Studebaker to L. J. Zimmerman. Wayne Junction Motors, Inc., Germantown, Pa. ent, and a strong selling factor.” 


a 


wl ALA LGUC GIUUL BAS Ee - 
Ot tnve B OC enhe 


Rive 1D 


“Store traffic increased during the LIFE promotion,” says Irving Block, of “Good timing was an important feature of the LIFE promotion,” says 
Lou Block Motors, Inc. “Customer reaction was very favorable. We'll be James McK. Reiley, president of Reiley Motors, Inc., Ardmore, Pa. “We 
glad to plan a similar program in the future.” are continuing to use some of the display material.” 
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Selling 





romotion 





Studebaker dealers knew they would have extra traffic 
with the introduction of their new 1952 models. But— 


What they wanted, in addition, was a promotion that 
would s-t-r-e-t-c-h the normal new-model introduction 
period and help bridge the gap between that event and 















the start of the spring upturn. 


The answer? An ‘“Advertised-in-LIFE” promotion, 
specially arranged to dove-tail with the Studebaker 
announcement campaign. 


Let the dealers themselves tell you how effectively it 
met their requirements. 


Regional Manager George E. Read, shown at left in photo, P 
reviews details of the ‘‘Advertised-in-LIFE” promotion with 


his assistant, Glenn Finney. 
“‘We are aware,” says Mr. Read, “that Studebaker cus- 
tomers and LIFE readers are, in most cases, the same people 
—and that merchandising one’s advertising at the point of 
sale is intelligent, aggressive selling. 
‘Our dealers feel that the combination of their names, as 
local Studebaker dealers, with The Studebaker Corporation 
and LIFE Magazine, made a very definite selling impression.” 
le In locally with America’s No. 1 Selling Force 
LIFE reaches not only the most prospects but the most able-to- includes two out of every three people in America’s middle- 
buy prospects. and-upper-economic groups. 
In the course of 13 issues, LIFE’s audience grows to a total _ Tie in locally with this tremendous selling force. For full 
of over 62 million different Americans.* And this audience information, drop a line to LIFE. 
j * From A Study of the Accumulative Audience of LIFE, by 





Alfred Politz Research, Inc. In this study, a LIFE reader 
is any person who has read one or more of 13 issues. 





First in circulation 
First in readership 

First in advertising revenue 
First with new-car buyers 


9 Rockefeller Plaza, New York 20, N. Y. 


Hear Robert Montgomery, “A Citizen Views the News’’— each weekday evening on your NBC radio station. 
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Affecting Factories and Dealers... 





Auto Advertising 


By George Deery 
Associate Editor | 
The largest survey of auto set 

listening in the history of the radio| 

industry is underway, states Broad- 


cast Advertising Bureau. Being 
conducted by Pulse, Inc., it will 
check the percentage of radio-| 


equipped cars and will define listen- | 
ing trends through more than 100,- 
000 interviews, it adds. 

Pulse interviewers will be sta- 
tioned in more than 250 cities, 
small towns and rural areas to 
gather the information required. 
The figure for 
autos presently estimated at 
about 23,000,000 as of Jan. 1, is 
expected to be enlarged by the 
BAB survey. 


In addition to being the first na- | ‘i 


tional survey of auto set ownership | * ‘ eae 
the study will be the | industrial organization. 


and usage, 
first complete look at ownership in 
small town and rural areas. Most 
of the previous surveys were made 
in large cities, it is said. 


Times Doffs Hat to C & A 

The New York Times business 
page examined Collins & Aikman’s 
success at length in its March 24, 
issue. Staff writer Herbert Koshetz 
spelled out C & A policy in three 
words: “Diversification, flexibility, 
merchandising ” and called it 
“one of the most successful opera- 
tions in the textile field.” The article 
was a result of an interview with 
Albert R. Jube, president of C & A, 
who spoke out on the diversifica- 


tifying the university of the offer. 

The union last week had an- 
nounced with regret that it was 
closing WDET-FM as of Apr. 1. 
In his letter to Henry, Reuther 
said that the union would con- 
tinue the station’s operations un- 
til May 1 so that if the univer- 
sity accepts the offer, broadcast- 
ing will not be interrupted. The 
UAW-CIO has an investment of 
approximately $125,000 in the 
physical assets of WDET-FM, it 


states. 


| * * * 


radio-equipped | Ford’s PR Movie 


Ford Motor has 


announced re- 
|lease of a new 16 mm motion pic- 
|ture, “The Silent Voice,” made to| Ridge Motors in Tacoma, Wash., director, and C. Edwin Francis of Francis & Hopkins 


1952 _ 





| Western L-M Dealers Ad Group— 


Officers and board of directors of the Lincoln-Mercury Dealers Advertising Assn. for 
the Western region have been reelected for the sixth straight year. Left to right are 
| (front row): E. E. Lowery, Van Etta Motors, San Francisco, president; Arthur Kumpf, 
| Kumpf Motor Car, Denver, director; Ted Shelton of Prior & Shelton, Fresno, Calif., 
| director; (back row) John J. Wiley, Kenyon & Eckhardt, the association's ad agency; 
| Lyle A. Byers, Berkeley Motors, Berkeley, Calif., secretary-treasurer; Ray Ridge, Ray 


show the purpose and operations of | Motors, Portland, Ore., vice-president. Ivan W. Walton, Walton Motors, Salt Lake 


} It will be added to Ford mo- 
tion picture libraries throughout 
| the country and distributed free 

of charge to interested groups 


tion policy. Referring to the basic | 
concept, the Times quoted Jube 4s | 


saying that it is wise to follow di- 
versification, even though there 
may be a temptation to place 
greater emphasis on the type of 
business that brings in the largest 
gross income. 

* * om 


Biggest Issue 

Paul Huey, ad manager of 
Progressive Farmer, calls atten- 
tion to the April issue being “the 
largest regular issue of any farm 
magazine published in over a 
generation” —216 pages. 

The first four issues this year 
show a gain of 21 percent in lin- 
age over the same period last 
year, reflecting “enormous strides 
in southern agriculture and rich 
new sales opportunities in this 
region,” he added. 


* * * 


Stemac’s Clever Gimmick 

How can a firm cleverly work it 
so that a welcome gift means cash 
to customers and at the same time 
puts its product in the spotlight? 

Here’s how Stemac, maker of 

name plates in Denver, differed 
from the usual. Because they car- 
ried a Stemac Miami Dollar (a 
souvenir of the 1951 NADA par- 
ley in that city) when they at- 
tended the last NADA annual 
convention in New York, three 
dealers were given 100 Stemac 
service emblems, 

Award winners were F. H. Mag- 
gard, Maggard-Nall Motor, Plain- 
view, Tex.; E. J. Lambin, Lambin 
Motors, 3006 W. 50th, Minneapolis; 
and L. N. Griggs, Griggs Motor 
Sales, 160 Main, East Orange, N. J. 
Everett McKanna, co-owner of 
Stemac, made the award. 

* + * 


Harrington Honored 

Ralph Harrington, ad manager of 
General Tire & Rubber, has been 
elected vice-president of the Traffic 
Audit Bureau. Sponsored by the 
Assn. of National Advertisers, the 
American Assn. of Advertising 
Agencies, and the Outdoor Adver- 
tising Assn. of the U. S. and Can- 
ada, TAB sets the standards of 
measurement and certification of 
outdoor advertising circulation. 
Harrington is also chairman of the 
Outdoor Advertising Steering com- 
mittee of the Assn. of National 
Advertisers. 

* t * 

UAW Quits Radio 

The UAW-CIO has announced 
that it is offering its radio sta- 
tion, WDET-FM, as a gift to De- 
troit’s Wayne university from the 
union’s membership. The union 
made public a letter to Dr. David 
D. Henry, president of the uni- 
versity, from Walter P. Reuther, 
UAW-CIO president, formally no- 


public relations staff in a large | City, a director, is not included above. 


who request it. It is expected 
to be of greatest value to student 
groups and adult employes in in- 
dustry who are interested in the 





study or application of public 
relations services. 
“The Silent Voice,” a 25-minute, 


color film, brings to 30 the number 





of 16 mm films now available for 
public use through six regional 
film libraries in the U. S. and 


through Ford and Lincoln-Mercury 
dealers. Ford International division 
also distributes the films abroad 

“The Silent Voice,” first de 
scribes public relations as a con 
|cept in terms of personality and 
|character of a business or indus- 
| trial company. It develops the idea 
; that a good personality and char- 
j}acter are prerequisite to effective 
| public relations. 


* ’ 


|Gill in New Post 

James Henry Gill has joined La- 
Fontaine-Detroit, point-of-sale pro- 
motion specialists, to assist in pro- 
gram development for its major 
auto manufacturers’ accounts. Gill 
| was formerly a service promotion 
executive with Plymouth and Cadil- 
| lac and more recently was a parts 
and service promotion consultant 
for auto dealers. 


4 * 


Takes More Room 

Livingstone, Porter, Hicks, mer- 
chandising and advertising counsel- 
lers, Detroit, has moved to larger 
quarters. The new address is Music 
Hall Blidg., 350 Madison. 






















baa 


4 ‘ ‘ 
K-F Dealers Gear 
‘ . 

Service for May 

’ . 
Safety Campaign 

WILLOW RUN. _ Kaiser-Frazer 

aler service departments will 

unch a nationwide safety-service 
impaign during May in conjunc- 
on with the National Safety coun- 

il’s annual drive. 

With May designated as “Safety 
‘heck Month” by both the Na- 
ional Safety council and the Inter- 
industry Highway Safety Commit- 
tee, the K-F program is geared to 
bring motorists into K-F service 
departments for complete safety 
checks, the company stated. 

A 118-piece four-color promotion 
kit has been prepared to help deal- 
ers meet the expected surge in serv- 


ice work resulting from the na- 
tional safety promotion. 
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_Mazzoni Meets Willys Dealers— 


Ed Mazzoni Motors, recently held its first meeting with southern Wisconsin and 


Milwaukee metropolitan 
Wisconsin Ave. 


‘Trailmobile Ups 


‘Two in Sales 
CINCINNATI. 


dealers. The Willys 


~ Appointments of 


distributor outlet is at 3617 W. 


| president of Trailmobile. 
Vredenburg will supervise Trail- 
mobile branches in Toledo and De- 
| troit. He joined Trailmobile in 1943 
|to become the first manager of the 
| Detroit branch, which was estab- 


The kit contains a nine piece Dale M. Vredenburg as manager of | jished at that time. 
window display trim which in- 
cludes a life-size window poster of 
a uniformed police officer, 24-inch 
circular window streamers empha- 
sizing safety slogans of the nation- 
al campaign. 





|a newly established north-central | 
and of| since 1946. Until 1950, he had been 


i of Trailmobile, 


Hitt has been with Trailmobile 


James R. Hitt as assistant branch|a field sales representative in the 


| manager of the company’s factory| Chicago area. 
in Detroit, have been an-/ been in charge of the company’s 


branch 


nounced by William A. Burns jr.,! factory branch in Newark, N. J. 


OHIO FARMER. 


The Ohio Farmer, Cleveland 


Michigan Farmer, East Lansing 


Harrisburg 





Two other states that have a steadiness of income like Pennsylvania 
are Michigan and Ohio—served by MICHIGAN FARMER and THE 


Since 1950, he has} 














—Coming Events= 





Dealer Conventions 

April 27-29 — North Carolina Automobile 
Dealers Assn.. Carolina hotel, Pinehurst 
N.C, 

Aprii 28-29—Michigan Automobile Dealers 
Assn., Pantlind hotel, Grand Rapids. 
May 13-14—Massachusetts State Automo 
bile Dealers Assn., Statler hotel, Boston. 
May 22-24—Washinaton State Auto Dealers 
Assn., Chinook hotel, Yakina, Wash. 
June 3-5— Automobile Dealers Assn. of 

Ontario, Hamilton, Ont. 

August 24-26 — Automobile Dealers Assn. 
of W. Virginia, Greenbrier hotel, White 
Sulphur Springs, W. Va. 

Sept. 11-12—Colorado Motor Car Dealers 
Assn., Shirley Savoy hotel, Denver. 

Sept. 12-13— Maine Automobile Dealers 

ssn., Samoset hotel, Rockland, Me. 

Sept. 14-16—Georgia Automobile Dealers 
Assn., General Oglethorpe hotel, Sa- 
vannah, 

Sept. 14-16—Kentucky Automobile Dealers 
Assn., DuPont lodge, Cumberland Falls 
State Park, Ky. 

Sept. 14-16—New York State Auto Dealers 
Assn., Hotel Syracuse, Syracuse, N. Y. 
Sept. 15-16—Wisconsin Automotive Trade 
ssn., Schroeder hotel, Milwaukee. 
Sept. 15-16—Automobile Dealers Assn. of 
North Dakota, Elks Club, Fargo, N. D. 
Sept. 29-22 — South Carolina Automobile 
Dealers Assn., Ocean Forest hotel, Myr- 

tle Beach, S. C. 


Sept, 21-23— South Dakota Automobile 
—" Assn., Cataract hotel, Sioux 
alle 








NO...But It Brings a Pretty Price 
to PENNSYLVANIA FARMERS! 


Pennsylvania farmers don’t have to look at this with an artistic eye to see the 
beauty of it—/for profits! 


For sheep are important stock in trade on Pennsylvania farms. Yes, these 
are enlarged wool fibers. But wool is just one of a long list of farm products 
you'll find here—just another of the many and varied sources of income these 
farm folks have. 


It’s this diversified farming that sets Pennsylvania apart from most other 
farm states... and that gives it steady, high farm income right around the 
year. That’s why these better off farm families are better, steadier customers 
for you. 


Your best and most direct way of selling in this upper third farm state is 
through the one publication that serves its full interests: PENNSYLVANIA 
FARMER. It delivers 4 out of 5 of all Pennsylvania farm people twice every 
month. For the full story, write T1013 Rockwell Ave., Cleveland 14, Ohio. 





| Sept. 22-26 — Federation of 


| Assn., 


N. J 


Sept, 21-23—Arkansas Automobile Dealers 
Assn., Arlington hotel Hot Springs 
Nat'l Park, Ark. 

Automobile 
Montreal 


Dealers Assns. of 


ue. 
Sept. 25-26—New Jersey Automotive Trade 
Traymore hotel, Atlantic City 


Canada, 


Sept. 29-30—Minnesota Automobile Dea! 
ers Assn., Nicollet hotel, Minneapolis 

| Oct. 9-l11—Pennsylvania Automotive Assn., 
Chalfonte-Haddon Hall, Atlantic City 
N. J. 


Oct. 12-14—Tennessee Automotive Assn. 
Noll hotel, Nashville. 

Oct. 19-21 — Florida Automobile Dealers 
Assn., Sans Souci hotel, Miami Beach, 
Fla. 

Oct. 26-28—Tennessee Automotive Assn., 
Noll hotel, Nashville. 

Dec. 7-9—Ohio Automobile Dealers Assn. 
Statler hotel, Cleveland. 

+ * + 


Aftermarket Shows 

April 25-28—New England regional auto 
motive show, Mechanics bldg., Boston. 

June 23-26—Automotive Accessories Assn. 
Inc., Navy Pier, Chicago. 

March 26-29, 1953—Southwest Automotive 
how, Automobile bldg., Fair Park, 
Dallas. 

* 7 * 
General 


April 23 - May 4— International Motor 





how, Turin, Italy. 
| May 5-7— Automotive Engine Rebuilders 
Assn., Plaza hotel, San Antonio, Tex. 

| May 16-17 — Southeast Automotive Show 
conference, Asheville, N. C. 

May 18-19—American Petroleum Institute, 
Copley Plaza, Boston, Mass. 

June 13-15 — Automobile Trade Assn. of 
Maryland, meeting Ocean City, Md. 
June 23-27— 50th anniversary meeting 
American Society for Testing Engineers, 

New York City. 

Sept. 10-12— National Petroleum Assn., 
50th annual meeting, Traymore hotel, 
Atlantic City, N. J. 

Oct. 20-24—National Safety Council, na 
tional exposition, Conrad Hilton hotel, 
Chicago. 

Nov. 10-13—American Petroleum Institute, 
annual meeting, Conrad Hilton hotel 
and Palmer House, Chicago. 

* * * 


Engineering 


April 21-24—Society of Automotive Engi 
neers meeting, Hotel Statler, New York 


City. 
June 1-6— Society of Automotive Engi- 
neers, summer meeting, Ambassador 


and Ritz-Carlton hotels, Atlantic City, 
N. J. 


Aug. 1i-13—Society of Automotive Engi- 
neers, national West Coast meeting, 
Fairmont hotel, San Francisco. 


Sept. 9-11—Society of Automotive Engi- 
neers, national tractor meeting, Hotel 
Schroder, Milwaukee, Wis. 


Oct. 22-24—Society of Automotive Engi- 
neers, national transportation meeting, 
Hotel William Penn, Pittsburgh, Pa. 


Nov. 3-4— Society of Automotive Engi- 
neers, Chase hotel, St. Louis, Mo. 


Nov. 6-7 — Society of Automotive Engi- 
neers, Mayo hotel, Tulsa, Okla, 


Nov. 30- Dec. 5— Society of Automotive 
Engineers, Statler hotel, New York City. 


Lenco Spring Hit 
By FTC Charge 


WASHINGTON. — The Federal 
Trade Commission last week issued 
a complaint against Lenco Spring 
Co., Worcester, Mass., charging the 
firm with selling automobile springs 
without revealing to dealers and 
the public that they are partially 
made from old and previously used 
parts. 

The complaint alleges that the 
springs as assembled have the ap- 
pearance of having been made 
from new and unused parts, but 
|/are not marked or labeled so as 
|to disclose that they are manufac- 
tured in part from old parts. With- 
out appropriate disclosure as to 
| their construction, the springs are 
| readily accepted by the purchasing 
|public as having been assembled 
entirely from new or previously 
unused parts, the complaint says. 





N. Y. Haulers Urge Hike 
For Ton-Mile Tax 


BUFFALO.—The Buffalo Inde- 
pendent Movers & Truckers Assn. 
has suggested to Gov. Dewey that 
the state substitute truck regis- 
tration fees for the new ton-mile- 
age tax “to obtain more money 
from the trucking industry.” 

Letters addressed to the govern- 
or, state assemblymen and sena- 
tors, and signed by Charles T. 
| Villa, chairman of the association's 
legislative committee, said there 
are 150,000 to 200,000 trucks, truck- 
tractors and trailers in the “larger 
}truck” category which could be 
charged additional registration fees 
| ranging from $10 to $50 
The average fee for a large trac- 
tor-trailer unit now is about $300, 
| the letters said. 
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| DeSOTO—’48 Custom 4-dr $1,100, °'47 














e e | Custom 4-dr., $900. ° 
| FORD—’51 Deluxe (6) club coupe, $1,- A a 
Used -C ar Auction Prices “370; Custom. (6) 4-dr., $1,500. '50| verage Use rices 
| Custom (8) 2-dr., $1,320, $1,325; (8) | 
%-ton pickup, $950; Deluxe (8) 4-dr., 
| $1,050; 2-dr., $1,200 49 — a Ss 
| lub coupe, $975, $970*; 4-dr ,100 
Market Trend | SS der nen be | 
. . t reek with 160*. $1,090, $1,025, $1,015, $985, $930; | 
Wholesale used-car prices picked up further strength last week wi station wagon, '$1,225,' $1,256; Deluxe 
a boost of $3 in the overall average price to $1,211, compared with | 2-ar., $855°, 3830; Customs (6) Se $1,211* $1,220* $842 
i » 995 ) -¢ 785, 75; 
$1,208 of a week earlier. oe —_ = Oe gro. "46 %(8)" conv. | 
Late-model cars were responsible for most of the gain with ’52s | $545; (6) 4-dr., $600; club coupe, $695; | 
leading the field with a $14 hike. The value of ’50s lifted by $7, ’4%s by Btn - . 40 — : . - — 
. LE 48 dr $625 7 - ’ 
$8, and ’Sis by $1. | $630* 
Dips of $3 were recorded for ’48s and ’49s, and ’46s dropped by $2. | HUDSON—'48 4-dr., $900° ” . 
A week earlier, ’48s had increased $7, and ’46s by $2. LINCOLN 50 Cosmopolitan 4-dr , 
Buying activity also continued to rise, with an increase in sales Over | MERCURY —'51 4-dr., $1,925°. '49 4-dr., | April March Feb 
a week earlier. At 18 representative auctions last week, sales were le club coupe, $1,110. ‘48 con | 
1,383 out of 2,002 offerings for a 69 percent won i te compared ta NASH.—’50 (600) 4-dr., $1,130°; 2-dr., $1,- | 
2 offerings for 67 recent a e same auctions 200*. '47 4-dr., $480. ; 
is Gotan week ani . or OLDSMOBILE—’50 (76) 4-dr., $1,266". 49 
e came ; i F (98) 4-dr., $1,455%; (88) club coupe, ‘ ion See) 
Prices marked with an * indicate a unit equipped with $1,310*; 2-dr., '$1,270*. "48 (68) conv, makes and models, carried regularly in Automotive New 
; ; th *. 7 9. ont , 
automatic transmission or overdrive. $000 : 2. ge 3 —_ 
46 (86) 2-d 700*; (76 ib se 090*. °'49 Champion 4-dr., $900*. ‘48 
° 5* 46 (66) 2-dr. 700*; (76) club sedan, : 
OAKLAND. CALIF ae ee a $840*. °41 4-dr., $175 Land Cruiser 4-dr., $990*. '47 Command- 
9 CHEVROLET—’'51 SL Special 4-dr., $1,420; | pacKARD—'50 2-dr., $1,235". ‘49 4-dr.,| er club coupe, $825; Champion 4-dr., 
(A. L. Pollock Auto Dealers Wholesale business coupe, $1,395; %-ton pickup, $910. °48 conv., $820*. '46 4-dr., $675. $685°. 42 Champion 4-dr., $195°. 
ction, Sale every Wednesday. Prices are/ $1999; SL Deluxe 4-dr., $1,585. 49 /MOUTH—'51| Cambridge club coupe, | WILLYS—’50 Jeep, $910*. 
Au $1, PLYMOUTH—'51 C g > SS. ate. one 
for sale of Apr. 9.) FL Deluxe —- ng & giao: $1,440. °50 SD club coupe, $1,150. a MISCELLANEOUS—’5 ustin 4-dr., $735. 
K—’50 Super 4-dr., $1,630*%, $1,500*, 4-dr., $1,070; club coupe, 4 3 , : SD 4-dr.. $995. 48 SD 2-dr. $820. ’4 
i. 4-dr., $1 ; conv., conv. 5 o siness . : 1 4-dr. * conv. 835 x 
Beat $1,550", 49 RM , $1,200; , $1,215. '48 busi coupe, $695; | Deluxe $695: "9835. "46 4 HORSEHEADS, N. Y. 
$1,235. ''48 RM 4-dr., $800, '47 Special} FM 4-dr., $980; %-ton pickup, $760. ’47 dr., $555. 
2-dr., $880; conv., $850. ’46 Special 2-| FM club coupe, $780; conv., $675. ’46 | pONTIAC—'48 (6) 2-dr., $855, ‘47 (8) (Horseheads Auto Auction. Sale every 
dr., $735, $640; 4-dr., $680, $630. '41/ FM 4-dr., $665; 4-dr., $600. "42 2-dr.,| conv., $700; 2-dr., $700. '42 (6) club| Friday. Prices are for sale of Apr. 11.) 
4-dr., $305; club coupe, $315. $230; 4-dr., $265. ‘41 %-ton pickup, | coupe, $350. BUIOK—'49 Super 4-dr., $1,240*; conv., 


CADILLAC—’51 (61) club coupe, $3,565*; | $180; 4-dr., $325. 

















(Compiled by Automotive News) 


(The above figures are averages of used-car auction prices, all 


Apr. 1952 March Feb. 

Model (to date) 1952 1952 
1952 $2,360 $2,316 

1951 . 1,673 1,709 $1,745 
1950 . 1,817 1,348 1,330 
1949 1,063 1,091 1,054 
1948 813 825 819 
1947 6638 676 677 
1946 581 575 603 
1942. 257 
1941 248 


Overall 

Average $1,211* $1,220* $ 842 
*Includes '52s, but does not include 
‘41s and ‘42s. 











STUDEBAKER—’51 Champion club coupe, $1,270*. '48 RM 4-dr., $915*. 


r , i —'48 (61) 4-dr., $1,540* 
d *; Special 4-dr., | CHRYSLER—’51 Newport, $2,900°. '50 4-| $1,480*. ’50 Champion 4-dr., $1,215", | CADILLAC—'48 ; 
Sess 50 a1). ide, $2.78, $3,050*.| dr., $1,590*. 49 NY 4-dr.. $1,410. '47| §$1,105*, $1,275", $1,200; club coupe, $1,- | CHEVROLET—’50 FL Special 2-dr., $960, 





'49 (61) 4-dr., $2,225. '47 (62) 4-dr., 4-dr., $855. 








160*, $1,150*; 2-dr., $1,045; conv., $1,- $1,125; Bel-Air, $1,550*°. °49 FL Special 





Schrader—top tire valve manufacturer—actually pro- 
duced the first working samples of large bore tire 
valves in cooperation with the tire industry. What 
started as an experimental development is now a com- 
plete, practical line of Schrader Products to help the 
industry move the earth. 


A. SCHRADER’S SON, BROOKLYN 17, N. Y. 
Division of Scovill Manufacturing Company, Incorporated 











Tires that 
move the earth 


Giant earthmovers have changed the face of our country . . . building 
roads, laying foundations, even the mining of open-strip ore veins. 
These machines of progress are made possible and practical by the 
ingenuity of America’s tire manufacturers. Vital to proper perform- 
ance of these giant tires is the valve that /ocks the air in the tire. 








FIRST NAME IN TIRE VALVES 





REG. U. S. PAT. OFF, 





FOR ORIGINAL EQUIPMENT AND REPLACEMENT 








2-dr., $900. '48 FL aerosedan, $885. °47 
club coupe, $795. '46 FM 2-dr., $685; 
1-ton panel, $165. ‘41 2-dr., $300. °39 
coupe, $165. 

DODGE—’51 %-ton pickup, $990. '48 De- 
luxe 2-dr., $510; Custom 4-dr., $680. ‘47 
Deluxe 4-dr., $530. 

FORD—’51 Custom (8) 2-dr., $1,500°, $1,- 
370. °50 (8) %-ton pickup, $850. ‘49 
Custom (8) 2-dr., $970, $940°. '46 De- 
luxe (8) 2-dr., $620, $370, $470. ‘42 
Deluxe (6) 2-dr., $230. 

HUDSON—’48 Super (6) 2-dr., $700. 

MERCURY—'49 club coupe, $1,230. ‘47 
club coupe, $755. 

NASH—’50 Ambassador 4-dr., $975*. 

OLDSMOBILE—’48 (78) 2-dr., $910*. ‘47 
(78) station wagon, $600. °41 (98) club 
coupe, $300°*. 

PLYMOUTH—’'50 Deluxe 2-dr., $1,160. ‘49 
SD club coupe, $1,075. ‘48 SD 2-dr., 
$900. '40 4-dr., $165. 

PONTIAC—’49 SS (6) 2-dr., $1,205*; 4- 
dr., $1,030*. '46 SS 4-dr., $580. "42 SS 
4-dr., $180. 

STUDEBAKER—’50 Champion 2-dr., §$1,- 
125. '48 Commander club coupe, $680. 

WILLYS—’50 (6) station wagon, $840*. 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction. Sale every 

Friday. Prices are for sale of April 4.) 
(Sold 121 units out of 210 offerings.) 

BUICK—’52 Special sedan, §$2,300*. ‘51 
Special sedan, $1,950*, $1,920*; Super 
sedan, $2,205*. ‘50 RM 2-dr., $1,650*, 
$1,610. ‘49 RM sedan, $1,060. °47 Spe- 
cial sedan, $475. '46 Super sedan, $695. 
*41 Super sedan, $200. 

CADILLAO—’52 (62) 4-dr., $4,120°. °51 
(60) 4-dr., $3,900°; (62) 4-dr., $3,600*, 
$3,500. °48 (62) sedan, $1,550. 

CHEVROLET—’51 conv., $1,700*; FL De- 
luxe 4-dr., $1,550%; SL Deluxe 2-dr., 
$1,525, $1,570*; Bel-Air, $1,650*, $1,- 
600*; %-ton pickup, $1,150, $1,060; SL 
Special 2-dr., $1,350. ‘50 SL Deluxe 
sedan, $940, $1,125, $1,250, $1,265, $1,- 
300; Bel-Air, $1,500, $1,400; FL Deluxe 
sedan, $1,250; %-ton pickup, $855; %- 
ton, $980. ‘49 SL Deluxe sedan, $1,095, 
$1,030, $1,000, $950. ‘47 SM sedan, $625, 
$425. °46 FM sedan, $725. ‘41 sedan, 





$250. 

CHRYSLER—’'50 Windsor Newport, §$1,- 
600*; club coupe, $1,400*. °49 Windsor 
2-dr., $890. 

DODGE—’51 Coronet club coupe, $1,415. 

FORD—'52 Victoria, $2,450°, $2,356; sta- 
tion wagon, $2,300. '51 Custom (8) se- 
dan, $1,495, $1,500, $1,560, $1,595°, $1,- 
680*, $1,640°; Deluxe -dr., $1,510; 
Victoria, $1,700, $1,750. "50 Custom (8) 
sedan, $1,280, $1,250, $1,300, $1,170; 
Deluxe (6) sedan, $1,050, $975; pickup, 
$480; Custom (8) conv., $1,350. ‘49 Cus- 
tom (8) sedan, $1,075. °48 SD sedan, 
$800; Deluxe (6) sedan, $450. ‘47 SD 
4-dr., $790, $600. ‘46 SD sedan, $470. 

KAISER—’51 4-dr., $1,225. 

LINCOLN—’51 Cosmopolitan 4-dr., §2,- 
060*. ‘49 club coupe, $1,160*. 

MERCURY—’51 4-dr., $1,865*, $1,700°; 
2-dr., $1,640, $1,630. ‘49 conv., $1,090; 
sedan, $1,060, $970. ‘48 4-dr., $650. °47 
club coupe, $780. 

NASH—’51 Ambassador 2-dr., $1,090, 
$950. '50 Statesman sedan, $925, $825 

OLDSMOBILE—’51 (98) conv., $2,300*; 
Holiday, $2,430*. ‘50 (88) club coupe, 
$1,625°; (98) sedan, $1,480*; 4-dr., §1,- 
375. °49 (98) sedan, $1,350; (88) sedan, 
$1,325, $1,040. 

PACKARD—'52 2-dr., $2,300*. 

| PLYMOUTH—'50 suburban, $1,350; De- 

| luxe sedan, $1,075, $950. °49 Deluxe se- 

| dan, $755. 

| PONTIAC—'51 Chieftain (8) Catalina, $2,- 
130°; sedan, $1,890, $1,900. '50 Chief- 

| tain (8) Catalina, $1,785; Chieftain (8) 

| 4-dr., $1,455; conv., $1,500; Stream- 

liner (8) sedan, $1,225, $1,400. ‘49 

Streamliner (8) sedan, $1,060, $1,050 
5! 


$950. 

STUDEBAKER—’50 conv., $1,200; Land 
| Cruiser sedan, $1,175; Champion club 
coupe, $990. ‘48 Land Cruiser 4-dr., 
$7 


15. 
WILLYS—’52 2-dr., $1,710. ‘49 Jeepster 
statio wagon, $885, $875. ‘48 Jeep, 
$400. 





AMARILLO, TEX. 


(Amarillo Auto Auction. Sale every Fri- 
day. Prices are for sale of Apr. 4.) 
| (Market stronger on late model cars. 
| Sold 280 units out of 360 offerings.) 
| BUICK—'S2 Super Riviera coupe, $3,140*. 
| 
| 





’52 Super 4-dr., $2,135*; RM Riviera 4- 
dr., $2,100*. ‘50 Special 4-dr., $1,225, 
$1,435*; 2-dr., $1,290; Super 4-dr., §$1,- 
355;, $1,500*. 

CADILLAC—’51 (62) Coupe de Ville, $3,- 
700*; 4-dr., $3,450°. ‘50 (61) 4-dr., 

| $2,415. "49 (61) club coupe, $2,165°. 

| CHEVROLET—'52 SL Deluxe conv., §2,- 

| 195; 2-dr., $1,965. '51 SL Deluxe 2-dr., 
2 at $1,530, $1,550; club coupe, $1,595°; 
4-dr., $1,535; conv., $1,650; SL Special 
2-dr., $1,305, $1,265. '50 SL Deluxe 2- 
dr., $950, $975, $1,130, $1,275; 4-dr., 
$1,000, $1,015, $1,335. 

| CHRYSLER—’'52 Windsor 4-dr., $2,600*; 
NY 4-dr., $3,255*. ‘51 NY club coupe, 
$2,470*. '50 Windsor 4-dr., $1,440; Royal 
4-dr., $1,475. 

DeSOTO—'50 Custom club coupe, $1,425*° 

DODGE—’'52 Coronet 2-dr., $1,745°. ‘51 
Meadowbrook 4-dr., $1,340. "49 Wayfarer 
2-dr., $995. 

FORD—’'52 Custom (8) 4-dr., $1,900, $1,- 
930°. "51 Victoria, $1,705, $1,790°; sta- 
tion wagon, $1,685*; Deluxe (8) 2-dr., 
$1,370, $1,705; Custom (8) 4-dr., $1,450, 


(Continued on Page 55, Col. 1) 
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$1,495; club coupe, $1,200, $1.575; Cus- 
tom (6) club coupe, $1,300, $1,325. ‘50 
Deluxe 2-dr., $1,000, $1,015; $1,160, 
$1,165, $1,255, $1,300*, $1,395*. '49 sta- 
tion wagon, $825. 

HUDSON—’50 Pacemaker 2-dr., $825; 
Commodore (8) 4-dr., $1,100. ‘49 Super | 
(6) 2-dr., $675, $725; 4-dr., $660. 

nn AISER—’51 4-dr., $1,220. '47 4-dr., $200. 

LINCOLN—’50 2-dr., $1,800 ‘47 club 
coupe, $100. 

MERCURY—’52 4-dr., $2,550; 2-dr., $2,- 
565. '51 4-dr., $1,410, $1, 680°, $1,760", 
$1,815*. °50 2-dr., $1,225, $1,400, $1,425. 
49 2-dr., $1,130. 

NASH—’ 51 Statesman 4-dr., $1,500 

OLDSMOBILE—'52 (98) 4-dr., $3,185", 
2 at $3,300*. °51 (88) 4-dr., $2,045; (98) 
Holiday, $2,380. '50 (88) 4-dr., $1,430, 
$1,490, $1,560°, $1,635*; 2-dr., $1,305, 
$1,555°*; (98) 4-dr., $1,570*, $1,585* 

PACKARD—’51 4-dr., $1,710. 

PLYMOUTH—’'52 Cranbrook 4-dr., §$1,- 
880, $1,910, $2,000; Savoy, $2, 250. °51 
Cambridge 4-dr., $1,395; Savoy, $1,740; 
club coupe, $1,250, $1,275; 2-dr., $1,345; 
Belvedere, $1,690. ‘49 Suburban, $1,145. 

PONTIAC—’52 Chieftain (8) 2-dr., $2,- 
410, $2,900*. '51 Chieftain (8) 2-dr., $1,- 
795, $2,155; station wagon, $1,900, §2,- 
220. °50 Chieftain (8) 2-dr., $1,305, 2 at 
$1,310, $1,520; 4-dr., $1,425; Catalina, 
$1,500, $1,655. 

STUDEBAKER—’51 Land Cruiser 4-dr., 
$1,425, $1,650. '50 Champion 2-dr., $1,- 
085; 4-dr., $920, $1,050. '47 Champion 
club coupe, $355. 

PHILADELPHIA 
(H. B. Robinson Auto Auction. Sale 


every Tuesday and Thursday. Prices are 

for sale of Apr. 8.) 

(Prices firm. Sold 106 units out of 

139 offerings.) 

BUICK—’49 RM sedan, $1,115*; Super se- 
dan, $1,340. "48 RM sedan, $910. ‘40 
Super sedan, $270. 

CADILLAC—’49 (62) sedan, $2,050*. ‘48 
(62) sedan, $1,755*. ‘47 (62) sedan, 
$975. 

CHEVROLET—’'51 SL Deluxe sedan, §$1,- 
610*, $1,540. '50 conv., $1,350; SL De- 
luxe sedan, $1,300, 2 at $1,250, $1,240. 
$1,220; SL Special sedan, $1,025. ‘49 
conv., $1,150; SL Deluxe sedan, $1,070; 
SL Special sedan, $1,060, $1,025; FL 
Deluxe sedan, $1,110. °48 %-ton pickup, 


$630: FL aerosedan, $780, $760, $725. '47 
FM conv., $760; sedan, $760. ‘46 FM 
sedan, $615. '39 FM sedan, $225. 
CHRYSLER—’50 Windsor sedan, $1,775, 
$1,600. "48 Windsor sedan, $930. 
DeSOTO—’51 Custom (6) sedan, $1,775*, 
$1,600. °50 Custom sedan, $1,580*, §$1,- 
520. °'49 Deluxe carryall, $1,190*. °41 


Deluxe sedan, $185. 


DODGE—’49 conv., $1,165. "46 Deluxe se- 
dan, $680. 

FORD—’51 Victoria, $1.875*, $1,790; Cus- 
tom (8) sedan, $1,550, $1,535; Deluxe 
(8) sedan, $1,460, $1,360, $1,345, $1,- 
335, $1,310; Deluxe (6) sedan, $1,260. 
"50 Deluxe (6) sedan, $1,070, $900; (8) 
%-ton pickup, $840. "47 SD (8) sedan, 
$700. 

HUDSON—’49 Super (6) sedan, $810. 

KAISER—’51 Deluxe sedan, $1,460. 

LINCOLN—'49 sedan, $1,100. 

MERCURY—’51 sedan, $1,725, $1,685. '50 


sedan, $1,325, $1,135. 

NASH—’50 Ambassador sedan, $1,050. 
(600) sedan, $630. 

OLDSMOBILE—'50 (98) sedan, $1,770*; 
(88) sedan, $1,610*. '49 (98) sedan, $1,- 
290°; (76) conv., $1,230*. '47 (78) se- 
dan, $760, $695. '46 (76) sedan, $550. 
"41 sedan, $135. 

PLYMOUTH—'51 Cranbrook sedan, $1,- 
480, $1,400, $1,390; Cambridge sedan, 
$1,460, $1,375, $1,365, $1,360, $1,350, 
$1.345, 3 at $1,330. ‘50 SD sedan, §$1,- 
225; Deluxe sedan, $1,180, $1,130; (P-19) 
sedan, $980. "49 SD sedan, $1,100, $990. 
‘48 SD sedan, $945, $800, $670. 

PONTIAC—'50 Chieftain (8) sedan, 


’48 sedan, $870. 
"48 


2 at 
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$1,500*, $1,410 19 SL 
310. '40 sedan, $165. 
STUDEBAKER—’'50 Champion club coupe, 
$930, $1,050; %-ton pickup, $820, $770. 
MISCELLANEOUS—'46 International %- 
ton pickup, $325. 


LOS ANGELES 


Angeles Auto Auction. Sale every 

Tuesday and Thursday at San Gabriel, 

Calif. Prices are for sale of Apr. 8-10.) 
(Prices steady, demand-stronger. Sold 
160 units out of 280 offerings.) 

‘51 RM Riviera 2-dr., $2,410*, 
$2,350*; 4-dr., $2,200*, $2,125*; Super 
Riviera 4-dr., $2,100*. '50 Super Riviera 
2-dr., 2 at $1,825*; RM 4-dr., $1,715*, 
$1,705*; Super 4-dr., $1,670*. °'49 RM 
Riviera coupe, $1,620*; Super sedanet, 
$1,020, $1,255*; RM _ sedanet, $1,230"; 
4-dr., $1,205*. "48 RM conv., $960; se- 
danet, $900*; 4-dr., $880*. °46 Super 
sedanet, $775; 4-dr., $685. 

CADILLAC—’51 (62) Coupe de Ville, $4,- 
145*; 4-dr., $3,600*, $3,565*, $3,555; 
club coupe, $3,600*. °50 (62) conv., $3,- 
400*; (61) 4-dr., $2,855*, $2,700*. °49 
(62) club coupe, $2,270*, $2,185*; (60) 
4-dr., $2,250*; (61) 4-dr., $2,185*, $2,- 
130*, $1, "aaa '48 (62) 4-dr., $1,775*. °46 
conv., $1,315*. 

comvactar- —51 SL 
$1,580; 2-dr., $1,560; 
Deluxe 4-dr., $1,570. 
$1,545*; SL Deluxe 4-dr. 
350; 2-dr., $1,335, $1,305, $1,250; FL De- 
luxe 2-dr., $1,320, $1,290, $1,275, $1,- 
310; SL Special club coupe, $1,295. °49 
SL Deluxe club coupe, $1,205; 4-dr., 
$1,155; SL Special club coupe, $1,085; 
4-dr., $1,070. '48 SM club coupe, $840. 
’47 FL aerosedan, $885; FM club coupe, 
$870; conv., $750; 4-dr., $735; SM 2-dr., 
$625. 46 SM 4-dr., $665. °40 2-dr., 
$220. ’39 2-dr., $240. 

CHRYSLER—’50 Windsor 4-dr., $1,660*. 
*48 Windsor T. & C. 4-dr., $1,050*. °47 
Windsor T. & C. 4-dr. 

DeSOTO—'52 Custom 4-dr., 
Custom 4-dr., $1,580*; 
coupe, $1.505*. 

DODGE—’50 Meadowbrook 4-dr., $1,425*. 
"49 Coronet club coupe, $1,220; Wayfarer 
2-dr., $1,060. 

FORD—'51 Victoria, $2,120*, $2,045*; 
conv., $1,815, $1,640; Deluxe (8) 2-dr., 
$1,580*; Custom (6) club coupe, $1,420; 
Deluxe (6) 2-dr., $1,375. '50 Custom 
(8) station wagon, $1,450; club coupe, 
$1,400*; Deluxe (8) 2-dr., $1,275; busi- 
ness coupe, $1,145; Deluxe (6) 2-dr., 
$1,195, $1,070. '49 Custom (8) 4-dr., $1,- 
145, $1,045; 2-dr., $1,055; 4-dr., $1,040. 
'48 SD (8) 4-dr., $885*, $825. '47 conv., 
$750*, $745. °46 SD (8) 2-dr., $555. 

HUDSON—’51 Hornet 4-dr., $2,000*, $1,- 
870*; 2-dr., $1,895*. °'49 Commodore 
4-dr., $1,025. ‘48 Commodore (6) 4-dr., 
$795, $785. '47 Super (6) 4-dr. 

LINCOLN—'49 4-dr., $1,250*, 
$980*. 

MERCURY—’52 club coupe, $2,620*. 
club coupe, $2,040*. ’50 Monterey, $1,- 
765*; 4-dr., $1,565*, $1,495*. °49 4-dr., 

$1,250*. '47 4-dr., $830; conv., 


(6) sedan, 


(Los 


Deluxe club coupe, 
4-dr., $1,545; FL 
’50 Bel-Air, $1,705* 
$1,530*, $1,- 


"50 


Deluxe’ club 


_ $420. 
$1,055*, 
51 


NASH—’ 51 Rambler station wagon, 
550*. °50 Statesman 2-dr., $960. 
(600) 4-dr., $960. 

OLDSMOBILE—’52 
(88) 2-dr., $2,790*. 
760*, $1,605*, 
"49 (98) 4-dr., 
$1,380*; (88) 


$1,- 
"49 
(98) 4-dr., $3,335*; 
"50 (88) 4-dr. oi 
$1,495*; 2-dr., $1,530*. 
$1,405*; club sedan, 
4-dr., $1,275*; (76) club 
sedan, $1,170*. °48 (68) club. sedan, 
$925*; (66) club coupe, $915*. 
PACKARD—’51 club coupe, $1,905*. 
Clipper 4-dr., $195. 
PLYMOUTH—’51 conv., $1,600. 
r., $1,280. '47 SD 4-dr., $755. 
PONTIAC—’51 Chieftain (8) 4-dr., 
970*, $1,775*. ‘50 Chieftain (8) 2-dr., 
$1,655*. ‘49 (8) 4-dr., $1,360*; 2-dr., 
$1,060*. °48 (8) 4-dr., $985, $845*. 
STUDEBAKER—’51 Champion 2-dr., $1,- 
150. ‘50 Commander 2-dr., $1,290*; 
Champion club coupe, $1,175*; 4-dr., 
$1,050; Land Cruiser 4-dr., $1,175*. '47 
Champion 4-dr., $840*. 
WILLYS—'52 Aero 2-dr., $1,705*. 
MISCELLANEOUS—’51 GMC %-ton pick- 
up, $1,305, $995. ’50 International %4-ton 


41 
‘50 SD 4- 
$1,- 


pickup, $865. 
EBENSBURG, PA. 
(Ebensburg Auto Auction. Sale every 
Thursday. Prices are for sale of Apr. 10.) 


(Prices off just a bit, although cars 
were scarce. Retail reported good in spite 
of steel strike situation. Sold 83 units 
out of 109 offerings.) 

BUICK—'52 Special Riviera coupe, $2,650*. 
’50 Special 4-dr., $1,275*, $1,210. ’49 
RM sedanet, $1, 150, $1,005*; Super 4-dr., 
$1,175. °46 Super 4-dr., $695. 

CADILLAC—'49 (62) 4-dr., "47 
(61) 4-dr., $1,075*. 

CHEVROLET—’50 FL Deluxe 4-dr., $1,- 
340; 2-dr., $1,280, $1,035; SL Deluxe 
4-dr., $1,275. °49 SL Deluxe 2-dr., $1,- 

"48 sedan de- 
$755, $550; 


$1, 880*. 


040; %-ton pickup, $520. 
livery, $450. ’'47 FM conv., 
club coupe, $730. '39 4-dr., 
CHRYSLER—’50 NY 4-dr., 
Windsor 4-dr., $1,165, $965. 
DeSOTO—'52 Fire Dome (8) 
$2,750. °41 2-dr., $135. 
DODGE—’50 Coronet 4-dr., $1,390. °49 
Coronet conv.; $1,485. '48 Custom 4-dr., 
$870, $850. '46 14-ton pickup, $225. 
FORD—’52 Deluxe (8) 2-dr., $1,825. ’51 
Custom (8) conv., $1,725*; 4-dr. ,$1,- 
635*. ‘50 Deluxe (8) 2-dr., $975; De- 
luxe (6) 4-dr., $1,045. '49 Custom (8) 
4-dr., $890*; 2-dr., $970*, $950*, $910*, 
$830*. '47 SD (8) 2-dr., . 46 SD 
(8) club coupe, $620; (6) 1%-ton stake, 
$315. "40 (8) coupe, $230. 
FRAZER—’51 4-dr., $1,250*. 
HUDSON—’49 Commodore (6) 4-dr., 
Super (6) 4-dr., $875. 
KAISER—’51 Henry J (6) 
LINCOLN- 
MERCURY 
’47 conv., 
NASH—’49 
Super (600) 4-dr., 
4-dr., $390. 
OLDSMOBILE—'51 
"50 (88) 4-dr., 
sedanet, 


"48 


club coupe, 


$885; 
2-dr., $925°*. 
—'47 Custom 4-dr., $680. 
~51 4-dr., $1,650*, $1,530*. 
$640. °46 club coupe, $600. 

Ambassador 2-dr., $920*. °48 
$735. ’46 Super (600) 


(88) conv., $2,125*. 
$1,400. °49 (98) 4-dr., 
$1,185*; (88) sedan, 


$400°. 
$1,550. 
49 SD 4-dr., 
$885. °47 SD 4- 
"46 SD 4-dr., $660; Deluxe 


5*. 
PACKARD— 46 Clipper 4-dr., 
PLYMOUTH—’51 Cranbrook 4-dr., 
"50 SD 4-dr., $1,110. 
$1,090. '48 SD 2-dr., 
dr., $675. 





| 
| 


$1,- | 


4-dr., $655, $625, $585. °41 conv., $200. dr., $850. '49 sedan, $665*. | sedan, $1,210; Deluxe (6) sedan, $1,060; 
°39 4-dr., $205. | tf NCOLN—’51 Capri, $2,700°; sedan, | $1,030; Deluxe (8) sedan, $1,100, ‘49 
PONTIAC—'51 (8) Catalina, $2,225*. "50 | $2.335* | Custom (8) conv., $940; Deluxe (8) 
(6) club coupe, $1,250. '46 (6) sedanet, | MERCURY—’52 sedan, $2, 535, $2,575*,| sedan, $800; Custom (8) sedan, $950*, 
$680. $2,600*, $2,620*, $2,735 $2,750* 51 | $1,020*, $775. '47 Super (8) sedan, $690; 
STUDEBAKER—'51 Champion 4-dr., $1,-| sedan, $1,825*, $1, 875%, $1,885", $1,-| station wagon, $160, ‘41 sedan, $230, 
400*. ‘50 Champion 2-dr., $1,040*, '47| 940*. °50 sedan, §$1, 300°, $1,340". 49 | $275. 
| Champion coupe, $555. | sedan, $1,085*, $1,140". °48 conv. , $850. | HUDSON—’49 Super (6) sedan, $760. 
| MISCELLANEOUS—'47 GMC %-ton pick- | "47 sedan, $565*, $650*, $745*. KAISER—’51 Henry J (4) 2-dr., $900. 
up, $500. NASH—’50 (600) sedan, $1,165*. "49 Am- | LINCOLN—’51 club coupe, $2,110. °48 
bassador sedan, $825, $930*. "48 Ambas-/| sedan, $560*. 
DENVER sador sedan, $755*. | MERCURY—’51 sedan, $1,700*. ’50 sedan, 
4 4 OLDSMOBILE—’52 (98) sedan, $3,310. '51 | $1,230. ‘49 sedan, $1,680. 
(Denver Auto Auction. Sale every Tues- (98) sedan, $2, 165*, $2,240*; Super (88) | OLDSMOBILE—’'52 (88) sedan, $2,750*. 
day. Prices are for sale of Apr. 8.) sedan, $1,685 $1, 915*, $2,005*. ’50/ "51 (98) sedan, $2,100*. '49 (76) sedan, 
(Market generally higher, particularly (98) sedan, $1,450*, $1,455*, $1,475*, | $1,190; (98) sedan, $1,060*. °48 (98) 
on ’47 through '49 models. Sold 277 units $1,615". °49 (98) sedan, $1,000*, $1,- conv., $1,140*. '47 (66) sedan, $700* 
out of 321 offerings.) 215°, inn senor” (8) sedan, $875*, °47 PAGEARD — $1,170". "48 
1847 - si ° (8) sedan, $550*. x . Super conv., . . *48 
MOET haben Rete re coupe, $2,200, | PACKARD—'50 sedan, $1,006°, $1,100". (8) sedan, $985. '46 Clipper (8) sedan, 
51 Super Riviera coupe, $2,000*, $2,025, oF 4 Me A = Pr 7 
$2,105*, $2,200*, $2,260*; Special sedan PLYMOUTH—’52 Belvedere, $2,300. 51 $470, . i 
$1,700, $1,710, $1,735. 50 Super Riviera | S@Voy, $1,800; Cranbrook ‘sedan, $1,395, | PLYMOUTH—'51 Cranbrook sedan, $1,550. 
/ $1 480° $1,530* $1 705* $1,750* $1,715, $1,730. '50 Suburban, $1,100, $1,- ’50 Deluxe sedan, $1,220, $1,240; station 
$1,846" $1,885°: aeotily $1.220*' §1.260*, | 255; SD sedan, $1,080, $1,100. '49 sub-| wagon, $1,450; SD sedan, $1,260. 49 De- 
$1,315", §1.375*, $1 an, "4b Suser sedan’ urban, $1,135. '48 sedan, $745. luxe sedan, $1,160; 2-dr., $870. '48 SD 
$1,080" $1.195*, $1,230*. $1,285*, $1,. | PONTIAC—'52 Chieftain (8) Catalina, $2,-| | sedan, $810. '41 SD sedan, $135. 
i’ bhmeon. 2. °  ° 750°; sedan, §$2,530*. '51 Chieftain (8) | PONTIAC—'52 Chieftain (8) Catalina, $2,- 
Eek ae ae sedan, $1,635. '50 SL (8) sedan, $1,355,| 750*. ’49 Chieftain (8) sedan, $1,230°, 
CADILLAC—’51 (62) sedan, $3,555*, $3,- $1,400*, $1,425*, $1,590*, $1,600*. °48 $1,260*, $1,080; Streamliner (8) sedan, 
660*. ’50 (61) sedan, $2,755*, $2,820. '49 (8) sedan, $775, $810, $820, $825. $1,060*. '47 Streamliner (8) sedan, $720. 
(62) sedan, $2,090*, $2,290*. STU DEBAKER— ‘51 Land Cruiser sedan, ’46 Streamliner (6) sedan, $725. 
CHEVROLET—’52 SL Deluxe sedan, §2,- $1,42 
035; %-ton pickup, $1,565. °51 Bel-Air, wiLiys_’ 52 station wagon, $2,035; ante 
$1,845; SL Deluxe sedan, $1,395, $1,- sedan, $1,905; %-ton pickup, $1,900 MASON CITY, TA. 





575, $1,585, $1,590, $1,600, $1,625, $1,- (Lapiner’s Car Auction. Sale every Wed- 











650*, $1,660*; -ton pickup, $1,120, $1,- nesday. Prices are for sale of Apr. 9.) 
210, $1,275*, $1,295. '50 Bel-Air, $1,530, ALBANY, N. Y. (Blizzard limited consignments. Sold 
$1,620*; FL oc yy oi’ Sa0' a’. (Tim Anspach’s Dealers Auto Auction. | 79 out of 104 offerings.) 
155, $1,165, $1, , $1,290, ,330, »- | Sale every Monday. Prices are for Apr. 7.) TICcK—’ s 7 ’ 
365, $1,460"; %-ton pickup, $1,030, (Price direction upward by about $15. “a. 9008. a 
ee & ~? Sao en oes: or tee "as Sold 112 units out of 133 offerings.) CADILLAC '51 (62) 4-dr., $3,550*. °50 
005, 1,035, 1, 1,065, 1,100. ’°4 7 J e : - PP te , . 
FL aerosedan, $805, §845, $955. '47 FL er Ay sane “Ss tum atin, Le, (62) 2-dr., $2,885". *39 (75) 4-dr., $350. 
aerosedan, $690, $710, $820, $830. '46| 1 150, °47 RM sedan, $710 ya" | CHEVROLET—'51 Bel-Air, $1,750*; SL 
SM sedan, $610, $680, $700. '42 sedan, S 4 . if . é Deluxe 2-dr., $1,470, $1,400. ’50 SL De- 
$504. CADILLAC—'51 (60) Special sedan, $3,-| tuxe 2-dr., 2 at $1,255, $1,240, $1,230; 
CHRYSLER—'52 Windsor Newport, §2,-| 585*. ’50 (62) conv., $3,110. "49 (61) | Bel-Air, $1,450; SL Special 2-dr., $1,215. 
705*. '51 NY sedan, $1,900*, $2,015*,| Sedan, $1,890. '48 (62) sedan, $1,690*. '49 SL Deluxe 4-dr., 2 at $935. '47 FL 
$2,420*. '50 NY sedan, $1,495*, $1,670*, | CHEVROLET—’52 FL Deluxe 2-dr., §$2,- aerosedan, $780, $750, $825. °'47 SM 
$1,695*, $2,125*. '49 NY sedan, $1,210*, 010*. '51 SL Deluxe sedan, $1,640, $1,- 4-dr., $665, $695, $645. 
$1,345*, $1,395*, $1,435*. °48 Royal se- 550*, $1,485*, $1,520. °50 FL Deluxe * 7 © ° > 
dan, $750*, $810*, $840*, $990*, °47 sedan, $1,270; SL Deluxe sedan, §$1,- ba aw ma gene*. a6 ‘Rosai ra gee, 
NY sedan, $600*. 390*, $1,310, $1,280, $1,340, $1,325; SL me 5 pe 
DeSOTO—'52 Custom sedan, $2,255*. ’50| Special sedan, $1,210. °49 SL Deluxe | DCSOTO—'49 Custom 4-dr., $1,200*. 
Custom sedan, $1,485*, $1,510*. °49 De- sedan, $985, $1,085, = ,135, $1,060, $1,- | DODGE—’48 Custom club coupe, $790*. 
luxe sedan, $1,260*. '47 sedan, $600*. 090, $1,100; conv. 1,130; FL Deluxe = ¥ a 
DODGE—'52' Diplomat, §2,290*;' Meadow-| sedan, $1,130, $1,080, $1,170. "48 FL De- | *QRD-~"52, Custom. (8) 2-ar., ya 
brook sedan, $1,795*, $1,975*. ’51 Way- luxe sedan, $880, $840; FM sedan, $680; Deluxe (8) 4-dr $1,410. °49 Custom 
farer sedan, $1,400. ’50 Coronet sedan, conv., $880. '47 FM sedan, $720, $710; (8) 2-dr., $865, $840 "$910*. °48 Delux 
$1,150*, $1,200", $1,275*, $1,280*. '49| SM sedan, $530. '42 SM sedan, $135; FM| (6) 2-dr.’ $695, $590. "47 SD (8) 2-dr- 
Coronet sedan, $1,130, ’48 sedan, $725*. 2-dr., $160. ‘41 SD sedan, $230, $160. $710. * D . r., 


FORD—’52 Victoria, $2,355, $2,400*; Cus- | CHRYSLER—’52 NY sedan, $3,090*; Wind- 


FRAZER—’49 4-dr., $690. 


tom (8) sedan, $1,995, $2,055, $2,075, sor sedan, $2,700*. '50 Windsor sedan, - s 

$2,300*. °51 Victoria, $1,875*; Custom! $1,620*; Royal sedan, $1,550*. '49 Wind. | HUDSON—'48 Commodore (8) 4-dr., $680; 

(8) sedan, $1,590*, $1,610*, $1,630*, $1,- sor sedan, $1,300. Super (6) 4-dr., $695. 

665*, $1,670*; Deluxe (8) sedan, $1,355, | DeSOTO—'50 Custom sedan, $1,575. ’49| KAISER—'51 Henry J 2-dr., $765; Special 

$1,405, $1,530", $1,545", $1,580". '50 Custom sedan, $1,260*, $1,150; conv., | ,2-dr., $1,275*. '49 4-dr., $560. 

Custom (8) sedan, $1,065, $1,150, $1,-| $1,3 LINCOLN—'49 4-dr., $1,100°. 

210*, $1,245, $1,275*, $1,315*, $1,420". DODGE_’51 Coronet sedan, $1,680*. ’50| MERCURY—'’51 2-dr., $1,665*. °50 4-dr., 

’49 Custom (8) sedan, $930, $945, $970*, aon an ge poet on ase $1,500*. °48 4-dr., $755. '46 2-dr., $485. 

$1,055*, $1,155*. °47 (8) sedan, $650, an, $1,180. ’49 Coronet sedan, $1, , = c er 

$710, $735. $1,230; ‘Meadowbrook sedan, $1,145, $1,- | “453i 99, (600) 4-dr., $1,080*. "46 (600) 
HUDSON—’52 Wasp sedan, $2,100. ‘51 060. '48 Custom sedan, $910. °47 Cus- = 

Hornet sedan, $1,745*. ‘50 Pacemaker por sedan, $620. ‘46 Custom sedan, OLDSMOBILE- 47 (98) 4-dr., $800°. 

sedan, $925, $1,000. ’49 Super (6) sedan,| $400. PLYMOUTH—’51 Cambridge club coupe, 


$1,370. '47 Deluxe 4-dr., $590. 
(Continued on Page 58, Col. 





FORD—'51 Deluxe (6) sedan, $1,300; Cus- 


’48 Super (6) sedan, $700. 
tom (8) sedan, $1,575*. 50 Custom (8) 


Henry J 2- 


$985*, $1,000*. 
KAISER—’51 sedan, $1,180*; 





2) 





What your 


outfit needs is a 





Payload hours on the road make profits. 
Only with the Clayton Dynamometer 


can you insure peak performance 





Clayton engine dynamometers 
allow engine run-ins before 
remounting in vehicle. 


through proper adjustment and inspection 
of fleet units operating under actual 


road driving conditions in your shop. 








Mail the coupon to learn how 
and why, year after year, winners of 
fleet maintenance awards are 
those operators who use the Clayton 


Chassis Dynamometer. 






F CLAYTON MFG. co.! 
BOX 550, EL MONTE, CALIF. » 
Send us the complete story on 


MAIL THIS modern truck fleet maintenance. 


COUPON FOR 
THE FULL STORY 
7" city STATE 








- 
ADDRESS 
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liberviews with Mempiie Buyers... 





Why Owners Chose 


Eprtror’s Note: Why would a car 
buyer prefer to purchase an All- 
state from Sears when he can get 
basically the same car, the Henry 
J, from a Kaiser-Frazer dealer? 
Automotive News asked corre- 
spondents in cities where the 
Allstate is available to interview 
Allstate buyers on this question. 
This is the first report. 

By Lorena Abbott 
Staff Correspondent 
MEMPHIS.—A woman Allstate 
owner said that she bought her car 
because she is a Sears enthusiast 
and was in search of low-cost 
transportation to get to and from 
work. 


A male buyer said that his rea- 


son was that he is a Sears em- 
ploye, and got a house discount. 


| isfy most of her requirements in 
| the merchandise stocked. 


The woman, 
said she saw the car on display, 
liked its appearance, its price and 
|its four cylinders. Her object was 
| low cost transportation, She traded 
a 1941 Ford for a little over $300, 
a figure she did not feel was par- 
ticularly generous since her Ford 
had a new engine. 

She mentioned that she found 
shopping at Sears convenient be- 
cause of its outlying location, and 
said she felt more at home in a 


| The woman looks to Sears to sat- | 


Grace Townsend, | 


Allstate 








department store shopping even 





for an automobile. She had every 
confidence that she would receive 
fair treatment from Sears, citing 
her long past experience as 
proof of that confidence. 


Mrs. Townsend especially praised | 
the high front seat on the Allstate, 
the exceptional road visibility, the | 
lightness of the car and its easiness 
to drive and park. 


She felt she was getting economi- 
cal transportation, since she had 
added less than 24 gallons of gaso- | 
line to the little in the tank when 
she received delivery and already 
had 482 miles registered on the 
_| speedometer. “It rides like a Pack- 











ard,” Mrs. Townsend said enthusi- 
astically in conclusion. 

The Sears employe said he did 
not feel that a department store 
was in as favorable position to 
render service as a regular auto- 
mobile dealership, but he was 
confident that Sears’ general 
guarantee on all merchandise, 
and its specific guarantees on the 
4,000-mile or 90-day limit pro- 
tected him adequately. 


He uses his car as transportation | 


to and from his office job at Sears, 
and says he gets about 20 miles per 


gallon in city driving. He said he | 
got 23.4 miles per gallon on a trip! 


to Florida, maintaining an average 
| speed of 50 miles an hour. 

He said he was aware of the 
kinship of the Henry J and All- 
state, but the employe discount tip- 
ped the decision in favor of the 
Allstate. 





















This sign warned drivers enter- 
ing a town in the West. 





Wondering how new-car and truck pro- 
duction and sales are making out? AUTO- 
MOTIVE NEWS gives you the entire story 
every week throughout the year. 





New Passenger Car Registrations, 48 States for February 1952-1951 
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| | | rot | | } | {| | | |Els 
Car registrations by states are | | | a my | | Ls | ; 2 
released here weekly, as com- , zis v % 2 a | *« 3} € 
piled by R. L. Polk representa- | 2 2 |e 21|¢4 £ = =! 2 ° a ¥ . . 4 Ps ~ S| - z 5 z 3 | rf z os 
: rd > is» ° = < 3° fr) Od ~ = > 2 = =< = < e <i pel = ry ” a 42 C - v < 
tives in state capitals. ny 2 | 9 —E | fr 2 g $ 50 2 3 2 2 : 4 3 2 < < “5|s5| 3 3 z ro 8 Zs |= 2 5 
rs} 6}8 |= /s2] & a Zier] o ro) o ro) e OF =\* x |=we| 22 < Oo | z|é a | 2 | 2 é 
'52| 7071| 4974) 13727| 27102; 52874 31182; 926; 9095; 41203) 18882| 4678) $3136) 13063) 13912| 103670; 133; 1542; 2094) 3769) 152) 187) 198) 4567| 7693| 3402) 12548 1581| 930) 232774 
Tenens tor Websters ba 316 6903| 19228) 36122} 70569) 55250| 1785! 15585! 72620, 28437| 6113) 68364) 17463| 214041 141781 3638, 4203| 7841| 149/ 131/ 382' 7700. 7322 4591) 12847, 1636 480| 328049 
, 1 65142) Bea) S42) 333/94) 2G) 167/30) S24, 1462 997 2, +24) «+22; 48 i 1 2; 92 +20) +140) 22 3; 2313 
Arkansas A] st 90/216! 508! 901| 719, 20; +197; +936 «298 Ss 45,—s917,s«*S7)— 286 1703 60/71/13! 2| |} 7) 79 «77, 45) 180) 27 4088 
— ; | 643) 1102) 2455, 5122, 3687) 120) 1422, 5229, 1759, 853 4852, 1430, 1263) 10157 9%, 162; 258, 94) 131;  8| 522; 748 364) 1193, 191, 427) 24444 
ania iB] 13251 $86! 25341 3722} 2611 $9401 244) 20101-8194 3237, 1021 6741/2285) 2438| 15722 a2 286| 628 69 ~—«99)—=«32|— 9471074 ——«i516| 2153, 136 401 38252 
ia , 108, 78, 332) 532) 1050, 902; 16) 198, 1116, 505, 97 1312; 301, 336; 2551 1 32; 90 1 3) 4 50, 100, 62) 292) 38, 13; 5370 
Seargie at 130; 89/  408| 679|«(1323|«627|—6B|483|-—«2178|727|—«129.—«19491432|~— 626 (3863 Wo) 112, 2220 | 10] 104 119) 103} «330! «=331 S313 
; 100, 68, 259) 369) +796) 642) +l; 123; 776) 288 68, 874) 233) 192 1655 24, «22,~=—46 3) 5, 56 186) 57, 202, 41 5, 3828 
— | 152! 88) 319) 5551 1114) 1108; 18} 194 ~—«1320.- «439 65! 1098 285) 256 2143 50 42! 92 | |} 3) 73121 58} 203' 34) 1) 5163 
issouri ; it) 181) 369) 944) 1705) 1126, 23 256) 1405 543, 119 1756 334) 385, 3137 26, «57, «83 2 3, 110 309; 104) 324, 30 4, 7216 
a et 395 271; 554) 1491) 2611; 2044) ~=—52| 5902686) 875, 177,—=S 2963, 532) 717 5264 73) 115! 188 } 10 170 «383) «160) S373) 35 9; 11890 
: 52). 37, ~+«20).~=CO7B|~=C«d7)~—S«;SC«i'S 6) 67| +227, +105, 24 286, 88) 73 576 9 wt 20 || 44 «224 «219, 80, 16 1; 1290 
-scaaans S| 49, 35, 90' 16! 335) 345 13) 99) 457) 149) 3) 42 a) 135 850 7 18) 5 79,3 31 72125 | if 1918 
N ico 52, +«32).~«22,.~S«7)SC«i‘d) SC StC«G 5 49,  200| 22 21, 229) «58 67 457 5 4 3 i 2. 2) 30 16) 95) «19 1142 
—— ‘St; 452) = 29,s«H)Ss«*dS4|—Ss331)Ss257)—ss) 0B d67) 4384) 37 747 22; 10, 32 57) 33) 23) S|? |} 4721 
New York "52, 626) 465) 1132, 1853, 4076, 1819 96, 640, 2555. 1423, 457, 2961, 932 1275 7048 196, 290, 486, 24, 62, 26, 442, 478, 368, 790, 243) 140) 16738 
ea ‘S| 9491 955! 2016] 2586/ 6406| 4717' + «195' 13941 6306 2866 764 5903! 1813) 21161 13462 412/519) 931 S| 68 41/ 806! 788! 583| 1053 233) 148] 30830 
48 States Reported ‘52, 9158) 6516) 17217). 33800, 66691, 39991, 1212, 11934, 53137, 23794, 6347| 65929) 16553 17665 130288, 136 1979) 2694, 4809, 274, 388, 247| 5840, 9661, 4412| 15664, 2181, 1523| 295115 
fo Date ter Febroary 81! 11400| 9215| 25258 45978! 91851 72007 2411! 20660| 95078 37195 8369 88703) 23153 28115| 185535 4724| 5376 10100' 247, 298! 498 i 9968) 6112! 17308) 2176 1048| 430224 
Year ~"52) 18682) 13115) 33584) 74178) 139559 79806) 2154) 24233| 106193 47292, 10820) 132719) 32384 40027, 262242196, 4305/5502) 10003, 579 794 SI2| 10939 18654) 8821) 30543) 3933) 7722 596494 
To Date 51! 23973| 19106] 48729| 85290! 177098! 150569! 5221| 43620' 199410 74591' 17810! 203226 4562? 45477! 406726 | 9274! 10909! 20183) 538) 722! 1030 19949 21196! 13112) 36730| 4597) 2299} 902990 
New Commercial Car Registrations, 48 States for Februar —— 
9 
x 
| , a ed 3] alas 
Truck registrations by states are re 2 | | - $ 9 Truck registrations by states are 
released here weekly, as compiled > $ 7 2 £ = | | = . 6 5 released here weekly, as compiled 
by R. L. Polk representatives in 5 § tz > S ” © 2 a re) 2 F oe 2 2 2 » | oe ry = Z by R. L. Polk representatives in 
state capita!s. 2 gy | 8 3 gE y . 5 > > = s z | 4 2 . bs z 212: = 3 5 state capitals. 
~</s|/S;/oSjafal/a{j#{/@}/ ue] of] 2/)/2}/ 2] /f& |e} s | F[ se] Fz] Fz] Pe 
41 States Previous! 52 | 22; 100) 15319; 25) «-22¢; ~—s«I9t| 5590; + 46| 10466) 26; 4555! 5512; 45; 441{ 24; 36] +179) 1685] 660) 4) 101) 197 46544 |'52 41 States Previously 
oes her Sabruory 5 111] 145! 20675) 261 «271! 224) 6371! 731 ‘146611 30" «5936! 6197 47' 799 7, 321-«« 266! 1838 «787 s«t2isS44!)— 16 60188 1°51 Reported for February 
k 52 420 i 9 255 143,81 i 42 5 i 1058 | "52 Arkansas 
Arkansas ei 514 129 418 199 14] 69 8 44 1524 |'5! an oe 
lifornia 2 3 1299 i 18) 0, 657) 2) 845 2) 494, 381 19) +17 2). #4 «+12; +124) ~~ +«22 7 5 4025 | 52 California 
—- it 1| 1750' 392 1B} bt 910 na) tt) 7g) 383/27) 32} 8) S320] 206) Si S34) 8815 1°51 - 

: 7 52 2) 604) 9 +5) 204 349) 188, ‘131 10 i 6). 9) i 7 1628 |°52 Georgia 
_— ‘51 983 5 4| 173 21 644 177! 139 20! 2) 2} tol 45 9|__23431'5! —_ —Es 
Kentuck SRY 38) I 2 2; «128) 1) 292 i2; 131 4) 1 2) 47, ~—s2| 33) 1; 1150, °52 Kentucky 
a al 580! 5 4: 125) 2) 335 148! 135 14 4| 3} 401 131 68 2! 1478 ‘SI - ; 

Missouri a ta 52 | 7; ) 4,8) 270 477) 232, 283 4 yn 5; ol] 3 19) 4, 2125) ‘52 Missouri 
‘51 1097 4) ai} 3a 744| 344| 234] . s| gil ~—sSl 41) 1] 2949'S) ; 
Montana ie Oe ety 521 134) 5| 3 101} 54,97 5 1 3} 23] 3] 58] 527 ‘52 Montana 
‘51 197| 3| 57 108 7117? 2 2 3} 26! 7 4 5895) 
New York Fos 52) 9) 35) 635 33). +16) 307) 8) 408 6 187, 254 50 4 2, 59 43 48, 25) 2156 |'52 New York 
‘51 251 Bi «1016 6| 73) «291 «478' «= 22) 637 9\ 302) 38! 125 7; 647! 90 1) 405} 30) 3574 1°51 
48 States Reported 52; (147) 137) 19511; 27) +292) 233) 7298) 57) 13193) 34) 5965, 6870 69, 528, 26) 47 236) 2132) 791 4 1384) 232, 59213 ‘52 48 States Reported 
To Date for February ‘S1| —«147!—=—«-234) 26812 «361-379 ~—«346| 8554) 100) 18999! 501 7896! +7682 76 100! 25, «48 «—«363) 2456-1026) s16 = 162) 78440 |'5! To Date for February 
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The following advertised-delivered prices 
are based on factory retail prices at the 
Mg as established by the Office of 
Price Stabilization. These prices include 
federal excise taxes and factory handling 
» and dealer delivery-and-handling 
charges. They do NOT include transpor- 
tation charges, state and local taxes or 
optional equipment. 


ALLSTATE — Four — 2-dr. sed., $1,617. 
Six—2-dr. sed., $1,753. (Sold only by Sears 
stores. ) 

AUSTIN—Somerset—2-dr. sed., $1,795; 
conv., $2,295. (Delivered at U.S. ports.) 

BUICK—Special — 4-dr. sed., $2,192.92; 
2-dr. sed., $2,133.91; cl. cpe., $2,099.50; 
bus. cpe., $2,040.48. Special Deluxe—4-dr. 
sed., $2,239. 14; 2-dr. sed., $2,181.13; Ri- 
viera, $2,278. 95; conv., $2,615.22. Super— 
4-dr. sed., $2,545.16; Riviera, $2,460.16; 
cony,, $2,848.38: stat. wag., $3,272.47. 
Roadmaster—4-dr. sed., $3,177.88; Riviera, 
$3,282.83; conv., $3,428.29; stat. wag., 
$3,948.70. (Dynafiow standard on Road- 
master, optional at $192.50 on Special and 


Super. GM _ power steering optional at 
$198.90 on Roadmaster.) 
CADILLAC—Series 62—4-dr. sed., $3,- 


683.70; cl. cpe., $3,587.20; Coupe de’ Ville, 
$4,012.97; conv., $4,162. 68. Series 60 Spe- 
elal—4-dr. sed., $4,323.38. Series 75—8- 
pass. sed., $5,427.89; Imperial sed., $5,- 
642.94. (Hydra-Matie standard on 62 and 
60 Special, optional at $199.66 on 75. GM 
power steering optional at $198.43 on all 
Hydra-Matic models.) 

CHEVROLET — Styleline Special — 4-dr. 


sed., $1,674.03; 2-dr. sed., $1,617.11; cl. 
cpe., $1,623.77; bus. cpe., $1,532.92. Style- 
line Deluxe — 4-dr. sed., $1,764.94; 2-dr. 


sed., $1,710.96; cl. cpe., $1,729.94; Bel-Air, 
$2,010.16; conv., $2,132.30; stat. wag., $2,- 
301.67. Fieetline Deluxe—2-dr. sed., $1,- 
(Powerglide optional at $178.35 on 
Deluxe models.) 

CHRYSLER Windsor — 4-dr. sed., §$2,- 
499.91: cl. ene . $2.476.79: Town & Country 
wag.. $3.197.84: 8-pass. sed., $3.337.66. 
Windsor Peluxe — 4-dr. sed., $2,726.54; 








Current Ceiling Prices on 


Newport, $3,084.24; conv., $3,206.60. Sara- 
toga—1-dr. sed., $3,217.40; cl. 
189.62; Town & Country wag., 
8-pass. sed., $4,167.15. New Yorker—4-dr. 
sed., $3,530.18; Newport, $3,965.99; conv., 
$4,088.59. Imperial—4-dr. sed., $3,837.26; 
Newport, $4,219.22. 
8-pass. sed., $6,870.54; lim., 
(Fluid-Matic optional at $131. 81 on Winda- 
sor, standard on Windsor Deluxe and other 
series. Fluid-Torque standard on Crown 
Imperial, optional at $166.51 on all other 
series except Windsors. Power steering 
standard on Crown Imperial, optional at 
$198.90 on other series.) 

CROSLEY—stat. wag., $1,001.64; bus. 
coupe, $943.38; Hotshot, $952.07. Super— 
2-dr. sed., $1,032.82; stat. wag., $1,076.77; 


conv., $1,035.38; Sports roadster, $1,028.72. 

DeSOTO—Deluxe—4-dr. sed., $2,336.24; 
cl, cpe., $2,323.22; Carry-All sed., $2,- 
573.90; 8-pass. sed., $3,140.31. Custom— 
4-dr. sed., $2,555.15; cl. cpe., $2,534.10; 
Sportsman, $2,890.50; conv., $2,995.71; 
8-pass. sed., $3,359.38; stat. wag., $3,- 
187.80; Suburban, $3,728.30. Fire Dome 
Eight—4-dr. sed., $2,741.25; cl, cpe., $2,- 


719.75; Sportsman, $3,077; conv., $3,181.50; 
stat. wag., $3,374.25. (Tip-Toe Shift stand- 
ard on Custom, optional at $131.97 on 
Deluxe and Fire Dome Eight. Tip-Toe 
Shift with Fluid-Torque optional at $298.48 
on Fire Dome Eight. Power steering op- 
tional at $198.90 on Fire Dome Eight.) 
DODGE — Wayfarer — 2-dr. sed., $2,- 
037.50; bus. cpe., $1,890.36. Meadowbrook 
—4-dr. sed., $2, 166. 32. Coronet—4-dr. 


$2,258.24; cl. cpe., $2,242.42; aston, 
$2,602.72; conv., $2,696.88; Sierra, §2,- 
905.74. (Gyro- optional at $102. 61 on 
all models.) 


FORD—Mainline 6—4-dr. sed., $1.677.50: 
2-dr. sed., $1,629; bus. cpe., $1,525.50; 
stat. wag., Mainline - 





$1,753.50; 2-dr. sed., $1,704; bus. cpe., $1,- 
601; stat. wag., $2,079. Customline 6— 
4-dr. sed., $1,769; 2-dr. sed., $1,720.50; cl. 
cpe., $1,730.50. Customline 8—4-dr. sed., 
$1,844.50; 2-dr. sed., $1,796; cl. cpe., $1,- 
805.50; stat. wag., $2,248.50. Crestline 8— 
Victoria, $2,104; conv., $2,213.50; stat. 
wag., $2,384. (Ford-O-Matic optional at 
$184 on all models.) 

FORD OF BRITAIN—Prefect 4-dr. sed., 
$1,379; Anglia 2-dr. sed., $1,203; Consul 
4-dr. sed., $1,693; Zephyr Six 4-dr. sed., 
$1,890. (Delivered at U. S. ports.) 

HENRY J—Vagabond Four—2-dr. sed., 
$1,448.55. Vagabond Six—2-dr. sed., $1,- 
593.68. Corsair Four—2-dr. sed., $1,617. 
Corsair Six—2-dr. sed., $1,753. 

HUDSON—Pacemaker — 4-dr. sed., $2,- 
296.54; 2-dr. sed., $2,250.13; cl. cpe., $2,- 
296.54; bus. cpe., $2,102.77. Wasp—4-dr. 
sed., $2,448.33; 2-dr. sed., $2,396.15; cl. 
epe., $2,448.33; Hollywood, $2,789.68; 
conv., $3,025.78. Commodore Six — 4-dr. 
sed., $2,654.60; cl. cpe., $2,627.91; Holly- 
wood, $2,976.59; conv., $3,223.65. Hornet 
—4-dr. sed., $2,749.18; cl. cpe., $2,722.51; 
Hollywood, $3,071.19; conv., $3,318.24. 
Commodore Eight—4-dr. sed., $2,749.18; 
el. cpe., $2,722.51; Hollywood, $3,071.19; 
conv., $3,318.24. (Hydra-Matic optional at 
$175.71 on all models.) 

JAGUAR—XK-120—Super Sports, $4,039; 


hardtop, $4,065. Mark VII—4-dr., $4,170. 
(Delivered at U.S. ports.) 
KAISER—Virginian Special—4-dr. sed., 


$2,212.26; 2-dr. sed., $2,159.79; bus. cpe., 


$1,991.89; 2-dr. Traveler, $2,264.72; 4-dr. 
. Virginian 


Traveler, $2,317.21 Deluxe — 
4-dr. sed., $2,327.70; 2-dr. sed., $2,275.23; 
cl. cpe., $2,296.22; 2-dr. Traveler, $2,- 


380.17; 4-dr. Traveler, $2,432.63. Deluxe— 
4-dr. sed., $2,452.93; 2-dr. sed., $2,399.53; 
bus. cpe., $2,212.82; 2-dr. veler, $2,- 
505.40; 4-dr. Traveler, $2,557.89. Manhat- 





New Cars 


tan—4-dr. sed., $2.568.38: 2-dr. sed. 


515.91; cl. cpe., $2,536.89; 2-dr. Traveler, 
$2,620.84; 4-dr. Traveler, $2,673.31. (Hy- 
dra-Matic optional at $168.79 on all 
models. ) 

LINCOLN — Cosmopolitan — 4-dr. sed., 
$3,489; cl. cpe., $3,592.50. Capri—4-dr. 
sed., $3,631.50; spt. cpe., $3,834.50; conv., 
$3,991. (Hydra-Matic standard on all 
models. ) 


MERCURY—4-dr. sed., $2,231.50; 2-dr. 
sed., $2,174; cl. cpe., $2,296; 6-pass. stat. 
wag., $2,754; 8-pass. stat. wag., $2,802.50. 
Monterey—4-dr. sed., $2,312; hardtop, $2,- 
430; conv., $2,585.50. (Mere-O-Matic op- 
tional at $189.81 on all models.) 

NASH—Rambler Super—Suburban, §1,- 
990.35. Rambler Custom — Country Club 
sed., $2,080; conv., stat. wag., $2,104.30. 
Statesman Super—4-dr. sed., $2,159.85; 
2-dr. sed., $2,125.40. Statesman Custom— 
4-dr. sed., $2,311.90; 2-dr. sed., $2,289.90. 
Ambassador Super—4-dr. sed., $2,534.40; 
, $2,498.30. Ambassador Custom 
—4-dr. sed., $2,692.20; 2-dr. sed., §$2,- 
670.95. (Hydra-Matic optional at $178.85 
on Statesman and Ambassador.) 

OLDSMOBILE—Deluxe 88 — 4-dr. sed., 
$2,311.25; 2-dr. sed., $2,246.23. Super 88 
—4-dr. sed., $2,444.94; 2-dr. sed., §2,- 
378.94; cl. cpe., $2, 328.96; Holiday, §$2,- 
655.16; conv., $2,833.12. Classie 98—4-dr. 
sed., $2,766.81; Holiday, $3,001.11; conv., 
$3,206.77, (Hydra-Matic optional at $178.35 
on all models. GM power steering optional 
at $198.90 on all models.) 

PACKARD — 200 — 4-dr. sed., $2,528; 
2-dr. sed., $2,475. 200 Deluxe—4-dr. sed., 
$2,675; 2-dr. sed., $2,622. 250—Mayfair, 
$3,293; conv., $3, 450. 300—4-dr, sed., $3.,- 
094. Patrician 400 — 4-dr. sed., $3, 767. 
(Ultramatic standard on 400, optional at 
$189 on other models. optional 





at $39.45 on all models.) 


PLYMOUTH—Concord — 2-dr. sed., $1,- 
757.23; bus, cpe.. $1,615.52; Suburban, $2,- 
164.68; Savoy Suburban, $2,287.99. Cam- 
bridge — 4-dr. sed., $1,825.61; cl. cpe., 
$1,788.55. Cranbrook—4-dr. sed., $1,915.80: 
cl. cpe., $1,884.99; Belvedere, $2,216.39; 
conv., $2,328.37. 

PONTIAC—Chieftain 6—4-dr. sed., 
000.95; 2-dr. sed., $1,943.06; stat. 
$2,597.24. Chieftain 6 Deluxe—4-dr. 
$2.104.11; 2-dr. sed., $2,046.26; conv. 
427.54; stat. wag., 's2, 680.99. 
—4-dr. sed., $2,075.40; 2-dr. 
017.63; stat. wag., $2,670.64. 
Deluxe—4-dr. sed., $2,178.58; 2-dr. sed., 
$2,121.78; conv., $2,500.48; stat. wag., $2,- 
753.52. Catalinas — Deluxe 6, $2,288.60; 
Super Deluxe 6, $2,354.27; Deluxe 8, $2.- 
363.77; Super Deluxe 8, $2,429.32. (Hydra- 
Matic optional at $178.35 on all models.) 


$2,- 
wag.. 
sed., 

$2, ° 
Chieftain 8 
sed.. $2, 
Chieftain 's 


ROOTES—Hiliman Minx—2-dr. sed., $1,- 
533; conv., $1,840; stat. wag., $1,938. 
Hillman Minx Deluxe—2-dr. sed., $1,645; 


conv., $1,890. Humber—Hawk sed., §$2,- 
295; Super Snipe sed., $3,369; Pullman & 
Imp. lim., $5,110. Sunbeam-Talbot—sed.., 
$2,685; conv., $2,911. Rover 75—sed., $2,- 
697. (Delivered at U. S. ports.) 
STUDEBAKER—Champion Custom—4-dr. 


sed., $1,757.42; 2-dr. sed., $1,723.85; cl. 
cepe., $1,751.75. Champion Deluxe—4-dr. 
sed., $1,849.30; 2-dr. sed., $1,815.76; cl. 
cpe., $1,843.64. Champion Regal — 4-dr. 
sed., $1,933.48; 2-dr. sed.. $1,899.94; cl. 
cpe., $1,927.82; Starliner, $2,220.35; conv., 
$2,257.50. Commander Regal—4-dr. sed., 
$2,107.01; 2-dr. sed., $2,072.04; cl. cpe., 
$2,101.10. Commander State—4-dr. sed., 
$2,193.05; 2-dr. sed., $2,158.08; cl. cpe., 


$2,187.14; Starliner, $2,497.52; conv., $2,- 
531.01. State Land Cruiser — 4-dr. sed., 
$2,349.33. (Automatic optional at $231.24 
on Champions and $243.08 on Commanders 
and Land Cruiser.) 
WILLYS-OVERLAND—Aero—Lark 2-dr. 
sed., $1,731.30; Wing 2-dr. sed., $1,988.96; 
Ace 2-dr. sed., $2,073.97. Four—stat. wag.. 
$1,848.50 (four-wheel-drive, $2,260.17). Six 
—stat. wag., $1,934.55 (deluxe, $1,963.24). 
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$550 Millio 


n Road Bill 


Reported to House 


WASHINGTON. The House 
Public Works committee has re- 
orted out a new $550,000,000 fed- 


eral-aid highway bill for the fiscal | 


years ending June 30, 1954, and 
1955. 

The new bill (H. R. 7250) would 
provide $247,500,000 for primary 
systems, $165,000,000 for second- 
ary systems and $137,500,000 for 
urban areas. This sum of $550,- 
000,000 compares to a 1950 total 
of $500,000,000. 

Additional appropriations include 
$22,000,000 for forest highways, $19,- 
250,000 for forest roads and $10,- 
000,000 each for park service roads, 
parkways and Indian roads. This 
gives an overall total per fiscal 
year of $621,250,000 as compared to 
$571,500,000 for 1950. 

An added total of $24,000,000 
would be spent for the Inter- 
American highway, defense ac- 
cess roads and the Rama road in 
Nicaragua. 

The bill makes no changes 
the 50-50 matching provisions of 
the existing law. It contains a pro- 
vision that 25 percent apportioned 
to any state may be transferred 
from one system to the other pro- 


TBA Group Meets 
At St. Louis 


In November 





CHICAGO.—The annual meeting | 


of the Oil Industry TBA Group 
will take place Nov. 17-18 at the 
Chase and Park Plaza hotels in St. | 
Louis, it is announced by C. W. | 
Henking, of Pure Oil Co., national | 
chairman of the group. 

“Program plans now in the mak- | 
ing,” said Henking, “call 
down-to-earth, carefully balanced 
discussion of the many factors that | 


enter into the efficient marketing | 


of TBA merchandise through serv- 
ice stations. Speakers and subjects | 
are being selected with the greatest | 
care, on the basis of their ability | 


to convey to the hundreds who at- | 
tend our annual meeting the ut- | 


most in practical ideas and infor- 
mation.” 

Committees already organized to 
handle the details of the meeting 
are: 

Reservations and arrangements- 
W. R. Chamberlain, chairman, So- 
cony-Vacuum Oil Co.; F. A. Pfeffer, 


Lion Oil Co.,; J. P. McMillan, So- | 
cony-Vacuum Oil Co., and R. Mad- | 


dux, Cities Service Oil Co. 


T. Cunningham, Aetna Oil Co., and 
H. A. Spott, American Oil Co. 
Statistical—_J. K. Howe, chair- 
man, Skelly Oil Co.; H. R. Crum, 
Esso Standard Oil Co.; 


Standard Oil Co. (Ohio). 
Publicity—A. N. Haenggi, chair- 
man, Cities Service Oil Co. (Del.); 


M. S. Marsh, Standard Oil Co. 
(Ohio); G. S. Wheatley, Standard 
Stations, Inc., and W. M. Grass, | 
Tide Water Associated Oil Co. 

The Midwest section of the Oil 
Industry TBA Group will hold its | 
annual 
hotel, Memphis, May 19-20. A sec- 
tion of the program will be devoted 
to sales promotion in the form of 
a film clinic. 





WE 
WHOLESALE 
USED CARS 





12240 JOS. CAMPAU 
DETROIT'S OLDEST 
CHEVROLET DEALERSHIP 
TW 1-0600 








in | 


for a | 


Suppliers’ entertainment — C. A. | 
Johnson, chairman, Ohio Oil Co.; 


meeting at the Peabody | 


vided it is approved as being in 
the public interest by the state 
| highway department and the Sec- 
retary of Commerce. 


Tornado Trucks 
Arkansas Haulers to Aid 


Disaster Victims 


LITTLE ROCK, Ark.—The Ar- 
kansas Bus and Truck Assn. has 
volunteered to supply all trucks for 
transporting food, clothing and 
household equipment donated for 
the tornado-stricken disaster areas 
of central Arkansas. 

Greater Little Rock terminal 
managers of the companies com- 
prising the association membership 
unanimously voted at a_ special 
called meeting to make any neces- 
sary number of trucks available to 
the Red Cross for that purpose. 

City pickups of donated articles 











Ramblin’ in '02 Rambler in N. Y.— 


Complete with duster, cap and goggles, Royce G. Martin, president of Electric Auto- 
Lite Co., is shown at the tiller of the 1902 Rambler during its recent appearance in 
New York. Looking on is R. J. Molloy, Nash assistant sales promotion manager. The 
1902 Rambler appeared in Auto-Lite’s Parade of Stars auto show. 





will be made and transported to 
in sev- 
eral counties. R. D. French, man- 


Red Cross field stations 


ager of the East Texas 
Freight Lines, 
disaster relief service. 
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| ASTM Compiles 
Publications on 


Antifreeze Tests 


PHILADELPHIA, The nine 
methods of testing and specifying 
engine antifreeze are explained in 
a 48-page publication being issued 
by the American Society of Testing 
Materials. 

The publication, called “ASTM 
Standards on Engine Antifreezes,” 
is the first edition compiled by the 
society. 

Described in it are methods of 
sampling and preparing aqueous 
solutions of engine antifreezes; 
freezing point of solutions; phys- 
ical tests for boiling point of anti- 
freezes, and specific gravity of con- 
centrated antifreezes by the hy- 
drometer. 


The publication also lists chemi- 
cal tests for ash content and re- 
serve alkalinity of concentrated 
antifreezes and for water in con- 
centrated antifreeze by the iodine 
reagent method. 

The publication can be obtained 
from ASTM at 1916 Race St., 
Philadelphia 3. 








G. L. Swit- | 
zer, Shell Oil Co., and E. L. Arnold, | 


— How the TINTOMETER captured fleeing profits! 





This is the way Jim Ryan told it to us. “Have you ever experi- 
| enced the feeling of a creepy breath of air out of nowhere, 
that seemed to circle ’round your shoulders, then vanish like a 


departing spirit? 


shop. I had been workin 








o'clock, when I was suddenly startle 
the cold wings of bats brushing against my neck. 





















“Let me tell you what happened to me right in my own paint 
into the —e- It was close to eleven 


by what I thought were 


“Whirling on my heels, I 
was astounded at what ap- 
peared to be a quantity of 
five dollar bills flying out 
the window. I dashed to my 
cash register. The drawer 
was open and I knew that 
something was horribly 
wrong. How could this hap- 
‘om to me? How could I 

ave become careless enough 
to permit part of my profits 
to take wings and fly out 
the window? 

“This mysterious occur- 
rence forced me to check 
carefully into my entire 
refinishing operation. I was 


Write today for 
your copy of the 
helpful R-M Re- 
finishers’ Manual, 


The Mystertous Case of the 


VANISHING 


determined to put a stop to this 














or die in the attempt. 


“A thorough investigation opened my eyes. These fleeing 


profits were the result of waste... 


pile of half-filled, dried-out paint cans . 


in the form of a great 
. most of which would 


eventually be tossed out the window! 


“Fortunately I talked to our jobber who recommended the 


R-M Tintometer. We installed it immediately. 


Now we pre- 


pare only the amount needed to complete the refinishing job 
at hand, and our paint inventory is under control! We prepare 
any of thousands of car colors in lacquer or enamel, without 
waste and without delay. Further, the formulas supplied with 


the R-M system show us what color to 


add to compensate for any 


weathering and drifting which may have occurred on the car.” 


Ask your Jobber to show you the latest 
R-M Refinishers’ slide film, " 


5935 MILFORD AVE., DETROIT 10, MICH. 


Pat, the Pixie Painter.” 








1244 N. LEMON ST., ANAHEIM, CALIF. 


Manufacturers of passenger and commercial 
car lacquers © enamels @ primers ¢ 
surfacers @ tinting colors ¢ thinners 
© removers * rubbing compounds, etc. 
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Dixie Farmers Up | 
. . 

Vehicle Ownership. 

NASHVILLE. — The number of | 
mechanized farms in Arkansas, | 
Florida and Georgia is growing, 
according to Forbes McKay, vice- 
president of Farm and Ranch- 
Southern Agriculturist. 

Arkansas farmers own 65,197 
autos and 61,042 tractors, while in 
1945 they owned 53,925 autos and 
26,537 tractors. 

Florida farmers own 36,123 auto- 
mobiles and 22,033 tractors as com- 
pared with 31,721 automobiles and 
12,812 tractors in 1945. 

In the five-year period ownership 
of autos in Georgia edged up from 
90,100 to 100,586 and tractors from 
24,648 to 60,991, McKay said. 








Used-Car Auction Prices 








(Continued from Page 55) 


PONTIAC—'51 Chieftain Deluxe (8) 2-dr., 
$1,500. '47 (6) 4-dr., $565. | 

STUDEBAKER—’51 Land Cruiser 4-dr., 
$1,465*. '50 Champion 4-dr., $950*. '47 
Commander 4-dr., $645*; Champion 4- 
dr., $630*. 

WILLYS—’'52 Wing 2-dr., $1,755*. "47 Jeep 
wrecker, $800. 


N. PLAINFIELD, N. J. 


(Lebanon Auto Auction, Sale every Wed- 
nesday. Prices are for sale of Apr. 9.) 
(Market steady. Sold 76 out of 112 


offerings.) 

BUICK—’50 Super Riviera, $1,575; conv., 
$1,730*; RM Riviera, $1,725*, $1,905. 
’49 Super sedan, $1,270, $1,235; RM 
sedan, $1,220*. ~ 

CADILLAC—’51 (62) sedan, $3,500*. °50 
(62) sedan, $2,675*. ‘49 (62) sedan, 
$1,960". 

CHEVROLET—’51 SL Deluxe sedan, $1,- 
540; SL Special sedan, $1,490. '50 SL 





GTOCK! Ameriea's Finest Gute Compass 


25th YEAR 


Since 1927 Dinsmore Compasses have made driving 
easier, safer and more enjoyable for motorists all 
over the world. Today these precision made, fully 
jeweled Dinsmore compasses are standard equip- 
ment on many of our finest cars. 
LIST, Only $5.49 Illuminated. 
1 your jobber is not stocked, order direct. All 
Dinsmore compasses are fully guaranteed. 
WRITE FOR COMPLETE LITERATURE 


DINSMORE 


AMERICA’S FIRST 











INSTRUMENT 
COMPANY 


MANUFACTURER OF 


POST 





FITS ALL CARS 
1815 Kelso Street Flint 1, Michigan 


AUTO COMPASSES 





Deluxe sedan, $1,350*, $1,255; 
cial sedan, $1,140, $1,135, 2 at $1,120. 
49 SL Deluxe sedan, $1,050, $985; 
conv., $1,130. '48 FM sedan, $800. '46 
FM sedan, $695; SM sedan, $540. ‘41 
SD sedan, $390. 

CHRYSLER—'51 
360; Windsor sedan, 
$2,310. ‘46 NY sedan, $720. 

DeSOTO—’51 Custom sedan, $1,990*, $1,- 
965*. 

DODGE—’52 Coronet sedan, $2,125*, $2,- 
175*. ‘51 Coronet sedan, $1,750*. °49 
Coronet sedan, $1,260. °’48 Custom se- 
dan, $875; Deluxe business coupe, $660. 

FORD—'51 Custom (8) sedan, $1,690*; 
Deluxe (8) sedan, $1,380, $1,350. ‘50 
Deluxe (8) sedan, $1,085. °49 Custom 
(8) sedan, $975, $950*, $925. '47 SD (8) 
sedan, $725; Deluxe (8) sedan, $630. '46 
Deluxe (8) sedan, $500. 


FL Spe- 


Windsor Newport, 
$2,130; 


$2,- 
NY sedan, 


HUDSON—'49 Super (6) sedan, $950. '46 
Super (6) sedan, $480. 

LINCOLN—’50 sedan, $1,465*. 

MERCURY—’49 sedan, $1,080*, $1,140*, 
$1,070*, $1,140. '46 sedan, $535. 

OLDSMOBILE—’50 (88) sedan, $1,535*; 
(98) sedan, $1,700*, $1,500*. ‘48 (98) 


sedan, $960*, 

PACKARD—'49 sedan, $925*. 

PLYMOUTH—’52 Cranbrook sedan, $1,975. 
’51 Cranbrook conv., $1,650; sedan, $1,- 
425; Cambridge sedan, $1,375. '50 De- 
luxe sedan, $1,170, $1,105. '47 Deluxe 
sedan, $750. 

PONTIAC—’'50 Chieftain (8) sedan, $1,- 
640. '46 Streamliner (8) sedan, $650. °42 
Streamliner (8) sedan, $200. 

STUDEBAKER—’50 Commander _ sedan, 
$1,160*. '47 Champion sedan, $730. 

WILLYS—’49 Jeepster conv., $650*. 


COLUMBUS, GA. 
(Columbus Auto Auction. Sales every 
Thursday. Prices are for sale of Apr. 10.) 
(Sold 62 out of 87 offerings.) 
BUICK—’'42 Special 4-dr., $325. 
4-dr., $260. 
CHEVROLET—’51 


‘41 RM 


SL Deluxe 4-dr., $1,- 





How to tip 


the sale 





GENERAL MOTORS ACCEPTANCE CORPORATION 


The GMAC Thrift-Guard Plan—The complete 
Time Purchase Plan that can be offered only by dealers in 
CHEVROLET, PONTIAC, OLDSMOBILE, BUICK AND CADILLAC CARS. 


Also offered for used cors of all makes sold by these General Motors dealers. 


mercial 


& Parkinson, and John F. Hubach. 


Hubach & Parkinson Displays New 'Models'— 


Hubach & Parkinson Motors (Dodge-Plymouth), Oregon City, Ore., came through 
with a novel idea for displaying its new ‘‘models" at the Portland East Side Com- 
club's recent “excellent firm of the week program.” 
“models” which proved a pleasant surprise to the 225 club members expecting to 
view new Dodge and Plymouth cars and Dodge trucks. From left: Jeannie Wallace 
(Miss Portland, 1951) as Miss Dodge; Polly Osburn as Miss Plymouth, Peggy Walter as 
Miss Dodge Job-Rated Truck and Phillis Holt of Oregon City, accordianist, who 
provided music for the program. Behind the ‘new models" from left: George Camp- 
bell, president of the East Side Commercial club; Mel Ulven, office manager for 
Hubach & Parkinson; C. R. Parkinson; Fred Campbell, special representative of Hubach 
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Pictured above are 





600*. '50 SL Deluxe 4-dr., $1,275; conv., 
$1,350, $1,275. °49 FL Deluxe sedan, 
$1,040. "46 SM 2-dr., $450. '42 SD 2-dr., 


$250. 
FORD—’51 Victoria, $1,805; %-ton pickup, 
$1,050. ’50 Deluxe (8) 2-dr., $1,150. °49 


Custom (8) 2-dr., $925, $965; club 
coupe, $837. ’47 Deluxe 4-dr., $520. °46 
Deluxe 2-dr., $400. 


MERCURY—’51 4-dr., $1,800*. ‘47 conv., 
$605. °46 conv., $495. 

PLYMOUTH—’51 Cranbrook 4-dr., $1,325. 
"50 Deluxe 4-dr., $1,130. 

PONTIAC—'46 (6) 2-dr., $450. 


CLEVELAND 


(O. K. Auto Auction. Sale every Monday. 

Prices are for sale of Apr. 7.) 

(Wholesale market holding steady, Re- 
tail market off about 50%. Sold 28 units 
out of 55 offerings.) 

BUICK—'50 Super 4-dr., $1,500*. '49 Su- 
per 4-dr., $1,100; 2-dr., $1,295. ’47 Super 
2-dr., $550. 

CADILLAC—’49 (75) 4-dr., $2,350*. °48 
(62) 4-dr., $1,610*. '46 (62) 4-dr., $800*. 

CHEVROLET—'52 SL Deluxe 4-dr., $1,- 
930*. ’°50 SL Deluxe 2-dr., $1,270*. '47 
station wagon, $600. 

CHRYSLER—’49 Windsor 4-dr., 
’48 NY 4-dr., $850*. 

DeSOTO—’48 Custom club coupe, $775*. 

DODGE—’50 Coronet club coupe, $1,370*. 

FORD—’51 Deluxe (8) 2-dr., $1,295; Vic- 
toria, $1,800*. ‘50 Custom (8) conv., 
$1,325*; Deluxe (6) 4-dr., $990. '49 Cus- 
tom (8) 2-dr., $965; club coupe, $850. 
"48 SD (6) 2-dr., $675. 

MERCURY—’51 conv., $1,870*. 
OLDSMOBILE—’49 (88) 4-dr., $1,000*, ’47 
(76) 2-dr., $375. °46 (98) 4-dr., $490. 
PONTIAC—’50 Chieftain (8) 2-dr., $1,350*. 
STUDEBAKER—’50 Land Cruiser 4-dr., 
$1,240*; Champion 2-dr., $1,000; 4-dr., 

$1,050. 


$1,220*. 


DANVILLE, VA. 


(Danville Auto Auction. Sale every Wed- 





nesday. Prices are for sale of Apr. 9.) 
(Sold 57 Units out of 96 offerings.) 

| BUICK—’50 Special 2-dr., $1,655*. 

CADILLAC—’51 (62) 4-dr., $3,550*. 

CHEVROLET—’50 FL Special 2-dr., $1,- 
165; SL Deluxe 4-dr., $1,220*. '49 SL 
Deluxe club coupe, $1,060; FL Deluxe 
2-dr., $920. ’47 SM 2-dr., $750. '46 FM 
4-dr.. $500. 42 FL 2-dr., $260. '41 SD 
2-dr., $230. 

DODGE—’50 Meadowbrook FL 4-dr., $1,- 
205*; Coronet conv., $1,205*. 

FORD—’51 Custom (8) 2-dr., $1,605*. ’50 
Custom (8) 2-dr., $1,245, $1,205, $1,200, 
$1,180, $1,150; club coupe, $1,000; Cus- 
tom (6) 2-dr., $1,195. °49 Custom (8) 
2-dr., $890, $810; 4-dr., $870; Deluxe 
(8) 2-dr., $820, $775, $800. "48 SM 2- 
dr., $760; 4-dr., $830, $705. ’°47 SD (8) 
club coupe, $700; 2-dr., $620. ’46 Deluxe 
(8) 2-dr., $575; SD (8) 2-dr., $510. °41 
(6) conv., $175. 

PONTIAC—’50 (8) Catalina, $1,955*. 
4-dr., $980*. °47 SL (8) 2-dr., $650. 
(6) 2-dr., $100. 

STUDEBAKER—’52 Land Cruiser 4-dr., 
$1,740. '40 Commmander 4-dr., $150. 


"49 
"41 





L. A. Distributor Signed 


For L-O-F Fiber Glass 


LOS ANGELES.—Direct distribu- 
tion in California of fiber glass tex- 
tile products manufactured by the 
new Fiber Glass division of Lib- 
bey-Owens-Ford Glass Co. will be 
undertaken immediately by Thalco, 
765 S. Harvard Blvd. The announce- 
ment was made jointly by T. E. 
Thal, president of the distributor 
company, and Clinton F. Hegg, 
sales manager of the L-O-F Fiber 
Glass division. 

The Thalco organization has been 
active in glass fiber sales on the 
West Coast for more than 10 years. 
Thal, himself a native of Toledo 
and well known to leaders in the 
glass industry, has announced ad- 
ditional warehousing facilities at 
415 S. San Pedro St. Erven White 
will promote L-O-F fiber glass 





products for Thalco. 





Fisher Contract 
For Tanks Hiked 
By $473 Million 


DETROIT.—Fisher Body division 
has received a definitive contract 
from the Detroit Ordnance district 
increasing the sum of its original 
order for the T-48 medium tank to 
$473,984,000, J. J. Cronin, general 
manager of Fisher Body, an- 
nounced last week. 

In March, 1951, Fisher received a 
letter order estimated at $195,000,- 
000 to begin production of the 
armed force’s still secret defense 
weapon. Work on this project was 
started in the summer of 1951 at 
Fisher Body’s Grand Blanc (Mich.) 
tank plant which was operated by 
Fisher during World War II. 

The manufacturing area of the 
plant is being expanded by some 
480,000 square feet giving the de- 
fense arsenal a production area of 
more than a million square feet. 
A new X-ray building also was 
built to house a 2,000,000-volt X-ray 
machine capable of penetrating 
steel 10 inches thick from a three 
foot distance, the first such unit in 
the Detroit area. 

Plans for production of the me- 
dium tank are proceeding accord- 
ing to schedule, Cronin said. 





For Short Trips? 


MEXICO CITY.—A local used- 
car dealer says this happened here 
during a sale: 

A thrifty-looking woman asked 
first about cylinders. The salesman 
asked what kind of a cylindered 
car she wanted—four, six or eight. 

“I think I should begin with 
one,” she sparkled. 





sells itself! 





Telescoping, Aluminum 
Clothes-Rod Fits All Cars 


Improved-type Auto-Bar, the handsome, 
sturdy clothes-rod “sells itself’ without 
time-taking effort. Popular because: can 
be installed, or removed and stowed- 
away in seconds. Fits any car. Two special 
coat hooks supplied with each Auto-Bar. 
Rigid strength, holds up 36 garments. 
Stock this quick-sale accessory. Place a 
trial order now. Phone your jobber today 
or write direct to us. Your purchase order 
will be filled immediately; shipping 
charges prepaid. Display cards included. 


LIST PRICE, $3.95 


Less Following Discounts: 


D & © cancaacs 30% off 
DO © Bheciccsaa 35% off 
12 or more..... 40% off 


GOODE PRODUCTS CO. 


Dept. B-3, 7542 Male Ave. Los Angeles 1, Calif. 
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| Used-Car Notes 








Short Ride, Big Damage 
For Lot’s Stolen Car 

TAMPA, Fla.—Homer F. Hern- 
ion, Tampa used-car dealer, report- 
ed to the city detective bureau that 
thieves stole a 1946 model automo- 
bile from his lot. 

The car was recovered two blocks 
from the car lot, but the right 
fender had been damaged when the 
car was rammed into another | 
parked on the lot. A light pole was | 
also banged by the car, Total dam- | 
ages to the two cars were estimated | 
at $50 and another $50 to the light | 
pole. 

* 


* 
Flint Lot Wins Voiding 
Of $600 ‘Fraud’ Claim 

LANSING.—Ruling that there 
was “lack of evidence of fraud,” 
the state supreme court has void- 
ed a damage claim against J. L. 
Myers and Norman A. Jaeger, 
Flint used-car operators. 

Myers & Jaeger had appealed 
from a $600 award handed down 
by Circuit Judge Philip Elliott 
in favor of Stanley M. Graham, 
who charged fraud in a tradein 
deal made Jan. 26, 1950. Judge 
Elliott had lowered the damages 
amount from the $700 ordered by 
a jury. 


* 





* 


Little’s Lot Opens 
EASLEY, S. C.—Little’s Used | 
Cars has been organized here with | 
capital stock of $25,000 to buy, sell | 
and finance automobiles. Harry 
Little is president. 


* * * 


OPS Sues St. Louis Lot 


For Ceiling Violations 

ST. LOUIS.-_-Cadet Motor Co., 
used-car dealer, has been sued by | 
the OPS for treble damages in vio- 
lation of ceiling price regulations. 
The suit alleges overcharging from 
$5 to $80 and totaling $250 in six 


* * 





Unit Shipments 
Of Truck Trailers 
Drop Slightly 


WASHINGTON. — The _ Depart-| 
ment of Commerce disclosed last 
week that factory shipments of | 
truck trailers during 1951 amounted | 
to 64,691 units valued at $245,300,- | 
000. This represents a small de-| 
crease in number, but a 7 percent} 
increase in value over 1950 ship- | 
ments of 65,966 units valued at} 
$229,700,000, 

Production of truck trailers dur- | 
ing 1951 totaled 67,384 units, a gain | 
of 4 percent over the 64,617 units | 
produced during 1950. 

Of the major types of complete | 
truck trailers, shipments of vans in| 
1951, it was stated, were down 22) 
percent from the number shipped | 
during 1950, while platform and} 
tank-trailer shipments increased 16 
and 40 percent, respectively. 

According to the summary, vans | 
accounted for 50 percent of the| 
61,426 complete trailers shipped in 
1951. Platform trailers ener | 

| 


21 percent, and tank trailers 9 
percent of the total. 
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leading automobile dealers all over the | 
United States recognize the value of dealer 
identification. Their preference for Ben- | 
matt license plate frames, service mono- | 
grams and other personal identification, 
exceeds by far that of all other manu- 
facturers combined. 


The Benmatt 
Organization Inc. 


3447 East 15th Street 
LOS ANGELES 23, CALIFORNIA 
Phone ANgelus 3-6751 





sales of used automobiles. Officers | 
of the firm are Frank P. Harold | 
and Virgil Spriesterbach. | 

* 


* +. 


New York Assn. Elects 


Kreisler to Fifth Term 


Charles Kreisler, of Kreisler 
Motors, Manhattan, has been 
elected president of the New 
York Used Car Dealers Assn. for 
a fifth term. 

Other officers elected were 
Harry Gottlieb, Etna Warehouse, 
first vice-president; Harry Baker, 
Embassy Motors, vice-president 
for New York county; Max Mey- 
ers, MacDave-Lincoln Motors, 
vice-president for Bronx county; 
Jack Rael, Ken-Weiss, Inc., vice- 
president for Queens, and Tim 
Anspach, Albany, vice-president 
for upstate New York. 

Max Bloom, Confield Motors, 
Manhattan, was elected secre- 
etary-treasurer and a director to 
the National Used Car Dealers 
Assn. 








tee . E “5 “"j 


Auto Leaders in Tolerance Drive— 


Shown are the automotive and accessories industries leaders who are working in 
committee to organize industry-wide support for the Joint Defense Appeal's current 
$2,500,000 campaign in the New York area—half of the national goal being sought to 
finance the human rights programs of the American Jewish committee and the Anti- 
Defamation League of B'nai B'rith. The industry's drive is being conducted jointly 
among new and used-car dealers and parts and accessories dealers. The committee 
members are: (standing, left to right), Irwin Schnurmacher, East Side Chevrolet; J. 
Connors, Ford Motor; Richard Bartel, Lincoln-Mercury division; Martin Lipshitz, Jamaica 
Battery & Engineering; Harry Lehr, Lehr Distributing; Edward Rohan, and Charles 
Schnurmacher, Manhattan Pontiac Sales. Seated, left to right: Edward L. Borkin, 
Edwards Motors; Adolph Schnurmacher, East Side Chevrolet, JDA chairman of the 
Automotive Division; Irving Kaplan, Kaplan Distributing, co-chairman; Robert Seidel, 
Metropolitan Distributors, and Samuel Zeitlin, Harris & Sloan Brokerage Co. 


. 





Wondering how new-car and truck production and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story, plus many other pertinent facts concerning the 
automotive industry, every week throughout the year. 
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Auto-Lite Holds — 
Spring Meeting 
For Jobber Aides 


TOLEDO.—More than 150 repre- 
sentatives of 50 central distributors 


|attended a three-day spring meet- 


ing here devoted to a review of 
sales and service policies of the 
three after-market sales divisions 
of Electric Auto-Lite Co. 

The distributor representatives 
heard J. A. Shank, manager of the 
Auto-Lite Parts and Service divi- 
sion, stress the importance of serv- 
ice and then listened to L. H. 
Middleton, vice-president and direc- 
tor of engineering for Auto-Lite, 
point out the increasing complexity 
of the modern motor car, requiring 
a higher standard of service. 


To support their service program, 
the distributors plan to expand and 
intensify the service schools which 
they conduct in cooperation with 
Auto-Lite to provide specialized 
instruction to personnel of the job- 





bers and service stations they sell. 
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THE SATURDAY EVENING POST 
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Today's closer fitting parts and hydraulic valve lifters in your modern, hig) 


fe the 
compression car engine demand exceptional filtration that also can hand 
: Sifee “s give 
new heavy duty, detergent type oils. Today's W IX Oil Filter Carcridges 8 
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Heavy duty WIXITE gives you this essential depth filrration in its resslen 
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removes more harmful dirt, grit and dust bat does not remove devergs 
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ditives from the new oils. For trouble-free driving and modern engine Pp 


tection, look for the famous WIX trademark on the Oil Filter Cartridges you 


buy, Care will save your car and here's the place co start saving. 
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This WIX national advertising subject also appears in: 
COLLIER’S—March 29th - POPULAR SCIENCE MONTHLY—April 





SUCCESSFUL FARMING—May & June 


POPULAR MECHANICS MAGAZINE—June - FARM JOURNAL—May & June 
PROGRESSIVE FARMER—April & May - COUNTRY GENTLEMAN—May & June 
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WIX ACCESSORIES CORPORATIO 








OIL FILTERS @ CARTRIDGES 
N e GASTONIA, N. Cc. 
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For Aluminum 
New Process Developed 
In Nickel Coating 
HARTFORD, Conn. The 
tion’s automotive manufacturers 
and repairers soon may become in- | 
terested in a new process developed | 
here for nickel coating aluminum. 
Developed by the 
Standard Propeller’ division of | 
United Aircraft Corp. in coopera- 
tion with Bart Laboratories Co. of 
Belleville, N. J., the process is said 
to solve the extreme problem of 
coating aluminum with nickel to} 
provide a stress-free, hard and re- 
silient coating. 


na- 


Hamilton | 








Where drivers make frequent stops, 
liveries per day. 
bottom so that inside lining, 
when required. 


HERMAN 





BODY 





|which were 


there iso HERMAN BODY 


designed for your Customers’ Specific Needs! 


THE HERMAN “WALK-IN” 
The easiest in and out body on the road 


this model saves time—permits more de- 
Interior walls are straight from front to back and top to 
shelves and partitions may be easily inserted 
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|Present ~~ Affecting Trade Untouched . 





BALTIMORE.—Sponsored by the 


| Automobile Trade Assn, of Mary- 
lland, four bills of major concern | 
|to auto dealers in the 
| be en signed by Gov. 


state have 
McKeldin. 


While 218 bills were handed to 
lawmakers at this year’s session, 


existing dealer 
undisturbed, 


laws 


were left 


Association - sponsored measures 


ernor: 


approved by the gov-| 
pp y | etnies, Previously 


House Bil] 15—Allows dealers to | 
attach dealer plates to any vehicle | 





; HAT she 


WRITE, WIRE OR PHONE COLLECT 


COMPANY 






ST. LOUIS 10, MO. 


=o 











owned by them which is_ used 
chiefly in their business. 


House Bill 16—Permits the use 


of temporary paper tags on out-of- | 


state sales and removes the re- 
quirements that dealers obtain ap- 


|plications for titles and tags from | 


purchasers. 

House Bill 17 — Exempts from 
the title tax vehicles acquired for 
re-sale by dealers from non-title 
it had been 
necessary for dealers obtaining 
vehicles from non-title states 
either by purchase or trade-in to 
title these vehicles in their name 
before they could be sold in 
Maryland. 

Senate Bill 15—Exempts from the | 
state sales tax vehicles on which 
the title tax is paid and all vehicles | 


Sines. im, Memes 
Convention Heads 


BOSTON.—The Massachusetts | 


State Automobile Dealers Assn. has 
appointed the following committee 
chairman for its 1952 convention: 

Leo W. Malboeuf, Worcester, 
general chairman; Robert D. Hall, 


Brockton, yearbook; Philip Shul- | 


man, Dorchester, entertainment; 
Herbert Brigham, Marlboro, gen- 
eral assembly; Al Demers, 


Pittsfield, resolution; Clifford M. 
Buchholz, Northampton, auditing, 
and A. G. Medlicott, Springfield, 
nominating. 
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You'll need PLENTY of STEAM 


i hl 


cleaner will be an essential 


jobber for details on the Visucleaner 
designed to give you everything you want in a 


steam cleaner 


for the 


days ahead 


BEAN 
LEYLAAT Lad 


More car repairs, more used car reconditioning, 
fewer mechanics —all are indicated and all 
indicate that a time and labor-saving steam 


Ask your John Bean 
Its been 


whether your equipment has 


om Zola Melcol iilem ail Mal ela Mela i mel Mel meleeleltielilel| 


job, 


Visucleaner 


JOHN BEAN DIVISION 


FOOD MACHINERY AND CHEMICAL CORPORATION 


f LANSING 4, MICHIGAN 
MC 


Gia 


WHEEL ALIGNERS AND CORRECTION TOOLS 


WEIGHTS . 


STEAM CLEANERS . 


CAR 


you can make money with a John Bean 


WHEEL BALANCERS AND BALANCING TOOLS 


WASHERS 





. HEADLIGHT TESTERS 


Wor- | 
| cester, reception; R. M. O’Connell, 


Four Dealer Bills Enacted in Md. 


which are to be titled or registered | *’ 


in other states. 


considerably and we were fortunate 


in having legislature approve our | 
|program 100 percent,” said the 
association. 

Other legislation relative to 


| auto dealers which was signed by 
| the governor will: 

| Clarify the law on _ expiration 
dates of motor vehicle registra- 
tions. C1.A & D, March 31; all 
others, Apr. 30. 

Provide that new plates shall not 
be displayed prior to March 1 on 
A & D vehicles, nor prior to Apr. 1 
on others. 

Relate to destruction of records 
|of financial responsibility after 
| three years. 

Measures providing for direc- 
tional signals on all motor ve- 
hicles and compulsory auto 
insurance failed to get by the 
legislators as did a bill which 
would have authorized speed of 
motor vehicles to be proved by 
means of devices employing 
radio-micro waves. 

Other bills killed would have: 
| placed a ceiling on finance charges; 
|required that vehicles coming to 
Maryland from 


} 


ment evidence that the vehicle had 
been approved; limited free motor 
vehicle registrations to one Class 
A vehicle for disabled veterans; 
required that vehicles stop for 
school buses everywhere; provided 


-|for refunds on unused tags if re- 


turned within 30 days; related to 
exemption from registration fee 
private passenger vehicles of cer- 
tain disabled veterans. 


Dallas Selected 
‘For °53 Southwest 
Jobbers Show 


| DALLAS. — The newly - elected 
|board of directors of Southwest 





| Automotive Show, Inc., has selected | 


|Dallas as the location of the 1953 
show. The automobile building in 
Fair Park has been leased during | 
the period March 26-29 for the 
| Show, reports Show Manager D. A. 
Johnson. 


T. C. Garrett, Ashby-Garrett Auto 
|Supply, of Dallas, was elected to 
| head the forthcoming show. Other 
| Officers include: First vice-presi- 
|dent, H. C. Westbrook, Westbrook- 
Reynolds, Texarkana, Ark.; second 
| vice-president, T. H. Everett, Bet- | 
| ter Monkey Grip Co., Dallas.; treas- 
| urer, John Harvey, Harvey, Mer- 
| rithew Sales Co., Ltd., Dallas. 
| Other board members are: John 
| Reynolds, Straus-Frank Co., Hous- 
|ton; Wayne Bull, Wayne Bull Auto 
|Parts, San Antonio; Harold Del- 
|}hommer, Harold’s, Inc., Lafayette, 
|La.; R. C. Archenhold, Archen- 
hold’s Auto Supply, Ft. Worth; H. 
J. Vanhook, Van’s Auto Supply, 
Oklahoma City; J. B. Wilson, Gulf 
Distributing Corp., Houston; A. L. 
Barnett, Dallas; W. Frank Russell, 
Dallas; Jack Porter, Kline-Porter 
Sales, Oklahoma City; John Mc- 
Kinney, Van Norman Co., Houston, 
and Harry Spear, Moog Industries, 
San Antonio. 


It was recommended to the board 
that consideration be given to an 
every - other - year show scheduled 
after the show in Dallas. If this 
plan is considered favorably, the 
Southwest show would be in step 
with the proposed plan to stage 


which there is no ASI show. 
Consideration will also be given 

to the plan of staging regional 

jobber-dealer clinics in 


west show 
said. 


Sadie ucer ; io Elast-O-Pad 


DETROIT.—Trim Specialties has | 
licensed Allen Industries, Inc., to} 
manufacture Elast-O-Pad, a new 
flexible pad support used in auto 
seat spring construction. 





“All these bills will help dealers | 


inspection states | 
furnish the motor vehicle depart- | 


regional shows during the years in| 


various | 
trading centers in the southwest | 
during the year in which the South- | 
is not held, Johnson | 








Depicts AAA Stamp— 


Dressed in the ‘snappy’ costume in 
his 1902 Oldsmobile is William H. Stahl, 
Southampton (Pa.) Chevrolet dealer who 
participated in AAA's recent commemora- 
tive stamp ceremony in Philadelphia. Stahl 
wore a duster, cap and goggles, typical of 
the old days, to help depict a similar 
vehicle which is pictured on the stamp. 


Willys Sales Posts 
Filled in Southwest 


TOLEDO.—Gerry E. Lyons, gen- 
eral sales manager of Willys-Over- 
|land, has announced appointment 
of a new regional 
sales manager 
and an assistant 
sales manager for 
the company’s 
southwest sales 
region encom- 
passing Texas, 
New Mexico, 
Oklahoma, Ar- 
kansas and Lou- 
isiana. 

Heading the re- 
gion, with head- 
quarters at Dallas, will be Donald 
&. McVey, a veteran of 28 years 
in automotive sales and field sales 
managerial positions. Assistant re- 
gional sales manager will be J. C. 
Caspary jr., former Dallas zone dis- 
trict manager for Oldsmobile. 

McVey was vice-president and 
| general manager of Willys Motors, 
Inc., distributorship at Minneapolis, 
l\from 1946-47. Since 1947 he has 
|been general manager of Art Hall, 
| Inc., a Lincoln-Mercury outlet at 
| Long Beach, Calif. 














D. F. McVey 





Postal Precision 
Montreal to Try Plan 


Of Quick Delivery 

MONTREAL.—A new system of 
mail delivery will be put on an ex- 
perimental basis here, it has been 
announced by W. J. Turnbull, 
deputy Postmaster-General. 

The system entails the use of 
|trucks and seven postmen. Delivery 
areas will be set up, and the trucks 
will take the postmen to an area 
from the postal terminal. With 
light packs, the postmen will make 
the rounds quickly, and be taken 
to another delivery area where the 
same process will be repeated. 

Turnbull said that the system 
would be put into effect in Mon- 
treal and Toronto, and will spread 
to other major areas if it proves 
worthwhile. It is planned that the 
system will be carried on in all 
kinds of weather. 








The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 





Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 
ADVERTISEMENT 








If they can fish for your 
vote—so can we! 


Trolhirty - 
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| Sports Car Boom Cited 


British Models Profiting From New Trend 
| In Auto Buying, Says Rootes 


NEW YORK. — “The amazing|ing future. The movement which 
growth in the popularity of the| |found its beginning in the home- 
sports car accounts for 25 percent | made hot rod, is now developing a 
of British auto sales in this coun-| into a growing market for the pro- 
try,” contends Brian G. Rootes, | duction of sports cars.’ p 
Western Hemisphere director for | One of the greatest | Smith Chevrolet Co., Houston— 

Rootes Group. Pe ’ which had to be overcome in the This is an artist's sketch of the new service facilities and showroom being built by | 

Volume sale of British cars in the sales resistance to British cars in | Smith Chevrolet Co., Houston, Tex. According to the company, construction is scheduled | 


U. S. which started just after the | this country, Rootes recalled, was | to be completed in late summer of this year. Total land and construction cost have | 


WantTo Make 
Painting Pay? 








hurdles 


\ 


ree 


Se ee ee ee ee | 


end of World War II, has grown 
into a permanent and expanding 
business, Rootes said. From the 
few hundreds sold in the first post- 
war years, sales have grown to 
where, in 1951, the total number of 


the development of adequate parts 
and service facilities on a nation- 
wide basis. 


been estimated at more e than $500,000. 


in all major centers of the U. S.| service for British cars and major | — 
Today, Rootes claimed British|There are more than a thousand | importers have their own parts) 





British cars sold in the U. S. was 
20,000, he pointed out. 
“It should be realized,” he add- | 
ed, “that while the British car | 
market in the U. S. is of para- | 
mount importance in the earning | 
of dollars on which British eco- | 
nomic survival depends, it is in | 
no way a competitor to the vast 
American automobile industry.” 


Two basic reasons were given by | 
Rootes for the increased accept- 
ance of British cars in the Ameri- 
can market. One was that the} 
smaller, lighter automobiles are de- | 
sirable for the shopper and com- | 
muter. In addition, Rootes said, | 
the economy offered by the small | 
car is an important factor in these 
days of rising costs. 

The second reason cites as ac-| 
counting for 25 percent of foreign | 
car sales in this country, is the| 
rise in the popularity of the sports | 
car. Motor clubs are springing up | 
all over the country, organizing | 
get-togethers, reliability trials, en- | 
durance tests, gymkhanas, motor | 
races and speed hill-climbs, Rootes 
observed. | 

One of the leading sports car | 
clubs, which started with seven | 
or eight enthusiasts in 1943, now 
has a membership of 3,000 and 

30 regional offices in the U. S. 
Cuba, Japan, Canada, France and 

other lands. 

“The motor races which these 
clubs organise are becoming a reg- 
ular part of the sporting calendar,” 
said Rootes. “Already such names 
as Watkins Glen, Bridgehampton 
and Pebble Beach are becoming 
household words and starting to 
rival the 40-year supremacy of the 
great Indianapolis track. 

“American youth have really 
taken to the sporting car and, for | 
this reason, I believe that such| 
cars as the Jaguar, M.G. and Sun- | 
beam Talbot have an ever expand- 





Sun Oil Terms 
Competition Key 
To Price Wars 


PHILADELPHIA. — Directors of 
Sun Oil Co. took sharp issue with 
proposals to prevent gasoline price 
wars through governmental con- 
trols. 

At the same time, they said that 
the public obviously doesn’t under- 
stand the issues involved in such 
wars that have been breaking out 
sporadically in this area for the 
past several years. 

“We believe,” said directors, 
“that competition is the only ef-| 
fective regulator of economic enter- | 
prise and that it is the only true 
guarantor of efficient public serv- 
ice.” 

In the recurring gasoline price | 
wars, which the company terms 
“keen price competition,” that have | 
been plaguing service stations in | 
Pennsylvania and New Jersey, Sun | 
Oil has been accused by some re-| 
tailers of taking the lead in the | 
price cutting. 

“Restrictive agreements or under- | 
standings with competitors,” the | 
directors continued, “which limit | 
the free market are as obnoxious | 
as the restraining decrees and con- | 
trols of government.” | 

The New Jersey Gasoline Retail- | 
ers Assn. recently tried without | 
success, to induce the New Jersey 
legislature to pass a price fixing 
law. 

However, the New Jersey Senate 
already has passed a bill that pro-| 
hibits stations from displaying | 
large signs advertising prices and| 
from charging prices other than | 
those posted or prices lower than 
the net cost of the gasoline. The 
bill is now before the house. | 


— pis case IS typical [ 


ee One more example of how dealers all over 
the country are “cashing-in” on the Alemite “Magnet Plan.” 
Making their Service and Parts Department pay as much as 84% of their 
overhead with Alemite “Magnet Plan” features. Want the 





It All Started with a visit from a salesman 
who seemed awfully sure of himself. This 
young fellow from Alemite had a presenta- 
tion showing how “Friction Fighting” brings 
more business—BIc BuSINESS—for car dealers. 
Still-I wanted proof, facts, figures. We 
agreed to let my organization decide. We set 
up a meeting to see his movie with the proof 
of results he wanted me to see. 


ANDREWS 





auto manufactures a are _Tepresented | dealers equipped to provide Parts | depots at key points, he added. 
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WANT ADS GET RESULTS 





MOTOR SALES 


LUBRICATION | DEPARTMEN i 








it Was More Than a Movie — it was a real 
education my men cheered from the start. 
It got right down to brass tacks on one of 
our biggest problems—building steady cus- 
tomers. We saw how frequent, proper lubri- 
cation kept new car owners coming back. 
Saw how the Alemite “Magnet Plan” built 
total service using lubrication as the “bait.” 
And we were in business from that moment! 











The Record Speaks for Itself! Customer 
return is up 23%. Total service volume is up 
20% — proof the plan brings profits far be- 
yond just lubrication and oil changes. Sure, 
“friction” smoothed the way, and Alemite 
helps keep business booming with an adver- 
tising “bonus”— ads every two weeks in Post 
and Collier’s. See why that Alemite sales- 
man seemed so sure of himself? 


MAIL THIS COUPON—NO OBLIGATION ——- 


Judge for yourself how the Alemite “Magnet Plan’ can help you cover 
your fixed overhead — improve your trading position. 
Alemite, Dept. C-42, 1826 Diversey Pkwy., Chicago 14, Illinois 


C] Send us complete information on the “Magnet Plan” 


facts? Call your Alemite distributor. Or mail this coupon now! 
State @ Sates 6 to visit . ‘ th, No. We would like to arrange a showing of your Hollywood movie 
e sure to visit our Stewart-Warner booth, No. 111, 112, A PRODUCT OF C] “Mts The Come-BACK That Counts!” 


113, at the NADA Convention in New York. 


ALEMITE 


#66 ws Pat OFF 
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Address 


City 
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Polities, Traffic ‘Don’t Mix’ 


Congestion Is a Problem for Experts, 


Halley Tells N. 


NEW YORK. — Traffic commis- 
sions are “too often hamstrung” 
by political forces, Rudolph Halley, 
president of the New 
council, told the 10th annual meet- 
ing of the Metropolitan Council of 
the Automobile Old Timers. 

Halley, former chief counsel of 
the Senate Crime Investigating 
committee, urged taking politics 
out of traffic problems and put- 
ting the problems into the hands 
of “experts” for solution. 

A. A. Lalley, president of Stokes 





Fine 336 Load Violators 
In Fla. During Month 


TALLAHASSEE.—The state 
highway patrol reported that it 
checked 12,836 trucks during 
March and found 336 which ex- 
ceeded weight limits. Fines to- 
taling $22,248 were imposed on 
operators of the overweight 
trucks. 





York city} 


Y. Old Timers 


Tax Council Service, was elected | 


president of the local Auto Old 
Timers group. Other officers are: 
P. J. Kaufman, Chevrolet dealer, 
first vice-president, and William 
Dosey and Marie Scholz, reelected, 
respectively, second vice-president 
and secretary. 

“About 30 years ago,” Halley told 
the meeting, “automobile men per- 
formed a marvelous job of getting 
autos out of the mud. Today, there 
is a need for getting the mud out 
of the automobile.” 

Halley contended that politici- 
ans are unwilling to seek pro- 
fessional and trained advice in 
dealing with traffic congestion. 
He said the automobile is “stra- 
tegically important” to the na- 

tion’s defense, 

John Creamer, retiring president 
of the Auto Old Timers group, also 
emphasized the importance of auto- 
| mobiles in his speech of welcome 
|to the meeting. 











Old, Modern Vie in Fuel Economy Test— 





The famed Vanderbilt Cup and Grand Prix auto races of bygone days were revived 
recently in Pomona, Calif., as part of a program emphasizing the spectacular progress 
that has been made in both automobiles and gasolines during the past generation. 


The AAA-sanctioned events were staged by Ethyl Corp. at the los Angeles county 


‘Fruehauf Names 
‘Four Managers 
‘For West Coast 


DETROIT.—A new West Coast 
| regional setup for Fruehauf Trailer 
Co. to handle greatly increased 
business in that section has been 
announced by President Roy Frue- 
hauf. 

The new appointments are: A. V. 
Tice as regional manager for the 
West Coast; E. C. Henning as Bay 
area fleet sales manager; Walter 
Pavela as district manager for the 
Bay area, and John Halwax as 
used-trailer sales manager for the 
West Coast. 

In making the announcement, 
Fruehauf pointed out that in 1951, 
Fruehauf business on the West 
|Coast reached an alltime high and 
was 30 percent over the 1950 totals. 

Tice, who has been division man- 
ager for southern California, now 
is in charge of a region comprising 


fair grounds. One of the highlights of the program was a competition between a branches at San Francisco, Oak- 
modern automobile and its 1923 counterpart to show that two gallons of today’s land, Sacramento, Portland, Seattle, 


gasoline actually do the work of three gallons of the fuel of 25 years ago. 





Wondering how new-car and truck production and sales are making out? 


TIVE NEWS gives you the entire story, plus many other pertinent facts concerning the | 


automotive industry, every week throughout the year. e 


AUTOMO- 








Rudy’s Valley 


Super Service Station in Man- 
hasset, Long Island! 


“We wanted the finest equip- 
ment throughout”, says Rudy 
Schneider, owner. ““That meant 
ARO for our lube department! 
Comparison showed ARO 


overhead reels 


units outstanding in eye-appeal 
and time-saving features. ARO 


helps us profit!” 





A gala welcome by civic leaders 
... TV and radio stars...and 
the whole community... 
greeted the recent opening of 


See your Aro Jobber. 
The Aro Equipment Corporation 
Bryan, Ohio 


Aro Equipment of Canada, Ltd., Toronto, Ont. 


RUDY’S VALLEY GARAGE 


ONE OF LONG ISLAND’S 
» FINEST SERVICE STATIONS 


\ 
‘ 
























Garage and 


and cabinet 





Spokane, Los Angeles, San Diego, 
Fresno and Phoenix. 

Henning, who has been division 
manager at Oakland, will make his 
| headquarters in San Francisco, 
| The appointment of Pavela, the 
}announcement said, will make it 
| possible for Fruehauf to integrate 
|the branches at San Francisco and 
| Oakland whose interests in the past 
| have been closely allied. 
| Halwax, who will serve under 
|A. V. Tice, West Coast regional 
|manager, has been in the motor 
transport business for 30 years. For 
12 years he was a salesman of new 
and used trailers at Los Angeles 
and more recently he was the Los 
Angeles used-trailer sales manager. 


Ford Fund Picks 
74 Winners of 
College Grants 


DETROIT.—Henry Ford II, pres- 
ident of Ford Motor Co. Fund, last 
week notified 74 high school seniors 
from 17 states that they have won 
four-year college scholarships in 
the second nationwide competition 
among eligible children of Ford 
Motor Co. employes. 

Forty-eight of the winners are 
| from Michigan. Other states having 
| winners are: New York, four; Min- 
nesota and California, three each; 
two each from Tennessee, Illinois 
and Nebraska; and one each from 











Missouri, Massachusetts, Utah, 
Connecticut, Ohio, Pennsylvania, 
New Jersey, Oklahoma, Georgia 


and Washington. Sixty-five percent 
of Ford’s employes live and work 
in Michigan. 

Thirty-eight of the winners are 
boys and 36 are girls. 

While the Ford Fund planned to 
award 70 scholarships, its scholar- 
ship board found that the qualifica- 
| tions of five candidates for the 70th 
| scholarship were equal and there- 
|fore awarded four extra scholar- 
| ships this year. 
| All winners will receive full tui- 
|tion and customary academic fees 
|}at any recognized college or uni- 
versity they choose. In addition, 
| they will receive a major portion 
| of their living expenses. 

In the case of scholarship win- 
|ners who choose a _ privately-en- 
|dowed college or university, the 
| Fund will make an additional $500 
|annual grant to such schools for 
}each scholarship award winner in 
| attendance. 


| 14 in Buffalo Indicted 


In Auto Insurance Gyp 

| BUFFALO. — The March grand 
jury indicted 14 persons in connec- 
tion with a widespread investiga- 
| tion into fake claims for auto dam- 
j}ages that resulted in losses to 
|}insurance companies. 

| County Judge Carlton A. Fisher 
| accepted innocent pleas from 12 of 
|the defendants, one a woman, and 
| released eight of them on $10,000 
| property bail. The other four were 
| remanded to the county jail in de- 
|fault of bond. 

| Shortly after the jury reported, 
District Atty. Gordon Steele said 
|that “the probe will continue into 
|alleged fraudulent auto accident 
| property damage claims.” 











| Patterson Hudson Opens 

Patterson Hudson Sales _ has 
opened in West Memphis, Ark. 
Paul Patterson is the owner. 





~~ 





~~ 
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How eile Burwell Does It... 





C utting Dealership Costs 


By L. D. Bray 
Staff Correspondent } 

SPARTANBURG, S. C. — Ernest | 
Burwell, Inc., Chevrolet dealership 
here, has been successful in cut- | 
ting operating costs, while at the | 
same time increasing the interest 
ind efficiency of the people in its 
organization, according to Ernest 
Burwell, owner. 

On the basis of his own experi- 
ence, Burwell suggested the fol- 
lowing ways to reduce expenses: 

Incentive Pay for Car and Truck 
Salesmen—Keep salesmen working 
for the same objective as the deal- 
er—to create gross profit—by pay- 
ing them a percentage of the gross 
profit they produce. Under normal 
selling conditions, they receive 20 
percent of the gross produced on 
cars, and 25 percent on trucks. One 
such method pays a small salary, 
plus some percentage of the gross 
profit on a washout basis, and a 
flat amount per unit sold. 

Another method converts to 
wholesale value, determining the 
gross profit at each step in the 
trade. The important point is—the 
better the deal, the better the pay. | 
The idea provides a combination of | 
security and opportunity. 

Incentive Pay for Service Sales- 
men—Changing from flat salaries | 
to salary and a percentage of the 
total labor and parts on the repair 
orders each salesman writes. In 
this way, two men can book more 
work than three. They earn more, 
but they save the dealer another 
man’s salary each year. 

Combining Parts and Service 
Duties—During peak loads in the 
service department, parts men can 
assist in writing repair orders, 
then return to their parts duties 
in the peak load, usually an hour | 
or two later. This eliminates the 
need for another service salesman. 

Incentive Pay for Service Man- 











Ford to Construct 


Charlotte Depot 


CHARLOTTE, N. C.—Ford divi- 
sion will start construction of a 
parts depot here, in May, it was 
announced last week. 

The new building, part of Ford’s 
$40,000,000 parts depot expansion 
program, will house the district 
sales office and district parts office 
and will be under the direction of | 
O. C. Osborne, parts depot manager. 

Ford expects the new building to 
be in operation this fall. The ware- 
house will have 108,700 square feet | 
of floor space. | 


Record Crowd Expected | 
| 


For Rebuilders Parley 


SAN ANTONIO, Tex. — Advance | 
registrations for the 30th annual | 
convention of the Automotive En- | 
gine Rebuilders Assn., May 5-7, 
here, indicate that a record crowd 
will attend, it has been reported. 

The mezzanine lounge and the 
ballroom of the Plaza hotel, con- 
vention headquarters, will contain 
83 booths for the use of manufac- 
turers of automotive replacement 
parts and machine shop equipment. 
The convention headquarters re- 
perted that the spaces are rapidly 
being reserved and a complete sell- 
cut is expected. 


Gets Chamber Post 
Frank Helvey, manager of Don 
MeMillian (Ford), Amarillo, Tex., is 
chairman of the goodwill commit- | 
tee of the local chamber of com- 
merce. 

















ADVERTISEMENT 








If you’re haunted — 
by high costs you'll like 


} Tera RSiirly 





ager—Paying service manager a 
salary, plus percentage of prof- 
its of combined parts and service 
departments, means he can con- 
trol his own pay, and yet the 
dealer has less fixed expense. By 
selling more merchandise and 
service or by reducing expenses 
in his department, or both, the 
service manager makes more 
himself and cuts down dealer 
overhead. 

Used-Car Reconditioning 
can be a separate activity by sala- 
ried mechanics and painters, op- 
erating under the used-car man- 
ager. The work done is charged to 
each individual car or truck as the 
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This | 


| work orders come through and ap-| 
|pears on the monthly financial | 
| statement as additions to used-car | 
| inventory—not shown on statement | 
| as part of service activities 
Wholesale Fire Insurance ‘There | 
can be substantial savings in in-| 
surance rates if automobile build- | 
ings meet the requirements of large | * 
mutual fire insurance companies | sy. 
specializing in wholesale rates. | 
One of the biggest requirements | 
is that the building must have a|} 
sprinkler system, must be in good | 





Kline Presents Driver Training Car— 


condition, etc. Most large manu-| W. P. Dodson (center), of Kline Chevrolet, presents a new dual-control car to Arthur 
facturing plants throughout the| Spoltore, supervisor of driver training at Catholic high school in Norfolk, Va. Also 
country can supply the names of | pictured are Suzanne Johnson, representative of the Tidewater Automobile Assn., and 
such insurance firms. two students from the school. 








HASTINGS CHROME SET 


HWE 


Motor Engineered 


FOR EACH MAKE AND 
MODEL OF ENGINE 


There’s no guesswork, no confusion when you specify Hastings 
Chrome Sets. They’re Motor Engineered to give you the right 
combination in any engine. In every Motor Engineered com- 
bination, Hastings uses chrome where experience has shown 


it does the most good. So when you get a Hastings Chrome Set, 





Ly 


CHROME 


y 


HASTINGS MOTOR ENGINEERING gives you specific ring types and 
ring combinations for specific engines. Each set is individually Motor 
Engineered to the operating characteristics of one particular engine. 


ALL HASTINGS HEAVY-DUTY SETS are Chrome Sets. For more than 
five years, Hastings has supplied the best chrome combination for 
trucks, buses and tractors operating under all conditions. Thousands 


of installations prove it! 


you can be sure it has been designed to do the very best job in 


that particular engine—regardless of the number of chrome 


rings in the set or their location on the pistons. 


you BUT OM So 





HASTINGS PROVIDES FULL COVERAGE in chrome sets for passenger 
cars, too—to cover every service need, every engine and operating 


condition. 


CENT, 


HASTINGS MANUFACTURING COMPANY, Hastings, Michigan e HASTINGS LTD., Toronto 
Piston Rings « Spark Plugs « Oil Filters « Casite « Drout 


3 HASTINGS 


STEEL-VENT 
PISTON RINGS 
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% Averages 59.71 Ton Miles in Economy Run . . . 





(Continued from Page 1) 


miles per gallon. 


x * * 


pany products took three of the 
four top positions. A Lincoln Capri 
came in second with 56.9085 ton 
miles; a six-passenger DeSoto was 
third with 54.7368, while a Ford 6 
was fourth with 53.8551. 

The winners were announced 
i, by Clarence Beesemyer, executive 
id ‘ag vice-president of General Petro- 
i : leum Corp. 

Tackling a longer, more rugged 
course, entries this year fell below 
winners of last year in mileage 
marks. Last year’s top actual mile- 
age winner was a Nash Rambler 
(not entered this year) with 31.053 
miles per gallon. In the regular 





Dealer Burns Cited for Safety Work— 


At the annual meeting of the Illinois Automotive Trade Assn. B. B. Burns, Decatur, 
lil., was presented with an award from the National Committee for Traffic Safety. Left 
to right: Willis Brodhead, immediate past-president, Illinois Automotive Trade Assn.; 
M. R. Darlington jr., managing director of the Inter-Industry Highway Safety Committee 
and a member of the executive committee of the National Committee for Traffic Safety; 





Burns, state safety chairman and president, Illinois traffic safety council; John T. Taylor,{class Ic3t year, a Studebaker 
executive secretary, Illinois traffic safety council. Champion won with 28.621 miles 
per gallon. 
. * * 
Order Extra Copies of the 1952 Almanac 


AN INTERESTING point is that 
the Lincoln Capri which took 





Now—Only $2.50 Each. 


ie THE sweepstakes, Ford com- | 





| first in its class and second in the 


| sw ‘ ith 
Studebaker Champion, with 27.2930 | Sweepetakes wae e€u lp ped we 


ydra-Matic, the automatic trans- 
mission produced by GM. 

Seventeen of the 25 entries were 
equipped with Borg-Warner’s over- 
drive, including the sweepstakes 
winner, and both winners in actual 
mileage. 

Class winners foNow, with ton 
miles the first figure and mileage 
second: 

Class A-—Ford Mainliner 6, 53- 
.8561 and 25.4634. 

Class B—Kaiser Deluxe, 53.6094 
and 24.6480. 

Class C—Mercury Monterey, 58- 
.7118 and 25.4098. 

Class D— Hudson Wasp, 47.7830 
and 20.4688. 

Class E — DeSoto Fire Dome 8 
(six-passenger), 54.7368 and 21- 
2777. 

Class F—Chrysler Saratoga Fire- 
power 8 (six-passenger), 49.1762 and 
19.0237. 

Class G—Lincoln Capri, 58.9085 
and 22.3562. 

Class H-—Chrysler Saratoga 








New MONROMATIE Merchandiser 


Is Yours at No Extra Cost 


This Service Station Merchandiser holds MONRO-MATIC Shocks in 
balanced sets of four, individually boxed for Ford, Chevrolet, Plymouth 
and all Chrysler Corporation cars. Sets for other makes readily made 
up from your stock. 

This is the quick, easy way to sell shock absorbers. And remember 
—MONRO-MATICS sell faster because they are the only shocks with 
automatic adjustment. Unique, 2-stage “restricted orifice’ valves give 
a smoother, steadier ride over any road . . . compression stroke is con- 
trolled by four times more fluid! Specify MONRO-MATICS for every 
replacement need. 


MONROE AUTO EQUIPMENT CO. 


Monroe, Mich. — World's Largest Muker of Ride Control Products 








Mercury Wins Sweepstakes 


(eight-passenger), 50.5729 and 17- 
.6520. 

Class I—Chrysler Crown Imper- 
ial, 58.1736 and 16.2362. 
| Special lightweight four-cylinder 
| class—Henry J Corsair, 51.3749 and 
| 30.8558. 
Special lightweight six - cylinder 
|class— Plymcuth Concord, 47.0250 
j}and 23.0797. 


| 


+ x 


HE average miles per gallon of 
| all cars was 22.0057, the average 
ton miles, 49.9901, and the average 
speed was 40.8496 miles per hour. 

Both the DeSoto six-passenger 
car and the Chrysler Saratoga six- 
passenger won in their classes al- 
though they ran out of gas near 
the refueling stations. As a result, 
the DeSoto lost nine minutes and 
the Chrysler 33 minutes. 


* * * 


A™ along the route, as well as 

among the throngs attending 
the event, two questions are being 
constantly asked: Why isn’t Gen- 
eral Motors represented by more 
than the one Chevrolet (entered by 
an owner) and why did Nash pull 
out its three cars at the last mo- 
ment? Even those who are known 
to have the answers disclaim any 
knowledge of why either was done, 
especially since practically every 
other car in the industry is in the 
contest, 

(The answers, according to De- 
troit sources, involve a fundamental 
difference of opinion as to the way 
the rum is set up and the sweep- 
stakes winner is determined. 

(Some makers take the view 
that it is not an economy run 
but a ton-mile run in which the 
heaviest cars have the advantage. 
For instance, last year the Nash 
Rambler was tops in economy 
with 31.058 miles per gallon, yet 
on a ton-mile tabulation the Lin- 
coln was sweepstakes winner 
with 25.448 miles per gallon. 

(At that time, Nash officials 
urged changes to offset the ad- 
vantages held by the heavier cars. 
Aside from the ton-mile issue, it 
is understood that Nash objected 
to adding 750 pounds to each car, 
regardless of the weight of the car. 
It was argued that the 750 pounds 
would be less of a burden to heavy 
cars than to light cars. 

(Some system of handicapping 


has been pro 
(As a result of its objections, 
Nash, like several other makers, 


did not enter the run this year. The 
Nash entries came from dealers, 
who later withdrew them. Perhaps 
the likelihood that the 31.053 miles- 
per-gallon record, which the Ram- 
bler turned in last year, will stand 
for some time, may have influenced 
the Nash dealers.) 








| Frey 
(Continued from Page 3) 


in your local association. Read your 
state and NADA bulletins. Attend 
the conventions. Talk to successful 
dealers. Find out the best way to 
make things click. Be a worker and 
a builder of a better climate for 
your own business in your own 
hometown. 

Don’t look at your fellow dealer 
down the street as a mean person 
and a bad competitor. He is actu- 
ally your partner in this industry. 
Certainly, when production is up 
and sales are down, our boys have 
to get out and work hard to sell, 
but, as long as they turn in a 
decent gross, nobody is hurt. 

Times come, too, when conces- 
sions have to be made on certain 
merchandise to move it. Do it 
gracefully. Don’t muddy up the 
waters for yourself and every- 
body else. When new models 
come out you have seen dealers 
advertise $500 off and 20 percent 
off on brand new previous year 
cars. How do you suppose this 
makes customers feel who have 
purchased new cars just like this 
from the same dealer only a few 
short weeks ago? Make conces- 
sions privately to your regular 
customers. Keep everybody’s 

goodwill. You will need it! 

The factory builds cars by the 
thousands, but we have to sell them 
one at a time. We are in the retail 
business. The factory is in the 
wholesale business, and who should 
try to compete with them? 
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FOR THE 3rd 
CONSECUTIVE YEAR 


FORD 
WINS AGAIN 


IN THE 1952 


Mobilgas Economy Run! 


* 
NEW FORD 

Mileage Maker Six (with Overdrive) 
TAKES FIRST PLACE IN CLASS “A” 
With 53.8551 Ton-Miles Per Gallon 


And 25.4634 Miles Per Gallon. 


* It’s GREAT to be a FORD Dealer! 
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less than 


4c each! 





SPECIFICATIONS: Tag is illustrated actual size. Plastic tag, with 
brass ball chain. Tag allows 3 or 4 lines of copy, 15 spaces per 
line, capitals, one side only. For copy on both sides, add 2c extra 
per tag. Assorted colors, red, blue, yellow and green. 30-days 
delivery printed. 


"MR. LOW PRICE" FORM NO. 951 





250 at 8c ........ $20.00 
500 at 6c... $30.00|2500 at 4.2c .. $105.00 
1000 at 5.2c ... $52.50/5000 at 3.7c .. $185.00 


PRICES F.O.B. ST. LOUIS 2, MO. 











CLIP THIS AD AND ORDER DIRECT FROM 


COMFORT 


Specialty Company 
200 SOUTH SEVENTH, ST. LOUIS 2, MO. 














Wondering how new-car and truck production and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story, plus many other pertinent facts concerning the 
automotive industry, every week throughout the year. 


yours for the asking FRE 


rf 
from maa’ Pa 
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MIRROR GLAZE 


7 


« 
a plan that AIMS at 


increased profits 
in your polish department 


a 





MIRROR eiu.vas 


O 


increased profits in your 
polish department 


rr 
—$_—__ 
TT 





Do you wish you were making more money in your polish department? 
Wishing won't make it so. This profit-packed plan from Meguiar's 
MIRROR GLAZE shows you how it’s done. Send for your free copy today. 


MIRROR GLAZE means supreme beauty 








complete line of : _ 
machine or hand with maximum protection 
applied polishes ae 
for any car finish! 


Eastern Division: 
3310 Winnett Road 
Chevy Chase, Maryland 


Offices in major cities» Sure, I’d like to learn “how to” increase my car 


polish profits without cost or obligation. 








| 
MIRROR BRIGHT | wuc 
POLISH CoO. | 


COMPANY 
“fine polishes since 1901’ 
910 East Colorado Street | ADDRESS 


Pasadena, Calif. ! cry 








STATE 

















Ohio Factfinders 
Urge State to 
Use Small Cars 


Committee Asks 
That There Be 
‘Few’ Exceptions 


COLUMBUS, O.— Recommenda- 
|tions of a special investigating 
|committee, which studied the pur- 
|chase and use of state-owned cars 
in Ohio, included a request that all 
|cars in the future should be of the 
|light type vehicle, with only a few 
exceptions. 

The committee, headed by John 
W. Bush, state purchasing agent, 
also stated that the head of each 
department should take proper su- 
pervisory action to see that the 
cars were used only for state busi- 
ness, and that a periodic review of 
the number of state cars and their 
assignments be made by the gov- 
ernor and cabinet members. 

A portion of the report said: 

“The committee recognizes the 
automobile as an important tool in 
the execution of an efficient job. 
State-owned autos should only be 
used in the interest of the busi- 
ness of the state of Ohio.” 

The report showed that the state 
owned one vehicle for every 6,856 
citizens of the state, and listed a 
total of 1,159 state owned cars. This 
was said to compare favorably with 
neighboring states. Michigan fig- 
ures show one car for every 6,229 
residents; Illinois one for every 





4,676, and Pennsylvania one for 
every 4,592 residents. 


NPA Authorizes 
800 Ambulances 


mercial export has been authorized 


announced here at a meeting with 
the ambulance manufacturers ad- 
visory committee. 

NPA disclosed that authorized 
output of each ambulance and 
hearse manufacturer during the 
second quarter has been based on 
the following percentage-of-indus- 
try ranking: Hess & Eisenhart, 12 
percent; Superior, 25; Henney, 15; 
Miller, 18.15; Meteor, 10; Flexible, 
15, and Eureka, 4.85. The 800-unit 
production schedule for the second 
quarter is below the 1,043 author- 
ized for the first quarter and the 
885 authorized for the fourth quar- 
ter of 1951. 


Jarrell Succeeds 


To Ross Presidency 


LAFAYETTE, Ind.—Ross Gear & 
Tool Co. announces election of 
John E. Jarrell as president, suc- 
ceeding Arthur F. Kanne who has 
retired after 33 years with the com- 
pany, the last five as president. 

Jarrell, 48, an engineering gradu- 
ate of Purdue university, joined the 
company 26 years ago and has been 
associated with the production, 
sales and administrative divisions 
of the company, moving into the 
present position from executive 
vice-president. 

F. H. Davis, district sales man- 
ager, has been named sales man- 
ager under S. L. Bradley vice-pres- 
ident in charge of sales. 





Freedom's Champs 


MEWA Booklet Cites Role 


of Trade Groups 


CHICAGO. — The Motor and 
Equipment Wholesalers Assn, has 
released a brochure on “Trade Asso- 
ciations: Champion of Free Enter- 
prise,” by Richard A. Melvin, 
MEWA’s director of member rela- 
tions. The booklet cites the bene- 
fits to the American economy, as 
well as to individual members, of 
the work of trade associations in 
every industry to preserve the 
American free, competitive eco- 
nomic system. 

“Trade associations have a seri- 
ous impact on the welfare of our 
nation and all of us individually,” 





for the second quarter, the NPA|_ 





according to Melvin. “Management 


creates trade associations to aid a 
type of business to conduct itself 
with the greatest economy and ef- 
ficiency and thereby to serve the 
country at large through the indi- 
vidual people.” 


Trade associations represent the 
army of the small and _inde- 
pendent businessman working in a 
friendly atmosphere of cooperation 
with his business competitor to 
protect them both from the dan- 





ADVERTISEMENT * 


through malpractices within the in- 
dustry or being taken over by a 
paternalistic government, according 
to Melvin. 


K-F Dealers Aid Contest 

The Kaiser-Frazer Dealer Assn. 
of Western Pennsylvania has con- 
tributed a Henry J to the “Steel 
Town Family” contest sponsored by 
the Pittsburgh Sun-Telegraph in 
connection with the Universal-In- 


gers of being put out of business /| ternational movie. 








Office of Procedure and Supply 

Washington, D. C. 
“T have just read your latest directive, 
and in reply I wish to say” 


| 
| 
| 
| Q 
WASHINGTON. — Production of 
800 ambulances and hearses for do- 
mestic civilian use and normal com- 











its future. 


And in this sound, essential parts 
jobbing business, the NAPA Job- 
ber Franchise is an asset of proven 
value. NAPA is the largest inde- 
pendent parts organization in the 
automotive industry. Through 
warehouses in 39 key cities, NAPA 
distributes parts and supplies of 
unsurpassed quality to NAPA Job- 
bers throughout the nation. 

The parts lines distributed by 
NAPA are all produced by in- 
dependent manufacturers. These 
parts cover the requirements of 
cars and trucks of all makes and 
ages. And they share in common 
a single standard of quality .. . 
“always equal to or surpassing the 
parts they replace.” 

The jobber who holds the NAPA 
Franchise and distributes these 
lines enjoys the full freedom of in- 
dividual ownership. But he has, 
behind every phase of his business, 
the support and counsel of a great 
national business organization. 











Put your money and abilities to work in the 


PARTS JOBBING 
BUSINESS 


—under the NAPA Franchise 


In peace or war, the consistently profitable record of parts jobbers 
everywhere speaks for itself. The business is sound and essential. 
The tremendous and continuing growth in car registrations assures 


NATIONAL AUTOMOTIVE PARTS ASSOCIATION 
Suite 706, Fox Building, Detroit 1, Michigan 


as Whe Cngetl Shalypendanl Perla Chganizaiion inc He Madomotive Tudusty / 


The NAPA Jobber also has 
these other important advantages: 
(1) NAPA Warehouse Service— 
master stocks on all NAPA lines 
within overnight shipping distance; 
(2) A uniform, written policy of 
Stock Control and Obsolescence 
Prevention; (3) Established meth- 
ods for sound management and 
operation; (4) Far-reaching sales 
and advertising programs. 

. + 7: 

For more than 25 years, compe- 
tent jobbers have found that the 
NAPA Jobber Franchise helps 
greatly in making a given invest- 
ment of time and money pay 
greater returns. If you are inter- 
ested in a business opportunity 
which offers a high degree of sta- 
bility, security and profit potential, 
investigate carefully the parts job- 
bing business and the NAPA Job- 
ber Franchise. Desirable opportu- 
nities are open now. For full in- 
formation, write: 
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| Underground Garages Prominent in Planning. . . 
| 


Cities Push Off-Street Parking 


| PROPOSALS for the construction | partly by 


_* and financing of additional off- | districts. 
| street parking facilities are receiv-| 
*\ing increased attention in cities | * 
|throughout the country, with cur-| 
rent and prospective developments | 
















in benefit | pected to be completed by June 1. 
WILMINGTON (Del.): City 
: | parking authority is studying type, 
T. LOUIS: Study being made of | Jocation and financing of off-street 
financing the construction and |parking projects. Organized last 
operation of proposed off-street|July under a new state enabling 
f (+ dao |parking facilities which may cost|act, the authority has expressed 
including the following: | $10,000,000 or more. Engineering | belief an off-street parking facility 
LOUISVILLE: City officials have |SUrvey also being made to deter-| covering a city block in the Wil- 
| announced plans for establishment | ™ine the location, type and size of| mington business area could be 
| of 5,000 city-owned metered, off-| Parking facilities that will be} financed through issuance of tax- 
| street parking spaces in downtown | Needed. Plans also announced for/| exempt bonds. It reported it found 
a state supreme court test of state|/private enterprise reluctant to 

law permitting the city to operate | undertake new parking facilities. 

such facilities. * * «* 


PHILADELPHIA:—City parking ROVIDENCE (R. I.): City coun- 
authority plans to build the city’s cil received recommendation 


assessments 


* * * 


| Louisville. New state legislation has 
| been enacted to facilitate the 


Bird-Kultgen Ford Gets Award— |financing of such projects through 
| revenue bonds. 


J. H. Kultgen, head of Bird-Kultgen, Inc. (Ford), Waco, Tex., receives a 1951 Four- 
Letter award from Glen M. Peck, left, Ford division Dallas district field manager, and | SAN FRANCISCO: City park- 


J. P. Davis, Dallas district truck and fleet 


sales manager. 








Manufacturers’ Stocks Rise . . . 





Tire, Tube 


Shipments 


Decline for Month 


NEW YORK. — Manufacturers’ 
shipments of passenger casings 
during February declined 3.69 per- 
cent to 4,920,833 units from 5,109,- 
420 in January, according to the 
Rubber Manufacturers Assn., Inc. 

Production of passenger casings 
was down 4.39 percent in February 
to 5,990,618 casings from 6,265,423 
the month before. Manufacturers’ 


White Distributors 
Map Sales Plans 
At Annual Parley 


CLEVELAND.—Members of the 
nationwide distributor council of 
White Motor Co. currently are 
holding their annual meeting at the 
Cleveland factory to discuss cur- 
rent sales and service programs. 

The council holds its own meet- 
ing, then meets with the company’s 
management and policy committee. 
The group is scheduled to view 
engineering developments and fea- 
tures in the wide range of models 
of White trucks now being built. 

On the council this year are the 
following who have served as co- 
chairmen of their regional distribu- 
tor councils during the current 
year: Bela Chesley jr., Wilcox & 
Chesley, Inc., Mankato, Minn.; C. 
Lowell Haskin, C. L. Haskin, Inc., 
Toledo; Stuart Snyder, Snyder Auto 
Service Co., York, Pa.; Frank C. 
Alley, Alley’s White Truck Co., Jop- 
lin, Mo. 

Others include: Keith Benson, 
Long Island White Trucks, Inc., 
Long Island City, N. Y.; Joseph 
Policastro jr., White Sales & Serv- 
ice Co., New Brunswick, N. J.; 
Robert J. Purcell, Purcell White 
Trucks, Inc., Syracuse; Clifford 
Cochran, Cochran & Nichols, On- 
tario, Calif. 

Also: Melford Gaither, Barringer 
Bros. & Gaither, Hickory, N. C.; 
Harry Graham, El Paso White 
Truck Sales Co., El] Paso, Tex., and 
John Kelleher, Henley-Kimball Co., 
Worcester, Mass. 








Ingenuity in Africa— 

This lad in Gutterheim, Cape Province, 
Africa, fashioned a musical instrument out 
of an empty Parko glass cleaner container, 
according to Lloyd Harris, sales manager 
of Park Chemical Co., Detroit. Photo was 
taken by W. D. Richardson, chief engineer 
of an English mining firm, after he heard 
the boy playing the instrument. 








inventories at the end of the 
month were 9,180,348 casings, an 
increase of 13.76 percent over the 
previous months’ end stocks of 
8,069,652. 

Shipments of truck and bus cas- 
ings in February decreased 10.99 
percent to 1,263,562 casings from 
1,419,571 in the previous month. 
Production dropped to 1,472,381 cas- 
ings from 1,606,269 casings in Janu- 
ary, a decrease of 8.34 percent. In- 
ventories totaled 2,189,978 casings, 
up 11.22 percent from the end of 
the previous month when 1,969,115 
casings were in stock, 

Shipments of automotive inner 
tubes totaled 4,958,381 units in Feb- 
ruary, a decrease of 9.44 percent 
from January when 5,474,887 tubes 
were shipped. Production decreased 
7.95 percent to 5,138,342 units com- 
pared with 5,581,856 the month be- 
fore. 

Inventories of inner tubes were 
up 1.59 percent to 10,506,748 units 
from the 10,342,795 units on hand 
at the end of January. 





Steel Industry 
Reports Decline 


In Net Income 


NEW YORK.—The net income of 
iron and steel companies represent- 
ing 92 percent of total steel ingot 
production, declined nearly 13 per- 
cent in 1951 from the previous year 
despite an increase of 22 percent 
in their combined revenue, accord- 
ing to the American Iron and Steel 
Institute. The companies’ federal 
income taxes rose about 61 percent 
to more than $1.2 billion. 

The 1951 net income of $667,693,- 
527 was $99,000,000 lower than the 
net income in 1950. The 1951 income 
represented a return of 5.74 cents 
on each revenue dollar, compared 
with eight cents in 1950. 

The 5.74 cents return in 1951 was 
the smallest since 1946, when it was 
5.5 cents. It was less than the 83 
cents average for the 10 years of 
1921-1930. 

The total revenues of the com- 
panies last year was approximately 
$11.6 billion, an increase of 22 per- 
cent in the year. However, total 
costs and expenses rose more rap- 
idly than revenues, the increase 
being 25 percent, to an aggregate of 
over $10.9 billion. The increase in 
costs was nearly $2.2 billion, com- 
pared with the increase of slightly 
under $2.1 billion in revenues. 

Wages and salaries, the second 
largest item, were $3.4 billion, an 
increase of nearly $600,000,000, or 
almost 21 percent. Social security 
pensions and similar employe bene- 
fits brought total employment costs 
to nearly $3.8 billion. 

The reduced net income was ac- 
companied by a cut of $4,000,000 in 
dividends, to a total of $307,000,000. 


Smith Opens U.C. Lot 
Tom Smith Motor, 8303 Euclid 
Ave., Cleveland, has announced the 
mening of a used-car lot. Wilbur 
b 


and Nathan Kliot are 
co-owners. 








ing authority plans to finance 
through revenue bonds the con- 
struction of a $2,200,000 garage 
beneath St. Mary’s square. The 
project had been delayed by in- 
vestment bankers’ voluntary 
credit restraint program, since 
ordered eased. More than $500,000 
of city funds have been spent in 
acquiring private property at the 

garage site, 

LOS ANGELES: Completion of 
a 2,000-car, three-level underground 
garage beneath Pershing square is 
scheduled for June 30. The $5,000,- 
000 project is being financed by 
private interests under a 50-year 
franchise, at the expiration of 
which the structure will revert to 
city ownership. 


KANSAS CITY: Bond proposals 
being prepared for submission to 
voters in May or June expected to 
include $1,000,000 in general obli- 
gation bonds to aid in financing the 
city’s off-street parking program. 
The bonds, which will include funds 
for purchase of land, will be paid 





first public garages on two large 
sites it acquired last year. Each 
proposed garage will accommodate 
about 500 automobiles and will cost 
approximately $1,250,000. The two 
sites were paid for through $1,200,- 
000 in revenue bonds issued by the 
authority, with construction costs 
to be similarly financed. 


DENVER: Plans were an- 
nounced for a court test of Den- 
ver’s new ordinance for the 
issuance of $4,500,000 in off-street 
parking bonds. Colorado’s su- 
preme court last year invalidated 
@ previous ordinance and the 
new measure was designed to 
overcome the court’s objections. 
The $4,500,000 bond issue was 
authorized by Denver voters in 
1947. 


BOSTON: City plans to build six 
off-street parking facilities in its 
downtown area and an_under- 
ground garage beneath Boston 
common. NPA recently approved 
construction of a 600-car garage at 
Winthrop square, as part of the 
city’s program. Preliminary plans 
for this $1,250,000 structure ex- 





Along the Dealer Front 


es 





Mendelson's Sales Force Honored— 


Members of the sales force of Mendelson Pontiac, Santa Monica, Calif., receive 
watches from Larry Benson, general manager, for top performance in the ‘“‘drive it 
yourself’’ demonstration campaign. The three winning salesmen demonstrated Pontiac 
“dual-range" performance to 571 people during a seven-week period. Left to right 


are: Larry Benson, general of 


M 


del Pontiac; G. Ll. Lawrence; T. L. 





vg 


King, assistant zone manager; Carroll Cate, and W. P. Lawrence. 





Palmer Views Lorgest Wisteria Vine— 


Suzanne Thayer (standing), daughter of the owner of the world's largest wisteria 
vine in Sierra Madre, Calif., extends an invitation to James Palmer, of Wegge-Pelton 
Dodge dealership, Pasadena, and Janet Marsh, 1952 wisteria queen, to see the vine. 
The Wisteria festival is an annual event in Sierra Madre. 











early this year for construction of 
a three-story open-deck parking 
garage, with a capacity of 355 cars, 
at the north-edge of the downtown 
shopping center. Cost of the pro- 
posed garage would be $1,527,000, 
almost the whole of a _ $1,700,000 
bond issue approved by voters in 
1950 as the source of funds to build 
two parking garages. 

NEWARK (N. J.): Revival of in- 
terest in the possibility of con- 
structing an underground parking 
facility beneath Military park in 
Newark was reported earlier this 
year, but no further announcement 
on the progress of such plans has 
yet followed. Several other propo- 
sals for the construction and 
financing of off-street parking fa- 
cilities have been advanced without 
yet reaching the active stage. 

MILWAUKEE: City interim 
parking commission recently re- 
jected a proposal by the Milwau- 
kee Garage and Parking Assn. 
that the city stay out of the 
parking business so as not to 
compete with privately - owned 
lots. The commission noted that 

the City Common Council has 
established a policy concerning 
parking lots which states that 
private businessmen “will be en- 
couraged to create and operate 
parking facilities entirely with 
their own capital.” 

MANCHESTER (N. H.): Mem- 
bers of the traffic committee of the 
local governing body announced 
plans for the provision of addi- 
tional off-street parking facilities 
in the city’s shopping district this 
year. 

FARGO (N. D.): Citizens advis- 
ory committee was named by 
Mayor Baldwin to aid in developing 
a comprehensive plan for downtown 
parking facilities. It was an- 
nounced that the committee, in 
cooperation with city departments, 
would attempt to outline plans for 
locations and use as well as financ- 
ing for consideration by the city 
commission. 2 

DALLAS: Report submitted to 
city officials by the state highway 
department estimated that there 
was a shortage of 2,774 parking 
spaces in the city’s downtown 
district which would increase to 
a shortage of 10,500 spaces by 
1955. 

COLUMBUS (O.): Plans for an 
estimated $8,000,000 off-street park- 
ing program are currently stymied 
by failure of the city council to 
make funds available for detailed 
studies necessary before steps could 
be taken toward financing. 


Stockholder Suit 
Against Willys 
Is Thrown Out 


DETROIT. — A stockholder’s suit 
against Willys-Overland, Inc., and 
its former president, Charles E. 
Sorensen, was dismissed last week 
by Federal Judge Frank A. Picard 
here. 

The action, brought by Abraham 
Fistel, of Boston, sought cancella- 
tion of Sorensen’s 10-year, $52,000- 
a-year contract with the company. 

An agreement between Sorensen 
and. the company gave him an 
option by buy 100,000 shares of 
stock at $3 a share. He later sold 





™ |\the option rights for $600,000, the 


suit stated, 

Fistel had asked the court to 
cancel the option sale and require 
Sorensen to return the $600,000 to 
Willys-Overland. 

Judge Picard’s dismissal order 
barred further stockholder action 
on the matter. Attorneys said no 
cash settlement was involved. 
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receiving two major gun orders for | Yoder Co., $219,750. All orders sti 
$9,504,793, it was announced last | for shells. 
week by the Cleveland Ordnance|_ A $1,765,121 award was made to | 
district. | Libbey-Owens- -Ford Glass Co. for| 
23,824 periscopes. 

Smaller awards were made to 
Lempco Products Co., Bedford, $2,- | 
a a ae eee Sy ene ripe sven you the entice stecy | 

re stor 

263 ; Mullins Mfg. Co., $930, 000, and | every week voushout the year 7] 


Six Ohio Firms 
Get War Orders 


CLEVELAND. Defense con- 
tracts totaling $17,140,226 have been 
awarded to six industries in Ohio, 
with Firestone Tire & Rubber Co. 


Wondering how new-car and truck pro- 
























A BETTER 
FOR Satee ro ABSORBER 










Across the nation, automotive dealers and service 
shops are cashing in on Columbus Luxury-ride 
Shock Absorber advertising in The Saturday Eve- 
ning Post, Time and Pathfinder magazines. 


If your shock absorber sales are lagging behind, 


switch to 
Lae mBUS 
Uni Mie SHOCK ABSORBER 


LICENSED BY DE CARBON 
“The World’s Best Shock Absorber” 


Your jobber can tell you why the Columbus 
is a superior shock absorber and how 
to cash in on this national advertising. 


Get the facts TODAY! 







GUARANTEED 
1 YEAR 
OR 15,000 
MILES 








DUMP BODIES 


Medium and Heavy Duty 


HYDRAULIC HOISTS 


for Dump, Grain and Platform Bodies 


TRAILER DUMP BODIES & HOISTS 


(with and without trailers) 


PICK-UP DUMP CONVERSIONS 
LOAD-N-GATE 


Hydraulic Lift Tail Gates 


LIME FERTILIZER SPREADERS 
SPLIT-SHAFT POWER TAKE-OFFS 
MECHANICAL POWER CHUTES 


For Coal—Other Material 


CEMENT SPREADERS 


For Soil Cement Roads 


Take in more kale on 
every truck sale with 


TRUCK EQUIPMENT 
<4 


THE COMPLETE LINE 
OF STRONGEST DESIGN 


HERCULES STEEL PRODUCTS CORPORATION 


Galion, Ohio 


| 
|i 
| 
| 
| 
| 





Ray Exceeds Own Marathon Mark— 


Joie Ray (at wheel) is shown as he starts his 224-hour marathon drive in a Nash 
Rambler Country Club, sponsored by Dothan Motor (Nash), Dothan, Ala. Bidding him 
“good luck" are W. L. Harris (center) and J. O. Smith, co-owners of the dealership. 
When the marathon ended, Ray had driven continuously for 224 hours, exceeding his 
previous mark of 216 hours. Ray was handcuffed to the wheel by the Dothan police 
department and the key was locked in the dealer's safe. He was accompanied 


by a nurse. 





Traffie Officials Sounded Out... 





Public Beefs Told 
Capital Dealers 


(Continued from Page 3) 


sideration a customer expects and 
gets at other places where he does 
business.” 

Referring again to the NADA 
survey, Keneipp said there was con- 
tradiction to some extent there be- 
cause while it was largely general 
complaint against new-car dealers, 
most people declared they would 
rather buy a used car from a new- 
car dealer. 

Improper use of dealer tags was 
also a common complaint against 
dealers, Keneipp said. He asked 
WATA to continue its support of 
the District inspection system, now 
13 years old. He noted that the 
dealer association was an original 
supporter of the demand for in- 
spection stations. 

He said there was some dealer 
repercussion against the system 
because of a rejection, but that 
some new-car dealers never have 
a rejection. 

Inspection involves the making 
of a sacrifice to accomplish the 
greatest good for the greatest num- 
ber, Reed observed. 

For the D. C. registration year 
ended March 31 there were 196,898 
vehicles inspected. There were 322,- 
042 inspections. The rejections on 
all cars totaled 52.87 _ percent. 
Trucks were highest with 60.13 per- 
cent and buses lowest with 33.11 


percent. Vehicles condemned to- 
taled 1,234. 

Principal causes of rejections in 
percentages: 


Brakes, 21.48; headlights, 20.95; 
steering, 16.75; rear lights, 13.68; 
glass, 7.84; windshield and wip- 
ers, 7.73. 

In spite of compulsory inspection, 
Keneipp said, one of every four 
ears has either defective lights, 
brakes or steering. 

Said Reed: 

“There isn’t anything wrong with 
my car—it will pass, is the attitude 
of virtually all motorists who enter 
the test station. Yet, about 50 per- 
cent fail on the first try. Why? 
Because defects are hidden and will 
not always sound an alarm.” 

“Our files are filled with let- 
ters of grateful appreciation from 
car owners for whom we have 
discovered a dangerous condi- 
tion,” he added. 

Reed said that his inspectors are 
on the receiving end of much abuse 
a great deal of the time, particu- 
larly from garages which have pre- 
pared cars for inspection. 

Commercial fleet operators orig- 
inally condemned inspection as a 
nuisance, Reed said, but they now 
see it as a useful check on their 
own machines. 

Keneipp asked the dealers to 
“continue and expand your efforts 
to have driver training courses es- 
tablished in all the senior high 
schools.” 

“I have respect for our teen-aged 
drivers of today,” he said. “We are 








noticing a marked improvement in 





their driving and in their attitude 
toward their responsibilities as 
drivers, thanks to the fine work 
being done by both public and pri- 
vate driver training schools.” 


Sawyer 
(Continued from Page 2) 
vehicles in operation had sharply 
advanced the total of accidents and 
fatalities. 

It would be “alarming,” Mr. Tru- 
man said, if the National Safety 
Council’s forecast of 40,000 high- 
way deaths this year proves accu- 
rate. 

Upon being assigned by the 
President to run the steel mills, 
Sawyer cut short a projected na- 
tienwide tour after completing his 
first stop in Detroit. Object of the 
cancelled trip was to confer with 
business and labor leaders on their 
particular problems in various 
areas of the country. 

Sawyer, in an address before the 
Economic Club of Detroit, called 
for a national survey of economic 
potentials to determine the limits 
on our ability to support heavy do- 
mestic and foreign spending. 

The President’s Highway Safety 
Conference has been in operation 
since 1946. It consists of federal, 
state and local officials and at- 
tempts to align publicly-sponsored 
safety campaigns. 








Cummins Diesel Car 
To Race in ‘500’ 


COLUMBUS, Ind.—A diesel-pow- 
ered racing car, propelled by a 
newly - designed horizontal engine, 
will be entered in the 1952 Indian- 
apolis Speedway 500-mile race, it 
has been announced by Cummins 
Engine Co., Inc., here. 

Freddie Agabashian, of Albany, 
Calif., will drive the car on Memo- 
rial day, the company said. In 1950, 
a Cummins-powered car qualified 
for the 500-miler at 129.208 miles 
per hour, the company said, but 
was forced out of the race in the 
52nd lap by an accessory failure. 


ADVERTISEMENT 
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Blast Ford 


Packard, K-F Tell NPA 


Quota Plan | 


Proposal Would Drive 


Independents Out of Business | 


(Continued frem Page 1) 


ger cars under a controlled mate- 
rials situation, such as now exists, | 
the Ford formula would reduce pro- 
duction allowed Packard from 83,- 
600 units to approximately 55,000 
annually, or below the break-even 
point.” 

(According to Automotive News 
estimates, Packard produced cars 
at the rate of 61,776 annually dur- 
ing the first quarter of this year.) 

* al * 


“ZT IS inconceivable,” Packard 

continued, “that the NPA or 
any other governmental agency 
would contemplate the adjustment 
of production percentages in such 
a manner as to force a small inde- 
pendent automobile manufacturer 
out of business.” 

Ford’s proposal for a change 
in industry output percentages is 
based on the contention that 
present controls over production 
have prevented Ford from dis- 
placing Chrysler as the second 
largest producer of passenger 
cars. 

Ford maintains that NPA should 
have selected the year ended June | 

30, 1950, as a base period for fig- 
uring material allocations. Instead, 
NPA uses the three-year period of 





1947-1949. 


* * * 

bp more recent postwar period, 
claims Ford, would better rec- | 
ognize the benefits attained from | 
a vast reorganization of Ford Mo-| 
tor Co., which began when Henry | 
Ford II replaced his late grand- | 
father as the firm’s head. | 
Further, stated Ford, the 1947- 
1949 period marked a “seller’s mar- 
ket” in the auto industry, and did 
not reflect a true buyer preference | 
for particular makes of cars. | 
K-F said the plan to change al- | 
locations on steel, copper and alum.- | 
inum to each auto Tuctlon of the | 





| 
| 
| 
| 
| 


would reduce the production of the 
eight smallest auto companies by | 
one-fourth. 

“Apart from the general disad- | 
vantages of a one-year base period, | 
the period proposed by Ford has | 
the particular disadvantage of sub- | 
stantially improving the position of | 
the Big Three at the expense of | 
the eight independent producers as | 
a group. 

“The Ford period would reduce | 


Used Cars | 


(Continued from Page 2) 





Denver, Seattle, Montgomery, Ala., | 
and Buffalo. 
* ok * 


p= dealers report that | 
prices are either remaining | 
firm, or climbing slowly on most 
models. Most of them said that 
Regulation W was hampering the 
sale of newer models considerably, 
but that ’47 through ’49 cars were | 
quite active. In some areas, sales | 
appeared to be centered around | 
prewar and ’46 models. 

From a slow start at the begin- 
ning of April, the overall average 
price of used cars has climbed 
steadily during the last two weeks, 
according te the Automotive Nsws 
index. The figure now stands at 
$1,211 or $9 below that of the over- 
all average price which prevailed 
in March. 

Reports from used-car auctions 


g steady 
on the average, but that they are 
turning upward in a few areas. 

Denver, for instance, reported 
that used-car sales there are being 
spurred by a shortage of new cars. 
Tim Anspach, used-car auction op- 
erator in Albany, N. Y., reported 
prices up about $15 on most models. 
Paul B. McClure, at Amarillo, Tex., 
said the market was stronger on 
late-model cars. 

Auction operators at Los An- 
geles, Philadelphia, Cleveland and 
North Plainfield, N. J., said that 
both market and prices were hold- 
ing firm. G. W. Bixler, at Ebens- 
burg, Pa., said that prices were off 
just a bit, and that cars were 
scarce. 

The elements, of course, are af- 
fecting sales in many areas. A re- 
cent report from Mason City, Ia., 
told of a blizzard which limited 
consignments, The Missouri valley, 
experiencing one of the worst floods 
in its history, is slowed to a stand- 
still in many areas. 





the base period percentage of the | 
independents as a group from 16.51 | 
percent to 12.32 percent, a reduction | 
of more than one-fourth. 

“Such a reduction would be| 
plainly at variance with the con- | 
gressional policy of assuring a fair | 
share to small and independent | 
concerns and discouraging exces- | 
sive economic concentration.” 

Packard’s protest stated fur- 
ther that Packard has _ consis- | 
tently accounted for more than 2 
percent of new-car production, 
with the exception of 1950 and 
1951. | 

Packard said that it had never 
asked for special competitive ad- 
vantages, but pointed out: 

“Prior to World War II the gov- 
ernment recognized that under gov- 
ernment controls independent auto 
manufacturers required special con- 
sideration and they were permitted 
to build a greater percentage than 





| They're Off in Economy Run— 


rossi 





Only General Motors car entered in the 1952 Mobilgas Economy Run to Sun Valley, 
this 1952 Chevrolet—entered by the owner, Southern California Plating Co., Los 
Angeles—gets the go-ahead flag as the 29 entries left Los Angeles last Monday. As 
noted on the front bumper, this Chevrolet used regular Mobilgas and was the 12th 


to leave the AAA compound. 





their historical position indicated 
they were entitled to. 
“We are not suggesting that such 


a plan be adopted today, but we do 


insist that we not be discriminated 
against through having our his- 
torical position affected in the man- 
ner proposed by Ford.” 





2 Aides in Dixie 
Named by Willys 


TOLEDO.—-Edward G. Fusselle 
and John B. Hunsinger, former 
sales promotion and merchandising 
managers for Kaiser-Frazer, have 
been appointed assistant regional 
sales managers for Willys-Overland 
in the company’s Atlanta region, 
Gerry E. Lyons, Willys general 
sales manager, announced last 
week. 


Veterans in training of retail au- 
tomotive salesmen, both men will 
assist J. Basil Burke, Willys region- 
al sales manager for Tennessee, 
North Carolina, Mississippi, Ala- 
bama, Georgia, South Carolina and 
Florida. 


Fusselle began his automotive 
career with Ford Universal Credit 
Corp. in Chicago in 1928. Hunsinger 
entered the automotive field in 
1921 in Charlotte, N. C., where he 
held salesman and sales managerial 
positions with Buick, Chrysler, 
Huppmobile and Chevrolet distri- 
butorsihips. 





For Metallic Finishes 


That Have: 


® More Glamour 

® Maximum Two-Tone 
® Greater Depth 

®@ Gloss Retention 


® No Seeding 


® Richer Color Values 





Announcing 
Alcoa Aluminum 


tinting 


Ne 








You may be noticing new richness and sparkle in the polychrome 
finishes of some of the new automobiles. When you do, you will be 


manufacturing customers. 
In a two-year search, we looked for a way to produce an aluminum 
tinting paste that essentially was of uniform particle size in the middle 


viewing another example of Alcoa’s co-operative work with its paint 


or true glamour range. Required were: freedom from oversized flakes 
that might cause seeding; absence of extreme fines that cloud and spoil 
true color values; retention of gloss, improved two-tone and glamour, 
and all other properties that characterize a good Metallic. 

After 196 experimental batches, we found the answer. It is available 


to all paint manufacturers as Alcoa Aluminum Tinting Paste No. 222. 
The experience and facilities which developed Albron 222 are avail- 


able to assist you in furthering the application of aluminum’s advantages 


to automotive uses. Whatever phase of your company’s activities is your 
responsibility, you’ll find an Alcoa specialist who talks your language. 
Call your Alcoa sales engineer for complete details of the facilities of 
Alcoa’s Research and Development Divisions. Or write: 


ALUMINUM COMPANY OF AMERICA 


1842-R Gulf Building - 


NOW 6:30 P.M. EST every Sunday—SEE IT NOW” with Edward R. Murrow . . 


. brings the world to your armchair . 


Pittsburgh 19, Pennsylvania 


. « CBS Television 
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NEW YORK.—In an article called 


“Getting That ‘Something EXTRA’ | 


Into the Layout,” Office Manage- 
ment and Equipment Magazine has 
featured the offices of Collins & 
Aikman Corp. at 210 Madison Ave. 
here. The new layout is keynoted 
by roomy areas with “. . . warm 





TO DRESS UP 
RUBBER FLOOR MATS 
AND TIRES 





uss SUGLYDE® 


Works Wonders On All Kinds of Rubber... 
Regardiess of Color. 


Try this new use for RuGLYDE to clean rubber and 
restore the NEW look — not a painted look. Gives 


superior results with less 


cost than ordinary rubber dressings and paints. 
Simply rub on — wipe off! Order RuGLYDE from 
your jobber in one and five gallon cans. 


American Grease Stick Co., Muskegon, Michigan 


% ~ RUGLYDE® The aby 100% Safe 


STANDARD OF THE INDUSTRY SINCE 1938 





. 
ee > 


club-like atmosphere ... the per- 
|fect backdrop for the functional 
display of their quality products.” 
| Kimbal Darby, the article’s author, 
analyzed every phase of the new 
offices, and shows photographical- 
ly the techniques used to create 
spaciousness and _ tranquillity 

moved from everyday commerce. 
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'U. S.-European 
‘Motoring Pact 


‘Becomes Effective 


WASHINGTON.—An interna- 
tional treaty to make motor touring 
|}easier between countries has be- 
|come effective between the U. S. 
land four European countries, it 
|} has been announced here. 

The four European countries to 
}sign the pact are France, Czecho- 
slovakia, Monaco and Sweden. 

The agreement grew out of the 
Road Traffic Convention signed by 
21 nations at a United Nations con- 
ference in Geneva in 1949. It has 
now been ratified by the required 
number of countries. 

Although Czechoslovakia took 
part in the 1949 meeting and rati- 
fied the treaty in November, 1950, 
the state department cautioned 
against expecting that the agree- 
ment would result in a substantial 
exchange of motorists between the 
U. S. and the Soviet satellite. 


Jackson Body Co. 
JACKSON, Wis.—Jackson Body 
Co., Inc., has been formed here 
with an authorized capital stock 
of 25,000 shares at $1 a share. In- 








| Austin Presents 88 to Police Department— 

The police department in Baton Rouge, La., is using this Oldsmobile Super 88 sedan 
as a traffic education car. The car was made available through the Baton Rouge 
chamber of commerce traffic and parking commiitee by Jim Austin Motor Co., Inc. 
Pictured are C. E. Colvin (left), chairman of the chamber's parking and troffic com- 
mittee; Maj. E. O. Bauer, city traffic supervisor; Dealer Jim Austin, and Fred C. Parker, 
police chief. The car is used in school safety programs pointing out pedestrian and 





corporators are Harold W. Erna, 
Violette Gilbert and Harold Gilbert. 








driver violations and for emergency use. 





A Choke Is a ‘Strangler’ . 





British 
DETROIT.—Too much use of the 
strangler may promote need for 
decoking an engine. What’s more, 


you shouldn’t complain about 
bounce if you’ve failed to top up 


time... less effort ... less 








a your dampers. 
Ag ~! | Which, according to a new glos- 
Ss _ | sary of American and British auto- 
monn motive terms, compiled by Chrys- 








‘ |ler Corp.’s Engineering division, is 
the way a Briton would say over- 








ENGINEERED 












Individually designed 
to fit all '52 models 


GRILLE GUARD 
WITH WINGRALS 


ADJUSTABLE 


GRILLE GUARD 
TRUNK GUARD 





Cello Products Co. 161 



















You want extra 
profits . . . your 
customers want the 
best protection for 
their cars. When you 
sell CELLO both you and 
the customer are satisfied, 
because Cello Grille Guards 
are specifically ENGINEERED 
to provide the finest protection 
money can buy. 


Only top-quality materials 
and workmanship go into the making 
of Cello Guards. 


Join the thousands of success- 

ful merchandisers who are now featuring 
Cello Grille Guards, and get your share of the 
extra profits the complete Cello line 
provides. Styles to fit all makes. 1946-1952. 


For full information on Cello 

Guards and License Plate frames write 

to the factory today for FREE catalog pages 
and price lists. 


GRILLE GUARDS 
our GUARD for life 


Prescott Streei, East Boston 28, Mass. 





Automotive Lingo 


choking promotes engine carbon 
and that shock absorbers must be 
serviced if you want to keep your 
car riding properly. 

The glossary, comprising 46 com- 
monly used terms, follows: 


American British 
Automobile ...... 5 ........ Motor car 
Bumper guards ............ . Over-riders 
oO Wash leather 
MED lade slesyectizesdvvee che neszixavccade Strangler 
8 | | . Drophead 
ae 
amen on ererer Facia 
I. inslakcipisoshixtassctarnates De-mister 
Dimmer switch ................ Dip switch 
MY OIE a sncsscissiccsnsaricenntines Tipper 
|. re Wings; mudguards 


Filling battery or 


shock absorbers .......... Topping up 





Full (maximum) speed ...... Flat out 
NNN 65h 2s cchasanccxaineisatinensvecian Petrol 
LL. See Gear change 
RS Re Oe Dynamo 
Glove compartment .... Cubby locker 
I (iat cas eksaxaiadecassscict Headlamp 
DN NE cc saczcts taavtescsasxerixncabasstinys To 

Shh ie Scat nts sc aka Bonnet 
House trailer Caravan 
eres Nave plates 
L-head engine .... Side-valve engine 
| SRE res ae Silencer 
Odometer ............ Distance recorder 
EE had coasanaescanenesaapsisndtcies Spares 
Radiator ornament ................ Mascot 
Remove carbon ....................... Decoke 
YES OSS RR a ie Saloon 
Shock absorbers ............... . Dampers 
Spark plugs .............. Sparking plugs 
Station wagon .................. Estate car 





For Hauling Ore 
U.S. OK’s Construction 


Of 45 Access Roads 


WASHINGTON. — The Govern- 
ment has approved the construc- 
tion of 45 access roads needed to 
get strategic and critical metals 
and minerals to market from re- 
mote mining areas, it is announced 
by Administrator Jess Larson of 
of the Defense Materials Procure- 
ment Agency. 

The projects call for the con- 
struction of 1,254 miles of roads at 
an aggregate cost of $5,956,588 in 
mining regions of 10 states. Some 
have been completed, while others 
are either under construction or 
due to be started soon, Larson said. 

Seven are for the construction 
of 810 miles of trunk roads leading 
to uranium mines, The remaining 
38 roads are to provide access to 
individual mines, and it is esti- 
mated that about 855,000 tons of 
crude ore and 295,000 tons of ore 
concentrates needed for national 
defense will move over them an- 
nually. 

There are nine roads each located 
in Colorado and Utah; seven in 
California; six in Nevada; five each 
in Arizona and Idaho, and one each 
in Vermont, New York, Washing- 
ton and Texas. 





| Tachometer a Rev counter 
EE” hiss Wie ssipe caus didesadtauciha ieoesd ee 
Top (convertible) ...... Hood or head 
bP RN COE ii. ccsecescnsscssscssssares) WOOE 
| REGMBMAIMTION ...2..060...:cc0sescee. Gearbox 
MMII, Sissiuisckcas apa vensviganaccta cacciuvetts Lorry 
ip. er Boot (luggage locker) 
| Turning signals .......... Trafficators 
| Vent window . Ventilators 
eee Light 
PWR REMEUENODEE ..05sccsssssesssscnes Windscreen 
eee Spanner 
Le | Fae nreee Gudgeon pin 


Wrist pin bushing .... Little end bush 
| 


Chrysler Plans 
Rugged Testing 


. 
For Power Hikes 
| DETROIT.—As auto manufactur- 
| ers continue to increase horsepower 
of auto engines, they need higher- 
speed tracks for safe testing speeds 
of over 140 miles per hour. 
| More severe road tests, including 
| steeper grades for hill climbing and 
|brake testing, and more winding 
|roads for steering tests on power 
| steering are also in the plans. 

This was revealed by Paul C. 
Ackerman, chief engineer of the 
| Chrysler Corp. Engineering divi- 
| sion laboratories, in an address be- 
| fore the Detroit chapter of the Na- 
|tional Assn. of Cost Accountants. 
| Ackerman disclosed that Chrys- 
|ler’s new proving ground, now un- 
|der development near Ann Arbor, 
| will be the “most comprehensive 
car and truck proving ground in 
| the U. S. when it is completed. Its 
|3,800 acres of area includes fields, 
| woods and lakes. 
| “The terrain is rugged to give 
| the most severe tests to automobile 
vehicles, Ackerman said. 

“Present plans call for the most 
modern high-speed concrete track 
in the country. It will be 4.7 miles 
long and built for safe testing 
speeds of over 140 miles per hour. 
Also included are steep grades up 
to 32 percent for hill climbing and 
brake testing, mud and sand pits 
and water troughs. 

“In addition, we have plans for 
an 11-mile endurance testing course, 
including practically every type of 
road surface found in North Amer- 
ica,” he said. 


Ky. Auto Revenue Off 


FRANKFORT, Ky. — Kentucky 
road fund collections for the first 
eight months of the current fiscal 
year totaled $39,836,594, a slight de- 
cline from $39,858,818 for the com- 
parable period a year ago, it is re- 
ported by the state revenue and 
finance department. During the 
eight-month period the state’s 7- 
cent gasoline tax yielded $27,812,- 
010, an increase of 8 percent. There 
was a decline of 15 percent in the 
tax on the sales of motor vehicles, 
however. 
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Sachs Motors Wins Ford Award— 


Ford's Four Letter award for 1951 is presented to Sachs Motor Co., Globe, Ariz., by 
James P. Roberts (center), Los Angeles district sales manager. Reading from left to 
right in the picture above are Joe K. Snyder, assistant sales manager; Mrs. Ray 
Sachs; Roberts; Ray S. Sachs, and James A. King, assistant Los Angeles district sales 


manager. 





Metal Shortages Near End, 
Says Nash’s Romney 


SAN FRANCISCO. — “Shortages 
of steel, copper and other impor- 
tant metals have virtually disap- 
peared,” George Romney, vice- 
president of Nash-Kelvinator Corp., 
declared in San Francisco. Romney, 
here to see W. E. Boyer, San Fran- 
cisco Nash zone manager, stated 
that “very soon these current short- 
ages will be merely ‘paper’ short- 
ages.” 

Romney asserted that “the people 
in this country want more cars 
but can’t get them because of un- 





Army Seeks Private Firm 
To Run Detroit Arsenal 

WASHINGTON. — The Army 
announced last week that it is 
exploring the possibility of pri- 
vate operation of the Detroit 
Arsenal. Such action would fol- 
low several years of successful 
development and manufacture 
of the Army’s combat and tacti- 
cal vehicle fleet, notably the new ° 
light, medium and heavy tanks, 
the Defense department said. 

The Arsenal was built and op- 
erated as a tank manufacturing 
plant by the Chrysler Corp. early 
in World War IL Its original 
name was Chrysler Tank Arse- 
nal. At the end of hostilities, the 
Ordnance corps took over the 
plant. 








necessary material restrictions and 
crushing credit regulations. 

“Automobiles are nowhere near 
a sales saturation point, as is evi- 
denced by the rapidly growing 
number of multiple car families,” 
he stated. 


“The copper and aluminum situa- | 


tions are clearing up fast. The gov- 
ernment has recently offered the 
automotive industry an additional 
allocation of steel. 

“Nickel is the only major metal 
still on the shortage list because 
of the heavy demands of the jet 
engine industry and atomic energy 
projects, but the auto industry is 
allocated sufficient nickel to allow 
quality production of functional 
parts.” 

Attacking governmental controls, 
Romney declared that controls at 
the materials and wages level could 
not stop the inflationary spiral and 
that the recent governmental ap- 
proval of steel wage increases could 
“only result in another rise in the 
price of steel.” This, he said, will 
force increases in many other in- 
dustries. 


Read Aids Buffalo U. 

Lawrence Read, president of 
Read Motor and president of the 
Buffalo Automobile Dealers Assn., 
has been appointed to the general 
corporation committee of the 
Greater University of Buffalo de- 
velopment program. 
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|Reaction on Spring Market Awaited .. . 


(Continued from Page 1) 


|}go up 6 percent and those in the 
rest of the U. S., 9 percent. 

As its first major move in De- 
cember, 1950, OPS cancelled price 
increases proposed for the 1951 
models of the Big Three and Nash. 
Rising costs compelled OPS to al- 
low new-car price increases on 
three separate occasions in 1951 
and early 1952. 

New Henry J prices, excluding 
local taxes and charges, follow: 
Vagabond, $1,349; Corsair, $1,449; 
Vagabond Deluxe, $1,494, and Cor- 
sair Deluxe, $1,594. 

OPS listed lower prices for Cad- 
illac cars and optional equipment 
in an amendment last week to the 
General Motors Special Order of 
“basic” ceilings. New Cadillac ad- 
vertised-delivered prices, with de- 


crease amounts in parentheses, 
| follow: 

Series 62—Four-door sedan, $3,- 
636.48 (cut $47.22); club coupe, 
$3,542.32 (44.88); Coupe de Ville, 
$3,962.08 ($50.89); convertible, $4,- 


110.01 ($52.68). Series 60 Special— 
Four-door sedans, $4,269.94 ($53.44). 
Series 75—Eight-passenger sedan, 
$5,360.51 ($67.38); limousine, $5,- 


Dividend? 

NEW YORK.—The New York 
Times’ headline on the story of 
the Cadillac overcharge refunds 
was as follows last Wednesday: 

TueM AS Has (CapiLiacs) 

Grrs ($25 Rerunps Eacu) 








572.01 ($70.93). Hydra-Matic on Se- 
ries 75, $198.36 ($1.30). 
* * * 


HE National Automobile Deal- 

ers Assn. announced that it 
would join in the defense of 16 
Minnesota Ford and Lincoln-Mer- 
cury dealers accused by OPS of 
price-ceiling violations on parts and 
accessories last year. 

Leo B. Faricy, general manager 
of the Minnesota Automobile Deal- 
ers Assn., expressed gratitude for 
NADA support in the forthcoming 
court fights. Faricy said that vir- 
tually every dealer in the nation 
was using the same pricing for- 
mula, but no treble-damage suits 
had been filed outside Minnesota. 

Price Director Ellis Arnall an- 
nounced that OPS has decided to 
end its practice of withholding 
the names of unintentional viola- 
tors, 

He said the names of business- 
men who unintentionally violate a 
price ceiling on or after May 1, 
1952—and later make a settlement 
with OPS and agree to repay the 
overcharge—will be made available 
to newsmen and the public. 

Arnall said that under the old 
policy these names have been with- 
held because of the agency’s desire 
to be fair to businessmen whose 
violations were unintentional. But 
he said that the passage of time 
now makes it possible to change 
the policy without being unjust. 

. - + 


Ors ALSO modified filing re- 
quirements of the services reg- 
ulation, Ceiling Price Regulation 34, 
for automotive and farm tractor 
repairmen who use flat rate man- 
uals or labor schedules to set 
charges to their customers. 


|mentary Regulation 3, Amendment 
4, effective Apr. 16) eliminates cer- 
tain filings, found unnecessary in | 
| view of the facts that the manuals | 
must be approved by OPS and that 
repairmen are required to post in| 
their establishments information as | 
to the flat rate manuals or labor | 
schedules they are using. | 

Specifically, repairmen who 
used the manuals or schedules 
during the base period—Dec. 19, 





" Henry J, Cadillac Prices Pared 


1950, to Jan. 25, 1951—need not 
file when they elect to use a new 
edition or supplement to a man- 
ual or schedule which they have 
been using. 

Within 10 days after a _ repair- 
man affected by the action uses a 
new edition of any manual or sched- 
ule which is approved by OPS, he 
will be required to post in his place 
of business a notice identifying the 
new edition to be used. 
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a Sleeper’ Market! 


It’s easy! Make sure that your product is 
shipped by American Airlines Airfreight. 
This way, it gets to market quicker—has 
added sales value—and your stocks can be 
replenished overnight. 


For further information, wire us collect= 
American Airlines, Cargo Sales Division, 
100 Park Ave., New York 17, N.Y. 
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Wake Up 


— ~ 
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RANTY “72” 


The OPS action (CPR 34, Supple- 





rk | Is The Profit Making Plan That 


Dealer’s Spread 
To New Areas 


ONE OF THE NATION'S 
LARGEST AND MOST MODERN 


PRODUCTION FOUNDRIES In Richmond 


RICHMOND, Va.—Within a few 
t years, the lower end of Chamber- 
layne Ave. here will be lined with 
one used-car lot after another, ac- 
cording to the predictions of John 
E. Raine, executive secretary of the 
Automotive Trade Assn. 

Raine said that there were now 
30 new-car dealerships and 84 used- 
car dealerships in the city, but that 
trends show that business will con- 
tinue to boom. 

On Broad St., from Ninth to the 


ACCUMULATES CASH FOR YOU 


and Nobody But You! 


ESTABLISHED 1866 


THE WHELAND COMPANY 


FOUNDRY DIVISION 


MAIL THIS COUPON TODAY FOR FREE INFORMATION 
The Carlife Guaranty Co. Phone Diamond 1-2388 
16501 Wyoming, Detroit 21, Michigan 

RUSH us more informaticn concerning CARLIFE GUARANTY "72" 


without cost or obligation. Show us what other dealers are 


MAIN OFFICE AND MANUFACTURING PLANTS doing. 


CHATTANOOGA 2, TENNESSEE 
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Boulevard, the new-car dealers 
have located their showrooms. They MUR citaat ash aad sso Gh bo oma da ede ke hs Ads s BAe bdo v Oe acaees ee 
intend to stay put, Raine said, be- 
cause they have substantial invest- NN WN 2 in oe ok so a bok worded beh bues Rec eikkde eden ksetin ee 
ments in the showrooms. 

But used-car dealers, who are DI cs wa pah decd ed ndekacuakodehries baw wie KA Kibk kee Eee 
competing heavily for sales, are ee ie a Zene..... State. . 4-21-52 


more able to move to new locations. 
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Factories Bow to Yen for Gadgetry and Frillery in Cars... 





Standard Equipment Lists Grow 


(Continued from Page 2) 


fort for a volume-production indus- | 


try. 

The fickleness of the buying pub- 
lic is reflected in one postwar case. 
A Big-Three maker made auto- 
matic transmissions standard for 
one model year in the belief that 
“no one would want a car without 
Ng 

With the automatic shift as 
standard, there were many pros- 
pects who expressed a desire for 
standard transmissions. The trans- 
mission was reconverted to an op- 
tional basis the following year, and 
the factory has discovered that 
preference for the automatic unit 
among its current purchasers is 
“nearly 100 percent.” 

* * + 


UTOMATIC transmissions, it is 


pointed out, are far more ex 
pensive than the kind of accessory 


Olds Field Chiefs 
Told of Prospects 
By Wolfram, Jones 


LANSING.—Oldsmobile’s five re- 
gional and 24 zone managers held 
a two-day meeting in Lansing, 
called by G. R. Jones, general sales 
manager. Sales, service and produc- 
tion prospects for the balance of 
1952 as they affect the company’s 
field organization were discussed. 


J. F. Wolfram, Olds general man- 
ager, outlined the production pros- 
pects as they have been influenced 
by material shortages, government 
limitations on production and the 
prospects for greater output in the 
second half of 1952. Jones empha- 
sized the need for aggressive sell- 
ing methods and the present state 
of the new-car market. 

The division’s May safety cam- 
paign in promoting highway safety 
through its 3,900 dealers through- 
out the country was presented. 

Other subjects on the program 
were sales promotion plans, distri- 
bution of cars by series and body 
types, used-car merchandising, ad- 
vertising, parts and accessory sales, 
customer relations and market 
penetration. 

An analysis of Oldsmobile’s sales 
outlook for GM Hydraulic steering, 
the Autronic-Eye automatic head- 
light dimmer, tinted glass, white 
sidewall tires and custom lounge 
seat cushions also was presented 
to the field personnel. 








Memphis Dealers 
Elect Hicks 


MEMPHIS. — Jeff F. Hicks jr., 
president of Jeff F. Hicks Motors, 
Inc., is the new president of the 
Memphis Automobile Dealers Assn., 
succeeding Arnold Klyce, of Klyce 
Motors. 

J. K. Dobbs jr., of Hull-Dobbs 
Co., was elected first vice-president. 
All other members of the board of 
directors were reelected. 





Teachers Learn 
Dayton Dealers to Join 


Business Hosts 


DAYTON, O.—Montgomery Coun- 
ty Automotive Dealers Assn. will 
join with scores of business firms 
and industries this year in “busi- 
ness-industry-education day,” Apr. 
23, when nearly 2,000 teachers of 
public and parochial schools visit 
factories, banks, stores and auto 
dealerships to get a first-hand story 
of how business is conducted. 

This is the first year MCADA has 
taken part in this activity spon- 
sored by the Dayton chamber of 
commerce, although “B-I-E day” is 
in its third year. According to E. 
C. Crane, secretary-manager of 
MCADA, a day in an auto dealer- 
ship by these teachers should do 
much to improve dealer-customer 
public relations. Teachers will be 
shown all phases of a dealer’s op- 
eration; the number of employes 
and what their payroll means to 
the community; capital investment, 
and operations of the business, 
sales, service and parts depart- 
ments, 


|found on the standard-equipment 
| lists. Nash, with its Rambler, has 


years. 

As the official lists supplied 
OPS divulge, however, the gross 
worth of the standard-equipment 
items installed at the factories 
adds up to a sizable sum for 
most 1952 makes. 

Installed by the dealer, things 
like cigar lighters and luggage- 
compartment.floor mats can mount 
up in price. And it was the buyer 
insistence for gadgetry and frillery 
at the dealer level which prompted 
the factories to do the job them- 
selves. 

* * * 
y= is a partial list of “ex- 
accessories” now _ standard- 
equipment on 1952 passenger cars: 

BUICK—Special Series 40: Front 
and rear ashtrays, oil filter, vacu- 
um booster pump. Super Series 50: 
Add directional signals, front and 
rear armrests, deluxe _ steering 
wheel, electric clock, trunk light. 
Roadmaster Series 70: Add wind- 
shield washer, nonglare mirror, 
backup lights, inner bumper grille 
guards, parking brake warning 
light, wheel covers, Dynaflow. 

CADILLAC—Backup lights, elec- 
tric clock, two-tone paint (if de- 
sired), directional signals, Hydra- 
Matic on Series 62 and 60 Special, 
automatic window lifts on all mod- 
els but 62 club coupe and sedan. 

CHEVROLET—Special: Rubber 
front floor mat, rubber rear 
gravel pads, front and rear bump- 
er guards: Deluxe: Front arm- 
rests, front and rear ashtrays, 
front cigar lighter, front carpet, 
horn ring, rear wheel shields, 
foam seat cushions. 

CHRYSLER—Windsor: Oil bath 
air cleaner, padded instrument 
panel, front and rear foam cush- 
ions, coat hooks, backup lights, 
turn signals, glove box light, oil 
filter, under coating, stainless steel 
wheel covers, Fluid-matic on De- 
luxe. Saratoga, New Yorker and 
Imperial: Add _ booster brakes, 
Fluid-matic, rear inter-leaf springs, 
trunk light. Crown Imperial: Fluid- 
torque, automatic window lifts, dual 
rear cigar lighters, dual rear glove 
boxes, heater, radio, dual outside 
rear view mirrors. 
7 - * 

[pee0TO— Backup lights, bumper 

guards, cigar lighter, coat 
hooks, turn signals on Custom and 
Fire Dome, electric windshield wip- 
ers, Tip Toe shift on Custom, 
spring covers, oil bath aircleaner, 
tailpipe extension on Fire Dome 
convertible and Sportsman. 

DODGE—Wéapyfarer: Oil bath air 
cleaner, front ashtray, automatic 
choke, gas tank filter. Meadow- 
brook and Coronet: Add rear ash- 
tray, front armrests. 

FORD—Mainline: Rear ashtray, 
foam rubber cushions, cigar light- 
er, stem-wind clock. Customline 
and Crestline: Add armrests, right- 
hand visor. 

HENRY J—Fender nameplates, 
folding rear seat, oil bath air 
cleaner, left sun visor. Corsair 
Deluxe and Deluxe Vagabond: 
Add front ashtray and exterior 
window mouldings. 

HUDSON—Pacemaker: Two rear 
bumper guards, sun visors, side arm 
rests front and rear. Pacemaker 
and Wasp: Two front bumper 
guards, ashtray front and rear, 
small hubcaps. Pacemaker and 
Hornet: Assist straps. Wasp and 
Commodore Six: Mechanical clock. 
Hornet and Commodore Eight: 
Electric clock, cigar lighter, foam 
rubber seats, three front bumper 
guards (also on Commodore six), 
center rear armrests. All lines ex- 
cept Pacemaker: Three rear bump- 
er guards, metal hand grips, 18- 
inch steering wheel with horn ring, 
front fender ornaments, large hubs 
(except for Wasp), side panel orna- 
mentation. 
. * 

\K Alea ide armrests, ashtrays, 

bridged bumper guards, cigar 
lighter, oil filter, padded instrument 
panel. Manhattan and Virginian 
Deluxe: Add foam rubber seat 
cushions, glove box light and lock, 
chrome horn ring, interior door 
trim, fender rub rail, steering col- 
umn cover except on Hydra-Matic 
models. 

LINCOLN—Armrests, rear ash- 
trays, Hydra-Matic, cigar lighter, 





been the only volume maker to of- | 
fer a radio as standard in postwar | 





electric clock, directional signals, 
fender shields, foam rubber cush- 
ions, oil bath air cleaner, oil filter, 
vacuum booster pump, wheel cover. 

MERCURY — Armrests, rear 
ashtray, electric clock, foam rub- 
ber seat cushions, vacuum boost- 
er pump. 

NASH—Rambler Custom: Radio 
and antenna, armrests, ashtrays, 
bumper guards, electric clock, cigar 
lighter, foam rubber cushions, turn 
signals, horn ring, front and rear 
carpets, coat hooks, assist straps. 
Ambassador: Cigar lighter, oil fil- 
ter, deluxe steering wheel (Custom 
models), rear center arm rest (Cus- 
tom models). 


OLDSMOBILE — Side armrests, 
ashtrays, bumper guards, coat 
hooks, lined luggage compartment, 
cigar lighter, foam rubber seat 
cushions (except on Deluxe 88), 
vacuum booster pump. Series 98: 
Stainless steel wheel rings, turn 
signals, windshield washer, deluxe 
steering wheel and horn ring, elec- 
tric clock. 

* * + 


ACKARD-—Series 250 and 300: 

Pelican hood ornament, rear 
fender shroud, foam rubber cush- 
ions, hydraulic valve tappets, oil 
bath air cleaner, oil filter, trunk- 
light, wheel covers and trim rings. 
Series 400: Add Ultramatic. 


PLYMOUTH—Concord: Oil bath 
air cleaner, front ashtray, rubber 
floor mat, trunk floor cover, rear 
leaf springs with inner liners (ex- 
cept Suburban and Savoy), dual 
electric windshield wipers. Cam- 
bridge and Cranbrook: Add oil fil- 
ter, dual horns. 

PONTIAC—Side armrests, ash- 
trays, cigar lighter, automatic 
dome light, electric clock (Deluxe 
models), reveal mouldings, vacu- 
um booster pump, deluxe steer- 
ing wheel (Deluxe models). 

STUDEBAKER — Champion: 
armrests (Deluxe and Regal), front 
ashtray, bumpers and guards, pres- 
sure radiator cap, automatic choke, 
dual horns (Deluxe and Regal), 
rear carpet (Regal), horn ring 
(Regal), automatic map light, floor 
and trunk rubber mats. Command- 
er: Add floor carpets front and 
rear (State), clock (Land Cruiser), 
oil filter (Land Cruiser), hill hold- 
er, dual horns and horn ring, auto- 


matic dome light, trunk light (Land |, 


Cruiser), front fender ornaments 
(State), robe cord (Land Cruiser), 
electric windshield wipers. 


WILLYS - OVERLAND — Wing 
and Ace: Armrests with chrome 
trim, front and rear ashtrays, 
cigar lighter, cylinder head option, 
automatic dome light, carpet or 
rubber mats with jute pad, dual 
horns, steering column jacket, horn 
ring. 





Forum 
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agement rather than by having 
customers pay exorbitant prices. 
a * ” 


HAT constitutes efficient 

management? The retail 
automobile business is different 
from any other retail business 
and, yet, its fundamentals are 
relatively simple. You have 
heard them many times. 

1. An aggressive, well directed, 
well trained organization — in- 
cluding the sales force, parts 
department, service department 
and the office. 

2. Development of parts and 
service business. 

3. Control of expenses. 

4. Collection of accounts. 

5. Orderly liquidation of used 
units, 

6. Good customer relations. 

With good products to sell 
plus efficient management, the 
retail automobile business is the 
best retail business that I know 
anything about. 





Ford Builds Big Ore Ship 

DEARBORN. — The keel for 
Ford’s third and largest ore car- 
rier, the William Clay Ford, was 
laid Apr. 7 in the yards of Great 
Lakes engineering works, River 
Rouge, Mich. The ship will be 647 





feet long and 70 feet wide, 








Not Picketing, Just Promoting— 


Key Auto Sales, DeSoto-Plymouth dealer in Terre Haute, Ind., had eight red-domed 
clowns parade around town carrying painted placards which highlighted the features 
of the new DeSoto Fire Dome and identified the dealership. The promotional stunt 


proved a big success, it is reported. 


M-47 Called Tops... 








Army OKs New Tank 
After Bugs Are Licked 


By Bob Finlay 
Managing Editor 


ABERDEEN, Md.—The M-47 me- 
dium tank, center of a public furor 
a couple of months ago over bugs 
in the turret operation, was demon- 
strated to the press here last week 
as the finest medium tank in the 
world. 


Acceptance of the 48-ton tank by 
the Army came some weeks ago, 
after the bugs were eliminated. It 
will be issued to troops here and 
in Europe, but not Korea, where 
the earlier M-46 is reported to be 
superior to anything the Reds can 
put up. 

Hundreds of the newest tanks 
are available and production is in 
high gear as the result of what 
the Army termed a gamble that 
paid off. 

Normal development, production 
and testing was telescoped in a 
calculated risk to get a production 


‘Hot Car’ Gross 
Is Big Business, 


FBI Agent Says 


MIAMI.—Losses from stolen au- 
tomobiles total more than the gross 
take of the used-car business, the 
Miami Used Car Dealers Assn. was 
told by Webb Burke, assistant 
agent in charge of the FBI here. 


During 1950, the last year that 
complete figues are available, the 
value of automobiles stolen totaled 
$73,000,000, Burke said. During the 
first six months of 1951 these fig- 
ures showed an increase of 18.6 
percent in urban thefts, and 20 per- 
cent in rural areas. The figure is 
still rising in 1952. 


“Hot cars are a big business,” 
Burke declared. He listed as the 
No. 1 encouragement to car thieves 
the leaving of keys in the ignition 
switch. “Juveniles see keys in a 
car, and it is an invitation for them 
to take a joyride,” he continued. 
“That often is the start of a ca- 
reer of crime. Don’t forget that 
John Dillinger’s first offense was 
the theft of an auto.” 


Burke advised dealers that under 
a recent decision, presentation of 
a “hot check” is held to show an 
intent to steal and is now a fed- 
eral violation. More than 90 dealers 
attended the monthly meeting of 
the association. A membership 
drive was launched under the chair- 
manship of Stacey Rowell with the 
goal of doubling the present 110 
members. 


Progress was reported in nego- 
tiations with the Miami city com- 
mission to ease present inspection 
sticker regulations. The dealers are 
seeking to transfer responsibility 
for obtaining the sticker to the 
purchaser. Efforts also are being 
made to have current stickers of 
adjacent municipalities recognized 
as valid in Miami. 








lead. It took 10 months from the 
decision to build to actual produc- 
tion and elimination of the bugs. 


Modifications are being made on 
the turrets of the tanks produced 
before the production bugs were 
overcome. 


Superiority of the tank comes in- 
part from a firepower and range- 
finder system that permits a high 
percent of first-round hits. In tank 
warfare this is vital, Army men 
pointed out, since the enemy is 
firing, too. 


An automatic compensation re- 
stores the aim of the gun after 
each round so that no manual 
adjustments are needed to correct 
for recoil. 


Powered by an Ordnance-Contin- 
ental 810-horsepower engine in 
combination with an Allison cross- 
drive transmission, the tank’s oper- 
ation is so simple that newspaper- 
men drove it around the test track 
after a few seconds of instruction. 

It is said that the tank will 
outmaneuver any known enemy 
tank. It is being produced by 
the Detroit Arsenal, headed by 
Col. Glenn C. Wilhide, and the 

American Locomotive Co., Sche- 

nectady, N. Y. 

It carries a 90 mm, high-velocity 
gun and has two separate fire- 
control systems so that it can be 
fired by either the gunner or tank 
commander. 





Ford Power for Tanks— 


First tank engine built by Ford for the 
Army since the end of World War Il 
began its 500-hour acceptance test run 
last week at the Rouge plant. Watching 
the engine begin tests on dynamometer 
stands are (left to right) Charles H. Patter- 
son, general manager, Engine and Foundry 
division; James M. Waggoner, plant-man- 
ager, Ford tank engine plant, and Lt.-Col. 
R. J. Bedell, chief of vehicle branch, De- 
troit Ordnance district. During World War 
ll, Ford built 27,000 tank engines in the 
Lincoln plant. In order to fulfill a $40,000,- 
000 contract to the Army to manufacture 
tank engines and additional spare parts, 
Ford had to tool completely a building at 
the Rouge used as a p i It 
during the last wer, 
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Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 























(U. S. PRODUCTION ONLY) 
Week Week Jan. 1 Jan. 1 
Ended Same Ended Apr., to to 
Apr. 19, Week, Apr. 12, 1952 Apr. 21, Apr. 19, 
1952 1951 1952* to Date 1951* 1952* 
CHRYSLER . 20,340 30,663 20,197 56,689 416,870 286,109 
Chrysler 2,488 5,112 2,443 6,860 55,890 38,783 
DeSoto 2,024 2,990 1,936 5,624 33,336 29,950 
Dodge ..... 5,590 7,417 5,678 15,613 110,636 77,205 
Plymouth ... 10,238 15,144 10,140 28,592 217,008 140,171 
OED vvesscssssessesvens 19,894 25,983 20,299 56,287 435,296 256,022 
Ford 15,663 19,822 16,062 44,606 338,724 199,370 
Lincoln .... 499 626 461 1,311 9,811 8,145 
Mercury ............. 3,732 5,535 3,776 10,370 86,761 48,507 
GENERAL MOTORS .. 39,740 49,042 38,857 104,342 815,252 530,542 
_.. eee 7,104 8,808 7,202 19,641 146,185 96,577 
Cadillac .................. 2,006 2,044 2,004 5,435 35,833 25,813 
Chevrolet. .................. 19,581 23,814 18,880 49,071 405,054 259,271 
Oldsmobile 5,145 6,044 4,882 138,859 102,750 67,848 
Pontiac . wee. 5,904 8,332 5,889 16,336 125,430 81,033 
KAISER-FRAZER | conse | A 2,267 1,350 3,842 58,275 18,661 
Preece? ......... a er cas ae ic oats 
ee 1,412 2,267 1,350 3,842 58,275 18,661 
CROSLEY 64 106 64 177 2,787 913 
oo, Se ee 1,587 3,210 1,284 4,318 64,761 26,879 
NASH ......... 3,405 4,019 3,379 9,379 54,249 32,769 
PACKARD ........ 1,412 2,150 1,421 4,011 30,102 19,455 
STUDEBAKER. ........... 3,280 4,925 3,376 9,448 85,146 56,991 
WILLYS-OVERLAND+ 1,281 831 1,026 3,187 12,083 17,589 
Total Cars, U. S. ........ 92,415 123,196 91,253 251,680 1,974,821 1,245,930 
+Includ tati ag *Revised. 
COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 
Week Week Jan. 1 dan. 1 
Ended Same Ended Apr., to to 
Apr. 19, Week, Apr. 12, 1952 Apr. 21, Apr. 19, 
1952 1951 1952* to Date 1951* 1952* 
CHEVROLET .... 6,712 10,856 6,631 16,919 147,169 98,572 
CROSLEY ..................... 10 17 10 27 281 127 
DIAMOND T .......... 160 141 163 451 2,974 2,189 
ND» isa eoestsivcisivsssontad 60 60 65 189 1,446 1,085 
DODGE 3,422 3,641 3,348 9,535 650,729 51,628 
FEDERAL 36 58 60 130 658 613 
ENE icaresueacs cots duciities 4,822 7,647 4,687 13,368 108,750 70,458 
a ee wees 29809 2,600 2,329 6,500 43,396 35,658 
INTERNATION. AL outa 2,857 3,238 2,912 8,061 56,786 52,319 
MACK . Kabalnediete 248 347 236 676 5,121 3,927 
eS 400 391 397 1,095 5,077 6,771 
STUDEBAKER. .............. 1,202 860 1,277 3,542 13,662 20,016 
See 310 418 314 874 5,700 4,676 
WILLYS-OVERLAND.. 2,265 2,041 2,057 6,089 26,168 32,006 
MISCELLANEOUS ...... 301 338 301 843 4,753 4,828 
Total Trucks, U. S..... 25,114 32,653 24,787 68,299 472,670 383,873 
Total Cars, Trucks 
SS eee eee 117,529 155,849 116,040 319,979 2,447,491 1,629,803 
Total Cars, Trucks 
a eee 9,114 10,101 7,870 24,344 150,248 112,749 
Grand Total 


Cars and Trucks 
U. S. and Canada 


esi 126,643 165,950 123,910 344,323 2,597,739 1,742,552 





*Revised,  aegg  aggll —_— Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


_— “ew 4 Nash, 
N.B.: All U. 


. totals } cars and trucks for military orders. 








[Milwaukee Quiet, but Chicago Assn. Meets AFL... 


Oakland Salesmen’s Strike Ends 


(Continued from Page 1) 


least one member of Local 212 is 
employed in nearly every major 
auto dealer agency in the city.” 

Arrangements for the conference 
between CATA and AFL leaders in 
Chicago Friday reportedly led to 
the dealer association’s action Wed- 
nesday in withdrawing a $1,000,000 
damage suit against the Teamsters 
union. The suit was filed after AFL 
pickets held up preparatory work 
for the Chicago auto show in Feb- 
ruary. Picketing was halted when 





Wash. Convention 
Set for May 22-24; 


Committees Listed 


YAKIMA, Wash.—The 1952 con- 
vention of the Washington State 
Automobile Dealers Assn. will be 
held May 22-24, at the Chinook 
hotel. 

Scheduled to appear on the con- 
vention program are J. Saxton 
Lloyd, NADA president; George 
Bowie, of the public relations de- 
partment of Firestone Tire and 
Rubber Co., Akron; Karl Richards, 
AMA field engineer; Martin H. 
Cochran, of Stokes Tax Controls, 
Inc., New York, and a host of 
others, according to Fred K. Eells, 
manager. 

W. E. Kershaw (Dodge) is gen- 
eral chairman of the convention 
committee and James Elam (Ford) 
is vice-chairman. 

Subcommittee members are: 

Housing and publicity — Larry 
Westerweller (Lincoln - Mercury), 
Walter McFarland (Nash), E. E. 
Greenwood (Packard) and P. A. 
Thomas (Kaiser-Frazer). 

Transportation — P. L. Cheshire 
(Pontiac), Ray Derby (Hudson- 
Willys) and Fred Gatter (Chevro- 
let). Entertainment — Harold Ca- 
hoon (Studebaker) and Fred Fel- 
lows (Dodge). Program — W. O. 
Wickstrom (Buick), Carl A. Hahn 
(Chrysler) and Elam. 


Ways and means—William Wag- 
ner (Chevrolet), George Oberg 
(DeSoto) and Harold Pingrey 
(Ford). Mrs. Elam heads the com- 
mittee on ladies’ activities, and 
Dick Morrow (Studebaker) and 
Westerweller are in charge of the 
golf tournament. 





Output Seen Holding at 117,500 a Week 


(Continued from Page 1) 
by NPA for the April-May-June 
period this year: 

CHRYSLER CORP. — Daily 
schedules are geared now for the 
production of 260,000 cars in the 
second quarter of 1952, as against 
387,000 in the same period last 
year. Chrysler Corp.’s quota for 
the current quarter’s operations 
is 217,799 cars, and the corpora- 
tion built 229,420 in the first 
three months of this year. 

FORD MOTOR — Present daily 
schedules of the whole company 
are geared for the production of 
259,000 cars in the second quarter 
of 1952, as compared with 317,000 
in the same 1951 period. Ford Mo- 
tor’s quota for the current quarter 
calls for 214,781 cars. Delayed by 
problems incident to getting new 
models into production, Ford built 
only 199,735 cars in the first three 
months of 1952. 

+ x * 

ENERAL MOTORS Daily 

schedules are geared now for 
the production of 502,000 cars in 
the second quarter of 1952, as 
against almost 614,000 in the same 
period last year. GM’s quota for 
the current quarter calls for 415,981 
cars, and GM accounted for 426,470 
cars in the first three months of 
this year. 

KAISER - FRAZER — Present 
daily schedules geared for the 
production of 18,000 cars in the 
second quarter of this year, as 
compared with 21,400 in the same 
period last year. K-F’s quota for 
the current quarter calls for 25,- 
935 cars, and K-F built 14,819 
cars in the first three months of 
this year. 

CROSLEY — Expected to build 
about 800 cars in the second quar- 





ter of 1952, as compared with 782 
in the same period of 1951, Cros- 
ley’s quota for the current quarter 
would permit the production of 
2,205 cars. Crosley built only 737 
cars in the first three months of 
1952. 

HUDSON — Recently restricted 
operations seem likely to yield 20,- 
300 cars in the second quarter of 
this year, as against 17,950 in the 
same 1951 period. Hudson’s quota 
for the current quarter calls for 
30,765 cars, and Hudson produced 
22,561 cars in the first three months 
of this year. 

* * * 
ASH—Present schedules _indi- 
cate production of 44,000 cars 

in the second quarter of 1952, as 
compared with 48,933 in the same 


Kentucky Board 
Meets Tuesday 
To Pick Officers 


LOUISVILLE.—Directors of the 
Kentucky Automobile Dealers 
Assn., the retiring president and 
the NADA representative will meet 
here Tuesday (Apr. 22) to choose 
officers for 1952. 

J. T. Hale jr., Mayfield, was 
named director of district one; O. 
W. Wallace, Bowling Green, dis- 
trict two; W. H. McLean, Louis- 
ville, district three; Leslie Moran, 
Glasgow, district four; Ed N. Web- 
er, Newport, district five; Henry M. 
Cooper, Georgetown, district six; 
W. E. Venters, Pikeville, district 
seven; Dallas Queen, Mt. Sterling, 
district eight, and M. L. Tucker, 
Harlan, district nine. MacLean and 
Wallace were reelected. 








1951 period. Nash’s quota for the 
current quarter calls for only 36,- 
225 cars, but Nash is being permit- 
ted to make up production lost 
during model changeover earlier 
this year. Nash produced 23,390 
cars in the first quarter of 1952. 

PACKARD—Present daily sched- 
ules promise the production of 18,- 
200 cars in the second quarter of 
this year, as compared with 20,694 
in the same 1951 period. Packard’s 
quotas for the current quarter calls 
for 21,945 cars, and the company 
built 15,444 cars in the first quar- 
ter of this year. 

STUDEBAKER—Present sched- 

ules indicate the production of 

42,300 cars in the April-May-June 

period this year, as against 56,336 

in the same 1951 period. Stude- 

baker’s quota for the current 
quarter calls for 43,365 cars, and 
the company produced 47,537 cars 

in the first three months of 1952. 

WILLYS - OVERLAND — Present 
schedules somewhat erratic, but it 
looks like about 15,000 cars in the 
second quarter of 1952, as against 
7,024 in the same period of 1951. 
Willys’ quota for the current quar- 
ter calls for 12,705 cars, and the 
Toledo firm built 14,402 cars in the 
first three months of this year. 

In addition to being allowed to 
make up for car production not 
accounted for in previous quarters, 
makers will also be permitted to 
borrow against their material allo- 
cations for the third quarter of this 
year starting June 15, 

All totaled, production prospects 
for the second quarter of this year, 
as outlined above, call for 1,179,- 
600 cars, as compared with 1,491,000 
in the same period of 1951. 


CATA officers agreed to meet with 
the organizers. 
* ? 

CCORDING to Edward Slusser, 

secretary of the East Bay deal- 

er group, the new contract grants 
salesmen a straight 4% percent 
commission on sales, without deduc- 
tions if salesmen allow high trade- 
in amounts. 

In return, Slusser said, the deal- 
ers will be permitted four house- 
deal sales without commissions a 
month. 

Salesmen are also allowed 10 
percent commissions on accesso- 
ries not installed at the factory 
and 7 percent of profits on used- 
car sales up to a $100 maximum. 
Dealers also agreed to eliminate 
the “bends” practice on tradein 
allowances. 


The new contract replaces one 
which expired Feb. 29. Negotia- 
tions, which collapsed on the eve 
of the strike call, were resumed 
under the auspices of a federal 
conciliator. East Bay cities include 
Alameda, Albany, Berkeley, Oak- 
land and San Leandro, Calif. 

* * - 


ILWAUKEE dealers were di- 
-"4 vided over the issue of night 
closings on Tuesdays and Thurs- 
days. Semi-weekly night shutdowns 
had been recommended by the Mil- 
waukee County Automobile Deal- 
ers Assn. (new cars) and the 
Badger State Automobile Dealers 
Assn. (used cars). 

Both associations disavowed any 
affiliation with the “protest com- 
mittee” of salesmen, which allied 
itself with the CIO and staged 
demonstrations at the lot and show- 
room of Humphrey Chevrolet. 
Humphrey has steadfastly refused 
to close on Tuesday and Thursday 
nights. 

Although Humphrey has been 
free of demonstrations the past 
two weeks, at least four other 
dealerships have given up night 
closings on Tuesday and Thurs- 
days. They are East Side Chev- 
rolet, Heiser Ford, Toni Zweifel, 
Inc. (Ford) and Al Shallock, Inc.° 


Other dealers were considering 
a compromise arrangement under 
which they would be open Tuesday 
nights but closed Thursday nights. 
Dealers who planned to stay open 
both evenings said it was difficult 
to consider closing while such a 
big concern as Humphrey remained 
open. 

* = 
Wass RANK, president of 
the MCADA, insisted that the 
majority of the association’s 120 
members still desired to close. He 
said the association would attempt 
to hold to its recommendations. 

William G. Lutter, president of 
the Badger used-car group, said 
nearly all independent used-car lots 
were remaining shut on Tuesday 
and Thursday nights. He added, 
however, that the unaffiliated lots 
would reopen if many new-car 
dealers kept their lots operating. 


The CIO called off its plans to 
continue harassment of the Hum- 
phrey facilities after Donald 
Drobac, CIO international repre- 
sentative, allegedly slugged Irv- 
ing B. Rosenberg, president of 
Milwaukee Nash. An assault-and- 
battery warrant was _issused 
against Drobac, who was accused 
of having beaten Rosenberg fol- 





lowing an argument over a dis- 
charged salesman, 

The MCADA, meanwhile, issued a 
statement clarifying its position in 
the Milwaukee controversy. 

Recommendation of night shut- 
downs Tuesdays and Thursdays 
was made to new-car dealers on “a 
voluntary basis,” the association 
said. The suggestion “was adopted 
after long study and debate as be- 
ing the best policy for the indus- 
try,” MCADA stated. | 

om * 


8 ape dealers to display the 
statement in their showrooms, 
the association also declared: 

1. It (the association) is divorced 
from labor problems of members 
and “does not represent employers 
either individually or as a group 
in any labor relations matter.” 

2. It never asked any dealer to 
hire or fire any employe and never 
prepared or considered an employe 
“blacklist.” 

3. It “has not originated, spon- 
sored or encouraged” the sales- 

men’s protest conimittee. 

4. It denied any accusations to 
the contrary of the points expressed 
above, asserting that “certain move- 
ments thrive on agitation to the 
extent that truth is disregarded if 
it interferes with progress towards 
an objective.” 

* ¢ ®@ 

In two bargaining polls held this 
month, dealership employes reject- 
ed union bids. Dealerships remain- 
ing unorganized were Leo Grab- 
ski’s Ford dealership in Cleveland, 
where mechanics voted 11 to 9 
against the AFL Auto Mechanics 
union, and Harry & Lloyd Oldsmo- 
bile Sales & Service, Redlands, 
Calif., where the AFL Machinists 
lost a 5 to 0 vote. 





Obituaries 
J. V. Doll Dies at 59; 


Mack Sales Executive 

NEW YORK.—Jacob V. Doll, 59, 
vice-president in charge of national 
sales for Mack Motor Truck Corp. 
since January, 1950, died in his 
sleep at his home here Apr. 15. 

Before joining Mack, Mr. Doll 
was for 20 years national sales 
manager of Texas Co. 


Ben H. Cox 
PAINTSVILLE, Ky.—Ben H. Cox, 64, 
automobile dealer, died in a hospital here 
Apr. 15. Owner of businesses here and in 
Pikeville, Ky., Mr. Cox had been ill for 
about three years, 
* 





* 


* 
Michael J. Graham 
CHICAGO.—Michael J. Graham, 60, di- 
rector of manufacturing for International 
Harvester Co. since 1948, died Apr. 14 at 
his home in suburban Flossmor. Mr. Gra- 
ham was I-H’s first work manager when 
the company opened a new plant at Indian- 
apolis in 1937. 


Auto Stocks 





Apr. 1 

. fs 9 High 
Chrysler 72% 74% 76% 68% 
Crosley 2% 236 3% 2% 
GM 53% 538% 55% 50 
Hudson 13% 14% 14% 12% 
K-F 5% 6 7 55 
Nash 2036 20% 21% 18% 
Packard 4% 4 4% 4% 
Stude. 36 38 38 31% 
Willys 9% 10% 10% 8% 
Average 2440 24.73 


Compiled from reports of trading on the 
N. Y. Curb and N. Y. Stock Exchange. 











Auto-Lite Holds Sales Session— 


When more than 150 representatives of 50 Central distributors arrived in Toledo by 
special train for a three-day spring meeting, they were met by buses for transport to 


their hotel. 


Two days were devoted to sales meetings with Auto-Lite's three after- 


market sales divisions and one to tours of a Toledo plant making automotive electrical 
equipment and a Fostoria (O.) plant making spark plugs. (See story, page 59.) 
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Mission to israel 
Jesselson to Make Study 


Of Economic Needs 


NEW YORK. 
manufacturers’ representative and 
founder of the Christian Automo- 
tive division of the United Jewish 
Appeal, has sailed on the S. S. In- 
dependence for a visit to Israel. 

Jesselson said that he will survey 
Israel’s economic needs and send 
weekly on-the-spot reports to 
Walter Sullivan, president, Automo- 
tive Booster Club International, and 
1952 national chairman, Booster 
Club activities in behalf of UJA. 

This year the United Jewish Ap- 
peal seeks $151,500,000 for immigra- 
tion and settlement in Israel, relief 
and rehabilitation of distressed 
Jews in Europe and Moslem lands 
and refuge aid in the U. S. 

Sullivan disclosed that Jesselson, 
as founder of the Christian Auto- 
motive division of the UJA, played 
a vital role in mobilizing industry- 
wide support of the Appeal’s 
humanitarian programs. 


Classified Want Ads 


Kindly Acknowledge 
Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 


AUTOMOTIVE NEWS 

















HELP WANTED 


ARE YOU INTERESTED in a sound busi- 
ness future? We offer an exceptional 
opportunity to young men between the 
ages of 23 and 30 who desire a career 
in sales and want to become permanently 
situated. Experience is not necessary. 
Our representatives are thoroughly trained 
at our expense in the products we manu- 
facture as well as our selling and sales 
promotion procedure. They are given 
supervised training in the field. When 
assigned to a oe they receive 
weekly advances and guarantee of $488 
monty until they become fully estab- 
lished. 1951 commissions paid to our 
leading producers averaged $53 per day. 
19561 commissions paid to all full year 
salesmen averaged $35 per day. You are 
invited to consider your future in our 
organization. Write fully, in your own 
handwriting, stating age, education, 
marital status, business records and ref- 
erences to P. 0. Box 177, Memphis, Ten- 
nessee. Also inclose a snapshot photo- 
graph of yourself, if available. If you 
possess the necessary qualifications, in- 
terviews will be arranged. We will gladly 
present the facts concerning our business 
and discuss your future with us without 
obligation on your part. You will be given 
every opportunity to thoroughly familiar- 
ize yourself with our operation before 
making your final decision. ARTHUR 

FULMER, Automobile Seat Cover Manu- 

facturer, Trim Supply Wholesaler—Mem- 

fog St. Louis, Charlotte, Louisville, Lit- 
ndianapolis. 








MANAGER USED CAR DEPARTMENT— 


by one of the largest Chevrolet dealers 
in the state of W. Va. doing over §$2,- 
660,000 volume of business last year. 
Used car manager thoroughly experi- 
enced, well trained with top notch refer- 
ences and record of results; having the 
= to buy, sell and appraise used 

and trucks and train salesmen. 
cue @ man possessing these qualities 
need apply. Present manager leaving due 
to necessity for changing climate. 
Rhodes-Walker Chevrolet Co., South 
Charleston, W. Va. 





RETAIL TRUCK SALES and management 


with dealer 25 years handling same make 
(Big 3), % to 4-ton field; salary, com- 
mission, share of operating profit, vaca- 
tion, insurance, bonus, guaranteed annual 
income rate. Write giving full particu- 
lars, physical description, background, 
education, complete business and sales 
experience. Contact with present em- 
ployer only following successful inter- 
view. This is a top opportunity for the 
right man. Box 1371, c/o Automotive 
News, Detroit 26. 





SALES OPPORTUNITY. National organ- 


ization has opening for salesmen with 
proven sales record. Protected territory. 
Lucrative income. Product covered by 
U. 8. patents. Imperative you own late 
model car and be free to travel state. 
Must be bondable and financially respon- 
sible. Knowledge of auto bodies pre- 
ferred. Age limit 25 to 45. Only ener- 
getic, aggressive men meeting these re- 
quirements need apply. State all qualifi- 
cations first letter. Unlimited earnings. 
Box 1373, c/o Automotive News, De- 
troit 26. 





SALESMEN. Due to expansion program, 


can use experienced salesmen calling on 

new car dealers, midwestern states. Body 

hardware, parts, accessories. Protected 

territory. Commission, drawing account, 

car expense. Sideline okay. National 

Automotive Parts, 310 W. Cumberland, 
fladelphia, Pa. 





MECHANIC—Top-notch Cadillac and Olds 


specialist; also must be tops on Hydra- 
Matic work. A very good position with 
high earnings for an exceptional man, 
in Phoenix, Arizona. Give complete back- 
ground and references. Ample housing 
available. Box 1374, c/o Automotive 
News, Detroit 26. 





WANTED—Several bona fide, proven, ex- 
perienced Hudson mechanics for Miami, 
Fia., Hudson distributorship. Address in- 
quiries: Service Manager, Hudson Price 
Bivd., 


Motors, Inc., 2100 Biscayne 


—Ray Jesselson, | 


CLASSIFIED WANT AD DEPARTMENT 


Reaching an estimated 100,000 readers engaged in all branches of the automotive industry from Maine to 


California. Low Rates: 


EIGHTEEN CENTS 


(18c¢) 


PER WORD for each insertion. Cash in advance. Position 


Wanted Ads accepted at half-rates to encourage this classification for the benefit of our employing read- 
ers. Count initials and groups of numbers as: one word. Ads may be signed with your full name and address 


at regular rates, but if signed "Box No. ......, 
lar ($1) per insertion for address and extra service as replies are forwarded, 


received. Display Ads: 


$9.80 per inch, per insertion. 
WANT AD DEPT., AUTOMOTIVE NEWS, PENOBSCOT BUILDING, DETROIT 26, 


in care of Automotive News, 





add One Dol- 
the same day 


Detroit 26, Mich.” 


unopened, 


MICH. 





HELP WANTED 








Retail 





Sales Director 





Automobile manufacturer near 
Detroit has opening for several 
men who have proved them- 
selves able to sell cars, and 
know how to train others to do 
so on a hard-hitting basis. 
These men will live in the ter- 
ritory, and specialize in devel- 
oping dealer retail organiza- 
tions. 


Apply only if: 

. You are ambitious, 

. You can sell, 

. You can train others, 

. You can hold dealer meetings, 

. You can think and talk on 

your feet. 

Write fully, giving age, experi- 
ence, education, references, 
salary desired. We will not 
communicate with references 
without your permission. Enclose 
photo. 


Box 1372, c/o Automotive 
News, Detroit 26 




















POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
rates, namely: 9 cents per word for each 
insertion. Cash in advance. (Half-rate 
does not apply to display ads in this 
section.) 








TRUCK MANAGER or 


sales manager. 
Thoroughly experienced in all phases re- 
tail and wholesale truck selling, truck 
servicing and used truck merchandising. 
20 years with large manufacturer—sales- 
man, sales manager, national fleet sales. 
Also 3 years sales manager ‘‘Big Three’’ 
dealer. Can furnish best of references. 
Available 15th of May. Box 1377, c/o 
Automotive News, Detroit 26. 





AVAILABLE 


IMMEDIATE EMPLOY- 
MENT general manager. Accept general 
sales manager Ford, Chevrolet, Dodge 
dealership. My dealer sold out 800 car 
contract; was general manager. Consid- 
ered one of the outstanding operators 
new, used cars and trucks in the indus- 
try. Investment as general manager in 
any good, reliable dealership. Box 1376, 
c/o Automotive News, Detroit 26. 





CHEVROLET PARTS MANAGER—Twenty 


years’ experience in all phases factory 
and medium dealer operations; 43, mar- 
ried and family, responsible, finest refer- 
ences. South or Southwest preferred; 
presently employed; dealership size sec- 
ondary to good relationship between em- 
ployer and employe. Box 1379, c/o Auto- 
motive News, Detroit 26. 





POSITION WANTED 


| 


DEALERSHIPS AVAILABLE 





GENERAL 
hand man. Capable sales closer and 
appraiser. Actual experience in all phases 
of automobile retailing and service. No 
desire to own. 150 to 250 car contract, 
not over 70,000 population. Middle states 
only. If you need help to operate aggres- 
sively and honestly, I'll fit. Box 1390, 
c/o Automotive News, Detroit 26. 


GENERAL SALES MANAGER. At present 
general manager independent. Desire 
change to ‘‘Big Three.’’ Thoroughly ex- 
perienced new and used car operations. 
Aggressive, 34, college graduate. NYC 
metropolitan area or Westchester, Nas- 
sau or Suffolk county. Box 1357, c/o 
Automotive News, Detroit 26. 


WARM CLIMATE NECESSARY for my 
child’s health—Florida preferred. Exten- 
sive experience in buying, selling, ap- 
praising, cost of reconditioning and sales 
force management. Now employed by old- 
est and largest dealer in city of 1,000,000 
population. Available in 30 days, excel- 
lent references, Box 1316, c/o Automo- 
tive News, Detroit 26. 











ACCOUNTANT - OFFICE MANAGER. All 
accounting procedures, taxes, operating 
controls and managerial duties. College 
trained. Certified public accounting firm 
experience. Best of references. Willing 
to relocate. Box 1389, c/o Automotive 
News, Detroit 26. 

BUSINESS MANAGER - ACCOUNTANT, 
Florida. Fifteen years large GM dealer 
experience, taxes, controls; capable of 
complete management. College graduate, 
married, responsible and steady. Box 
1378, c/o Automotive News, Detroit 26. 

ACCOUNTANT - OFFICE - BUSINESS 
MANAGER, Los Angeles. Experienced 
all phases automobile business including 
tax, finance, organization, etc. Familiar 
all accounting systems, budgets and daily 
controls. Box 1294, c/o Automotive 
News, Detroit 26. 

SALESMANAGER, aggressive, desires to 
relocate. Prefer Texas. Might consider 
other locality. Twenty years with one 
of the “Big 3.’’ Excellent references. 
Available May ist or later. Box 1391, 
c/o Automotive News, Detroit 26. 











MANAGER or owner's right | 


ILLNESS REQUIRES SALE of dealership 


handling Dodge-Plymouth. In _ business 
over 30 years, wishes to retire. Excellent 
large trade territory. Located in Colo- 
rado, growing county seat city of 8,000 
population, Grosses approximately $500, - 
000 a year. Well equipped new building 
15,000 square feet. Used car lot adjoin- 
ing on highway U.S. No. 50. Long term 
lease if desired. Service wreoker, service 
truck, signs, equipment and parts inven- 
tory approximately $100,000. Terms on 
part can be arranged if desired. Buyer 
must qualify with factory. Shown to 
buyers with cash. No brokers. Box 
1352, c/o Automotive News, Detroit 26. 





AUTOMOBILE DEALERSHIP, 


handling 
independent line, in industrial city 
in the state of Connecticut—population 
125,000 plus drawing capacity of an addi- 
tional 125,000 from surrounding farm 
territory. Doing average business for past 
six years of approximately 125 new and 
275 used cars. Excellent lease on 3 story 
building with basement of 4,500 square 
feet per floor. Income from tenants in 
building pays entire rent. Will sell at 
reasonable amount. Owners have other 
interests. Box 1360, c/o Automotive 
News, Detroit 26. 





LEADING INDEPENDENT car and truck 


dealership available in N.E. Texas city, 
25,000 population. Trade area 150,000. 
Money maker for last five years. Price, 
$24,500, includes tools, machinery, signs, 
furniture, fixtures and approximately $8,- 
500 parts. Lease modern building and used 
car lot, $250 a month. Deal should net 
$18,000 per year. Reason for selling, 
interested in larger deal, Buyer must 





have factory approval. Box 1396, c/o 
Automotive News, Detroit 26. 
DEALERSHIP, now handling Buick, Lo- 


cated in northeastern Arizona on U.S. 
highway 66, Includes modern service sta- 
tion. Fully equipped service garage, 
showroom, seven unit motel, one nice 
home and a cottage. Priced reasonably 
with terms. Jerry Skousen Real Estate, 
8 South San Marcos Place, Chandler, 
Ariz. Chandler 6641. 


DEALERSHIPS AVAILABLE 





DEALERSHIP—Independent 


line. Esta 
lished sixteen years, same owner, san 
line, in fastest growing city on we 
coast $1,750 gross sales 1951, indust: 
penetration 9% our territory, mu 
greater potential. 18,530 square feet ne: 
modern buildings, 19,000 square fe: 
paved lots. One of the most accessib 
and attractive agencies in west. Owne 
retiring. Price for property, building 
equipment—$400,000. Plus parts, acce 
sories, new and used cars if wanted 
not compulsory. One half down. Furthe: 
information on request. Write Box 1362 
c/o Automotive News, Detroit 26. 





DEALERSHIP handling one of the ‘‘bi: 


four.’’ Located within fifty miles of Chi 
cago in county seat. Nice showroon 
service department and used car lot, ons 
location. Bears fine reputation, ver) 
clean, fast growing town, near severa 
larger towns with multiple industries 
Well established personnel, no drifters 
Unlimited possibilities. Owner selling due 
to health. Will sell building and used 
car lot. Parts and equipment at inven- 
tory. Box 1385, c/o Automotive News 
Detroit 26. 





AGENCY, now handling Chevrolet, in smal! 


town in central Illinois, including elec- 
trical appliance store and used car 
wrecking yard. Owner retiring. Will sell 


part interest to a progressive, capable 
manager. Leonard J. Schrader, 509% 
E. Green St., Champaign, Il. 





CENTRAL OHIO DEALERSHIP AVAIL- 


ABLE, handling one of ‘‘Big Three."’ 
Very wealthy farming community. Mod- 
ern buildings. Books open for inspection. 
Factory approval necessary. Will sell all 
or one-half interest, or business without 
the buildings. Box 1383, c/o Automotive 
News, Detroit 26. 





FOR SALE: 


Small dealership, now have 
Chrysler - Plymouth and _ International 
farm machines franchises, in beautiful 
resort area of northern New England. 
Well equipped service department, lubri- 
torium, wrecker and well stocked parts 


department. Gross income 1951 well over 
$150,000. Box 1384, c/o Automotive 
News, Detroit 26. 





GM DEALERSHIP in southwest, 


including 
popular line of trucks. Invoice parts and 
equipment with excellent facilities for 
sale or lease. Confidential. Box 1289, 
c/o Automotive News, Detroit 26. 





DEALERSHIP WANTED 





HAVE $30,000 to $40,000 cash and 20 
years’ automobile experience to invest in 
GM dealership with aim of potentially 


buying out. Presently qualified with all 
GM divisions. Will assume burden of 
management. Am steady family man 


with highest qualifications and references. 
Will guarantee strict confidence during 
negotiations. No real estate at present. 
Will promptly contact in person on suit- 
able proposition. Box 1392, c/o Automo- 
tive News, Detroit 26. 








ACCOUNTANT-ASST. to general manager, 
experienced in Chrysler agencies. Want 
to relocate in South or Southwest. Box 
1388, c/o Automotive News, Detroit 26. 

MANAGER for 100-300 car agency 28 
years old; family, college graduate, well 
qualified in the automotive field, can con- 
sider investment. Box 1375, c/o Auto- 
motive News, Detroit 26. 


DEALERSHIPS AVAILABLE 
LEADING INDEPENDENT DEALERSHIP 
in northwestern Ohio city, 350,000 popu- 
lation. Gross last year over $650,000. 
No real estate, modern salesroom and 
adjoining black top lot available on long 
term lease. Aggressive leadership will 
return investment, two years or less. A 











going business with well trained per- 
sonnel. $50,000 will handle. Box 1380, 
c/o Automotive News, Detroit 26. 


FOR SALE—DEALERSHIP NOW HANDLING 
DODGE & PLYMOUTH 
Netted over $30,000 last year in large com- 
munity near Flint, Mich. Sells new and used 
vehicles. Direct Goodyear tire dealership. 
Housed in two-story 88’x130’ building. Offices 
and shop fully equipped. Price of business, 
land, building, equipment and good will is 
set at $90,000, plus vehicle inventory at cost. 


CHARLES FORD & ASSOC., INC. 
10 N. Clark Chicago, III. 





EXCLUSIVE TRUCK DEALERSHIP. Sales 
average over one million dollars yearly. 
This is a big business handling fastest 
selling line in the country. Present loca- 
tion and franchise over 25 yearseold. All 
replies confidential. Box 1381, c/o Auto- 
motive News, Detroit 26. 





WHEN BUYING or SELLING 
an 
AUTOMOBILE DEALERSHIP 
Consult a Specialist 
LEO J. KLEM 


411 Curtis Bidg. Detroit 2, Mich. 





AGENCY, AVAILABLE, now handling 
Studebaker. Large suburb metropolitan 
Los Angeles. Long established. Excel- 
lent service volume. No used cars to 
buy. Long lease. Thirty-five thousand 
will handle. Balance out of profits or will 
sell part interest and semi-retire. This 
is a money maker. Present owner has 
other large interests. Box 1395, c/o Au- 
tomotive News, Detroit 26. 








HELP WANTED 


FOR SALE—AUTO SALES & SERVICE 
Established 13 years in progressive Pa. com- 
munity. Grosses over $200,000 yearly. Netted 
$22,000 last year. Now handling Dodge and 
Plymouth dealership. Also offers repair serv- 
ice and sells used vehicles very successfully. 
Sale includes 43’x150’ cement block building, 


lot, eet, inventory and good will, Full 
price is $80,000 

CHARLES FORD & ASSOC., INC. 
10 N. Clark Chicago, Ill. 








DEALERSHIP AVAILABLE, now handling 
Pontiac-GMC truck, in southwest Louisi- 
ana. Oil, sugar town. Population over 
25,000. Will lease new building and beau- 
tiful used car lot. Priced right for party 
who can qualify. Box 1382, c/o Auto- 
motive News, Detroit 26. 





DEALERSHIP FOR SALE, now handling 
Dodge-Plymouth. Established 1946. Fifty 
new units sold in 1951. Located in good 
farming section, manufacturing payroll. 
Factory approval necessary. Lease or sell 
new building. Will sell for inventory and 
equipment. About $20,000. Box 1397, 
c/o Automotive News, Detroit 26. 





AUTO AGENCIES 


Large, medium and small ''Big Three’ auto 
agencies located throughout the United 
States. Write for brochure. 


DAVID JARET CO. 


Established Over 28 Years 
150 Montague Street Brooklyn 2, N. Y. 
Lster 2- 





DEALERSHIP handling one of ‘‘Big 3.’’ 
Building, 3 years old, 14,000 square feet 
floor space, on four lane highway. Near 
metropolitan area of 1,000,000. Sold 170 
new—195 used, last year. $50,000 will 
handle. Rent with or without option to 
buy building. Box 1398, c/o Automotive 
News, Detroit 26. 











FINE CAR MANUFACTURER SEEKS SEVERAL 
MEN FOR ITS FIELD SERVICE ORGANIZATION 


A quality manufacturer in the fine car field is seeking several field service men 
of proven ability and experience. Applicants should be around 35 or 40 years 
of age and must have practical retail automotive experience as service sales- 
gers or istant service managers. A thorough technical or 
mechanical background is required and a working knowledge of Hydra-Matic 
transmissions is a necessity. A good education, good appearance, and from 
ten to fifteen years of service experience in the fine car field are preferred. 
Men selected must be willing to travel. Organizing and executing service pro- 
grams, and conducting service clinics are a part of the job. Only men who 
fill these requirements and who can get along well with people will be con- 


men, service 





sidered. References and photograph, 


experience and qualifications, should be sent to: 
Box 1370,.¢/o Automotive News, Detroit 26 


along with detailed information on 








DEALERSHIP, handling leading independ- 
ent, with 125 to 200 car contract, avail- 
able in northern Illinois. Building can be 
leased or purchased. Box 1399, c/o Auto- 
motive News, Detroit 26. 





Opportunity Knocks 


Franchise covering D. T. Trucks and Hud- 
son cars, choice location, fine quarters, 
lease considerable time to run at very 
reasonable figure, net profit last year 
$30,000.00. Complete shop and line of 
repairs. Certainly a wonderful buy at 
$65,000.00. No blue sky. 


VOGLER REALTY CO. 
Scottsbluff, Nebr. 





FORD OR GM 
200 Car Minimum 


Unlimited cash. Factory approval assured 
Information treated in strictest confidence 


Box 1337, c/o Automotive News 
Detroit 26 





FORD - CHEVROLET - BUICK - Pontiac - 


Olds. South, southwest or California. 
200 basic contract. No real estate. Would 
consider partial purchase and general 
manager’s position. Exceptional back- 
ground of experience. All replies strictly 
confidential. Box 1393, c/o Automotive 
News, Detroit 26. 





BIG THREE DEALERSHIP wanted with- 


in 100 mile radius New York City. Fac- 
tory acceptance assured. Confidential. 
Box 1386, c/o Automotive News, De- 
troit 26. 





Sell 
Would 
pay cash. Factory approval assured. No ob- 
jection to territory. Am interested in buying 
more than one dealership. 


DO IT NOW! 


your assets to an automobile dealer. 
like Ford or GM, cars up. Can 


Box 1278 
c/o Automotive News, Detroit 26 





WOULD LIKE TO BUY active interest in 


new car dealership. Age 43, family man, 
good reputation. Twenty years Chevrolet 
experience. $10,000 to $15,000 cash. Box 
1359, c/o Automotive News, Detroit 26. 





DEALERSHIP WANTED 


in Pittsburgh, 
Pa., or Allegheny county, Pa. All replies 
confidential. Can act fast. Box 1394, 
c/o Automotive News, Detroit 26. 





GM WANTED, factory approval, 


confiden- 
tial. Box 1387, c/o Automotive News, 


Detroit 26. 





DEALER SERVICES 





INVENTORY SERVICE for all auto deai. 


ers—our crews consist of parts man in- 
ventory specialists for your kind of fran- 
chise. Our inventories are unbiased and 
used to buy or sell dealerships. We are 
nationally recognized for fine workman- 
ship. Phone, wire, write Bill Talbot, Tal- 
bot’s Automobile Dealers Inventory Serv- 
ice, 124 South Woodward, Birmingham, 
Michigan, or 4690 Newport, Detroit. 
Phone Midwest 4-5355. 





Full-time experts. No pickup, 
confidential and unbiased. 
Also special 
organization —in business since 
booklet on Parts Department operation sent 
on request. Call or write for — eae 


9900 Freeland Detroit a Mien 


INVENTORY SERVICE 
Parts and Accessories Depts. 
part-time help; 
ied reports. 
Experienced 
1939. Free 


‘Certified 


buy-sell service. 


Automotive invent 
WE} 3-6449 











INVENTORY SERVICE 
Parts Accessories 
Large and Small Dealerships 


Inventories taken, price extended and sum- 
marized within 24 hours. 
do all the work. 
confidential. 
accountants and by the government. 


ALLIED INVENTORY CO., INC. 
1831 E. 79th St. Chicago, Mlinois 


Expert partsmen 
Accurate, unblased and 
Inventories accepted by all 


ESsex 5-8300 








wi 
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BUSINESS OPPORTUNITIES 


USED CARS FOR SALE 


PARTS FOR SALE 


BUSES FOR SALE 


MISCELLANEOUS 








ONE- -HALF INTEREST in ful op- 
eration, handling Studebaker. $25,000 
cash. Located in Penn. city of 50,000 
population. Present owner wishes to re- 
tire from active participation. Will act 
in advisory capacity without salary. 
Will take |/, annual profits in return. 
New partner would draw $5,200 yearly 
salary and ™% annual profits and would 
have complete charge of all activities. 
For detailed information, write Box 
1365, c/o Automotive News, Detroit 26. 


USED CARS FOR SALE 


—AUTO— 
AUCTION 


axifibun 














HORSEHEADS, NEW YORK 
EVERY FRIDAY 





—At— 





DANVILLE, PENNA. 
EVERY WEDNESDAY 











Special Notice! 


O.K. AUTO 
AUCTION 


4305 Euclid Avenue, Cleveland, O. 
WILL BE HELD EVERY 


Tuesday Noon 


Call MANNY or MARK 
For Reserved Numbers 


Phone Endicott 1-5757 
INSIDE SALE RAIN OR SHINE 








PARTS FOR SALE 








You will always find real action at 
j both these auctions. 


R. D. WEST, PROP. 
| Jos. E. Johnson Tex Rickard 


Auctioneers 











KEN SCHAEFER'S 
The Only Indiana 
AUTO AUCTION 
In Continuous Operation Since 1943 
EVERY THURSDAY 
Dealers Meet at the Cross-Roads of America 
INDIANAPOLIS, INDIANA 
randi, Auctioneer 


Art 
15 N. Ilinofs St. Phone Lincoln 5383 








ATTENTION! 
USED CAR BUYERS 


fe currently have for sale a nice selection 
f low mileage 1950 and 1951 Chevrolets, 
ords and Plymouths in coupes, two and four 
joor sedans. 


These cars can be seen at— 
ROBINSON AUTO RENTAL, INC. 


Please note change of address 
29S. HANSON ST., PHILADELPHIA 39, PA. 
1. E. Spatig, Used Car Manager 


Phone: Granite 2-3013 








WE WHOLESALE! 


150 USED CARS 
MARK LEACH 


Lincoln-Mercury Dealer 
12955 Grand River Detroit 27, Michigan 
slenn Covey, Mgr. Phone Texas 4-3685 








ATTENTION DEALERS!! 


SPECIALIZING IN THE SALE OF 
EX-TAXIS 
Excellent Bodies - Good Motors - 
Uphoistery tike New 
Buy Now at Low Prices 
1948-1949 
Plymouths — Fords — Chevrolets 


THE R. A. AGENCY 


54TH & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA 
Morris Freedman, Mer. 
SARATOGA 7-2300 SHERWOOD 7-1700 


Heaters 








AUTO AUCTION 


TIM ANSPACH 


j "Midway", Sto 
i Poe ~ aE y Road 
Li » N.Y. 


(For Dealers Only) 


EVERY MONDAY ...12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A. 








DODGE-PLYMOUTH 
and 
DODGE TRUCK PARTS 


If you are looking for a part for that 
old car or truck, contact us. We always 
keep ao supply of parts on hand for 
early model cars and trucks. 


S. H. GROSSMAN, INC. 


Wholesale Distributors 
for 
Chrysler Corp. MoPar Parts 
Dodge Dealers Since 1916 


309-315 Central Ave. Newark, N. J. 
Telephone Humbolt 2-0200 














BUICK 
WHOLESALE 
PARTS 


ONE OF THE EAST'S 
LARGEST INVENTORIES 


Same Day Service on Mail Orders or 
Phone Calls — All Shipments C.O.D. 
Phone Parts Department 
Circle 5-5910 
521 W. 57th St. 


MONARCH BUICK CO., INC. 
“Buick's Largest Dealership" 
New York 19, New York 





Oldsmobile 


Parts 
24-HOUR-DELIVERY SERVICE 


* 
WRITE — PHONE — WIRE 


for USED CARS 
WHOLESALE 


Late Models at Two Big 
Locations 


Gage & Drummy, Inc. 
21710 WOODWARD AVENUE 
DETROIT 20, MICHIGAN 
JORDAN 4-5600 








LE ee 
FORD, MERCURY, LINCOLN PARTS and 











ATTENTION! 
USED CAR BUYERS 


GOING NORTH? GOING SOUTH? 
Stop in at one of our two big lots 
in Richmond, Virginia — down where 
the south begins. 
Plenty of Fords, Chevrolets and 
Plymouths. 
Lot No. |—2024 West Broad St. 
Lot No. 2—Lombardy at Chamberlayne 
(On U.S. No. 1) 


COMMONWEALTH MOTORS, INC. 








AUTOMOTIVE NEWS 
WANT ADS GET RESULTS 





| 


1936 to 1950. 10% - 50% off 
Write, 
216 N. 


es, 
cost. Complete list upon request. 
phone, wire. Gordon Rountree, 
5th, Waco, Texas. Ph, 2-2591 





Genuine Oldsmobile Parts 


Largest Olds parts wholesalers in the middle 


| Flanders 0800 


Any Scarce items - - 


west. Shipments made promptly. 
GREBE OLDS 
3400 S. Kingshighway 
St. Lovis 9, Mo. 








Genuine Studebaker Parts 


We Ship Anywhere — Wire, Phone, Write 
Body Engine Parts 
NORTH SIDE MOTORS 

4232 Natural Bridge 


LU 4860 St. Louis 15, Mo. 





OLDSMOBILE 


CADILLAC 
PARTS 


Write — Phone — Wire 
24-Hour Service 


South and Southwest 


ROUNTREE 
OLDS-CADILLAC CO. 


1309 Texas Ave., Shreveport, La. 
Phone 5-4421 














BUICK PARTS 


“WORLD'S LARGEST DEALER 


OF GENUINE BUICK PARTS" 
Wholesalers: We are Quantity 
Shippers of All General Motors’ 
Parts Same Day Service 
On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP" 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 

All Phones WAbash 2-1030 








We pay SPOT CASH for surplus 


CROSLEY PARTS 
ENGINES — ACCESSORIES 
WE CARRY THE LARGEST STOCK OF 
2 & 4 cyl. CROSLEY PARTS 
@ SHIPMENT SAME DAY @ 
PHONE — WRITE — WIRE 


SERVICE MOTORS 


“Largest Crosley Distributor in the East” 
581 HEMPSTEAD TPKE., ELMONT, L. I. 
Phone FLoral Park 4-3300 








MANY HARD-TO-GET parts for various 
ears and trucks. Tell us what you need. 
Our prices are reasonable. Hart's Auto- 
motive Parts Co., Chattanooga, Tenn. 





We Carry a Complete Line of 
PONTIAC PARTS 
Also parts for other GM cars. 
Shipped Anywhere 
Write, Wire or Phone 2-1454 
NELSON PONTIAC, INC. 
215 S. Main St. South Bend, Ind. 








PARTS WANTED 
WE WILL PURCHASE surplus inventories 
of door and window hardware for all 
cars. Send us your list together with net 
prices desired. Mayflower Sales Co., Inc., 
1053 Bedford Ave., Brooklyn 5, N. Y. 








WANTED—New Lincoln-Zephyr 12-cylinder 
engines. Advise best cash price. 2110 
Book Bldg., Detroit, Mich. 


TIRES FOR SALE 
NEWEST SENSATION. Beautiful colored 
rubber-sidewall tires. Green, yellow, red, 
chartreuse. Special introductory offer. 
Royal Sales Co., 1121 N. 66th St., 
Philadelphia, Pa. 


TRUCKS FOR SALE 

FOR SALE: 1948 Chevrolet 2-ton: 2%-ton 
GMC tandem rear end, with auxiliary 
transfer; 12-ply tires, 825x20. Equipped 
with heavy duty Holmes spread booms, 
5-inch telescope outrigger. Fully equipped 
to do any highway job; also additional 
heavy back winch for drag-in or pick-up. 
This equipment is all in A-1 condition 
and ready for duty immediately. Cannot 
be appreciated until it is seen or tried 
out by the interested party. Can furnish 
photo upon request, Quoted price $3,200. 
Cadiz Body Works, Inc., corner Mus- 
kingum and Spring Sts., Cadiz, Ohio. 
Phone 25 business—30 residence. 

















1947 EF MACK with twin boom Holmes 
heavy duty crain. 9,700 actual miles on 


truck, new motor, good rubber, new 
cables, lots of light, brake lock, cradle, 
excellent condition. Bids taken until 


April 26th. Lee Miller Motor Sales, Inc., 
Bellefontaine, Ohio. 


1949 DODGE 1%-ton truck. Mechanically 
refrigerated body. Low mileage, perfect 
condition. Collins Ford Sales, Park and 
Main Street, Wapakoneta, Ohio. 








TRUCKS WANTED 

— Late model car carrier or 
Write price and 
Inc., 1301 





WANTED 
would buy with tractor. 
details to Shaw Nash Motors, 
Scott, Wichita Falls, Texas. 





BUSES FOK SALE 
FOR SALE-—Five Ford, 1951 school buses; 
8-cylinder, 750x20AA, 194” W.B., 47-pas- 
senger Carpenter bodies. Will make a 
good price. Call or write Bob Mathews, 
c/o Beasley and Mathews, Athens, Ohio. 
Telephone 3-1263 








NEW SCHOOL BUSES—Dodge, Reo, GMC, 
International Harvester, Ford, Chevrolet, 
Studebaker, White. Immediate delivery 
in sizes 48, 54, 60 and 66 passengers. 
Late model used buses—1950 GMC, 1948 
Chevrolet, 1947 Ford, Pony Cruiser—25 


Passenger, yellow cruiser—29 passenger. 
National Bus Sales Co., Inc., 101 N. 
ote St., Philadelphia 4, Pa. BAring 
-7605. 





NEW STUDEBAKER 47-passenger school 


bus. Carpenter body. Will sell at in- 
voice. Folkerth Motor Sales, Sidney, 
Ohio. 





SHOP EQUIPMENT FOR SALE 
LARGE STOCKS of surplus parts for all 
makes of cars and trucks. Also big list 
shop equipment, tools, and supplies. Ex- 
tremely low prices. Hart’s Automotive 
Parts Co., Chattanooga, Tenn. 
ANTIQUE CARS FOR SALE 


1925 CHRYSLER 70, rumble seat coupe. 
One owner, good running condition—$321. 
Wm. A, Gehman Sons, Inc., Emmaus, Pa. 


MISCELLANEOUS 


ENGINE REBUILDING — Crankshaft 
grinding and metalizing. John P. Hughes 
Motor Co., Inc., 800 Commerce St., 
Lynchburg, Virginia. 


EQUIP CAR OR TRUCK with Sharp Brake 
Lock. Write for 15-day free trial offer. 
Sharp Mfg. Co., Nelsonville, Ohio. 

ELE TE RE ELIT TT 

YOU CANNOT MATCH 
THE ENTIRELY NEW 


MOTO-MATIC 


TOW e GUIDE 


WITH CONTOUR GRIP 
BUMPER COUPLERS 


NO ADAPTORS NECESSARY 
Meets 1.C.C. Strength Requirements 


FACTORY $ 
NET PRICE 




















85 Federal Tax 
Included 


Factory Sales Division 


PILOT DISTRIBUTING CO. 
BATTLE CREEK 9, MICH. 





AUTOMATIC BRAKING 
TOW BAR 


Complete with controlled steering 


Guide Cables and $61 45 


BRAKE HOOK-UP 
Price includes Federai Excise Tax 


Meets all 1.C.C. requirements 
QUICK-TOW, Bumper- 
to-Bumper Tow Bar $19.50 


TRI-KING 3-Point Hook-Up 


Intra-State Tow Bar...... $42.50 


(Folding ''V" Type) 














ALL TYPES TOWING EQUIPMENT 
FOR AUTOMOBILES AND TRUCKS 
WE STOCK PARTS 


Protecto Covers Carrying Bags 
Safety Chains 


TOW BAR SALES CO. 


v8 Factory Distributors 


AN 3-888 Nit 4-4485 
DE 9.0700 e'\DO 3-8373 
40 South Clinton St., Chicago 6, Illinois 











WANTED—BEECH BONANZA. Will pay 
cash for best aircraft offered. Send full 
details first letter. Lowest cash price 
Box 1355, c/o Automotive News, De- 
troit 26. 


DAY-GLO WINDSHIELD 
PLACARDS FOR USED CARS 


Striking flourescent windshield placards 
for every make of car with space for year 
and price. Complete set of 19—11” x 14” 
signs in attention-getting Day-Glo colors. 
A must for every used car dealer. 
Complete set, $5.25 postpaid 
Check or Money Order Only 


MILTON GRANT 


2124 St. Clair Ave. Cleveland 14, Ohio 














Pittsburgh, 


DON'T GUESS, 


New Brighton, Pa. 


USED CARS WANTED 
Any Quantity — Any Make 
1951 HOLDOVERS OR DEMONSTRATORS 


If you are within 250 miles of 
it will pay you to 
contact us. 


R. S. HENRY 


SELL TO R. S. 


Phone 6230 











10’, 
66—6'x6’ 


Please phone 





IMMEDIATE DELIVERY 
12’, 
2 %2-ton all-steel army cargo bodies for sale. 
Prices and Descriptive Literature furnished on request. 


KNOX METAL PRODUCTS, INC. 


THOMSON, 


14’, 16 


540 or write 


GEORGIA 








pt ee ee ee 


New Subscription Order 


Send Automotive News to Address Below 
for One Year $8 [_] or Two Years $14 [_] 
for which check is attached [_] or send bill [_] 
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